


. A Field-Tested 
SEAM ADHESIVE 
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POLY-LOK is a ready-to-use, cold ‘resyn’ seam adhesive. For fabricating multi- 
wall and specialty bags from polyetk ‘lene-coated kraft stocks. Combines high 
solid content with low viscosity. Machines cleanly on direct roller application. 
Tacks immediately even at the rate of 100 ten-pound bags a minute. Dries to 
a transparent, light gray film that is unaffected by variations of temperature 
or humidity. Ages without air-blistering. 


POLY-LOK adhesive seams withstand hot calcium oxide at 250 F.. . food 
locker temperatures down to —20 F... protect food flavors . . . keep hygro- 
scopic products from coalescing. 


POLY-LOK is non-flashing . . . practically odorless . . . easily cleaned from 


glue pots with kerosene, toluene or naphtha . . . and it does not contain fast 


evaporating solvents. 


POLY-LOK samples and technical data sent on request. Ask about other 
National adhesives for bonding polyethylene to bleached kraft, foil, burlap 
or polyethylene. 
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ADHESIVES 


These products, which were 
once bothersome or impos- 
sible to handle, are now being 
successfully packaged in mul- 
tiwall bags lined with poly- 
ethylene-coated paper: 
Asphalt sealing compounds 
Fertilizers 

Silica gel 

Resins 

Magnesia 

lon-exchange resins 
Phosphates 

Special cements 

Humus 

Calcium Chloride 

Peat moss 

Caustic soda 


Beta naphthol 


‘Brown sugar 


Cellulose acetate 
Urea resins 
Compost 

Quick lime 
Powdered milk 
Polyethylene resin 
Vinylite resin 
Detergents 

Meat trimmings 


Mono-sodium phosphate 


270 Madison Ave., NEW YORK 16; 3641 So. Washtenaw Ave., CHICAGO 32; 735 Battery St., SAN FRANCISCO 11; and other prin- 
cipal cities. In CANADA: National Adhesives (Canada) Ltd., TORONTO and MONTREAL. In ENGLAND: National Adhesives, Ltd., SLOUGH. 
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GENERAL 
Everything but the squeal 89 


That's what the meat packers are putting in 
packages these days, spurred by self-service 
competition for brand-name favor. 


Acetate and flowers 96 
Carter's keys lingerie colors to the package 
decoration and scores two successive hits. 


War and packaging—where do we stand? 98 
While national policy painfully evolves, 
packagers can examine indications on when 
and where a wartime economy may pinch. 


Waxed-paper imprinter 102 
A long-standing marking problem is solved 
with device that hot stamps date and price 
from a transfer ribbon. 


Lux Flakes 104 
This month’s nominee for Packaging’s Hall 
of Fame pioneered packaged flaked soap and 
created a three-letter 2 name and poster 
package format which on its 50th birthday 
is still a leader. 


Metallics for corrugated 110 
Many packagers are finding new display ef- 
fectiveness in shipping cartons printed with 
colorful, tinted, metallic inks. 


Design Histories 112 
Hexagonal window cartons for argyle-sock 
yarn . . . dessert cartons featuring a photo- 
graphic series of celebrities . . . ice-cream 
carton with appetite appeal . . . quality labels 
for quality wines. 


Pie in the window 114 
The lock-tab tray is adapted to a simple win- 
dow carton, with spectacular sales results. 


Safer shipment 118 
Westinghouse’s application of safe transit 
pre-tests has dropped damage rate on elec- 
tric ranges from 18 to 0.6%. 


Packaging Pageant 120 
Doll-shaped squeeze bottle for children’s 
cologne . . . foil-wrapped bread . . . twist 
tube for shave cream . . . mirrored case for 
make-up . . . and other ideas of the month. 


Push-button box maker 123 
High-production machine adopted by West- 
ern Electric meets need for shipping cartons 
made to size on the spot for special needs 


Fibre drum for nails 126 
U. S. Steel subsidiary finds impressive sav- 
ings and convenience in newly developed, 
stout, metal-end container. 


Display Gallery 128 
Self-demonstrating counter unit for knife 
sharpener . . . floor stand for beer . . . paper- 
board cut-outs for promoting paints .. . other 
merchandisers for packaged products. 

Directive selling 130 
How to suit the package to the purchaser is 
demonstrated by Mary Dodge's diverse con- 
tainers for popcorn confections. 


12th Packaging Institute Forum 132 
Record attendance expected at Hotel Com- 
modore, Oct. 23-25, for enlightenment on 
packaging problems entailed by the snow- 
balling national mobilization effort. 


TECHNICAL 


QM container problems 135 
A timely report on military-packaging ques- 
tions on which help from industry tech- 
nicians is now urgently needed. 


Squeeze-bottle tests 141 
The relation of wall thickriess to permea- 
bility rates of polyethylene bottles. By A. R. 
Nretson and J. H. PARLIMAN. 


Questions and Answers 146 


DEPARTMENTS 


Equipment and Materials 
Plants and People 
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This REDINGTON Type 28 Carton Forming, 
Filling and Closing Machine takes flat cartons from 
i opens them, inserts product, prints identifi- 














cation data on end, folds and gives carton flaps, and 
discharges through drier conveyor of speeds up to 
150 per minute. 

















Wallpaper Border Rolls in a wide assortment of styles, carried in three sizes, 
are among the many well-known products of United Wallpaper, Inc. Form- 
erly, these rolls were packaged entirely by hand—a slow and expensive 
process. Cartons were set up, filled and closed manually; then the individual 
style name and number were imprinted in still another hand operation. 
With growing volume on this popular product, United Wallpaper needed 
immediate relief from the high costs and other deficiencies of this kind 


of handling. 


REDINGTON’S answer: 
Type 28 Cartoner with Imprinting Mechanism 


Redington’s engineers selected the Type 
28 Cartoner to solve this packaging 
problem for three basic reasons: 1) It 
makes the whole cartoning operation 
entirely automatic from intake of the 
product to discharge of the finished pack- 
age; 2) It is easily and quickly adjustable 
from one size roll to another—1%", 3" 
and 4" rolls are packed. 3) Its guaranteed 
operating speed is 150 a minute, and it 
is capable of even higher production. 


In operation, attendants place the 
border rolls into the individual pockets 
of the cartoner’s intake conveyor. Car- 
tons in collapsed form, just as received 
from the manufacturer, are stacked in a 
magazine. The machine feeds a carton 
from the magazine, expands it into shape, 


inserts a roll, and closes the carton by 
gluing the end flaps. Should an operator 
miss filling a conveyor pocket, no car- 
ton is fed from the magazine— no empty 
carton can reach the shipping room. 


’ : 
While the cartons are thus being auto- What's Your Cartoning 


matically handled, a practical printing Problem? 
mechanism prints the style name and 
number of the roll on the end flap of the Whether it's simple or complex, 
package. Change of copy is quick routine or unique, large or small 
and easy. output, 53 years of REDINGTON 
experience with pockaging in 
The net result of changing over to this many fields can help you. Write 
Redington installation has been to give us your story; our skilled en- 
United Wallpaper an attractive, securely gineers will be glad to give 
sealed package, produced at higher practical advice, estimates 
speeds, and at a cost which is only a 
fraction of former figures. 
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SOUND SENSE 


OBODY HAS SAID IT BETTER than Steve Mayham of the 
Toilet Goods Assn., who wrote to his members the other 
day as follows: 


. . . It seems apparent that many people are indulging 
in scare buying or are seeking to accumulate and hoard goods 
which may be scarce in case of a serious effort to mobilize 
our industrial forces . . . 


“At this time the association desires strongly to recommend 
to its members that they do not begin panic buying and that 
they do not seek to buy in abnormal quantities. To do so 
may not only bring on rationing . . . but it may create arti- 
ficial scarcities and abnormal rises in prices which would 
hurt the very people who are indulging in purchasing for 
an abnormal inventory. The association suggests the fol- 
lowing four things to its members: 

“1. Do not buy or seek to buy abnormal quantities of any 
materials or supplies. Especially do not rush out to purchase 
items which were scarce during World War II, some of which 
are very unlikely to be scarce in case of a serious emergency 
now. 

“2. Maintain good but not excessive inventories of raw 
materials and of finished products. 

“3. Do not hesitate to cut down the size of abnormal 
orders reaching you (from your customers). 


“4. (To suppliers) we urge that you be cautious in filling 
abnormally large orders sent you by the industry. 


“While some shortages and some abnormal price rises 
may appear from time to time during the next few months, 
the situation with respect to these can only be made far 
worse by panic buying on the part of either manufacturers 
or distributors. It is not only our patriotic duty but it is 
the essence of sound business at this time to proceed with 
our purchases and our sales in as nearly normal a manner 
as possible.” 

We think that’s sound advice. 
for business to demonstrate self discipline. 


The Edil- 


This is an opportunity 





Chesebrough Mfg. Company \ . oe -~ Procter & Gamble Co: 
New York NE 7 ey ae Cincinnati, Ohio 


Sunway Fruit Products 
Chicago 


King Kone Corp. 
New York 


_— 


FOR HEALTH and BEAUTY... FOOD and DRINK 


mueatgate METALAM 











For flexible packages, METALAM outshines 
other materials in protection, sales-provoking 
attractiveness, and fast, economical handling. 
Leading merchandisers select this versatile 
lamination of film and foil because of: 

Absolute protection for dry items, pow- 
ders, pastes and liquids, especially for ‘‘thirsty”’ 
contents. METALAM is air-tight, light-tight, 
moisture-vapor-proof. 

Sales impact gained from brilliant, multi- 
color printing on the shining film surface, 
encouraging self-service and display. 

Easy opening in any size—small, single 


Branches at: Atlanta, Boston, Chicago, 
Detroit, Los Angeles, Milwaukee, New York, 
Philadelphia, Portland, St. Lovis, St. Paul 
and Seattle. Representatives everywhere. 
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units, multiple-packed containers, or large 
quantity packages. 

High-speed handling on modern auto- 
matic equipment which forms, loads and 
seals the package at low cost. Light weight 
cuts down bulk, reduces shipping charges. 

Investigate METALAM 
These qualities recommend METALAM as a 
versatile packaging material for widely differ- 
ing varieties of products. Ask us for samples 
and suggestions on how METALAM can im- 
prove your packages. The Dobeckmun Company, 
Cleveland 1, Ohio, Berkeley 2, California. 


DOBECKMUN 





BETTER TRANSPARENT BOXES 
Produced Aascdly ... Economically 


DRAW PRESS electro hy- 
DRAW PRESS iw an- model, embosses 
hydraulic model, forms seam- draws parts up to 
less cylinder contamers and " an diameter 
covers up to 4” diameter 


CYLIND®R BEADER for cyl- 


winders 142” 


THERMOFOLD- 
R Makes 180° 
fold. Attachment 
can be supplied 
for 90° creasing. 


SINGLE 


THERMOBEADER DUPLEX THERMOBEADER 


diameter. 


CYLINDER FABRICATOR— 


with Dual Beading Attachment for beading two parallel forms and accurately sizes, 


for strips as narrow as 1Y%”. 


Waitt Topay for descriptive literature 
giving full details about TABER 
machines and how they can help you 
increase Output, improve quality and 
reduce costs of plastic fabrication. 


6 


edges of sheet material at 


then welds, lap joint cylinders. 
high speed 


PLASTIC MACHINE DIVISION 


TABER INSTRUMENT CORPORATION 
119 Goundry St. North Tonawanda, N. Y. 


Backed by over 30 years of speciallzed experience 
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"TRraton is the solution 

for problems connected with 

ths corrosion packaging. Tralon 
is a completely stable inert 

CORPORATION Polyethylene film ideal for 
overseas shipments. Meets 

many Government specifica- 

tions. It is moisture-proof, 

dust-proof, grease-proof and 

immune to acids and alkalies 

Tralon also meets all food 

packaging requirements. For 

complete information contact 

your Traver Salesman today 


Pictures illustrate only a 
few of the many package uses of Tralon 


Sales Offices in: Chicago, Denver, New 
York, Philadelphia, Pittsburgh, Cleveland, 
Kansas City, St. Louis, Dallas, Detroit, 
Oakland, Houston, San Antonio. 


CONVERTERS AND PRINTERS OF CELLOPHANE, PLASTICS. ACETATES, FOIL, GLASSINE 


- 
‘ 
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JC Age sugar 


IN MORE WAYS THAN ONE! 








Yes, a sweet package — and we don’t mean only the contents. That's 
tops, as every one knows — a product of the California and Hawaiian 
Sugar Refining Corporation, Ltd., one of the West Coast's greatest, 
most highly regarded enterprises. We're talking about the way C & H 
protects its fine quality from refinery to table while keeping packag- 
ing costs down to rock bottom. 

They do it—as so many other leading producers of packaged goods 
do — with Pneumatic machines. They use Pneumatic’s famed double 
package maker to produce a package within a package — for double 
protection. They fill and seal their container with Pneumatic equipment, 
too. They wouldn’t do it any other way, for the best of reasons 
their experience has proved that Pneumatic machines operate more 
smoothly and more efficiently. 


Mr. George W. Aljian, Director of Purchasing and Pack- 

aging, California and Hawaiian Sugar Refining Corp., Ltd., 

states: ““One cannot overlook the fact that any progress 

along packaging lines has been possible only with the co- wh 

operation of outstanding and progressive organizations Above: Installation of Pneumatic packaging machinery at 

such as Pneumatic Scale Corporation. No one marketer © & H's plant in Crockett, California, 

of packaged products can expect to successfully advance * * * 

without the assistance of those suppliers who devote time, PNeuMATIC ScaLe Corp., Lrp., 82 Newport Avenue; 
effort and techniques to assist the customer to produce the strongest and Quincy 71, Mass. Branch Offices: New York; Chicago; 
best looking package at a minimum of cost.” San Francisco; Los Angeles; Seattle. 


| PNEUMATIC | 
PACKAGING AND BOTTLING MACHINERY 
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THE 
EMBLEM 


QUALITY 


The Republic seal symbolizes the 


ultimate in quality and service 


All our efforts are directed toward the manufacture 
of one product — a top quality plain aluminum 
foil for further fabrication by customers into eye- 
appealing and protective bags, wraps, labels, 


and other foil specialties. 


The direct personal character of our mill 
service permits maximum efficiency in han- 
dling your requirements for plain foil, and if 
your needs are for converted foil products, 


let us direct you to sources of these REPUBLIC 


materials. Republic Foil & Metal Mills 


Seal made by INCORPORATED 
F. E. Mason & Sons . DANBURY, CONNECTICUT 
Batavia, N. Y. Sales @ffices: 209 W. Jackson Bivd., Chicago 6, Ill. 


REMEMBER REPUBLIC FOR FINE FOUL %° “07%: Sit frenisco 5, ca. 
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Leading Manufacturers of Daily Toilet Necessities 
Recognizing That Fact, 
Give Preference to.. 


CUSTOM MADE FOR EVERY ORDER 

SUPERIOR PRINTING SURFACE 

BRIGHTER — SMOOTHER 

HIGHER VARNISH GLOSS 

ASSURED UNIFORMITY 

CONTROLLED COLOR MATCHING 

BRIGHT FAST AND SOIL RESISTANT COLOR 
LUSTROUS BRUSH FINISHES AND EMBOSSINGS 


MADE AT RIDGEFIELD, N. J. BY LOWE PAPER COMPANY 
Rofrresentalives 


H. B. Royce, Detroit 

Philip Rudolph & Sons, Inc., Philadelphia 
A. E. Kellog, St. Louis 

Norman A. Buist, Los Angeles 
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AMOS does it again! 


Molded for 
Alden Plastic Corp ee ee 
30 Fifth Ave., N. Y 
}Designed by 
R. W. Dailey 
A Eastern 
tRepr tative g ° ° ° . » 
apa ' A sparkling new dispenser for fine cosmetics, jewelry, perfumes! A lovely re-use 
container for playing cards, cigarettes and general decorative use! . . 
The beautiful Buddha joins the already famous ... Ming . . . Lotus . . . Imperial 


. and other fast-selling, profit-swelling re-use packages that have won national 





recognition for AMOS... 

81%" high 6%” wide 4%” deep! Unique swivel construction! Distinctively 

engraved in Oriental motif... Antique Ivory, Jade Green, Chinese Red . 
Just another reason why it will pay YOU to give your packaging problems the benefit 
of AMos experience, ingenuity and facilities. From original design and development 
to the finished assembled product—all under one roof! 


Write for our new 52-page booklet, pic- 
turing in full color AMOS facilities—showing 
many parts and products pioneered in many 


industries. 


Injection Molding Specialists... 
8 to 120 ounce machine capacity 


Exquisite IMPERIAL 


Distinctive POWDER BOX Beautiful LOTUS 


For FRUITCAKES, etc. 


THE INDUSTRY'S Leading MOLDERS OF Distinctive 





RUGGED torres | 
produc 


FOR CORRUGATED AND 
SOLID FIBRE CONTAINERS 


HEAVY DUTY COATING MACHINE 


New protective coating standards are easily 
set with a Knowlton Heavy Duty Coating 
machine. Applies smooth, uniform coating 
of pump-fed paraffin, wax or similar mate- 
rials to all types of corrugated and solid fibre 
containers. Further, will coat one or both 
sides in one operation. Fully adjustable to VERTICAL STROKE 
apply coatings of any desired thickness. 

Splie costing collars (2’ Ps 3” width) can be SLOTTING MACHINE 
furnished to obtain uncoated flap sections. 
Electric or steam heated. Thermostat control 
optional. Users acknowledge that Know!l- 
ton Heavy Duty Coating machine is not sur- 
passed for efficient and economical produc- 
tion. 


Where special slotting jobs come up often— 
especially short runs—the 100-inch Knowl- 
ton Vertical Stroke Slotting machine will 
turn them out faster and more economically. 
Quickly adjustable and set up, fast and accu- 
rate change-overs. Open frame design en- 
ables speedy changes in cutting blanks and 
knives. This Slotting Machine has a host of 
KNOWLTON ALSO MAKES.... features worth an inquiry, for container mak- 
these coating machines for all other ers seeking lower costs. 

kinds of paper board stock. Knowl- 
ton’s light type machines are furnished 
in 34” and 45” sizes for lighter weight 
boards. 














BROOKLYN CHICAGO TORONTO, CAN. 


Pocific Coast Representatives : 
x! H.W. BRINTNALL co. 
45-53 BeoverSt. 9S. Clinton St. 260 Richmond 1M. go. cone = 


ROCHESTER, NEW YORK 
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Reynolds 

Aluminum 
label in 

actual use on 


Old South Orange Juice. 


In freezer cabinets as on open shelves, this is a supermarketing 


age...where a package must stop the eye and attract the hand. 
So Pasco Packing Company turns to Reynolds Aluminum 
for a label that will make Old South Orange Juice glow richly, 


reflecting product quality. Moisture-proof, this foil label 
stays on and stays bright through frosting and defrosting 
Let us show you, on your own product, 

how Reynolds Aluminum packaging can give yo 


better protection and/or display 


Reynolds Metals Company, 
Louisville 1, Ky 


REYNOLDS ALUMINU 
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And for Packaging its GLASS 
The transparent glass package displays your products with all their 
colorful eye and appetite appeal. High in chemical durability, it does not 
change their taste or aroma, will not rust, corrode or leak. Easy to open, 
easy to use, easy to reseal to protect unused portions, it makes the most 
convenient package. It lends itself to individuality in size and shape, 
hence is adaptable to any product. Preferred by consumers because 

it is sanitary and convenient... by retailers because of its sales 

and merchandising advantages. Select your source of supply 

as carefully as you would a surgeon, attorney or other specialist. 
Anchor Hocking Glass Corporation, Lancaster, Ohio. 
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ICE-BOX JARS 


These light-weight Anchorglass wide- 
mouth Ice-Box Jars are designed 
especially for speed in packaging, 
economy, easy accessibility to contents 
and display in packaging and 
merchandising semi-solids such as 
peanut butter as well as solids like 
pickles, olives and other products. Their 
reuse value makes them especially 
attractive to housewives. Anchorglass 
Ice-Box Jars are the result of carefully 
controlled raw materials, consistency in 
manufacture, uniform glass distribution, 
accurate annealing, quality control 
through laboratory tests and inspections. 
They're available in 8 and 16 ounce 
capacities. But regardless of what you 
pack there are Anchorglass Containers 
in styles, capacities and colors that 


will meet your requirements. 


C.T. CAPS 


For dependable airtight, leakproof and 





economical sealing of food products not 
affected by bacterial decomposition 
use Anchor C.T. Caps. Their scientifically 
designed deep-rolled thread improves 
holding qualities; permits ample 
clearance over the glass thread; 
prevents binding and gives spin-on 
action which results in fast, low-cost 
application. Deep, coarse knurls avoid 
interference with the top of the glass 
thread, permit free radial movement 

of the liner and provide a firm gripping 
surface for application and removal. 
Anchor C.T. Caps are available in 20 
sizes from 18 to 120 mm. Write us for 
more detailed information on the advan- 
tages and economies of Anchorglass 
Containers and Anchor C.T. Caps. 


For the BEST in Glass Packaging 75 


Reg. U.S. Par. Off. 


“THE. MOST FAMOUS NARE IN GLASSI” 
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BUNDLING—for convenience to distributors, whole- 
salers and retailers—reaches a peak of efficiency on 
the new SCANDIA bundling machines. Using printed 
kraft paper in the roll, eliminating end labels, Scandia 
makes appreciable savings in materials, produces a 
stronger bundle with “locked-in” folds. Automatic feeds 
and accumulator available for 


BUNDLING 3, 6, 12, and 24 PACKAGES 


—and SCANDIA produces from 20 to 60 bundles per 
minute . . . every minute! 


*made under Bronander patents 


MANUFACTURING 


ATITANTA COMPANY 


NORTH ARLINGTON NEW JERSEY 
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ELMER E. MILLS 


The finest salesmen your products can have! 


STOCK BOTTLES 


®@ Lightweight—Unbreakable—Polyethylene available 
with or without ‘squeeze’ features. Bottles are available 
in 2-4-6-8-ounce sizes. 


@ In clear plastic or wide range of colors. 
@ Stock atomizers with stream-spray or sprinkler features. 
@ -Stock closures and tubing. 


Since we make all of these parts, we can facilitate our 
service to you as a single source of supply. 


SPECIAL BOTTLES 


By combining skillful craftsmanship and sound engineering, 
we are producing specially blown thermoplastic bottles with 
or without ‘squeeze’ features and in many shapes and 
sizes. This Helene Pessl “LITTLE LADY’ and Manon Freres 
“PUPPY DOG" are typical examples. We also make closures 
relate Mobic? sie MoM Zoltan y ol oidlel Malt -teLe 


Our bottles are manufactured under Patent number 2,515,093. 
Other patents are pending. 






ELMER E. MILLS CORPORATION 


For more information on our custom 
molding service, or for a free sample 
stock bottle, write us or our sales 
agent today. 


Sales Agent for United States: W. BRAUN & CO.‘Chicago: 


Detroit: 139 W.M 


2930 NORTH ASHLAND AVENUE « CHICAGO 13, ILLINOIS 





New York: 595 Fiftt 


Los Angeles: / 
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Inspiration knows no limits 


\X hatever form your packaging takes—there is 


a Sylvania Cellophane to give it sparkling beauty 
and indispensable protective qualities at low cost. 
Sylvania presents a whole family of truly trans- 
parent films, each tailor-made for a particular job. 

It comes with controlled moisture protection—in 
different gauges. It heat seals strongly and instan- 
taneously either in handwrapping or on high speed 


automatic equipment. It can be economically 
printed on fast rotary presses with lustrous color 
effects. 

Your Sylvania representative will help you 
choose the one that exactly fits your requirements. 
Talk over your problems with him or write us men- 
tioning the specific application in which you are 
interested. Address: Market Development Dept. MP-50 


SYLVANIA DIVISION american VISCOSE CORPORATION 


Manufacturers of cellophane and other cellulose products since 1929 


General Sales Office: 1617 Pennsylvania Blvd., Philadelphia 3, Pa. 


Plant; Fredericksburg, Va. 





SERVICE 








Large, small, any size, 
designed and produced 


to meet your every requirement. 


CHICAGO CARTON COMPANY 


4200 SOUTH CRAWFORD AVENUE © CHICAGO 32, ILLINOIS 
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A single carton 


SY iF 5-4 SE - 1 Ser. “Ie 


that rings up double-header sales 





One of the soundest strategies of modern merchandising is 
the “tie-in” sale of related products. Well aware of this, and 
knowing Gardner's reputation for solving packaging problems, 
Alfred D. McKelvy Company sent us this “toughie.” 

Seaforth Shaving Lotion comes in a stoneware jug. Seaforth 
Brushless Shave Cream comes in a collapsible metal tube. 
Just offhand, can you think of two products better suited for 
tie-in selling? Or of two container types less suited for tie-in 
packaging? 

Gardner's solution to the problem was the ingenious “pick 
a back” carton shown here. Plenty of “extra-ply” protection 
for flask and tube . . . plenty of “extra-buy” appeal for counters 
and shelves. (Now, incidentally, all Seaforth single items are 
packed in eye-reaching Gardner cartons. ) 


THe GARDNER BOARD AND Carton Co. 


Manufacturers of Folding Cartons and Boxboard, 408 Charlies St., Middletown, Ohio 


wv Sales Offices in Boston, Chicago, Cleveland, New York, Philadelphia, Pittsburgh, St. Louis *Reg. U. S. Pot. Off. 


Maybe we can add a Sales “‘Extra’’ to 
YOUR package 
If you have a product that needs an extra point- 
of-sales push, a product that’s hard to package, 
or a new idea that needs a new packaging idea, 
get in touch with Gardner. We'll be glad to 
tackle it. No obligation, of course. 


Make more eyes reach for YOUR product in 
cartons of COATED LITHWITE* 
More shoppers reach for the bright Seaforth 
Carton because of the extra eye-appeal of 
Coated Lithwite, the quality clay-coated board 
that’s whiter . . . brighter. Colors hold up 
brilliantly on Coated Lithwite . . . pictures re- 
produce with true-to-life realism. Rub-resisting 
Fade-resisting. 
( 
ae 


CUTS COSTS... CUTS TrME 
om UCL and LIL orders 
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It’s polyethylene-coated paper . . . and for all practical purposes it’s 
inert and impervious to moisture and grease . . . that’s why Loxol has 
become so popular as an inner ply for multi-wall bags 


Loxol polyethylene-protected liners make multi-wall bags effectively 
contamination-proof. And what’s more, they restrict the gain or loss 
of moisture and volatiles. Thanks to its inertness, Loxol is ideal for 


e 
* “ : gel 
multi-wall packaging caustics and other products which affect or combine with 
ee ordinary container materials 
5 s Loxol gives lower MVTR with less coating . . . because it consists of 
ags are « high tensile strength Kraft, permanently polyethylene-coated by a 
; unique process which eliminates pinholes and prevents delamination. 


polyethylen ; The coating is of uniform thickness, so there’s no variation in MVTR. 


Presently available on papers of 40# and heavier, with coatings from 


1/2 to 10 mils thick, Loxol is used as a multi-wall bag liner by con 


protected # verters in every section of the country. Write... and we'll tell you 


who, nearby, can supply multi-wall bags with polyethylene-protected 


b a Loxol liners. 


“LINERS OF LOXOL” 


IS YOUR PRODUCT LISTED? 


These items need ‘‘Liners of Loxol'' 


ti 


mn 


ui 


Fertilizers 


hae 
Aa . 


Resins 


psebhaud 


lonic Exchange Resins 
Special Cements 
Calcium Chloride 
Humus 

Peat Moss 

Caustic Soda 
Phosphates 
Mugnesia 

Silica Gel 

Asphalt Sealing Compounds 
Beta Napthol 

Brown Sugar 
Cellulose Acetate 
Compost 

Detergents 


ae 
ere By % 








Meat Trimmings 

Mono Sodium Phosphate 
Polyethylene 

Vinylite 

Saran 

Powdered Milk 

Quick Lime 

Urea Resins 


— = 
PHOTO. COURTESY BAGPACK DIVISION 
INTERNATIONAL PAPER CO 


waTORS 
Ro ‘4 


%. 
7% 


H. P. SMITH PAPER CO- 


MANUFACTURERS 


WEST SIXTY-SIXTH ST., CHICAGO 38 
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DOCTORS AND PATIENTS simply 
squeeze the bottle to treat fungus- 
infected skin areas with Naprylate 
Powder. Application is neat, sanitary 
and economical. Bottle is opaque 
green. Naprylate is made by R. J. 
Strasenburgh Co., Rochester, N. Y. 


NEL, AN ANTISEPTIC POWDER, by 
Beck Products, Detroit 19, Mich., is 
sprayed on with just a squeeze of 
the Plaxpck bottle. Users will like 
the way they can apply the anti- 
septic accurately and gently on cuts, 


CAPITALIZING ON THE DISTINC- 
TIVENESS of stock shapes, L’Orle is 
packaging several of its famous toilet- 
ries in flask-shaped Plaxpak bottles. 
Lightness and unbreckability of this 
container make it extra-convenient to 
take on trips. No leaking or spilling. 


WHAT MAN WOULDN'T WANT this 
new Alfred Dunhill kit around wher- 
ever he is. Lightweight, unbreakable 
Plaxpak bottles relieve him of weight 
and worry. He can breeze through 
his after shave lotion and tale ap- 


|THE BOTTLE THAT'S GOING PLACES 


ANTS IN YOUR PLANTS? Spray-Away 
kills ‘em quick. Just squeeze the 
unbreakable Plaxpak bottle and out 
comes a mist of sure death for bugs. 
Self-atomizing bottle is always handy. 
Spray-Away is product of the Bulb 
of the Month Club, Chicago 90, Ill. 


ANY GAL WOULD WELCOME Mary 
lewis Spray Deodorant. Colorfully 
packaged in a bright yellow Plaxpeak 
bottle with a green cap, the liquid 
deodorant is applied with a squeeze 
of the bottle. Fingers stay vunsoiled 


poison ivy and other skin irritations. plications several seconds quicker. = bottle is safe and light te carry. 





* In addition to its 


There’s good reason for the Plaxpak bottle’s 
steadily growing acceptance. It’s unbreakable 
— safe everywhere with everyone. It provides 
controlled dispensing — new neatness and con- 
venience in product use. It’s light — a perfect 
traveler. It’s colorful and quiet. The public ap- 
preciates these plus values and wants them. 
Your product should have them. So investigate 
the Plaxpak bottle now — a catalog is yours 
for the asking. 
Ge- 1 * 
By << 
ELT YT ES WS 


PLAX BLOW-MOLDED PRODUCTS ARE MADE UNDER THE FOLLOWING U S. PATENTS 
2128239, 2175053, 2175054, 2230188, 2230190. 2260750, 2283751. 2349176, 2349177. 2349178 


PLAX CORPORATION, (5 concac, Pier Canada, rds, Toronto 


» Offices in New York City, Syracuse, Philadelphia, Cincinnati, Chicago, St. Louis and Houston 
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*“SCREENING COFFEE’'— AN ORIGINAL LITHOGRAPH BY HENRY WINZENREID 








“There's an awful lot of coffee in Brazil”’ 





... but like hundreds of other good things, coffee needs the help of tailor-made 
protective papers to bring it roaster-fresh to your home. That's why millions 
of attractive and economical coffee bags are lined with a special type of 
Riegel Glassine. 


There's a Riegel Paper for almost any requirement you may have in protec- 
tive packaging . .. a paper you can depend on for economy and production 
efficiency. We feel sure we can serve you in the same effective manner we 
now serve the sales leaders in so many different fields. Write us today and 
tell us what you want. Riegel Paper Corporation * 342 Madison Ave., N. Y. 17. 


*Permission granted by Valiant Music Co., Inc., 


e 
_ Riegel TAILOR-MADE PAPERS FOR PROTECTIVE PACKAGING 
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This is ithe 


SCARF DANCE F 


= Gee. 


When America’s leading scarf 
makers decided to step up the tempo 
of their scarf and kerchief sales, 
they told Shaw - Randall to set the 
pace. 


Visible novelty packaging gives 
these scarfs and kerchiefs a new 
irresistible sales appeal beamed at 
the age groups who buy these prod- 
ucts. 


let Shaw-Randall put 
ct on the hit parade? 


SHAW-RANDALL CO., INC. 


PAWTUCKET, R. I. New York Office — 545 Fifth Ave. 
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ODORLESS, NON-STRINGING 


OLDING box manufacturers can depend upon 
PAISLEY FOLDING BOX ADHESIVES to give per- 
fect performance in all fast automatic folding box ma- 
chines. Correct, economical and efficient adhesion is no 
longer a matter of chance. It is rather a matter of science 
. careful laboratory study and analysis by highly trained 
adhesive chemical engineers. 
PAISLEY FOLDING BOX ADHESIVES give you extra 
benefits. One or more of the following features are ob- 
tainable in every PAISLEY FOLDING BOX ADHESIVE 
you may select: 


(1) Non-stringing at high eee 











(4) High bonding strength on dry waxed board. 

(5) Water resistance, when required. 

(6) Grades for heavy waxed butter, cheese, frozen 

food cartons. 

Clean machining is an outstanding characteristic of all 
Paisley Adhesives. Laboratory control assures perfect uni- 
formity of product and performance for any specific ma- 
chine or paperboard gluing operation. 
To obtain the proper Folding Box Adhesive to fit your 
particular requirements, use the coupon below and send 
for an Adhesive Operation Data Sheet, for your con- 
venience in sending us details of your requirements. Your 
inquiry will receive prompt attention by the Paisley 
Laboratory. 


' TEAR OUT.. FASTEN TO LETTERHEAD AND MAIL! 


Gentlemen: Please send me your Adbesive Operation Data Sheet and further 


information on PAISLEY FOLDING BOX ADHESIVES. 
FIRM__ _BUYER 


STREET 





PAISLEY PRODUCTS 1NCORPORATEO 


Manufacturers of Glues, Pastes, Resin Adhesives, Cements, and Related Chemical Products 


630 W t ST., NEW YORK !'9, N_Y., PHONE COLUMBUS 
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ba are the spice of life fox 


and - 
we also manufacture all types and sizes 
of containers for any purpose — with 
a personal interest in designing an 


attractive package to meet your needs. 


Quality OLIVE CAN COMPANY Seuuice 


MANUFACTURERS @ DESIGNERS 
PLAIN @e DECORATED e LITHOGRAPHED 


METAL CONTAINERS 
450 N. LEAVITT ST., CHICAGO 12, ILLINOIS 
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Yes, fiber containers, packages, boxes coated with 
VINYLITE Brand Resins can take hot as well as 
cold foods—solid or liquid. Neither normal hot- 
food temperatures nor the coldest freezers can im- 
pair their protective qualities— recognized more 
and more widely by processors and consumers, 
alike. Witness these packages lined with glassine 
paper coated with VINYLITE Brand Plastics. 

VINYLITE Resin coatings resist heat and cold, 
water, oils, greases, alkalies, and acids. They are 
tasteless, odorless, and non-toxic. 

Package designers and manufacturers wel- 
come their economy and efficiency for application 
to paper, metal, and foil. They are readily heat- 
sealable. They accept color printing and may 
themselves be in any color. They protect con- 
tainers from contamination by contents and con- 
tents from contamination by containers. They re- 
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inylite RESINS PACK BESTs 


BRAND 


sist penetration by odors, moisture, air. 

If you have not investigated VINYLITE Brand 
Resins and Plastics, as well as BAKELITE Poly- 
ethylene, for your packaging problems, call us 
in. Bakelite representatives will gladly show you 
what these materials have to offer to reduce costs, 
improve performance, and increase your busi- 
ness. Just write Dept. JC-55, 


Data courtesy Plastic Coating Corporation, Holyoke, Mass., and 
Sealright Co., Inc., Fulton, N. Y. 





BAKELITE DIVISION, Union Carbide and Carbon Corporation, 30 East 42nd Street, New York 17, N. Y. 
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fae (jonsumers do not look alike... 


. ¥ bu THEY ALL LOOK 


That's why every H-A container 
is planned for maximum point of 
sale display and to continue 
this visual selling in the home. 
These light-weight, easy to 
pack, easy to ship, easy to handle 
glass containers are planned to 


mean orders and re-orders for you. 


HAZEL-ATLAS GLASS 
COMPANY “ "srs 


(AN 





High Speed Weighing 
with ouperior CCURACY- 


= Get Both With WRIGHT’S 





Y-TRA-LEC 


Crackers, cookies, pretzels, potato chips, 
candies. Products like these require accu- 
rate, gentle net weighing and filling. 


.. and to be efficient, the operation must 

be done at acceptable speeds and with a 
minimum of labor. 
One hundred and twenty five leading food 
plants have found the answer. Wright's 
Hy-Tra-Lec Automatic weighers! Where 
bags are used or manual placement of con- 
tainer beneath discharge spout is desired, 
they use semi-automatic models. Where 
rigid containers are used, fully automatic 
systems are available. Range: one-half 
ounce to 16 ounces. 





PROVEN PERFORMANCE 


Time tested. User approved. Repeat orders 
prove Hy-Tra-Lec’s worthiness. 





Keep ahead of competition. Reduce your 
packaging costs with Wright Hy-Tra-Lec 
net weighing and filling systems. Mail the 
principles of “positive displacement” and de- coupon below now. 


Hy-Tra-Lec is EXCLUSIVE with Wright. 


This modern weighing system is based on the 


parts from conventional beam or scale methods. 





User reports reveal that Hy-Tra-Lec is relatively Wright Machinery Company 
trouble-free and requires a minimum of main- 500 Calvin Street, Durham, N. C. 


ER Sey PR Gentlemen: Please send me latest information on 
ene 4 2 your Hy-Tra-Lec Automatic Weighers. 


Name......... 
Company.. 
RIGHT soccne || 
COMPANY || | 
ESTABLISHED 1893 - DURHAM, NORTH CAROLINA 
SUBSIDIARY OF THE SPERRY CORPORATION —_ T 


COMPANY SALES OFFICES: JERSEY CITY - CHICAGO - DURHAM WEST COAST REP.: KING & ANDERSON, SAN FRANCISCO SOUTHWEST REP.: R. P. 
ANDERSON COMPANY, DALLAS CENTRAL REP.: HAL HUDSON EQUIPMENT COMPANY, TOLEDO EUROPE: SPERRY GYROSCOPE COMPANY, LTD.. LONDON 

















SEPTEMBER 1950 27 

















FIDEL-[-TONE 


* Reg. Trade Mark 


PRODUCTS THAT CAN BE PICTURED on pockages are a natural 
for FIDEL-I-TONE . . . the LBP color process that so many are talking 
about. Chase Candy Company knows that natural pictures sell 
products and that FIDEL-I-TONE is the right process for those natural 
effects. This Colonial Cordial Cherry carton is an actual example of 
the realism and clear detail obtainable on ordinary boxboard. 


FIDEL-I-TONE is a thoroughly tested and established reproduction 
method and is backed by our 75 years of continuous experience in 
the graphic arts. FIDEL-I-TONE is suitable to almost any kind of 
packaging paper or cardboard—coated or uncoated. And best of all, 
it is economical. 





a 


FIDEL-I-TONE uses more than twice 
as many dots per square inch as 
ordinary processes. This is the secret 
of that extra realism and finer 
detail. Color sketches or color 
photographs alike are no problem 
for FIDEL-I-TONE. 


® Smooth, robust solid colors are 
characteristic of FIDEL-I-TONE inks. 
No mottled or “grainy” look but 
s-m-o-o-t-h and uniform. 





Note the sharp clean edges of type 
and other detail! No “squash” or 
“blur” when FIDEL-I-TONE is 
specified. 


Lord Baltimore Press offers com- 
plete packaging service by letter- 
press, lithography and gravure — 
as well as FIDEL-I-TONE — Special 
FOLDING CARTONS LABELS packaging problems welcomed. 





ME eeSRN Sa RRO TET S OS 


THE LORD BALTIMORE PRESS 


BALTIMORE... NEW YORK... CHICAGO... . LOUISVILLE 
N. Y. SALES OFFICE: 595 MADISON AVENUE, NEW YORK 22, N. Y. 
Eldorado 5-4180 
LOUISVILLE: STARKS BLDG., 4th AND WALNUT STS.,2—AMherst 1222 * CHICAGO: 333. N. MICHIGAN AVE., 1— CEntral 6-1640 





.. helps put pigs 
in packages! 











F... gloves to brush bristles . . . from sausages to footballs . . . today’s little pig goes 
to market packaged in style and packaged to sell. That's where BECK comes into the picture. 


You're sure of sheets sized to your needs when a BECK AUTOMATIC ROLL SHEET CUTTER cuts, counts and 
stacks your packaging materials. On cellophane or lightweight cardboard the SHEET CUTTER performs quickly, 
neatly and accurately. 


And with a 1950 BECK RAZOR BLADE SLITTER AND REWINDER, you can always count on correctly-sized 
rolls of the lightweight materials you use. 


For package makers, package material converters, package users . . . these BECK machines speed pro- 
duction and slow down costs. But why not challenge our claims? Send envelope-size material samples and let 
us give you BECK facts and figures to fit your problems. 


CHARLES BECK M E CORPORATION 
406 NORTH 13th STREET PHILADELPHIA 8, PENNA. 
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Your own appreciation for your product is quickly reflected in 
your choice of a container. Why “kill” sales with a bug-duster of 
questionable design and quality. The new patented R. C. Spra- 
Can incorporates many exclusive features — specifically designed 
in answer to past consumer objections to inferior, make-shift 
dusters. R. C. Spra-Can offers Controlled Powder Pressure . . . 
Special Clog-Proof Feed Construction . . . Countersunk Nozzle- 
Vent for spray uniformity . . . Sturdy Bellows Diaphragm built 
to “‘take-it,”” even under roughest usage . . . Moisture-Proofed 
Stock to assure free pumping action at all times, in all climates. 





3 GOOD REASONS FOR “DRESSING” YOUR BUG-KILLER 
IN THE R.C. SPRA-CAN: 
weneiiae Sprays at Any Angle — Up- 
J 4x0 ccosure side Down, Sideways. 


Rapid, Non-Binding Bellows 
Action. 


Uniform Spray — No “Puffs"’ 
or “Blasts.” 











Years of constant research and 
engineering know-how have 
earned for the R. C. Can Com- 
pany the title of “Product 
Tailors” for industry. Why not 
Memes put your next packaging problem 
| LES te a =6in our hands — your assurance of 
Nae exacting quality, added sales ap- 
peal, and continued customer 

satisfaction. 





BELLOWS VALVE 


Jr 


MAIN OFFICE 453 Chambers St., St. Louis 6, Mo. 


end Factory ‘ - 
Branch Factories: Arlington, Tex.; Rittman, O.; Kansas City, Mo. 
SALES OFFICES f 
St., N.W. Atlente, Ge. 
¢ 34th St. New York N.Y. L. C. MORRIS Co., 1125 Spring St... ( 
- ee prveskem Denver 9, Colo. W. L. BENNETT, 126 S. Third St., Minneapolis 1, Minn. 
sated ‘ ‘ C. J. TAUGHER, 1628 W. Wisconsin, Milwaukee 3, Wis. 


C. E. DOBSON, 819 Carondelet Bidg., New Orleans 12, La. 
Ss. sc 


‘OTT, 608 McCall Bidg., Memphis 3, Tenn. 


Ww. 
CAN SUPPLY CO., 1006 W. Washington Bivd., Los Angeles, Calif. 
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Graphic Arts and packaging men are now required 
to print dozens of stocks, at speeds unheard of 20 
years ago. Cellophane, pliofilm and glassine are a 
few that pose difficult technical problems. Versatility 
must be designed into printing equipment ... presses 
must perform many jobs and perform them well, if 
printers are to meet the varying demands of today’s 
production profitably. 

For more than 20 years, Champlain alone has 
designed versatility into printing and fabricating 
units. We are in the best position to help you solve 
the problems of varied as well as straight line pro- 
duction, with lowest capital investment and at lowest 
possible operating cost. 

Champlain rotogravure is known the world over 

..it prints and dries 5 colors in 5 seconds with 
highest quality on a wide variety of stocks — Cham- 
plain’s new line of aniline presses, specially designed 
for the converting and packaging fields, can’t be 
touched by any other press for board, foil, cello- 
phane and pliofilm. 

For in-line production with Champlain printing 
units there is a complete line of fabricating equip- 
ment for slitting, multiple roll rewind, perforating 
and scoring, embossing, gluing and punching and 
dieing. The fact that fabricating equipment, like the 
printing presses, is unit built gives you versatility 
through interchangeability. 


DEPEND ON 


T H E L EA D e R - a Champlain show you how to do 
ne the job—better, faster, more profitably. 


“DEPEND ON THE LEADER” 


CHAMPLAIN COMPANY, INC. 


88 LLEWELLYN AVENUE, BLOOMFIELD, N. J. 
Chicago Office: 7 W. Madison St., Chicago 2, Ill. 


NO ROTOGRAVURE AT ITS BEST 
MAKEREADY 
Here are some nee ee 
IRYING INK i 
advantages of i bl thes / Ne) ELECTRONIC 
PRESS WASHUP OR | PRINTING 
CHAMPLAIN ROTOGRAVURE _ & , . 


USH BUTTOR js 
Z x INCE THROUGH 





P 





MULTICOLOR 
G 





REGISTER \ 
CONTROL 


PRESS 


MODERN PACKAGING 








Garment stays fresh—displays 
itself. Consumer gets re-usable 
container. It's a Milprint 
printed Pliofilm pouch 


against a shelf full of competitors. 
Or the right “extra touch” could lift'¥o 


the year ‘round gift class and move it out Of Ree 

Perhaps the “extra touch” for you should be bs 
package to provide a new merchandising opportunity : 
also effectively call attention to a special promotional offer 


without requiring a change in your basic package. bo 





Whatever you package, chances are Milprint can suggest 
that “extra touch” to get extra sales for you. Why not talk it 
over with your local Milprint man today? 


Thorough! That's Milprint “follow through” service. We'll 
create and produce all your printed promotional material 
to help merchandise your packages. 


Rich looking foil box wrappers 
tell the consumer there's fine 
quality candy inside. Printed 


by Milpri P \ 
y Milprint. ‘ - «@ 
| pail INC 
‘ 


PACKAGING MATERIALS 


THMHOGREAPC HY &@2 PRI RAGS Soe 


No wonder these hams get 
preferred display. Cellophane 
overwrap is Milprint rotogravure 
printed Cellophane. 





Fay over 50 years 
discriminating manufacturers 
have been building sales 
of products which are packaged 
in Rowell Containers. 
Expert craftsmanship. 
Magnificent color printing. 


Prompt deliveries. 


CNR (2 
ee Nowell O. Inc. 
Manufacturers of Fine Paper Boxes 

BATAVIA, N.Y. 
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VANITY 
Surface Protection 








Cuts shipping costs — 
reduces damage in transit! 


Does your product need super special 
protection in shipment against shock 
and vibration —a smooth, soft covering 
for finely finished surfaces — or simply a 
material to fill in the voids of an irreg- 
ular shape? 

Whatever your packaging problem, 
the answer very likely is KIMPAK* Float 
Packaging. It’s the safe, economical, 
modern way to protect every kind of 
product, from tiny vials of liquid gold 
to the gleaming finish of a mighty die- 
sel locomotive. 

KIMPAK creped wadding comes in a 
wide variety ol speciation that cover 
all Four Basic Methods of Interior Pack- 


aging. It’s so light, so easy and pleasant 
to handle, your labor and shipping costs 
can be measurably reduced. It’s clean, 
white, soft and completely free of abras- 
ive particles. Yet tough, resilient KIMPAK 
provides superior protection against the 
hazards incurred in shipping and storage. 
Why not discover today how smart- 
looking KIMPAK gives your product 
sparkling new sales appeal as well as in- 
comparably safe, sure protection. For 
further information, ink in your classi- 
fied telephone directory under “ Packing 
Materials” or “Packing Materials - Ship- 
ping” or write directly to Kimberly-Clark 
Corporation, Neenah, Wisconsin. 


Visit our booths, Nos. 201 & 203 at the Industrial Packaging and Materials 


Handling Exposition, C ti 





Hall, Philadelphia, Pa., Oct. 10-12 


Kimpak @ 


"Tw REG U.S. PAT. OFF 
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FOREIGN COUNTRIES 


CREPED WADDING 


1. Every exposed surface of this finely 
finished vanity, especially the highly 
polished top, must be protected against 
scratching, rubbing, press marking. 


2. Sheet of KimpAK is applied to all fin- 
ished surfaces. Sheets in correct size or 
cut from rolls of specified width, mini- 
mize inventory requirements. 


3. Now completely wrapped in KIMPAK, 
fastened with adhesive tape, the vanity is 
ready to insert in its corrugate shipping 
container. 


All photographs comrtesy of Henvedon - Heritage Co., 
Morganton, N. Carolina 


——— FREE BOOKLET! ————_ 
KIMBERLY-CLARK CORPORATION 
Neenah, Wisconsin MP -950 


Please send me free, the illustrated 
KIMPAK booklet, “Float Packaging.” 


POE cin bekeinacckoes 





chest x-rays 
for my employees? 


, 


.. ridiculous * , 


Not so ridiculous, mister! Chest X-rays may show 

that people who feel in the “pink” are really 

suffering from active tuberculosis. In its early stages TB 
frequently has no symptoms at all. 


It now leads all other diseases as the cause of death 
between the ages of 15 and 34. Tuberculosis kills 
almost 50,000 Americans every year. 


This is shameful . . . shameful because it is a disease that 
can be wiped out if we will all take the 

first simple step required to wipe it out... 

have a periodic chest X-ray. 


Tuberculosis costs the United States 1,000,000 working 
years annually and, for TB Hospital maintenance 
alone, more than $1,000,000 in taxes. How could you 
make a better investment than to lend 

a hand in helping to rid the country of this scourge! 


Post this page on your bulletin board. 

Let your employees know that the greatest safeguard 
against TB is excellent health. Active disease 

does not occur so long as the body’s resistance can 
successfully fight the TB germ. 


Let them know that TB is contagious. It is spread through 
sneezing, coughing and personal contacts. 


Let them know that TB is curable, and that the sooner 
it is detected, the quicker the cure. 


Let them know, above all else, they will be 

doing themselves a favor, their families and community 
by having their chests X-rayed at least once a year 
... Starting TODAY! 


Your cooperation can help save lives... tho -fdvoitioing Coumeil, MW. * a 


< 


maybe your own, 


k in public service > 
25 West 45th St., New York 19, N. Y. 4 
> 


a 
bo se 


PUBLISHED IN THE PUBLIC INTEREST BY MODERN PACKAGING CORP. 
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BBD has a 


RED INK 
for Aniline printing 
on any stock 


Vj 


YW 


YW 


U/l 





YY 


\ 


@EXCELLOPAKE . . . . for CELLOPHANE, GLASSINE, \N 
FOIL and other non-absorbent =~ 
stocks 


for heavy-weight TISSUE, 
KRAFT, SULPHITE and noiseless 
Pop Corn bag stock 


@ MAT ACETATE . . . . for all grades of ACETATE 

© FOIL-BRITE for METALLIC FOILS 

© PREPRINT for GLASSINE prior to waxing = 
© KRAFT-ANILINE . . . for KRAFT ond SULPHITE = 


e TRANSLUSTRO .... for GLASSINE, and poper 
stocks 


© HYDROTONE 


~ 
: 
7 
. 


Vi 


Yl 


Yl 


POLY-PAKE 
VINYL-INE 


@ These BBD inks are also available in full 
range of standard and special colors. \ 


\ 


for POLYETHYLENE film 
for VINYL film 


N 


Need a red with more snap... 

a red that prints cleaner, sharper? Need an ink that 

gives more coverage per pound .. . that helps insure 
trouble-free runs? Then specify a BBD RED INK — 
“tailor-made” to match your color specification .. . to 
mate superbly with your stock ... to suit your equipment 
and operating conditions. For instance: to get brilliant, 
clear-cut impressions on metallic foils use BBD’S non- 
bleeding FOIL-BRITE INK. If you print glassine or other 
paper stocks, obtain lustrous color effects with TRANS- 
LUSTRO, a transparent dyestuff ink. And, of course, for 
cellophane BBD’S EXCELLOPAKE INK is unequalled 
for sparkling, opaque, razor-sharp prints. Ask your near- 
est BBD office for more information about any of these 
inks .. . and for printed samples that tell BBD’S 
quality story better than words. 


A BONUS for BBD INK users 


er ... our famous “shirt-sleeve” technical 
service by aniline ink specialists. Let a BBD 
field man show you—on your own press 
—how to get better print quality. 
= — 
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w ensing Bros. and Deeney | 


LARGEST MANUFACTURERS OF ANILINE INK IN THE WORLD 
: es ak ced es Se Ap 
401 N. BROAD STREET, PHILADELPHIA 8, PA. 
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Associated Manufacturing Plants: 81 Albion Street, Wakefield, Mass.; 2358 N. Seeley Ave., Chicago 47, Ill. 
West Coast Distributor: A. M. Bojanower, 5270 E. Washington Blvd., Los Angeles 22, Cal. 
Export Division: McLaurin-Jones Co., 22 East 4ist Street, New York 17, N. Y. 
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T; N 4 Cc I T Y u The firmness, the toughness, 


the persistence that characterizes 
man’s struggles against the elements. 
The obstinacy and singleness of 
purpose that brings discovery and 


invention. That’s tenacity! 


And ‘“‘tenacity” is the best one-word 
description of UPACO adhesives. 
Born to quality in the famous 
laboratories of The Union Paste 
Company, these adhesives are offered 


in the widest variety available. 


Our tradition of conscientious service 
in the development of adhesives 
for all packaging purposes is your 


assurance of complete satisfaction. 


A letter outlining your requirements 
and problems will receive our 


prompt attention. 


THE UNION PASTE 
COMPANY 


1605 HYDE PARK AVENUE 
HYDE PARK, MASSACHUSETTS 
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WHICH PACKAGE 
SUITS YOUR PRODUCT? 


Purve-size 


SP estrn: 


as 


keyopener 


; Pocket-size 
hinge 


SEPTEMBER 1950 


Fibre body 
Tight friction metal top 


“Moisture Barrier inside 
walls lined with glassine fused 
with wax 


Metal ends 


Available in practically any 
size you want; ideal to estab- 
lish a pattern for a “family” of 
packages. 


WANTED: New customers for a 


top-notch salesman! 


The inside walls of this container are lined 
with glassine fused with wax to provide a 
barrier that keeps inside moisture in. . . and 
outside moisture out. 

Primarily, it is an excellent package for any 
dry, powdered product or one needing pro- 
tection against moisture. 


You'll run out of fingers! 


Start ticking off some of the products for 
which this container is suitable and watch 
how the list mounts. 


In the food field there’s baking powder, 
crackers, popcorn, potato chips, powdered 
milks, gelatines, and a variety of cake and 
biscuit mixes. 

In the drug field you can make quite a list, 
too. It’s ideal for bath salts, epsom salts, 
bicarbonate of soda, insecticides, boric acid, 
senna leaves, sulphur powder, sodium fluorite, 
flaxseed and Glauber’s sait. In other words, 
it’s a possibility for quite a few dry pharma- 
ceutical products and proprietary remedies. 


The container fills fast and ships light. It 
comes in a wide variety of sizes. It is easy to 
stack and easy to handle. 


Can't miss the label ! 


There’s plenty of “front” for your label 
and it has a tight friction metal top (easy to 
open—closes snug) with a wide aperture 
for free pouring or dispensing. 

Is your product a new customer for this 
salesman? 





PROTECTING! 


AL DISTILLERS Propucts Corp. 

of their products . . . of their quality. 

@ every care possible to be sure that each 
sala packaged. And we are proud that they have 


— to help protect this quality... the closure 


; — 
lo ted band which, when broken, (~ cannot be replaced. 


© in this picture. We will be glad to tell you more about Alcoa 
Closures. Just write for our catalog. ALUMINUM COMPANY OF 


AMERICA, 1705J Gulf Building, Pittsburgh 19, Pennsylvania. 


eee. 
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Phill 


Cut yourself 
a slice of 
our experience! 





_— 


This is our 25th anniversary—which is one way 
of saying we've had quite a bit of experience 
in making tubes. For some outstanding cus- 
tomers, aS you can see. 

It seems to us that where experience counts 
most in our business is in solving your tube 


eliminating bugs” before they occur. By keep- 
ing uniformity and reproduction so exact that 
your millionth tube and your first are identi- 
cally perfect twins. 

Yes, we're proud of our 25 years’ experience. 
Prouder still of making it of practical value to 


problems so they stay solved. For instance, by our customers! 


Sunlube Grpowtion 


181 Long Avenue, Hillside, New Jersey 


Chicago 26, Ill. . . . James L. Coffield, Jr.. 7720 N. Sheridan Rd. Los Angeles 27, Calif. . King & Anderson, 1001 No. Vermont Ave. 
Ti, NE ON..5 60 644. 0,6.6 25 08 M. P. Yates, Arcade Building St. Paul 1, Minn Alexander Seymour, 1411 Pioneer Bldg. 
Cincinnati 8, Ohio Ralph H. Auch, 3449 Custer Road Dallas 2, Tex R. P. Anderson Co., 317 Texas Bank Bldg. 
Seattle 4, Wash King & Anderson, 1016 First Ave. South Portland 1, Ore King & Anderson, Foot S. W. Gibbs St. 
San Francisco 3, Calif. . . . King & Anderson, Western Merchandise Mart, 1355 Market Street 
Houston 2, Tex. . . . R. P. Anderson Co., 603 M & M Building 


nese in asinine wanna biodinsnBaalinisetial tact ith 
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how to package a rainbow 


Todemonstrate the spectacular color range 
of its cellulose acetate molding powders, 
Hercules Powder Company now uses a col- 
lection of brilliant sample chips... mounted 
like jewels in a Miller-built set-up box. 

Like other Miller boxes, this one not 
only cradles the contents, but adds a 
pleasing background that helps attract 
the eye. Furthermore, it has the stamina 
to stand up under constant use as a 
sample case. 

Another point: Miller set-up boxes are 
ready for use the moment they’re deliv- 
ered to your plant. They can be loaded 
quickly and easily. All this means fewer 
operations on your production line, with a 
consequent saving of manpower. 

Whether you're interested in sample 
boxes or in economical, attractive con- 
tainers for pharmaceuticals, confection- 
ery, jewelry, novelties, hardware, toys, 
textiles, or other products... call in the 
Miller representative for fresh ideas and 
helpful service! 


Maroon-covered with gold embossing, this Hercules Powder 
Company sample box is lined with white rayon jersey. Each 
color chip has its individual niche 














Designers and manufacturers 
of SET-UP PAPER BOXES 
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How Colgate-Palmolive-Peet 
wrapped up premium a 


: * film 


Millions of these Visqueen 
film drawstring bags were 
sold at retail, each contain- 
ing 6 bars of Palmolive or 
Cashmere Bouquet soap. 
Colgate featured the 
Visqueen label and Visqueen’s 
Good Housekeeping 
guarantee. 


Convincing proof of the sell- 
ing power your product 

can have, premium-packaged 
in Visqueen film! It has the 
Good Housekeeping Guar- 
antee Seal—a powerful plus 
with consumers. [t’s odor- 
less, waterproof, crack- 
proof. Won’t stick. Wipes 
clean easily. And you can 








have it in practically any 
shape or form your product 
requires. What happened for 
Colgate-Palmolive-Peet 

can happen for you, too! 


*T. M. The Visking Corporation 
Bags fabricated by The Traver Corporation and Pre-Pac, Inc. 


SSSSSRS BREE RBERES ERE eeeeees 
Give us your toughest 


packaging problem. 

Our engineers will be glad to help you 

solve it—and may save you thousands 
of dollars. Just mail the coupon! 


VISQUEEN film a product of the 


@ Send complete information 

C] yet mn THE VISKING CORPORATION 

of shipping ond packaging. Preston Division, Box 9R-1410 
Terre Haute, indiana 


0 Attached is outline of our 
toughest packaging 
problem. How can VISQUEEN 
film help us solve it? No 
obligation. 


a Let's talk it over. 


CORPORATION 
Preston Division, Terre Haute, Indiana 
In Canada: Visking Limited, Lindsay, Ont. BEERS RBBB RBRERBRBRBRBRBRBRBSRBRBRBRBRBRBRBEES 
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ALL THREE SPECIFY 


VG 


James B. Beam, Brown-Forman, Park 
& Tilford—three names known and 
respected in their field—each uses air- 
tight Dodge Cork Closures. These lead- 
ing distillers know the value of that extra 
punch in packaging 
a strikingly designed closure in their cus- 
tomer’s hand. They know that a closure 
must be easy to remove and replace 

yet faithfully guard the contents. That 
is why they insist upon Dodge — the 
cork closure of beauty and utility. 


the sales power of 


owe FRAN) 


KING 


“ach, Sale 


Dodge Milbossed-top corks are made 
of uniform, high grade natural cork 
firmly joined to sturdy, cleanly knurled 
hardwood tops. They are available in 
standard designs—or personalized with 
your Own name or trademark—in a 
wide variety of sizes and colors. 

Bring your needs in closures to us— 
we're always glad to be of service. 
DODGE CORK COMPANY 

INCORPORATED 

LANCASTER, PENNSYLVANIA 


DODGE CORK CLOSURES — DESIGNED TO GUARD THE 
44 


INTEGRITY OF THE CONTENTS 
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Pre 
PERFECT SETTING FOR BULOVA’S 


4é 


CUM 


‘ 


MOLDED FROM 


KOPPERS 
POLYSTYRENE 81 


ULOVA presents its new “Academy Award” 
B watches in a glamorous setting—ivory and gold, 
velvet-lined boxes, in the form of a miniature stage. And 
the boxes are molded from Koppers Polystyrene 81 
Practical considerations, along with beauty, led to the 
selection of Koppers Polystyrene 81 for this molding job. 
For Polystyrene 81’s improved heat-distortion tempera- 
ture range gives the box greater stability in hot climates, 
in unventilated show windows, under batteries of lamps. 
Koppers Polystyrene gives fast and easy moldability 





with minimum rejects, resulting in lower molding costs. 


) eee. id ey aia cacti ‘ Presentation boxes for Bulova'’s “Academy Award’ watches are 
I ‘oly styrene s light weight gives more pieces per pound, molded from Koppers Polystyrene 81. Designer and manufacturer: 


reducing material costs Arrow Manufacturing Company, Inc., West New York, N. J. 





The unique properties of Koppers Polystyrene have 
made many products better and many better products KOPPERS POLYSTYRENE 
»ssible. Investigate it in c ctl 7 , ; 
possible. Investigate it in connection with your product gives you all these advantages 


Low cost 

Light weight—more pieces per pound 
Excellent dimensional stability 

Excellent electrical properties 

Choice of heat-distortion temperature ranges 
Bulova’s “Fifth Avenue” also has Good chemical and moisture resistance 

a distinctive box molded from 
Koppers Polystyrene. It, too, was Tasteless and odorless 
Arrow Manufactoring Compan) Unlimited color range 
ne. 


by mailing the coupon for your copy of “Koppers 1950 


Polystyrenes.” 











Koppers Company, Inc. 
Chemical Division, Dept. MPG-9 
Pittsburgh 19, Pa 


Please send me your booklet on Koppers | 950 Polystyrenes. 


Koppers ne 


Company 
KOPPERS COMPANY, INC. 


Chemical Division Pittsburgh 19, Pa, Agere 
Regional offices: New York, Boston, h 
Philadelphia, Chicago, Detroit and Los Angeles 


Copyright 1950, Koppers Company, Inc, 
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BU Comatcm siete 
Small Bag Family 


These Bemis Bays belong on your packaging team. Here's why: 


. 
They fiH and pack economically. 


unbeatable display to your brand 


That helps your costs. 


They give 


That helps your sales. They are 


good packages and consumers realize it. And that helps everybody. 


Get the full details of the Bemis small bag story. Ask the Bemis man 


A Winner 


Bemis DELTASEAL Bags (fict- 


tube) have the exclusive Pull- ~ 


Cut-Pour Spout. The white 
coated or bleached paper 
makes your brand stand out on 
all sides. The squared shape 
makes for eye-filling mass dis- 
plays. Blue-lined, if you prefer, 
(makes white flour look whiter). 


Bemis Flexi-Carton— Intuck 
bags that square up beauti- 
fully and billboard your col- 
orful brand all around. Like 
Deltaseal, these are econom- 
ical bags worthy of your good 
product. A variety of types of 
closures available. 


Bemis CELLOPHANE Bags 
are increasingly preferred for 
meal and granular products. 
Cellophane is a showcase for 
your merchandise . . . really 
turns the spotlight on it. And 
the brilliant color printing on 
Bemis Cellophane Bags shouts 
for attention...you must see it! 


There is a 
Bemis Plant 
or Sales Office 
near you— 


a ee 
Brooklyn * Buffalo + Charlotte 
Chicago + Cleweland « Denver 
Detroit « East Pepperell 
Houston ¢ Indianapolis 
Jacksonville, Fla * Louisville 
Konsas City «+ los Angeles 
Memphis « Minneapolis 
Mobile + New Orleans 

New York City + Norfolk 
Oklahoma City * Omaha 
Peoria » Phoenix + Pittsburgh 
St Louis + Salt Lake City 
Solina + San Francisco 
Seottie « Vancouver, Wash 


Wichita + Wilmington, Colif 


’ re 

, Vie 
+ BAG: | 
eye 

“2 = ah 
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Sapequart 


PURITY 





war STOKESWRAP 





A SToKEswRAP package gives “eye appeal” 
plus protection” to this product. It’s good to 
look at, and when it’s opened, the Pecans 
are fresh as the day they were packed. 
Stokeswrap gives “profitable packaging” 
with “sales appeal” to many products such 
as candies, nuts, cookies, coffee, etc. 





The Stokeswrap Automatic Packaging Ma- 
chine is capable of up to 3600 packages per 
hour, using cellophane or other heat seal- 
ing films from the roll. The Stokeswrap 
automatically makes the bag, fills and heat 
seals at one operation. 

Let us show you how it can lower your 
Packaging cost. Write for complete infor- 
mation. 


STOKESWRAP installation at Guadalupe 
Valley Pecan Company, San Antonio, 
Texas. 


Exclusive West Coast Distributor: 
Anderson-Barngrover Division of FMC 
San Jose 5, California 


STOKEUAaMITH © 


PACKAGING MACHINERY PAPER BOX MACHINERY 


th Subsidiary of Food Machinery and Chemical Corporation 
Me’ FRANKFORD « PHILADELPHIA 24+ PA. 
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Stoway 


PLASTIC CONTAINERS! 





Stoway does it again with two new plastic containers. Designed for 
maximum product display and re-usability. 


These new Stoway containers are already being used by a large na- 
tional packer to stimulate food product sales. 


The rectangular container inside dimensions are 3-1/4”x 6-7/8”"x 1-5/8”. 
The square container inside dimensions are 5-1/4” x 5-1/16" x 1-3/8". 


The Containers shown are Sparkling Crystal with Ruby lid —a powerful 
sales appeal for any product. 


See these new containers as well as the others of the famous Stoway line. 


Wire, write or phone for colors, combinations, 
specifications and samples. 


SOUTHERN CALIFORNIA 
PLASTIC COMPANY 


1B8OS FLOWER - GLENDALE - CALIFORNIA 


Ee ee 
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& You can put more “sell” 
- in your package Ideal for: 
with a . Lubricants 
WiIRZ tube- . Caulking Compounds 


Safe, sanitary, convenient . Polishing Compounds 


. Cements 


and a Multitude 


of Other Products 


W irz Tubes — with or without 


special applicator tips — 


are pleasing more and more industrial 





users. Their ready dispensability, 
their protection of contents to the 
last bit; their attractiveness, 

their shatterproof and light weight 
economies, make them 

favorites wherever used. 

Send today for our new tube booklet 
giving full information on 

successful packaging in WIRZ 


Collapsible Tubes, or phone our 


Fourth & Cole Sts. 
CHESTER, PA. 


Export Division: 755 Drexel Bidg., Philadelphia 6, Pa. 


nearest representative for samples. 


New York 17,.N. Y. Chicago 4, lil. Memphis 2, Tenn. Los Angeles, Calif. Havana, Cuba 
50 E. 42 St. 80 E. Jackson Bivd. Wurzburg Bros. 435 S. La Cienega Bivd. Roberto Ortiz & Son 


Collapsible Metai Tubes . Lacquer Linings , Wax Linings ,  Westite Closures . Soft Metal Tubing , Howsehold Can Spouts . Applicator Pipes . Compression — Injection Molding 
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Svery Type of UNIT PACKAGING 


MULTI-UNIT SALE PACKAGE 
Carries from 25 to 250 tablets. 


ae 
DISPENSING PACKAGE 
From 200 to 500 tablets, unit-packaged in 
a single strip, fed through an opening— 
ready to be torn off as needed. 


PUNCHBOARD MAILER 


So rugged that it requires no special pro- 
tective carrier—provides space for adver- 
tising and instructions—entirely acceptable 
to postal authorities 





BOOKLET PACKAGE 


Provides ample space for trade-name and 
story of your product—easily adaptable to 
various over-all sizes and contents up to 
24 tablets. 


CATCHCOVER PACKAGE 
For sampling or small unit-sale package— 
protective, convenient, attractive. 


CREAM OR POWDER PACKACE 
For sampling or standard sale package— 
produced complete in one operation, with 
rounded corners and double crimp. 





“LL” MINIATURE PACKAGE 
A perfect “miniature” of your larger unit 
—carries any reasonable quantity of tablets, 
creams or powders a has accurately, 
located printing both front and back. The 
most + J pl +, L. ever 





P v 


produced. 





MINIATURE PACKAGE 
CARRIER 
A special, inexpensive, carrier pro- 
duced by us at high speed, to hold 


several multiples of the day’s dose 
package. 


You, too, can develop for your product an outstanding package from 
one of the basic types shown above. At the same time you find at 

your service, the facilities of the world’s largest and finest contract 

pockaging establishment—and the “know-how” of 30 years’ experience 
in the specialized field of unit-packaging. For the finest packaging at 


least cost, look first to. . . 


UNIT PACKAGING HEADQUARTERS 
IVERS-LEE COMPANY, NEWARK, N. J. 


SANITAPI 


* 
Ne i* 


3, SEALTITE 





LITRISON “Rocue: 


PACKAGE OF THE MONTH 
Litrison-Roche —a liver treatment product 
in two-piece, hard gelatin capsule — each 
sealed in its own oval pocket of I.L.T. ma- 
terial. 6 capsules—a day’s dose—in catch- 
cover folder, for distribution to the medical 
profession. 


All packages illustrated above are covered by one or more patents and are avail- 
able only through the Ivers-Lee Packaging Divisions —licensees or Associated 


Companies throughout the world. Imitating infringers are subject to legal action. 


MODERN PACKAGING 




















THE CROWNING TOUCH AT ALL TIMES 


ta Decorative Bea Coverings 


LZROVAL 


Whether you are packaging pills or pillows, Royal has the type of design or the 
“occasion paper” that will fit your need. Enhance your packaging. Add sales appeal. 
Help merchandise your product with packaging in the modern style. 


This specimen shows one of our newest Gravure box covering papers and is only one 
of many available designs. Consult your box maker or write us for suggestions and 
detailed information. 


PERFECTION Bex Coverings and Papers 
For Year-Round Use and 


Fox Special Qecastons Guch he 


Christmas Birthdays 

Weddings Easter 

Bridal Showers Mother's Day 

Father’s Day Bon Voyage 

Valentine Baby Showers 
a 


Your name or trade mark can be incorporated in many of our distinctive designs. 
Specify PERFECTION when ordering. 


Our papers are also available for gift wrapping and window displays. 


There Gre wy Bafers Bike Perfection Decerative Papers 


ROYAL PAPER CORPORATION 
Manifac UPCHS of Decorative Papers 


210 ELEVENTH AVENUE ° NEW YORK 1, NEW YORK 


The sample shown is G 105 White Chrome Base 





Combination metal ‘ Ask for our special folder 
and paper cans. ... and helpful suggestions. 
Fibre and paper 
cans. Tubes of 


plastics, Cores Ye CLEVELAND CONTAINERGFS3 
mailing cases, etc. 6201 BARBERTON AVE. CLEVELAND 2, OH 
Pe ® Spirally Wound “Tobes end Cores em 


ye sconce eg SA ues OFFICES. _ ele nd Det , Chic . Plymouth, Wise. 
aden ut " Y abeasi ve ov 31 |ON 9 Clev ele: nd 
caus, OFFICES. oa “ Cen we ‘te emi a ber Dee lew York thee We —_ a 
@es Light Sidg. Weehinete n, 0.C; We ak aie oche 
Cloveland Container Candia, tof, staor hye soos eng ache te tt 


ats 
ep 
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Soft surfaces MAKE THEM SELL 


Behrlon 
flocked box papers 


Your package or product has an extra appeal with a soft, luxurious, 
pile-textured BEHRLON surface. It wants to be handled — and that 
leads to sales. Moreover, BEHRLON appeals to the eye with rich, 
colorful tones — many standard colors and shades to choose from. 
BEHRLON flock finishes offer an economical way to add interest and 
elegance to any display. 

See how well your package looks with a soft BEHRLON-ized 
surface. Send us a sample and we'll demonstrate. Write for the latest 
color swatch card. Address Dept. MP-9. 


BEHRLON flocked box papers are available from 
leading manufacturers in the packaging trade. 


BEHR-MANNING ¢ Troy,n.y. 


DIVISION OF NORTON COMPANY 


Makers of NORZON® Electro-coated Pile Fabrics 
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Kaiser Aluminum Foil tailored to your needs 


For converters and manufacturers of: 


Beer and can labels Household foil Milk bottle closures 

Gift wrapping Cheese wraps Freezer locker foil 

Butter wraps One way pie pans Electrolytic condenser foil 
Oleo wraps Food containers Chocolate wraps 

Box coverings Chewing gum wraps Rolled candies 

Window decorations Flexible packages Cigarettes 

Fancy paper Crown lining foil Tobacco products 


And many other products 
Our experienced personnel are pre- 


pared to work with you in your pres- 
ent converting problems or in the 


creation of new packaging materials e © ec 
using Kaiser Aluminum Foil. 

Operating the only foil plant west 

of the Mississippi, Kaiser Alumi- 


num offers especially prompt serv- 
ice to western customers. 


SOLD BY KAISER ALUMINUM & CHEMICAL SALES, INC., KAISER BUILDING, OAKLAND 12, CALIF. ... OFFICES IN: 
Atlanta * Boston * Chicago * Cincinnati * Cleveland * Dallas * Denver + Detroit * Houston * Indianapolis * Kansas City * Los Angeles 
Milwaukee * Minneapolis * New York * Oakland + Philadelphia * Portland, Ore. * Rochester, N. Y. * Seattle * Spokane « St. Louis 
Wichita * EXPORT OFFICE, OAKLAND, CALIFORNIA * WAREHOUSE DISTRIBUTORS IN PRINCIPAL CITIES 
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TO THIS 


a 


12 OZ. SPRA-TAINER 


INTRODUCING THE NEW Bs 


COMPANION 6 oz. | \] ] 


CROWN SPRA-TAINER 


In Use For Shampoos 


The new 6 oz. TALL Spra-tainer is now available . . . now ready to take its place as worthy 
companion to the famous 12 oz. LARGE and SQUAT 6 oz. Spra-tainers. 


In Use For Cosmetics In Use For Air Deodorants 


Already in use for Cosmetics, Shampoos, Air Deodorants and Insect Repellents, the new 6 oz. 
TALL Spra-tainer is ideally suited size-wise and esthetically to a whole host of new products 
which henceforth will s-p-r-a-y: Perfumes, Colognes and Toilet Water; Mouth Washes and 
Gargles; Soaps; Hair Lacquers; Under-Arm Deodorants. What’s YOUR idea? There’s no limit! 
Ask a Crown Sales Representative about the new 6 oz. TALL Spra-tainer. Make sure the 


container you use is Spra-tainer —first on the market, first in sales — “‘no-side-seam” 
— “no-top-seam.” 














yn Can Company 
pig’ hes at H Street, Philadelphia 34, Pa. 


lit- 
Please have a Crown Sales Representative call, and send me li 
erature on the Spra-tainer. 


One of America’s Largest Can Manufacturers 


Oi Cu 


New York, Baltimore, Pittsburgh, St. Louis 


Name 


Firm 


Plants at Philadelphia, Chicago, Orlando. Branch Offices : * Division of the Crown Cork & Seal Company 
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FORMAL NOTICE! 9th November, 1949 
EXCLUSIVE! 
U.-S. Patent #2,487,400 


The Tupper Corporation has attained a position 
of leadership in this industry by incurring 
great expense and expending painstaking effort 
in the development, design, manufacture and 
exploitation of its many world-known products. 


The Tupper Corporation further has anticipated 
the inevitable attacks to which leadership is 
subject and has taken measures provided by law 
to preserve the creative rights to its products, 
methods and design by patent protection both in 
the United States and abroad. 


Tupper Seals for Tupperware shown in this advere 
tisement are just a few of the forms covered in 
this manner and are specifically covered by U.S. 
Patent #2,487,400. 


Only the Tupper Corporation, by U.S.Patent 
#2,487,400 has the right to make, use and vend 
container closures in connection with any and all 
types of containers throughout the United States 
and its territories as covered by the claims of 
the Patent. 


Tupper Corporation will protect, according to law, 
the exclusive rights above granted 


TUPPER CORPORATION 





Crescent Package Tule 


There’s a Crescent ink for every packaging stock—every printing 
process. An ink with printing and drying qualities you can depend 
on. An ink with the body and color you need to turn utility packages 


into their own salesmen. Try one of these on your next job. 


HOMOGETONE 


—firm bonding on cellophane, glassine, foil and plastic films. 
100% pigmented for full opacity. Odorless and fast drying. Also made in 
a special formula for absorbent stocks with three stages of control 


—non-evaporating, normal and fast drying. 





»AQUACHROME 


a water soluble ink, brilliant and smooth laying on absorbent stocks. 
When dry, this ink is extremely water resistant—uhaffected by 


waxing—will not spot or smear. 


RAVITONE 


—a gravure ink for cellophane, glassine, pliofilm, other selected packaging 
materials. Opaque—prints small type and fine lines with exceptional clearness. 


Prints glossy or mat as desired. 





>DIENE 


—a moisture set ink' for letterpress printing on absorbent stocks. 


Odorless—ideal for food packaging. Dries instantly on application of 


steam and can be waxed immediately. 


SMILAN 


—a heat set ink for letterpress printing on all paper stocks including box boards. 
Dries instantly without absorption into the stock. Good mileage—bright 


clear colors—maximum gloss without varnish. 


INK & COLOR CO. 


464 NORTH FIFTH STREET 
PHILADELPHIA: 23, PA. 


FOR ANILINE + LETTERPRESS + LITHOGRAPHY + ROTOGRAVURE 
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STRIPS OF COLORED CELLOPHANE TAPE anchor TWO OF THESE Type ‘‘M”’ Box Sealers without the 
transparent cover in place, add a bright touch to the regular housing (see pictures below) formed a packag- 
attractive Old Spice Shaving Soap Mug. ing team that quadrupled output per worker. 


Tape dispenser ups worker output 300%! 


“SCOTCH” Pressure-sensitive Tapes plus taping 
equipment tailored for your product .. . that’s the 
combination that will work packaging wonders for 
you! Hundreds of manufacturers are making new 
savings with these up-to-the-minute tapes and ma- 
chines. For instance, this special mounting of two 
Type “‘M”’ Box Sealers brought Shulton, Inc., Clifton, 
New Jersey, manufacturers of popular “Old Spice”’ 
Shaving Soap, a 75% saving in packaging man-hours! 


Whatever your product, it will be simpler and 
easier to package with attractive easy-to-use tape. 
Easy to arrange, too. Let one of our experienced Tape 
Engineers help you determine the right tape (from 
118 varieties in our line) and the right dispenser 
(we'll design it for you, if necessary) to do the best 
possible job. Address Dept. MP950, Minnesota Mining 
& Mfg. Co., St. Pau! 6, Minn. 


ecote® 


sensitv® 


sute- 
"pores 


Colored Cellophane tape strips are applied automati- Best known, most complete line of pressure-sensitive 
cally, give a 75% savings in packaging man-hours, tapes and dispensers availablein the packaging industry. 


FOR NEWS OF ANOTHER PRODUCT OF THE 3M CO. SEE PAGE 
Made in u.s.a.by MINNESOTA MINING & MFG. CO., st. pavi 6, Minnesote 


also makers of “‘Scotch” Sound Recording Tape, “Underseal” Rubberized Coating, “Scotchlite” Reflective Sheeting, “‘Safety-Walk’” Non-Slip Surfacing, 
3M" Abrasives, “3M’"’ Adhesives. 


Genera! Export: DUREX ABRASIVES CORP., New Rochelle, N.Y. @ in Conada: CANADIAN DUREX ABRASIVES LTD., Brantford, Ontorio 
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with the revolutionary, 


new single telescope 


string - opening can! 





Away out front in modern 
packaging design... that’s 
Sefton... because their de- 
signers are always on the 
alert to give you a better 
package for your product! 
Now they’ve created a 
single telescope can that 
has a built-in reclosure... 
in addition to the well- 
known features of the string- 
opening can; factory-sealed, 
tamper-proof and easy-to-open. 
Choose it for your product in (C 
round, oval, square or oblong Scf A 
shapes, in a variety of sizes for 


which Sefton is tooled. FIBRE CAN 
COMPANY 


NEW ORLEANS 
AUBURN, WASH 
DIVISION CF CONTAINER CORP. OF AMERICA 


DISTRICT OFFICES: @ los Angeles eSalt Lake City @ Denver @ Dallas @ Chicago @ Cincinatti eNew Orleans @ Boston @ Detroite New York @ St. Poul 





Cleveland e Memphis @ Nashville © Seattle e Portland 
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Gut Package 


Costs WITH FULL TRANSPARENT 














Perfume Contoiner 
n Specialty Box Compony 


299 Newport St., Brooklyn, N.Y 


AND COMBINATION CONTAINERS OF 


ew ye \UMARITH” SHEET 


The new type Lumarith transparent sheet is made to 
order for merchandise that must be eye-appealing and 
still sell at a price. Lumarith sells for substantially less, 
yet it has all the qualities you need for best packaging 
results, including remarkable ease of fabrication. 

e Crystal transparency and surface brilliance 

e Uniform in gauge 

e Easy to blank, bead, draw, cement 

e Perfect printing surface 


e@ Stocked wide range of thicknesses —rolls and sheets 
The new, low cost Lumarith sheet opens up greater 
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markets for transparent packaging. Investigate its pos- 
sibilities. Write for more information. 

Celanese Corporation of America, Plastics Division, 
Dept. 8-I, 180 Madison Avenue, New York 16, N. Y. 
In Canada, Canadian Cellulose Products Ltd., Montreal 
and Toronto. 


PLASTICS 


*Reg. U. S. Pat. Off. 
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Folding Cartons 
4b te A, 7, \ 
, <4 


When you have Ritchie 

make your Folding Cartons, they 
are produced by the Most Modern 
Machinery and Methods known 
to the Packaging Art. For 
example, the creases on Ritchie 
Folding Cartons are all pre-folded, 
making assembling operations 
easier and faster. 


Set-Up Boxes 
we hig; 


Choose from all styles, 

in rectangular, round or odd shapes, the 
quality set-up boxes that makers of 
America's finest merchandise are 

proud to choose for their products. 
Leaders in over 150 different 
industries “Specify Ritchie’. 


W. C. Ritchie and Company, 
8840 Baltimore Ave., Chicago 17, Ill. 


SIGNED. 
COMPANY NAME............---.------.- 
STREET ADDRESS 


Lite 


The extensive, varied Ritchie line of 
packaging assures you almost Unlimited 
Selection... Production Economies of 
newest type equipment... High Standard of Quality 
... A Source That Has No “Packaging Pets” but 
produces all kinds of paper or rigid transparent 
packages... plus Ritchie's 84 Years Experience in 
working with leading package users, to 
produce the right package to suit each 
product and marketing situation. 


Fibre Cans 
MT), Fr, + 
VA4ig 
/ al 
Spiral or Convolutely 
Wound Fibre Cans, round, 
rectangular or oval, in almost any siz. 
and with a wide variety of closures. 








Transparent Packages 


7 = 
Vithiy 
Kee 


Let us develop a special 
Sales-stimulating package for you 
that will make your product 
attractively visible inside the package. 


raper Spools 
4), Le $ry* 
he «SC 
Various size spools for 
winding ribbon and string; 
also tubes and cores to 
meet special packaging 
and manufacturing 
requirements. 


AND COMPANY 


A Source of “Packaging Satisfaction” 
Sin 184 


e 56 


=S or 


ete 


8840 BALTIMORE AVENUE, CHICAGO 17, ILLINOIS 
New York * LosAngeles * Detroit * Dallas * Denver 
Providence * St.Lovis * Cleveland * Jacksonville 


4. 
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Fibitite Tat 





The current mania for matri- 
mony, coupled with the building 
boom, is proving very salubrious 
indeed for the furniture industry. 
Young Mrs. Housewife is partial 
to modern decor, which usually 
means that the new love nest 
is furnished from scratch — no 
hand-me-downs from the parental 
home to dilute the furniture mak- 


er’s joy. 


Furniture sales in 1948 hit the 
stratosphere with a whopping 
$2,670,000,000. After sliding off a 
bit last year, they bid fair to rival 
1948's record dollar volume in 
*50. Most of this furniture — mod- 
ern and traditional — is secured 
against blemish and dismember- 
ment by shipping cases of sturdy 
corrugated board. 


Furniture items of surprising bulk 
can run the distributional gantlet 
with entire confidence if they’re 
snugly ensconced in cases made of 
MEAD .009 Chestnut Corrugating 
and Liners. Super-strong MEAD 
Corrugating is made from chest- 
nut and other hardwood fibres. 
It’s been a surety of safe delivery 
for shippers these 20 years. 





for customer 
appeal 


. . « PACKAGE 
YOUR PRODUCT 
IN ALCOA TUBES 


They’re attractive. Made of alumi- 
num, the metal that provides an ideal 
surface for eye-catching colors. They’re 
strong. Protect the contents until the 
last drop is used. They’re easy to use. 


Add up these advantages and you’ve 


customer appeal for your product— 


added sales for you. 

Why not investigate these tubes 
today? Let us send you a copy of 
‘Packaging in Alcoa Aluminum 
Tubes”, our 24-page booklet on col- 
lapsible tubes. Gives information on 
weights, sizes, capacities, filling, etc. 


It’s free. 


Write 
ALUMINUM COMPANY OF AMERICA 
1751J Gulf Building 


Pittsburgh 19, Pennsylvania - y ALCOA 
Rar FIRSTIN 

ALUMINUM 
TUBES 
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LOAD, GLUE, SEAL and IMPRINT 


YOUR CORRUGATED SHIPPING CASES 


""PACKOMATIC 


Model “D” shipping case gluer- 

sealer for high speed, moderate 
or slow production lines. Automat- 
ically applies wide variety of glue 
spreads. Handles both light and 
heavy corrugated or solid fiber 
containers. Adjustable for wide 
voriety of case sizes and weights. 


2 “STREAMLINER” Model “D” case gluer- 
sealer for food, dairy and beverage 
operations open to public. 


COMBINATION END LOADER-SIDE 

SEALER takes round or rectangular pack- 
ages, assembles and loads them into cases 
previously squared and registered. 


4 SIDE GLUER-SEALER for cases going 
through in horizontal position such as 
end-open, tall and narrow cases with overlap 
as well as regular butt flaps. 


Ghicoge + New York - Boston + Baltimore « Cleveland Denver 
Hem es» Sn Femi «Ls Aap Sel «Prd » Tempe 
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PACKOMATIC 


sealer unit. 


PACKOMATIC shipping case former- 
1200 loaded 
shipping cases per hour, automatically. 


packer delivers up to 


shipping case loader 
automatically packs filled cartons into 
cases and starts them on their way to gluer- 


Share the know-how to which 
America’s foremost packaged goods 
manufacturers turn for modern, 
automatic PACKOMATIC fibre ship- 
ping case packing, gluing, sealing, 
dating (coding) and imprinting 
equipment. Coupon below will speed 
information. 


Turn to PACKOMATIC'S 
nearly 30 years of helping 
America’s foremost package 
merchandisers reduce production 
costs, keep resale prices in 
line, and step-up earnings with 
modern, automatic packaging 
—from carton forming and 
filling, to shipping case loading, 
sealing and imprinting. 
PACKOMATIC automatic 
packaging equipment includes: 
CASE PACKERS & SEALERS 
CASE IMPRINTERS 
CARTON FILLERS & 
SEALERS 
VOLUMETRIC FILLERS 
CARTON MAKING 
MACHINES 
DATING (CODING) 
DEVICES 
PAPER CAN FORMING & 
FILLING MACHINERY 
Preserve and protect the shelf 
appeal of your packages with 
modern, automatic 
PACKOMATIC packaging 
machinery. Save time... 
floor space... labor... money! 


xk 


Regardless of the size or scope of your 
operation, your inquiry incurs no obli- 
gation to purchase. 
Write J. L. Ferguson 
Company, Route 52 
at Republic Avenue 
or phone Joliet 6275. 


Tv. M. REG. U. BS. PAT. OFF. 





J. L. FERGUSON CO 
Joliet, Illinois Dept. MP 190 


Please send complete data on 
Filling and Sealing 


Case Sealing ™ Carton 
Package Weighing Equipment 


Company 


Address.. 


City State 


Hh cnaan ca ene ane em es cam ew en 





if you sell 


o—. 


VANANT Field Men Will Help 


Solve Your Packaging Problem 








MOISTURE -VAPORPROOF 
WATERPROOF 
GREASEPROOF 


Bags and Barriers to Meet 


AN -- JAN ++ MiL 


Specifications 


Maintaining large inven- 
tory of source inspected 
materials means speedy 
deliveries to meet your 
production schedule. All 
shipments certified. 





Whether you require greaseproof, waterproof, or moisture-vapor- 
proof protection .. . whether it be the smallest bearing bag or 
the largest aircraft engine envelope — you can depend upon 
VANANT. Call upon one of our field specialists to analyze your 
contract specifications . . . ask him to suggest the most economi- 
cal methods and procedures. 


You may have special interest in our new VP-210 (polyethylene 
on kraft) for JAN-P-117 and JAN-B-121 or for commercial ap- 


plications. Ask for samples and prices. 
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Swift's Adhesives 
help you 


»-.and Junior, too! 


Junior doesn’t know it, but when he sneaks into 
the pantry for snacks he’s liable to meet Swift's 
many adhesives, too. Among the hundreds of 
Swilt’s Adhesives, there are special ones for pack- 
agers, for bottlers and for bookbinders. Our 
years of adhesive experience, our wide range of 
raw materials can help you find the adhesive that 
fits your requirements .. . and lowers your oper- 


ating costs. 


Two of many of Swift's special adhesives for 
packaging operations 

1262 — Liquid adhesive for top and bottom seal- 
ing and titewrap work. A fast-setting, non-warp 
adhesive, easy to handle. Provides a strong bond. 
Textite — For quality setup box work. In conven- 
ient cake form — it is non-warp and light colored 
for finest work. Economical because of its better 
coverage resulting in lower final cost. 

Test these adhesives at quantity price! Clip 
the coupon! 
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poorcn----neeeeeeee ee ee 8 
Swift & Company 

| Adhesive Products Department 

l Chicago 9, Illinois 

| Please send your 100% introductory trial 

| shipment of 

| (1 1262 at the quantity discount price, FOB 

H nearest adhesive plant. 

Fextite at the quantity discount price, 

FOB nearest adhesive plant 

These will be tested for use in our oper 

ations. We understand if not fully satis 

factory, they may be returned for credit at 

your expense 


a 
WJ 


Name - ae Title 


Firm Name 


Address 
This offer expires October 31, 1950 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 

| 

' 

| 

| 

| 

L 





“ial 
Throughout the yeans, 

C 
Gober bias athfud and 
officient service has 
yielded a harvest of 


continued customer 


CUSTOM MOLDERS OF PLASTIC PRODUCTS 
AND SPECIAL PLASTIC PACKAGING 


COLUMBIA PROTEKTOSITE COMPANY e Carlstadt, New Jersey 
New York Showrooms: Empire State Bldg. » West Coast Office: 380 Bayshore Bivd., San Francisco, Calif. 


ONE OF AMERICA’S LEADING MANUFACTURERS OF SUN GLASSES, COMBS, BRUSHES, TOYS, HOUSEWARES 
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PACK 

TO 
ATTRACT 
IN 


Does your package do only half its job? Does it 
act only as a container? Or does it do a complete job as 


half container . . . half merchandiser? 


Maryland Blue Glass excels in both these vital 


functions. Many famous name brands have proved 





through years of use that Blue acts as a powerful 
advertising, merchandising and selling tool. Blue gives 
your product an air of distinction and quality. 
Blue is easier to see .. . easier to remember. 
Blue displays your product in a way that says, 
“Buy Me!”’ So follow the lead of many famous brands in tiie | i? ALSO AVAILABLE IN 
. pack to attract in Maryland Blue. — 4 aw CLEAR GLASS 


Write for details and samples. 


MARYLAND GLASS CORPORATION BALTIMORE 30, MARYLAND 
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the FACTS regarding the whole, simple de- Equally effective on 
singh eee: Srieiior falder! glass, plastic, cloth, 


NEW JERSEY MACHINE Ar 
Corporation : 


sales and Service Branches at 


paper or wood 


re 


Chicago, 325 W. Huron Street 


Cincinnati, 1701 Carew Tower 


Los Angeles, 25 W. 6th St 


604 
*Reg. U.S. Pat. Off. 
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Plan Now To Put The New 
ERMOLD W777 UNPACKER 
On Your Line in 1950 


Colored signal 
lights indicate cause 
of interruption. 





Hinged safety glass 
windows provide 
maximum safety 
without loss of oc- 
cessibility or visi- 
bility. 


Phote-electric eye 
control interrupts 
unpacking cycle if 
containers are not 
clear of machine. 


Compact. Overall dimen- 
sions are approximately 
6 x 6' x 6. 








Handles any stand- 
ard size container 
packed in any uni- 
form corton, case 
or tray. 


After years of research and field work, Ermold has designed the most 
practical, most economical method of removing standard containers from 
cartons, cases or trays and placing the containers on the line, Plan now 
to integrate this new Ermold Avtometic Unpacker into your production 


set-up in 1950, 


Here’s what the new Ermold Austo- 
matic Unpacker will do: 


@ It takes filled or partially filled 
cases and discharges the containers 


01 a continuous conveyor while dis- 
ciarging the empty cases on either 


EDWARD 
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the right or left side. 

@ It automatically rejects odd size 
or badly damaged cases, under or 
overlength or broken bottles, 


@ Fully automatic safety devices not 


Automatic control 
stops machine if 
flow of full cases is 
interrupted. 


Carton flap guide. 


Right or left hand 
case feed optional. 


Operational adjustments 
readily accessible. 
9 to diff 2 
size containers or cases 
is @ matter of minutes. 





only protect employees, but also pre- 
vent damage to the machine. 

© Output of the Ermold Automatic 
Unpacker is ample to meet most 
practical operating needs. 


The new Ermold Automatic Unpack- 
er is now being manufactured in 
quantity. Your Ermold representative 
will be glad to give you all the facts 
and show you how this new machine 
can be put to work in your plant, 
Write us today, 


ERMOLD COMPANY 


652 HUDSON STREET, NEW YORK 14, N. Y. 
OFFICES: BOSTON * CHICAGO * CLEVELAND * LOS ANGELES * MONTREAL * ST. LOUIS * SAN FRANCISCO * TORONTO * MEXICO * CUBA * ENGLAND 
FOUNDED 1880 » Famed for Labeling Leadership for 70 Years « INCORPORATED 1911 


RE-130 





It’s best answered with the question... 
why not? The candy is quality to begin with. 
The package looks more attractive than its neighbor... and it 
has that “well groomed” appearance typical of neat 
wrapping and sealing. A lot of candy is sold just this way... 
on impulse. Be sure you’re getting your share of these sales. 
Write now for literature and details on how Lynch 
WRAP-O-MATICS will package your product neatly, more 


quickly, give it that “quality look” for better point-of-sale merchandising. 


is we ume «CORPORATION | i a 


PAR AIR 
REFRIGERATION CANDY & COOKIE 
COMPRESSORS COMPRESSORS WRAPPING PACKAGING MACHINE DIVISION MACHINES CARTONING 


MACHINES TOLEDO, OHIO MACHINES 


GLASS FORMING 
PAPER PACKAGING BUTTER & OLEO MACHINES 
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Stays at bat 
2 weeks 


...on a single dry cell 
flashlight battery! 


If this Goebel display comes within your range of 





vision... you have to be blind, preoccupied ot awtully 
worried not to notice it! 
Because the big boy waggles his wrists and waves 


his bat in really lifelike, big league fashion... and 


) 


u keeps waggling and waving for two weeks of busine 
Re , , , ' 
Ya use te aay: on one toc ary cell! No electric outlet needed 


broadcaster, and the Goebel radio program. Program 





t " ' ; ; 
its naturally brewed ! F It features baseball, beer, the face of a well-known 
' . 
New, - 


and announcer were localized for California and 


Michigan areas where this display is being shown. 


Seldom has any display—even an Einson-Freeman 
display—made such an immediate hit, won so much 
favorable reception from both public and trade. And 


it is one of the most economical animated displays 





RE AE i ‘ ever produced! 


June ia Detroit Tiger Games with Harry Heilmann We'd like to show you this Goebel display, and 


RADIO AND TELEVISION our other current productions...so you can see how 
er a ee) me aegal 
much difference there can be in a) display, and 4 
what your display dollar can buy from E-F. 


Phone, wire or write...and the nearest E-F 
representative will come arunnin’...or at least call 


for an appointment! 


inson- Freeman Co., mc. 


Always-in-there-pitching lithographers 


Starr & Borden Aves., Long Island City, New York 
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is custom-tailored 
to fit your needs... 


Need a paper that’s strong when wet? Patapar Vegetable 
pat I 
Parchment gives it to you. Want a paper that resists 
- ) pay 


grease? Patapar is your answer. Want package sales appeal? 


A colorfully printed Patapar wrapper really sparkles. 


Patapar is produced in 179 types. Each type is 


“custom-tailored” to meet 





special needs. Types vary 
| YI 


BEST PAPER FOR: 


as to wet-strength, grease- 
Butter wrappers 


Ham boiler liners proofness, opaqueness, moisture vapor resistance, 
Deep freeze wraps 
Can liners @ Fish wrappers pliability, thickness and many other qualities. 
Cheese wrappers 
Margarine wrappers Tell us your requirements. We will recommend 
Milk and cream can gaskets ‘ 
Bacon wreppers the type of Patapar best suited to meet them. 
Vegetable wraps 

and many other uses 


. ee : 
Patapar is furnished plain 
or beautifully printed Patopar Keymark, 
: » nationally advertised 
in one or more colors Vegetable | > >/4 ‘ poset Ree s* 
wrapper protection 


pata PATERSON PARCHMENT PAPER COMPANY « BRISTOL, PENNSYLVANIA 
HI-WET-STRENGTH Headquarters tor Vegetable Parchment since 1885 
GREASE-RESISTING PARCHMENT 7 


West Coast Plant: 340 Bryant Street, San Francisco 7, California 
Sales Offices: 122 E. 42nd Street, New York 17, N. Y. ¢ 111 W. Washington St., Chicago 2, Ill 











MODERN PACKAGING 





saaall ¢3 


Your production department will appreciate 

the time and money-saving advantages of the 

precision manufacturing, sound engineering and uniform 

materials of Gaylord Boxes. 

Your product must fit “snug as a bug in a rug,”’ must be fully 

protected against the hazards of frequent, and not always careful, 

teetiens handling as it travels through the steps of 

Pe Car distribution to the fina) user. 
orrugated an 


Solid Fibre Boxes | . 


Kroft Grocery Bags 
ond Sacks 


<_0 Paper 
ond Specialties 


GAYLORD New York ¢ Chicago © San Francisco © Atlanta © New Orleans © Jersey City © Seattle © Indianapolis ¢ Houston © 


CONTAINER Los Angeles © Oekland © Minneapolis ¢ Detroit ¢ Columbus © Fort Worth © Tampe @ Cincinnati ¢ Dalles © Des 
Moines ¢ Oklah City « G ille @ Portland © St. Louis © San Antonio © Memphis ¢ Kansas City © Bogalusa © 


CORPORATION Milwauk © Chatt ge © Weslaco © New Haven © Greensboro ¢ Appleton « Hickory © Sumter © Jackson © 
Miami ¢ Omaha ¢ Mobile © Philadelphia © Little Rock ¢ Charlotte 
General Offices: ST. LOUIS 
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+ : Oxford Papers 
I rom Networ ks Are Good Papers to Know 


eon - Whatever your needs, you will find a 

> paper in the Oxford line of coated and 
uncoated grades that will help you get 
a better job more economically by 
letterpress, offset, lithography or roto- 
gravure. Here, for instance, are six 
Oxford grades that have become es- 
tablished favorites with printing 
craftsmen from coast to coast: 


POLAR SUPERFINE CARFAX ENGLISH 
ENAMEL FINISH 
MAINEFOLD 
CARROLLTON 
— COVER VELLUM 
ENGRAVATONE $4 
COATED WESCAR OFFSET 


* * * 


Your Oxford Paper Merchant 
Is a Good Man to Know 


Wherever you are located in or near 
any of 68 principal cities from coast 
to coast, you can count on your Oxford 
Paper Merchant for prompt service 
and practical, friendly help in meeting 
your needs for paper. His long expe- 
rience with paper and paper problems 
can not only save you time, but will 
frequently help you produce a better 
job more economically. Get in touch 
with him today and ask for a copy of 


the helpful Oxford Paper Selector 
s Chart. Or, write direct to us. 
4 VISIT THE OXFORD EXHIBIT 


Space 148 
Grapkic Arts Exposition 


HELP BUILD SALES iio 


| PRINTED SELLING is a basic promotion tool 
of almost every industry, it is used consistently and effec- 
tively, for example, to attract sponsors and audiences to 
networks—and to build acceptance for the wide range of 
services offered by financial institutions. And, whether 
your concern with printing involves brochures, programs, 
booklets, house magazines or sales presentations, you can 
depend on Oxford Papers to help make all your printed 
promotions more appealing, more productive. Oxford Paper Company 
Back of every grade in this distinguished line is our 230 Park Avenue, New York 17, N.Y 
50-year experience in developing and perfecting fine Oxford Miami Paper Company 
printing papers. That is why the Oxford Paper you select 35 East Wacker Drive, Chicago 1, Ill 
for any printing job will prove a sound investment for ° 


you and your customer. MILLS AT RUMFORD, MAINE, 
AND WEST CARROLLTON, OHIO 
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Three essentials 
of an effective package 


The growing trend toward self-serv- 
ice merchandising has made these 
three qualities essential to an effec- 
tive self-selling package: 


1. Transparency. Shoppers make 
many purchases on impulse. When 
food is packaged in crystal-clear Cel- 
lophane, they can see all the appetiz- 
ing goodness of a product. 


2. Informative Packaging. Shop- 
pers want to be sold by packages— 
active, “‘talking’’ packages: How 
many servings, how to prepare, new 
menu ideas, why is it better, and how 
does it look when it’s ready to eat? 


SEPTEMBER 1950 


3. Protection. Shoppers want the 
assurance that what they buy is pro- 
tected from dirt and handling—and 
kept fresh and full of flavor. There 
are more than 50 different types of 
Cellophane film, each tailored to a 
special protective service. 

That’s why these three essentials 
make a successful package. The con- 
verters of Cellophane and Du Pont 
packaging specialists are continually 
at work helping you to build better 
packages. 

E. I. du Pont de Nemours & Co. 

Inc.), Film Dept., Wilmington 98, 
Delaware. 








DuPont 
Cellophane 


Shows what it Protects— Protects what it Shows 


BETTER THINGS FOR BETTER LIVING 
. ». THROUGH CHEMISTRY 
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There’s a Tri-State Rigid Plastic Box to fit your product, 


—— 
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No, 420F—Dio x? j No. 210F—Diam. 3), x 134, deep No. 180—Diom: 6x2 deep 


cut down on your packaging operations. If we cannot satisfy your needs from 


N z cc] 
i 2 Ne . ee 
; ) SZ 
“f fo ~ | a | Fr i " 
i i Le 
No. 92F—45/,, x 45/,"x 1'/, No. $2—Diam: 43, ""x ¥/,""deep No. C49—4), "x 6Y/,"x 21 


our wide range of stock sizes and shapes, we’ll mold to your specifications. 
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AGE IN PLASTIC 
ee APPEAL—BONUS UTILITY BOXES 


The Best Rigid Plastic Boxes are Injection Molded by 


TRI-STATE PLASTIC MOLDING COMPANY 
HENDERSON, KENTUCKY 


New York Office: 12 E. 41st Street—Murray Hill 3-6572 
Chicago: 176 W. Adams St.—Franklin 2-7292 












No. 195F—7 x} x4 


build your sales, 
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No. 30F—4', «51, x 14 
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No. 170—Diom: 6"x 1" dees 
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‘Boxing” Lessons for 
Hard-Hitting Sellers! 





Tiffen Manufacturing Corp., 71 Beekman St., New York, 
N.Y., distributes the BAKELite Styrene Plastic ‘‘Filter-Safe”’ 
that protects a camera lens shade and filters. The compact 
box with its tight-fitting, hinged lid is molded by Griffith Tool 
Plano Molding Company, Plane;-tt:; mélds and dis- & Die Co., 3180 18th St., San Francisco, Calif. 
tributes this compartmented fishing-tackle box. 
BAKELITE Styrene Plastic provides lightness in 
weight, crystal clarity, permanent form, moisture 
resistance, and rapid low-cost manufacture. 


The “Zip-Tie Twine Dispenser,” available from J. E. Fricke Company, 
40 No. Front St., Philadelphia, Pa., holds a ball of twine and a razor- 
blade cutter. It is a lustrous, transparent package accurately molded 
from BAKELITE Styrene Plastic in pleasing detail by Quinn-Berry Corp., 
2601 W. 12th St., Erie, Pa. 





Regardless of what you box, case, and inexpensively molded to accurate dimen- 
; package, or put in containers, there sions and fine detail. They resist moisture, 
are lessons in these items. They self- | most strong chemicals, and are low in cost. 
* sell themselves because they’re seen in their For help in packaging your products with 
protective display containers of clearest BAKELITE Styrene Plastics, write us today. 
BAKELITE Styrene Plastic! They “get across” Address Dept. AY-30. 
at once the containers’ re-use value. And such 
containers add little to the cost of the mer- 
chandise they help to sell. 


More and more manufacturers are choos- 
ing BAKELITE Styrene Plastics for outstand- s men + 
ing containers like these, These materials are i — sane) se 
supplied in crystal and all colors —transpar- 
ent, translucent and opaque. They are easily 





BAKELITE 
DIVISION 
ds 


BAKELITE DIVISION, Union Carbide and Carbon Corporation, 30 East 42nd Street, New York 17, N. Y. 
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Ben Hur Products, Inc. label 
7500 packages a day per operator 
by synchronizing Kum-Kleen 


Dispenser to production line 


split-second 


hand labeling 


S p ee ( ... free of expensive equipment costs! 


THE NEW AVERY ELECTRIC LABEL DISPENSER, combined with 


Kum-Kleen pressure-sensitive labels, gives you split-second 


hand labeling speed without expensive equipment costs. 


Kum-Kleen labels, on ‘conveyer-belt’ rolls, feed through the 


electric dispenser as fast as they can be applied by the op- 


erator. Waste motion of handling and sorting loose labels is 


completely eliminated. The dispenser is small, compact, low 


cost and fits into any production line. Simple in design, effi- 


cient in operation, it can be operated by unskilled help. 


Avery pressure-sensitive Kum-Kleen labels can be 
applied to any smooth surface without moistening. They do 


not pop, peel or curl, even under extremes of heat and 


humidity. They stick-and-stay-stuck, yet are removable. 


Kum-Kleen labels also eliminate costly, sticky fingers,messy 


labels and soiled packages. 


If you’re having problems with such hard-to-label sur- 
faces as cellophane, pliofilm, polyethylene, glass, metal, plas- 
tics, varnished wood, etc., send for information and samples 
of Kum-Kleen labels. They can be produced to your exact 
size, shape, color and printing specifications. .. to dramatize 


your package...and give split-second hand labeling speed. 


AVERY ADHESIVE 
Kum Keeen 


@ LABEL CORPORATION 


NEW YORK CITY: 41 Park Row 
DETROIT: 3049 East Grand Boulevard 
CLEVELAND: 2123 East 9th Street 
PHILADELPHIA: 1069 Commercial Trust Building 
CHICAGO: 608 South Dearborn Street 
MONROVIA, California 
Representatives In All Principal Cities 
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MERCHANDISING IMPACT 
built on Facts from Forbes 








——_ «23 
Alka-Seltzer *:: 23: tea 


CAR CARDS. These gay and chatty Alka 
Seltzer cards, illustrated by the well 
known artist, George W. French, are bot! 
created and produced by Forbes. Running 
consecutively throughout the year, witl 
timely changes tying into the different 
seasons, they do an excellent selling job 
Alka-Seltzer’s advertising agency is Wad 
Advertising Agency. 


WINDOW AND COUNTER DISPLAYS. The 
effective 5-piece display above introduces 
baby oil, shampoo, hand cream and cold 
cream to the Cuticura line. Note how in- 
dividual units, though an integral part of 
the ensemble, can also be used as individual 
displays. Created and produced by Forbes. 
Cuticura’s advertising agency is Atherton 
& Currier, Inc. 


ecco 


ASSORTED WAFER 


SELF-MERCHANDISERS. These colorful 
circus baskets, lithographed by Forbes, 
make an eye-catching display for Necco 
assorted wafers and act as self-merchan- 
disers as well. They take up little space, 
act as handy containers, are a welcome 
selling help to retailers. 


FORBES FACTS can help your printed 
merchandising, too. They are accumulated 
from Forbes’ own experience, continuing 
studies and unique facilities in lithography, 
letter-press, web gravure and die stamping 
under one-roof management control. The 
Man from Forbes will be glad to show 
you how these facts can be a strong sales- 
help for you. 
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Be kind to conductors! Warn them 

to collect fares in advance. Passengers 
soon become customers when 

your car cards are impact-packed 

by the Facts from Forbes. Our clients 
tell us reactions are immediate. 


FORBES LITHOGRAPH CO. SS 


NEW YORK + CLEVELAND + BOSTON + cCHIcCaGO + ROCHESTER 


Lelwes Marchandsing lmpacr- 





A THOUSAND MELODIES 
ONE RHYTHM 








Of an evening, with the day's printing 
done and a good dinner under my belt, 
I like to sit in my rocking chair and hum 
a catchy tune. Yes, sir, rock and hum, 
that's next to my favorite occupation. 
My favorite one is rock and rye. But it’s 
strange, no matter what tune it is I hum, 
the rhythm is always the rhythm of the 
rocking chair. Come to think of it, that’s 
happened to me before. No, not humming with only one rhythm, but 
working with only one rhythm. Sure enough! My automatic platen down 
at the shop. It only has one rhythm, too, the rhythm of work, work, work, 
and more work. No matter what kind of job I have on it, and no matter 
what kind of paper and ink I use, it always gets out that work in a hurry 
Gives you a warm feeling just to watch it. Not only because of its smooth 
rhythm, but I know as long as that baby is ticking off the sheets, this baby 
is sure to get his pay envelope at the end of the week. Yessir, that’s the 
rhythm of my automatic platen press. +e 








*ir you want to improve your own business, we are at your 
COAST-TO-COAST SERVICE 


SUPER SPEED PRINTING PRESS CO. INC PRINTING MACHINERY SERVICE CO 
Heidelberg Eastern Division Heidelberg Western Division 
121 Varick Screet New York, N Y 118 East 12th Street Los Angeles, Calif 


HEIDELBERG SOUTHERN INC GRAPHIC EQUIPMENT LIMITED 
: Heidelberg Canadian Division 
120 North Sampson Street 


200 Bedford Road Toronto 
Houston 13, Texas 
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She doesn't want a package |! 


Yet retailers and manufacturers everywhere agree that today good 
packaging is vital to volume turnover. 


A package with shelf appeal catches the eye, suggests purchase, but the 
consumer buys the product—not the package, so she wants to see what she’s 
buying. Transparent protective packaging is the answer. Glamourising the 
product, it fosters the impulse to buy. Revealing the product, it clinches the 
sale. 


This is the reasoning behind today’s ever increasing demand for cellulose 


film which we, as the largest exporters of cellulose film in the world, are now 
striving to satisfy. 





ail Lee 


BRITISH CELLOPHANE LIMITED 


Sales Offices + 17/19 STRATFORD PL LONDON, W.1, E 


SEPTEMBER 1950 





PRODUCTS 
and 
SUPPLIES 








The support acress 


FINISHED 
PACKAGE 





h~ y 
\ <9 ‘ . oa 

WS —"s oo 
-$P SY 

\ . <> 

i" _. > 

e+ 
ae ds 


the abyss...STANDARD-KNAPP EQUIPMENT 


Keep your packaging line modern and equal 
in tempo along its length . . . eliminate the 
headaches and omissions of complicated 
maintenance . .. and you add dollars to your 


profits. 


Prevent the bald-spotted profit margins 
that result from overlooking such details. 
Forestall the price rises that unhinge your 
salesmen’s knees and take the snap out of 
your distributors’ merchandising. The 
formula is Standard-Knapp Packaging 
Machines. 


Engineered and built by men who have 
made the details of the packaging line a 
lifetime career, our machines step up effi- 
ciency, reduce overhead, simplify production 
and maintenance and beat down break-even 


points. 


Claims? Not a bit of it, as Standard-Knapp 
installations in hundreds of leading plants 
attest. Keep your production line constantly 
at peak efficiency in every detail. Install 
Standard-Knapp Packaging Machines — 


they’re putomatically -P neperned. 


WEST COAST REPRESENTATIVES: MAILLER SEARLES, INC., SAN FRANCISCO — LOS ANGELES 


STANDARD - KNAPP 


DIVISION OF-HARTFORD-EMPIRE COMPANY 











PORTLAND, CONNECTICUT 
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Where to find a brain 
aimed at 





(Look in any alert packaging department of U. S. industry) 


What has happened in package mer- 
chandising during the past genera- 
tion is a result of what has happen- 
ed in the brains of men who carry 
the responsibilities of U. S. industry's 
packaging departments. 

Leaning forward is a habit in packag- 
ing departments—and as a result 
packaging today is more attractive, 
more colorful, more truly representa- 
tive of quality, more clearly distinc- 
tive in regard to brand identification, 
and gives better protection to its 
contents than ever before in history. 
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Yet never before were packaging de- 
partments so alert to possibilities for 
improvement. Improvements in board, 
in printing, in package design, in 
mechanical handling on the packag- 


tomorrow 


ing line are under continuous scrutiny 
so that retailers and their customers 
may have the benefit of further im- 
provement as competent scientific 
testing proves the benefits practical. 








Along with top-quality performance in producing today’s cartons 
and containers PLANNED PACKAGING devotes an important seg- 
ment of its complete and coordinated facilities to meeting tomor- 
row’s requirements. Hand-in-hand with the newest production 
facilities go the laboratory and design facilities which help U. S. 
industry’s packaging departments to make package development 
in widely varied fields a spearhead of merchandising progress. 


THE OHIO BOXBOARD CO. 
RITTMAN «© OHIO 


Manufacturers of paper board, folding boxes, corrugated and fiber shipping 





$s, and « d specialties 
SALES OFFICES: RITTMAN * AKRON + CUYAHOGAFALLS + TOLEDO + CLEVELAND + COLUMBUS 


CINCINNATI * YOUNGSTOWN * MANSFIELD «+ PITTSBURGH ° NEW YORK ° CHICAGO 





The mark of personalized 
glass packaging service 


Quite often one of our customers will tell us how 
much he appreciates the personalized way that we 
conduct our business; paying attention to the small- 
est detail—putting in that little extra effort to make a 
little better product—making it a point to know our 


customer's business and problems. We appreciate 


these comments. We are always glad to be able to 
give the kind of service which prompts them. Ask 
your Armstrong representative for information about 
the ways we can serve you or write direct to Arm- 
strong Cork Company, Glass and Closure Division 


2309 Prince Street, Lancaster, Pennsylvania. 


@® ARMSTRONG’S GLASS 
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Brownie » Ciparett 
ts mark in man male ss. and 
“ inh Vu 
well-remembered ig 
ready for 
Khaki Set It wa 


rac e ‘wi 
the douughboys of World War I - 
4 The handsome Gillette “New Standard 


> of the 1920's 


sround 1920 


est, early 1930's 


0) slick-shaving 


blades were used up 

you had a nifty box 

ad for links, clips and 
collar buttons 


FARRINGTON has been making the Planned 





Packaging that has helped to make hundreds 
of millions of sales 


for Gillette. 


B 6 “Red and Black Set,” 1935 


7 Gillette's “I xposition 
Model™ in 1939-40 tied 
in nicely with New York 
World Fair, even to the 
color theme. 


8 The “Jewel Case” in 
1940 was a new switch 
on the 1930 “Treasure 
Chest.” 


9 Millions of World War II 
“Joes” will remember this 
one it was an important 
item of their “G. I. Issue 


10-11 And here are two of the current Gillette 
products the popular “Milord”™ (left) and 
the luxurious “Aristocrat” 


today. as ever 
Packaged by Farrington 


PACKAGED BY 


arcington 


——— 


FARRINGTON MANUFACTURING COMPANY 


GENERAL OFFICES 60 ATHERTON ST.. BOSTON 30. MASS 


CANADIAN PLANT: FARRINGTON MFG. CO.,LTD. . 1191 BATHURST ST.. TORONTO 4 


DISPLAY PACKAGES ° Le iS! CASES METAL SPECIALTIES CHARGA-PLAT E* SERVICE 


*TRADE-MARK REGISTERED 





'Nashua’s Knack”’ Pays Off in Better Packaging, Wrapping, Sealing, Labeling 


ELGIN AMERICAN PEARLS 
14089 
TURQUOISE COTTON 
VELOUR 


HALLMARK CARDS If your product can profit by the dramatic rich 


ness of cotton or 


14328 rayon velours for packaging or display ... go all the way with 


WHITE RAYON 


wmoun Nashua quality controlled velours. 


“Quality control” adds uniformity of shades and uniformity of 


working properties to the eye-appeal and feel-a 


ppeal of velour — 


Nashua ships precisely what was specified in shipment after ship- 
ment. 14 shades of cotton velour and 17 shades of rayon velour 
are available in stock for prompt delivery. Sizes 2614" to 40” 
Write for samples of velour at its workable best — to Nashua. 


U. S. PLAYING CARD 
(Canasta Sets) 
1428 
TAN COTTON VELOUR 


RICHELIEU PEARLS 
1456 
RED COTTON VELOUR 


THE MAILLARD CORP. 
(Chocolates) 
1428 
TAN COTTON VELOUR 


EVANS CASE CO. 
(Lighters) 
1409 
GREY COTTON VELOUR 








NASHUA BRANCH OFFICES 
BALTIMORE CHICAGO DETROIT LOS ANGELES NEW YORK 
PHILADELPHIA COLUMBUS, O. SAN FRANCISCO 
NASHUA GUMMED AND COATED PAPER COMPANY 
NASHUA, NEW HAMPSHIRE 
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MAKES PAPER MAKE 
MONEY FOR VOU 
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Evervthing but the squeal 


THAT'S WHAT THE MEAT PACKERS ARE PUTTING IN PACKAGES THESE DAYS, 


SPURRED BY THE SELF-SERVICE COMPETITION FOR BRAND-NAME FAVOR 


— to improved packaging ma- 
terials and equipment, plus a 
growing appreciation of the impor- 
tance of better packaging as a mer- 
chandising weapon, the meat-packing 
industry is making rapid packaging 
progress. Important developments 
are taking place at the packer level- 
as distinct from the pre-packaging 
that is being done at the retail point. 

To be sure, not all of the complex 
problems involved in the consumer 
packaging of meat products have yet 
been solved; but the industry has in- 
deed come a long way in this respect 
since World War II and a review of 
significant developments appears ap- 
propriate at this time. 

As a field for packaging, meat is 
worth thinking about. According to 
the American Meat Institute, total U. 
S. expenditures for meat in 1949 
reached approximately $1 billion. 

At times, the meat industry has been 
chided for moving rather slowly to- 
ward improved packaging in compari- 
son with other segments of the food 
field. However, there are several good 
reasons for this apparent lag. Im- 
portant among them are the highly 
perishable nature even of processed 
meat products, particularly when re- 
duced to consumer-sized portions, and 
the fact that the industry’s basic dis- 
tribution system has long differed from 
that used for most food items. Under 
the meat-industry pattern, fresh meats 
and a number of processed items reach 
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the retail outlet in wholesale cuts or 
quantities, with the butcher breaking 
them down into their final consumer 
form and handling the necessary wrap- 
ping or packaging. 

On fresh meats, the retail butcher 
continues to perform this function 
in most instances, but the picture 
has changed considerably on many 
types of processed meats. World 
War II, for example, gave canned 
meats added impetus; many of the 
canned products which were originally 
developed for military use may now 


be found, in modified form, on the 
shelves of the retail store. In the 
years since Arthur Libby and_ his 
associates first canned corned beef in 
1872 in their four-sided, functional 
container, canned meats have multi- 
plied in variety and have won a secure 
place for themselves in the modern 
household. Even prior to World War 
II, they were making rapid progress; 
in the prewar period between 1937 
and 1940, the percentage of urban 
families eating canned meat rose from 
1S to 70%. A maior factor in this 


I. VACUUM PACKAGE, pioneered by Armour & Co. three years ago 


on sliced bacon, has been extended to cold cuts. 
shingled arrangement for maximum display. 


Armour adopted the 
Note the close conformation 


of the laminated film packages to the slices, due to withdrawal of air. 
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2. ONE OF BIGGEST users of vacuum package 
is John Morrell & Co., which currently is market- 
ing 13 types of sliced luncheon meats. 
ages greatly extend shelf life of the product and 
maintain brand identity all the way to the consumer. 


“OKED 
: cor N 


These pack- 


3 and 4. 


5. NON-VACUUMIZED Swift & Co. packages represent the school of 
thought which holds that luncheon meats need protection from light. 
In these experimentally marketed packages, a die-cut greaseproof board 
is placed atop the stacked slices before the cellophane wrap is applied. 


rapid rise was the popularity of the 
new canned spiced meats, with Spam 
the acknowledged prototype. 

With canned meats, emphasis in re- 
cent years has been upon the intro- 
duction of new products, including 
combinations of meat and other foods, 
rather than on actual packaging inno- 
vations. The latter developments 
have revolved largely around the use 
of newly developed plastic films and 
other packaging materials which have 
enabled the packer to get his product 
before the consumer in a more conven- 
ient, more attractive form. In many 
instances, this has been a matter of 
packer pre-packaging of meat items 
which formerly required ultimate 
preparation and wrapping at the retail 
store level. In other cases, it has 
been merely a matter of improving 
upon earlier package forms—as in the 
case of sliced bacon, which has been 
packaged since 1915. 


90 


The strongest factor in this entire 
trend to improved meat-product pack- 
aging has been self service. Speaking 
before the 5lst annual convention 
of the National Assn. of Retail Grocers, 
Arthur C. Nielsen, prominent market- 
research authority, declared that 
through self-service stores, sales per 
employee increased 46% between 
1939 and 1948. “The average sales 
per employee (in grocery stores) were 
once $10,254 a year,” he said. “That 
figure has jumped to $33,125—or 
$15,002 allowing for the depreciation 
of the dollar.” 

The present article is concerned 
solely with meat packaging which 
is performed in the plant of the packer 
or meat processor. Retail-store pre- 
packaging involves considerations 
which are, in most respects, quite 
different. 

Of greatest interest to the packer 
is the fact that packaging lifts his 


SPECIAL MACHINE supplied to pull vacuum and 
seal vacuum packages three at a time has capacity of 200 Ibs. 
of sliced luncheon meats per hour. 
by gravity as multiple-head machine revolves. 
and loading of the film packages is a fast hand operation. 


Packages are ejected (right) 
Weighing, filling 


product out of the “anonymous” class, 
giving him a definite sales unit which 
can be identified and merchandised 
all the way through to the ultimate 
user. 

The 1-Ib. frankfurter package which 
has come into general use during 
the past couple of years exemplifies 
how packaging has taken a meat prod- 
uct which looks exactly the same 
whether it comes from Plant A, B or 
C and given it identity and merchan 
dising appeal. The general practice 
among major producers is to platter 
about eight or 10 frankfurts on a back 
ing board or tray and overwrap them 
with cellophane, producing a conven- 
ient unit package. Identity and sales 
copy appear on the supporting board 
and/or on the cellophane, and in 
many instances the trade name is car 
ried to the individual frankfurts by 
means of heat-sealed bands. 


The flexible vacuum package 

One of the most important current 
trends is the adoption of flexible va- 
cuum packages for sliced luncheon 
meats. This type of package made 
its first appearance in the meat field 
in 1947, when Armour & Co. intro 
duced it for bacon.’ Mickelberry’s 
Food Products Co., Chicago, was one 
of the first, if not the first, producers 
to adopt the vacuum package for 
During the 
past year a number of other firms, 


sliced luncheon meats. 


including some of the largest packers 


in the U. S., have begun to use this 


1See “Flexible Vacuum Package,” Moprern 
PACKAGING, June, 1947, p. 100. 
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new package form. Perhaps it is not 
too rash to predict that it may become 
the standard package for sliced lunch- 
eon meats packaged at the manufac- 
turer level. The same type package is 
also being successfully used for sliced 
cheese. ; 

The package generally used so far 
for this job consists of a Pliofilm-cello 
phane lamination which will hold the 
vacuum of 25 in. or more required for 
effective protection. It is vacuumized 
and heat sealed on specially developed 
The chief virtue of the 
vacuum package is the fact that it 
greatly extends the shelf life of sliced 
luncheon meats, 


equipment. 


which are highly 
perishable and subject to light deter 
ioration because of the large amount 
of cut surface exposed. Tests indicate 
that a product so packed, when prop- 
erly refrigerated, may be kept as long 
as two or three weeks and remain in 
perfectly salable condition. This 
means that packer deliveries may be 
scheduled on a less frequent basis 
and that the retailer need have no 
great anxiety about carrying products 
in the refrigerated case considerably 
longer than with non-vacuum pack- 
ages. 

John Morrell & Co., fifth largest of 
the nation’s packers, recently launched 
one of the most ambitious programs 
to date involving the vacuum package, 
Morrell is now packaging 13 items 
in this manner—two under the York- 
shire label and 11 under the well- 
known Morrell Pride label. All pack- 


ages are of 8-oz. size. Products in- 


clude pure pork luncheon meat, 


2“Vacuum Pre-Packaged Meats,”” Mopern 
PackaGinc, May, 1950, p. 99. 

® See “Cheese in Vacuum,”” MopeRrN Packac- 
inG, April, 1950, p. 132. 


7. PIGTAIL TWIST at each end of tight- 8. 
wrap package is given by holding film-wrapped 
package against the revolving belt. Rochester 
Packing Co. uses this special method and equip- 
ment for frankfurters, sausages, loaf meats, butts. 


minced luncheon sausage, loaf with 
macaroni and cheese, Picloaf, old-fash- 
ioned loaf, spiced luncheon meat and 
cotto salami. An accompanying illus- 
tration shows typical packages in this 
group. 

Morrell’s packages are designed to 
form an attractive frame for the sliced 
meats, given full visibility by win- 
dows on both front and back surfaces. 
Prominent copy near the top of the 
packages explains that they are vac- 
uum packed and _ that they require 
refrigeration. 

These new Morrell items are now 
in production at three plants, with 
two of the special vacuumizing and 
sealing machines at the main plant 
in Ottumwa, Iowa, and one each at 
Sioux Falls and Topeka. Combined 
capacity of the machines is 800 lbs. 
of sliced luncheon meats per hour. 

Largest packer to offer sliced cold 
cuts in the vacuum-type package is 


Armour & Co., which pioneered the 


vacuum bacon __ pack. In recent 
months, Armour has been market test 
ing a sizable group of sliced luncheon 
meats in several metroplitan areas 
with highly favorable results, it is said 
Basically, the Armour package, as well 
as the equipment used, is similar to 
that employed by Morrell and others 
Package design features the Armour 
logotype with red star, following the 
company-wide redesign adopted by 
the company several years ago. The 
Armour packages also carry a distinc 
tive lacey border which makes the 
sliced meats stand out more clearly 
through the transparent window. 

An innovation in the Armour pack 
ages is the use of a shingled arrange 
ment of the meat within the */:-lb 
package, rather than the stacked ar- 
rangement used by other packers 
This treatment, long standard for 
sliced bacon, results in a flatter pack- 


WIDE VARIETY of products packed by Rochester in twist- 
seal package is indicated by this assortment of meat packages. 
The labels are applied inside the wrap, which may be made of 
Pliofilm, cellophane or other film, depending upon the protective 
requirements of the product. 


PHOTOS COURTESY ALLBRIGHT-NELL CO. 





9. SARAN FILM is rapidly 
replacing animal casings for 
liver sausage and similar prod- 
ucts. Material is available as 
seamed or seamless tubing that 
is stuffed and string tied, then 
cooked, shrinking the film tight. 


age which is rectangular rather than 


square, approximately doubling the 
display area. Thanks to the use of the 
vacuum envelope, it is possible to use 
the shingle type of pack without risk- 
ing some early discoloration of the ex- 
posed slice ends. 


Frozen meats 


Although 
have not lived up to the optimistic 


frozen-meat products 
predictions made by some enthusi- 
asts, they are making definite progress. 
Much of the early work on consumer 
packaging of frozen meats was done 
by relatively small, independent or- 
ganizations, but recently several of 
the major packers have also entered 
the field in a limited way. With 
with packaged 
meats in general, the attitude of meat- 
industry unions has been a major prob- 


frozen meats, as 


lem. This situation varies according 
to locality. 


Larger packers having frozen-meat 
items in at least limited distribution 
include Armour and Swift. Armour’s 
line includes about 40 products, of 
which nine are available in consumer- 
type packages, introduced during the 
past year. Other items are packed 
in 10-lb. boxes for restaurant and in- 
stitutional use; these first began reach- 
ing the trade in 1946. A high-speed 
“blast” freezing technique which is 
said to prevent breakdown of meat 
tissues and resultant loss of juices is a 
feature of Armour’s frozen-meats line. 

Green and white folding cartons 
with a semi-circular window affording 
a look at the product are employed 
for the Armour consumer items, which 
are described as ideally suited for be 
tween-meal snacks and quickly pre- 
Whether cooked in fro- 
zen form or after preliminary thawing, 


pared meals. 


they are ready in a matter of minutes. 
Among products in the Armour group 
are beef steakettes, beef roll steaks, 
hamburger patties and veal cutlets. 
The beef 
six 2-0z. portions to the package 


steakettes are packed 
while the other packages contain four 
3-oz. portions. The frozen items are 
conveniently merchandised by the re 
tail outlet, requiring no cutting or 
wrapping. Large stocks may be kept 
in the frosted-food self-service cabinet 
without fear of waste or spoilage of 
the product. 

The institutional trade has proved 
to be an excellent outlet for the larger 
packs, requiring a minimum of retrig- 
erated space and affording a close 
control on the number of portions 


used. The fact that the portions are 


of uniform size further simplifies the 
restaurant operator's problem. 

Swift & Co. has been market testing 
a group of frozen fancy-meat items, 
including lamb liver, pork cutlets, pork 
tenderloins, liver and bacon, beef loaf, 
oxtail joints, veal loaf, veal sweet 


breads, veal liver and beef sweet 


breads. 


They are packed in parat 
fined folding cartons lithographed by 
six-color process on solid manila box 
board. The cartons have no window, 
but feature the Swift’s Premium trade 
mark in conjunction with mouth-water 
ing full-color illustrations of the meats 


as they appear when ready to serve. 


Bacon innovations 


Although sliced bacon, one of the 
packers’ most important volume prod 
ucts, has been packaged for a good 
many years, changing conditions in 
retail merchandising have made ba 
con a fertile field for packaging de- 
velopment. Some of the trends in 
bacon packaging were discussed in 
a recent article‘ which described Mor 
rell’s newly adopted wrapper and the 
type of equipment which applies it. 
At present, the industry seems to be 
trying to strike a proper balance be 
tween visibility and protection, 

Qualified authorities express widely 
divergent viewpoints on the subject. 
According to a representative of one 
of the major chain-store organizations, 
consumers are increasingly insistent 
upon seeing as much of the product as 
possible, even if protection against 


light and other factors must be sacri- 


*See “Bacon and Eggs,” Mopern Pack- 


AGING, April, 1950, p. 148 


10. STRETCH-WRAP of Pliofilm is a new develop- 11. EXPERIMENTAL MACHINE used by Marhoefer 
ment pioneered by the Marhoefer division of Kuhner draws the heated Pliofilm through a circular opening. 
Packing Co. Package in the foreground shows how the The meat is dropped on the film, which stretches, is 
film is gathered in a small twist on the side, which cut off and is then automatically wrapped and twist 
is covered by a pressure-sensitive label. The thin sealed. The speed of the machine is 20 packages 
film permits the desirable venting of carbon dioxide. a minute. PHOTOS COURTESY GOODYEAR TIRE & RUBBER CO. 





ficed to some extent. Other experts 


stoutly maintain that product pro 
tection is paramount and that women 
will willingly buy bacon in a blind 
package if they have confidence in the 
brand name. 

Many packers are now using, for 
both pound and _half-pound sliced 
bacon packages, some type of backing 
board or folder in combination with 
a cellophane overwrap, either printed 
or unprinted. In one such package 
which has enjoyed wide adoption, 
being used by Hormel, Wilson’s, Ma- 
yer and others, the fold-over panels 
of the backing board have side-wall 
cutouts, causing the end panel to 
follow the contour of the shingled 
This produces a tight, neat 
package which is easy for the house- 
wife to handle. The front and back 
panels of this style of package afford 
adequate 


bacon. 


brand _ identi- 
fication, cooking suggestions and other 
copy. It 


space for 


irregular _ slice 
lengths and wraps economically either 


conceals 


by hand or on semi-automatic equip- 
ment. 

Maximum product visibility is fea- 
tured in a somewhat different style 
of package developed by the Great 
Atlantic & Pacific Tea Co. for its All- 
good brand of sliced bacon. This 
package consists of an unprinted cello- 
phane overwrap over a greaseproof 
backing board which folds over across 
the bottom approximately 2 in., form- 
ing an identification and pricing panel. 
Cooking suggestions appear on the 
back of the board. Printing is in red 
and brown, with reverse white letter- 
ing in the trade name and the words 
“Sliced Bacon.” 


Conforming tight wraps 


In recent years, numerous attempts 
have been made to develop equipment 
and methods which would produce 
a tight, secure wrap for irregularly 
shaped meat products and items which 
vary considerably in weight. These 
efforts have been expedited by the 
availability of new types of plastic 
films and other materials having the 
desired protective features. 

One of the pioneer methods of ob- 
taining such a wrap, evolved by H. A. 
Rumsey of the Rochester Packing Co., 
Rochester, N. Y., is now available 
to other packers through the leasing 
of the necessary equipment from a 
Midwestern supplier. Actually, there 
are two pieces of equipment involved— 
a wrapper and a twister. Using 
either printed or unprinted cellophane 


or Pliofilm in roll form, the wrapping 
machine cuts off a single wrapper of 
the proper size. When cellophane is 
used, the web of film is automatically 
moistened by a roller and a line of 
adhesive distributed along the edge 
of the sheet. The product is placed in 
position on the film and hand wrapped 
with the glued edge overlapping, then 
passed to the twister for completion 
of the wrap. With Pliofilm, the opera- 
tion is essentially similar, except that 
an electric sealer is utilized to seal 
the overlapping edge. 

The function of the twisting ma 
chine is to rotate the product, form- 
ing a tight “pigtail” twist at each end 
of the package. This is done by grasp 
ing the open ends of the wrapper and 
holding the product against a rotating 
belt. One twister will handle the out- 
put of two wrapping machines. Sav- 
ings in material costs are obtained by 
using the wrapping material in roll 
form and by permitting the use of 
smaller wraps than would be required 
for hand The printed 
transparent wrappers which may be 


wrapping. 


either clear or tinted, enhance the ap- 
pearance of the meats, give them 
brand identity and permit them to 
be sold self service. 

Where conveyor belts are used to 
bring the product to the wrapping ma- 
chines and convey the wrapped meats 
to the weigher, a production of more 
than 650 smoked butts per hour has 
been achieved by a team of three 
operators. The system may also be 
used for frankfurters, meat loaves, 
picnics, linked pork sausage and cut- 
off portions of processed sausage. 

One interesting pack devised by the 
Rochester Packing Co. is a 1-lb. frank- 
furt package for the company’s Ar- 
peako brand frankfurts, containing 
nine of the skinless-type sausages. For 
this pack, the frankfurts are assembled 
in forming trays and a rubber band 
temporarily placed around each group 
to hold them together until picked 
up by the operator of the wrapping 


12. POSTWAR’ ENTRY in 
stretch-wrap field is new Cry- 
O-Rap film containing vinylidene 
Film comes 
With 
equipment ham is inserted, air 
exhausted, bag sealed by wire 
twist and film shrunk tightly 
by dipping in hot water. 
flavor, weight retention are 
qualities of the greaseproof film. 


(saran) copolymer. 


in bag form. special 


Color, 


13. REMARKABLE confor- 
mation of the Cry-O-Rap to ir- 
regular contents is illustrated by 
this skin-tight overwrap on pulp 
tray filled with cut-up chicken. 


. +a x 
“we 


PHOTOS I? AND 13 COURTESY DEWEY & ALmyY, 


14, PREFABRICATED bag in- 
stead of wrap is used by Hunter 
for whole hams, cutting pack- 
aging costs. The three-ply bag 
has a protective structure of 
parchment, gray ham paper and 
printed outer layer. Two sizes 
of bags accommodate hams from 
10 to 18 lbs. Seal of the bag 


is effected with acetate tape. 





machine. The bands are removed 
just before the frankfurts are wrapped 
in Pliofilm. Using two wrappers in 
conjunction with one twister on this 
operation, Rochester Packing Co. at- 
tains an average production of 700 
packages per hour. 

The Marhoefer Division of Kuhner 
Packing Co., Chicago, is the first 
meat-packing organization to make 
regular production use of another 
type of tight-wrapping unit which 
was developed several years ago as 
part of a packaging research program 
sponsored by The Curtiss Candy Co., 
Chicago. This machine, like several 
other units devised by the same in- 
ventor for wrapping various fruits and 
vegetables, is designed to take ad- 
vantage of the special characteristics 
of Pliofilm—notably, the fact that the 
material may be stretched consider- 
ably when heated, reducing it to a 


15. ACETATE-FILM liner pro- 
vides all-over greaseproof sur- 
face as well as a window in 
this popular type of carton, used 
by J. M. Welch & Co. for dried 
beef. Window view of most meat 
products is considered very im- 
portant in self-service selling. 


thinner gauge and causing it to draw 
up tightly around the wrapped prod 
uct upon returning to room tempera- 
ture. 

Pliofilm has the 
stretched very thin, of permitting car- 


property, when 
bon dioxide to pass through readily, 
enabling meats and other food prod- 
ucts to “breathe” while retaining mois- 
ture. This quality recommends it 
for ‘/s-lb. chunks of liver sausage, 
veal bologna, chicken loaf, ham saus- 
age, etc., which are among the items 
Marhoefer has wrapped commercially 
on this equipment. 

The wrapping material is placed 
on the machine in continuous roll 
form. The web of Pliofilm then travels 
over a cavity where, by means of a 
vacuum, it is formed into a bubble. 
The sausage, which has previously 
been cut to length in a mitre box, is 
then placed in the “pocket” which 
is automatically closed by means of 
bands which grip the neck of the 
Pliofilm and then actually twist the 
closure to make it tight. A hot wire 
drops down onto the top of the wrap- 
ping material to make the cut-off and 
the wrapped product is dropped 
through the bottom of the stretching 
cylinder, completing the cycle. 

The required uniform stretching of 
the Pliofilm on this unit is obtained 
by the selection of hydraulic pressure, 
combined with mechanical pressure. 
The speed of the machine, as used 
in the Marhoefer plant, is about 20 
packages per minute. After removal 
of the wrapped meat from the unit, 
a pressure-sensitive label is placed over 
the “pigtail” closure to make a com- 
pletely sealed package and provide 
the necessary identification, allowing 
room for marking actual weight and 
selling price. 

In addition to their neat appear- 


ance, the Marhoefer stretch-wrapped 
items have excellent keeping quality 
and may be handled without damage, 
it is said, due to the toughness of the 
sealed Pliofilm covering. Exclusion of 
oxygen also retards the effect of harm 
ful light rays. The company expects 


to install two additional wrapping 
units of improved design in the neat 
future. 

The special thermoplastic _ film 
known as Cry-O-Rap* is used in an 
other shrink-wrap system which has 
proved effective for various meat 
products—especially irregularly shaped 
objects. In this system, the product 
is inserted in a bag of the special film 
and air exhausted by vacuum. The 
bag is sealed by twisting. A momen 
tary immersion in water at 200 deg 
F. shrinks the film to produce a 
tough, tight-clinging “second skin.” 

Basically, according to the manu- 
facturers of the film, smoked pork 
products and smoked meats in general 
when packaged by the above method, 
show extremely good preservation, 
with freedom from souring and an 
excellent retention of color, smoke 
aroma and full package weight for 
periods up to six weeks. The material 
is highly grease resistant and consu- 
mers are pleased by the grease-free 
surface. The removal of air and hence 
the absence of oxygen within the pack- 


age retard mold development, which 


is a particularly serious problem in 


summer months. 
Smoked _ pork 


wurst and ready-to-eat 


shoulders, _ liver 
hams are 
among the types of products now be 
ing handled in this manner, with the 


5A Dow Chemical Co.-Dewey & Almy 
Chemical Co. formula, employing a vinylidene- 
type copolymer (saran), replacing the rubber- 
latex film formerly known as Cry-O-Vac See 
“New Cry-O-Vac,” MoDERN PACKAGING, March, 
1948, p. 115. The material is now known as 
Cry-O-Rap and the process as Cryovac. 


16. STEPS in rapid hand packing with the new “wallet” type of window carton are illustrated by this 


sequence. 


Carton blank has cellophane liner pre-attached. 
in the back, providing an attractive, greaseproof, self-service 


package. 


Carton flaps are brought around and locked 


PHOTOS COURTESY MARATHON CORP. 
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Colonial Provision Co., Boston, one of 
the firms most active in using this 
package. Depending upon volume 
requirements, the system is handled 
in two different ways. For the small 
operator, a small unit is utilized which 
employs a twist seal on the bag after 
Product 


is first placed in the bag (printed or 


the air has been exhausted. 


unprinted) and the neck of the bag 
is grasped around a vacuum nozzle in 
order to withdraw the air present. 

automatically 
neck 
Next the prod 
uct is placed in a dip tank of water 


rhen a wire tie is 


twisted around the opening, 


effecting a tight seal. 


maintained at a temperature of 200 
to 205 deg. F. 


drawn, causing the film to 


and immediately with 
shrink 
tightly around the product and remov- 
ing wrinkles and pockets which might 
dehydration and 
With this set-up, from two to four 
packages per minute can be handled 
For larger production, a semi-auto 


cause rancidity. 


matic unit is available which vacuum- 
izes and heat seals the bags in one 
operation and can handle from four 
to six packages per minute, 

Such meat products as smoked butts 
and picnic shoulders have been suc- 
cessfully wrapped on an experimental 
basis on another type of equipment 
originally developed for wrapping let- 
tuce and similar hard-to-handle items. 
Results were described as favorable 
and although this operation is not on a 
production basis at present, it is indi- 
cated that with minor modifications 
this machine would be well adapted 
to the wrapping of many meat prod- 
ucts. In this unit, the item to be 
wrapped is placed in a cavity, where 
the cellophane wrapping material is 
automatically formed around it to pro- 
duce a tight, neat package. Corners 
of the cellophane are gathered at one 
end of the product, pinch sealed and 
trimmed. It is estimated that a semi- 
automatic unit operating on this prin- 
ciple would be capable of wrapping 
It could, 
if desirable, be equipped with an auto- 


about 12 items per minute. 


matic sheeting device permitting the 
utilization of roll-stock cellophane, 


New ham bag 


Hunter Packing Co., East St. Louis, 
Ill., was reportedly first on the market 
with a new type of ham bag which is 
attractive in appearance, offers effec- 


tive product protection and greatly 


reduces packaging costs. The bag is 
fabricated from three layers of paper— 
the inner parchment, a layer of gray 
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17. WINNER of Grand Prize in 1949 Folding Paper Box Competition, 


and illustrative of eye-appealing design favored by 


large packers, is 


this line of six-color lithographed cartons for Swift frozen meats. All 


the meat packers are keeping a close eye on frozen-meat possibilities. 


ham paper and the printed outer 
wrap—which are formed into a bag 
after being die cut and the edges se- 
cured by stitching with polyethylene 
tape. Bags are shaped to conform as 
closely as possible to the shape of a 
ham—a tricky problem because of 
product variations. At present, Hun- 
ter is using two patterns: one accom 
modates hams in the 10- to 14-lb. 
range and the other is suitable for 
hams weighing 14 to 18 lbs. With 
this bag, there are no loose twine or 
open seams to detract from the quality 
appearance of the product. 

A thumb notch on the open edge of 
the bag permits easier handling and 
facilitates opening the bags, which are 
loaded by placing the open end over a 
stuffing horn. Hams are then pushed 
shank end first into the bag and trans- 
ferred to a conveyor belt, where opera- 
tors fold the ends in three simple op- 
erations which cause the bottom of the 
bag to conform snugly to the butt end 
of the ham. The fold is made in such 
a way that the bag closure is effected 
with a single strip of laminated ace- 
tate tape. Soon after introducing this 
bag, Hunter Packing Co. was able to 
reduce its labor cost on ham packag- 
ing by 50%. It was learned that the 
company’s entire output of hams could 
be packaged with half the personnel 
formerly required and in considerably 


less floor space, in comparison with 
the usually practiced method of man- 
ual ham wrapping. 


Cartons 


Cartons continue to play a vital role 
in the packaging of meat-industry 
products. Packaging-material sup- 
pliers have given close attention to the 
development of cartons which are 
quickly set up manually or with rela- 
tively simple equipment and are 
adaptable for a variety of products. 
One such package, now in use by a 
number of packers, was described in 
a recent article.*° This folding carton 
has an integral liner of acetate film 
which provides the desired greaseproof 
qualities and forms a window behind 
the die-cut opening. It is quickly set 
up by means of a foot-operated man 
drel which opens the package and 
facilitates loading and closing. 

Another type of folding carton 
which requires no special equipment 
and is effective for either store-level 
or packer-level operations has been 
widely adopted for such items as 
linked fresh sliced bacon, 
dried beef, frankfurters, ground meats 
and other processed meat products. 
It affords positive brand identity and 
(This article continued on page 199) 


sausage, 


*See “Smorgasbord Girl,” Mopvern Pack- 
AGING, Feb., 1950, p 
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Heddle and 


CARTER’S KEYS LINGERIE COLORS TO THE PACKAGE DECORATION 


AND SCORES TWO SUCCESSIVE HITS IN SPECIAL SEASONAL PROMOTIONS 


ENTHUSIAM of salespeople for the plus value of the gift box was 


a big factor in success of original “Violets in the Snow’ 


. 


package last 


Christmas. The lingerie came in special violet shades and the acetate box 
lid was silk-sereen printed with violet and snowflake design motifs. 


a nothing new about color 
promotion in the fashion world 
and transparent packaging is an al- 
ready well-established medium. But 
the combination of the two—one com- 
plementing the other—has led to a pro- 


motional program which has brought 
new drama to lingerie merchandising. 
One success has led to another and 
it looks like the idea is here to stay. 

The idea was born when the Wil- 
liam Carter Co., old and respected 
quality lingerie house, planned its big 
Christmas promotion last year. A 
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color promotion was decided upon. 
Nightgowns, bed jackets and peign- 
oirs were dyed in two original vio- 
let colors—one a pale tone and the 
other deep purple. The name “Vio- 
lets in the Snow” set the keynote for 
the entire promotion. 

With unusually colorful merchan- 
dise and a colorful name, thoughts of 
Carter’s planners naturally turned to 
packaging that would show off the 
merchandise, tie in with special ad- 
vertising and window display, and en- 
hance the appeal of the name. Once 


it was decided that the gift promo 
tion warranted more than the usual in 
vestment in packaging it was obvious 
that transparent packaging would be 
the answer. Then Carter’s went one 
bold step farther and decided to make 
each transparent container a unit for 
a single garment and to make the 
container so attractive that retailers 
would be persuaded to stick with it 
through the ultimate delivery to the 
customer, rather than transfer the 
garment to their own gift box as is 
the usual practice. 

Because of retailer’s preference for 
their own gift boxes, lingerie—except 
for a few popular-priced, multiple 
group items—has traditionally been 
packaged three to a paperboard set-up 
or folding box. Carter’s believed that 
individual, transparent 
packaging would move merchandise 
faster in gift seasons and therefore 
build good will for both Carter’s and 
its customers. 


distinctive, 


They were right. The entire pro 
motion was one of the big hits of the 
last Christmas season 


right planning and 


a triumph of 
merchandising. 
From coast to coast came reports of 
stock being sold out in from one to 
three days. 

Immediately plans were started to 
develop a similar idea in time for a 
Mother’s Day promotion. This time 
lovely, delicate hyacinth shades—both 
blue and pink—were selected for the 
lingerie and the package promotion 
became “Blue Hyacinths.” A second 
success was scored and now Carter’s 
is busy with a follow-through for 
Christmas, 1950. 

Simplicity and good taste have 
given these packages appeal. For 
“Violets in the Snow,” a regular ex- 
tension-edge, set-up box base (made 
in Carter’s own plant) was covered 
with violet-colored paper and _tele- 
scoped with a clear acetate lid printed 
on a multicolor cylinder press with vio- 
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let bouquets in light and dark violet 
For “Blue 


Hyacinths” the acetate decoration was 


inks with white highlights. 


changed to sprays of blue hyacinths 
with light, spring green leaves (see 
color pate). In both cases the border 
design was kept light and airy, 
leaving plenty of clear acetate asea 
itself 
enhance the 


through which the garment 


could be seen. To 
re-use appeal of the box, no name, 
trademark or other sales copy appears 
on it; the only identification with Car- 
ter is on the information tag which 
is attached on top of the folded gar- 
ment so that it shows through the 
transparent cover. The tag carries the 
same design and colors as the box lid. 

A major factor in the success of 
unusual 


these packages was the 


amount of well-coordinated promo- 
tion, publicity and advertising done 


jointly by Carter's, Celanese Corp. of 


America (as the supplier of the fabric 


used in the lingerie) and the adver 
tising agencies of both companies. 

Sample runs of jersey and_ laces 
were dyed in the special colors, dum- 
my boxes were prepared, four-color 
advertisements for national magazines 
were made ready and promotion kits 
were organized with ideas for win- 
dows, counter displays and local pro- 
motion in radio, press and television. 

Then, a group of merchandise spe- 
cialists armed with sketches, promo- 
tional material and the dummy boxes 
were sent ahead to sound out buyer 
reaction—first, to the special color idea 
and, secondly, to the plan for a “pack- 
age” promotion in a gift season. Those 
interviewed favored both. 

Two special dyes for the jersey and 
lace trim were perfected and the gar- 
ments carefully _ finished. Excep- 
tionally good-looking nightgowns were 
produced to sell at retail for $5 and 
$6, a robe for $12.95 and a bed jacket 
for $6.95. 
and prices offered the variety and the 


This selection of garments 


span of appeal considered necessary 
for a_ gift-packaged specialty. Al 
though the four garments varied 
widely in style and appeal, they were 
all unmistakably tied in to the “Vio- 
lets in the Snow” promotion by color, 


by style and by packaging. Folding 


| 
} 


\ 


HYACINTH BLUE was appropriate for spring promotion. starting with 


Mother’s Day and carrying through June. 


The re-use value of the box is 


furthered by the fact that it carries no name or advertising matter; Carter's 


products are identified only 


was worked out so that only two 
package sizes were required. 

Over and over, the package was 
credited by retailers with being the 
key to the success of the promotion. 

Display departments, usually com- 
mitted for months in advance, quickly 
seized on the display possibilities of 
the stackable package and created 
island displays, counters, windows and 
special gift “spots.” In New York a 
Fifth Ave. department store opened 


a morning’s sale with a well-designed 


the tags attached to the garments. 


“Violets in the Snow” window and ex- 
tensive inside displays, and by noon 
stock, sizes and styles were so broken 
that the window had to be raided. 


The Mother's Day promotion of 


Blue Hyacinths was a virtual repeat of 


this success only bigger, in contra 
diction of the usual seasonal sales 
According to the Federal 
Reserve Board's department-store sales 
figures, Mother's Day sales of knit 
lingerie in 1949, for example, averaged 


pattern. 


(This article continued on page 178) 


AISLE DISPLAYS, window build-ups, local and national advertising 


helped put over Christmas promotion of Violets package. 


At Harzfeld’s, 


Kansas City, mannequin and live model display peignoirs at aisle counter. 
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SOMEWHERE IN KOREA, South Korean soldiers help unload cartons with the new C-4 Ration, 


basic menu of our troops in_ this 


War and packaging: 


conflict. 


Cartons are of high-grade 


where do we stand? 


container board. 


WHILE NATIONAL POLICY PAINFULLY EVOLVES, PACKAGERS CAN EXAMINE 


THESE INDICATIONS AS TO WHEN AND WHERE A WARTIME ECONOMY MAY PINCH 


< this issue went to press, two 
months after the outbreak of hostil- 
ities in Korea, package suppliers and 
users alike were still looking anxiously 
to Washington to see whether fair 
weather or storm signals would be 
hoisted. Having so recently struggled 
through years of shortage and sub- 
stitution, packagers could be forgiven 
if they showed more concern than the 
situation, at the moment, seemed to 
justify. 

But the packaging field wanted to 
know (1) what they might do directly 
in the military and defense program 
and (2) what would be left for them 
in the way of materials and supplies 
for normal production after the neces- 
sary priority items for the military were 
extracted from an already 
peacetime economy. 


strained 
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So far there was very little official 
High 
questions of national policy remained 
to be decided. 

Were we 


information on either point. 


arming merely to put 
down a localized rebellion against 
world authority—or for a world-wide, 
to-the-death fight Commu- 
nism? Would our goal require par- 
tial or all-out mobilization? Would 
it be the Truman Plan or the Baruch 
Plan? Until these questions were 
settled, nobody really knew anything. 

So far, the packaging field had 
felt no shortages that could be attrib- 
uted directly to the war effort. Pro- 
duction was sailing along at the high- 
est level in history; where packaging 
supplies were tight, they were al- 
ready tight long before June 25 and 


against 


the pinch was due to the very level 


of production, rather than to any mili 
tary demands that had sud lenly de 
veloped. 

Whether due to enlightened self 
restraint or to sheer inability to obtain 
additional allotments from sources al 
ready strained, there was no indica 
tion in the packaging field, so far as 
this magazine could discover, of any 
real hoarding of materials. 

As stated in an editorial last month, 
MopernN Packacinc will not be a 
party to rumor and speculation; it 
will report and interpret only such 
information as can be obtained from 
reliable sources and it will fight scare 
buying as being not only a disservice 
to the country, but a stupid practice 
actually contrary to the selfish interests 
of those who indulge in it. 

Whether it is to be limited or an 
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ill-out mobilization, there are certain 
basic facts to be examined, some ob 
vious military needs, and a few logical 
conclusions to be drawn, which may 


help in packaging planning. 


Facts and indications 

There is this difference between 
1950 and 1942: last time industry 
generally had some cushion of unused 
capacity to soak up the first shock of 
military demands, stiff though they 
were. This time industry, although 
generally doubled in capacity over 
the year 1942, is already operating 
at a record peacetime rate; therefore 
any additional demands, large or small 
are certain to be immediately felt. 
This fact is brought out again and 
again in the examination of critical 
packaging materials which appears 
below. 

With few exceptions, the materials 
of war today are the same as they were 
five years ago; therefore, if, when and 
to whatever extent they develop, 
shortages will be familiar ones. It is 
logical to expect that controls and 
allocations will be re-applied in re- 
verse of the order in which they were 
lifted after World War II. 

Steel is the basic material of war; 
steel is the industry that has expanded 
in the last five years least of all major 
American industries—therefore, it is 
as certain as anything can be that 
steel and tinplate will be among the 
first packaging materials affected by 
allocations or military set-asides. 

The late-lamented M-81 can-alloca- 
tion order was the last to go after the 
last war, having finally been removed 
just a year ago. It is logical to expect 
that M-81, or something like it, will 
be the first to be reinstated this time 
and that such can applications as dog 
food, beer, coffee and lard—unessen- 
tial or readily shifted to substitutes— 
will be the first restricted. 

That is about as far as Washington 
information—unofficial, but authorita- 
tive—goes at this time. There is a 
strong possibility that first steps will 
be limited set-aside orders, for im- 
mediate military needs, of such things 
as steel, tinplate, boxboard and alumi- 
num, leaving producers free to distrib- 
ute pretty much as they wish the 
bulk of these materials. 


The brighter view 


Generally, Washington opinion on 
the civilian-packaging outlook is 
brighter than is found in industry it- 
self. Admitting the difficulties posed 
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by the present period of uncertainties, 
some Government sources predict that 
after about six months of juggling allo- 
cations of materials—if actual warfare 
does not spread beyond Korea and if 
no more than 2,000,000 to 3,000,000 
troops are to be supported—then the 
home-front economy may straighten 
up on an even keel and sail through 
with very little damage. 

In packaging there are certain 
obvious bright spots, such as_ the 
greatly expanded capacity of the glass 
industry to supply substitutes for metal 
containers. The paper and paperboard 
mills, too, have been enormously ex- 
panded and although that industry 
currently is reported as operating in 
excess of rated capacity, it was only 
a year ago that it was coasting ac 80 
to 84% and worrying about its 
markets. Indications are that paper 
inventories are rather high, 

Dark spots are evident in poly- 
ethylene (which has become very im- 
portant in the military picture since 
the last war), other plastic films and 
cellophane. Due to its rapid growth 
in packaging, polyethylene resin had 
become short before Korea and now 
military demands are certain to be sub- 
stantial. Many plastics and synthetics 
face the danger of shortage of certain 
chemical ingredients needed in war. 
In the case of cellophane, which has 
relatively small military application, 
it is just that a severe shortage al- 
ready existed and now the prospects 
for increased production facilities are 
dimmer. 

This report will not attempt to 
cover the question of prices. A gen 
eral flurry of inflation in nearly all 
commodities followed quickly on U. 
S. entry into the Korean fighting and 
at this writing the situation is much 
too volatile to pin down. By Septem- 
ber it may have settled down, or it 
may have exploded into a general 
runaway. It should be noted, how- 
ever, that paper and ink prices are 
tending to move upward and that the 
Sylvania Division of American Viscose 
Corp. early in August announced a 
4-cents-a-pound increase on cello- 
phane. Certainly packaging prices 
are not going down; it is anybody’s 
guess at this juncture as to how far 
they may go up. 


i) 


What to do? 


While the situation is slowly work- 
ing itself out, what can packagers do 
to help themselves? Certainly a first 
step would be an examination of 








Is this the plan? 


H°: the nearest thing vet 
to an official Government 
pronouncement on materials 
control plans. According to 
Business Action, publication of 
the Chamber of Commerce of 
the United States, it’s the sub 
stance of what H. B. McCoy, 
chief of the Office of Industry 
and Commerce of the Commerce 
Department, told a chamber 
roundtable luncheon on Aug 


> 


That a separate new division 
probably called Defense Produc 
tion Administration (DPA), will 
be established in the Commerce 
Department, with two major 
branches—a Bureau of Industry 
Operations and a _ Program 


Bureau. 


That the initial order—that of 
controlling inventories—will ap 
ply at first at the manufacturing 
level and possibly extend to 
wholesalers and retailers. 


That inventory reports, as sim- 
ple as possible and perhaps to 
be filed quarterly and applicable 
only to vital materials, will be 
required of business firms. 


That allocation of scarce and 
vital materials will be immediate, 
with voluntary methods to be 
used to the fullest extent pos- 
sible. 


That it is expected that volun- 
tary allocation methods will soon 
give way to limitation and con- 
servation orders and priorities. 


That the rate of stockpiling at 
present is very heavy and cur- 
rent recommendations are to 
speed up even this rate consider- 
ably. 

That at present it is contem- 
plated that the regular agencies, 
including Commerce, Labor, In- 
terior and Agriculture Depart- 
ments and the Federal Reserve 
Board will carry out the actual 
mobilization programs. 


That he thought if price con- 
trols were put into effect a sepa- 
rate price-control agency would 
be established. 











BASIC RATIONS in use in_ the 


the three illustrated above—5-IN-1B, 
The components of the new Individual Assault Ration 
Components of the C-4 


1A-1 are shown at the right. 


Ration are shown in photograph on the opposite page. 


current packaging to eliminate ex- 
travagant and purposeless use of ma- 
terial, whatever it may be. For ex- 
ample, in spite of what we all know 
about the shortage of cellophane, there 
can still be found instances of wrap- 
ping in three or four layers of cello- 
phane where only decorative, not 
functional, ends are served; two or 
three of these layers could be stripped 
off with no damage to sales. 

It would save a great deal of con- 
fusion if brewers and coffee roasters 
and some other can users would begin 
to use a few glass containers to ac- 
quaint themselves with the problems 
and the necessary conversions. 

Finally, packagers and suppliers, in 
their contacts with Washington, can 
encourage a more efficient application 
of packaging to military items. A 
serious criticism from one who has 
been close to military packaging in 
the last war and since is the fact that 
allocations of strategic materials 
seemed to stop short of protection of 
the item once it was produced and 
ready to ship; he was, for example, 
denied a few ounces of aluminum for 
proper packaging of vital parts of a 
million-dollar airplane which itself 


Korean 


C-4 and 


area are 


1A-1. 


kraft bag. 


contained thousands of pounds of the 
stuff—the result being that other pack- 
aging materials had to be excessively 
and wastefully used. 

Some indication of the current situa- 
tion of important packaging materials 
in relation to apparent military needs 
may be found in the following para- 
graphs and accompanying tables. 


Steel, tinplate, tin 


Indications of a serious home-front 
shortage of steel, however limited the 
scale of war may be, are too obvious 
to need emphasis. How much will 
be available for packaging will largely 
depend upon what happens to the 
current record production of automo- 
biles, 


consumer goods. 


refrigerators and other metal 


Steel was slow to expand and supply 
actually never has caught up with 
demand since 1941, Production was 
66.9 million short tons in 1940 and 
by 1949 had inched up only to 78 
million short tons, a gain of only 18%, 
instance, was 


while aluminum, for 


being increased 192%, Fortunately, 
new steel facilities have come in re- 
cently, so that the 1950 output, as 
indicated by the first six months’ rate, 


TABLE I—ESTIMATED PRODUCTION SELECTED BASIC RAW MATERIALS, 
1940 AND 1949° 


Type 


Steel (million short tons) 

Tinplate’ (thousand short tons ) 

Tin* (thousand long tons) 

Aluminum® (thousand short tons ) 

Paper and paperboard (million 
short tons ) 

Lumber (billion board feet ) 

* Department of Commerce figures. 


t Projected on first six months’ rate. 
' Includes short ternes. 


® Visible consumers’ stocks of tin metal in inventory 


include Government stockpile. 
* Production of primary aluminum in the U. S. 


100 


Per cent 
1949 change 1950% 
+ 18.1 99.4 
4+. 37.0 4.500 
— 49.0 


+192.5 


+ 40.0 
+ 104 


and in transit within this country; does not 


BIDS WERE ASKED July 26 on components and assembly of 
3,000,000 of this pocket ration. 
chocolate and gum are heat sealed in polyethylene bags which, 
with remaining six items, are heat sealed in laminated foil- 
This, with two cans, then goes in folding carton. 


Cigarettes, matches, tissue, 


may total 99.4 million short tons 
Nevertheless, there will certainly not 
be enough steel for both warfront and 
homefront. 

The size of the Government's tin 
stockpile is a top strategic secret, but 
it is no secret that world production 
has not recovered from the last war 
and the Far Eastern sources are again 
threatened by enemy advance. It is 
known also that visible industrial 
stocks of the metal have been built 
only to about half the level of 1940. 

Offsetting this dark picture, so far 
as can suppliers are concerned, is the 
fact that we learned in the last war 
how to make tin on tinplate go much, 
much farther—and we still are using 
the extensive electrolytic-plating facili- 
ties which make these economies pos 
sible. Because of this we have the 
apparent contradiction of tinplate pro 
duction increasing 37‘ between 1940 
and 1949, while tin itself was cut in 
half or more. In 1940 we consumed 
2,191,000 tons of tinplate; with the 
coming of war we dropped drastically 
to 1,684,000 tons, including heavy 
1949 
thanks to thinner-coating practices, we 


military requirements—but by 
were up to 3,277,000 tons of tinplate 

In the last war military procure 
ment agencies insisted that they had 
to have hot-dipped tinplate for over 
seas with, in most cases, even heavier 
coatings than was the current com 
mercial hot-dip practice. At present 
they seem convinced by the perfor 
mance of the electrolytic coatings and 
may settle for that. The decision 
on this point will have an important 
bearing on the supply of both tin and 
tinplate for civilian use. 

Military specifications for collapsible 
tubes probably will turn mainly to 
aluminum. The recent development 
in plastic and foil combinations for 
tubes have been considered, but ap- 
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rABLE II—COMPARISON OF PRODUCTION 


Total 
pape rboard 
and pape T, 
Year all grades Index 


Paper 


1940 14,484 
1941 17,762 
1942 17,084 
1943 17,035 
1944 17,182 
1945 17,370 
1946 19,278 
1947 21,114 
1948 21,922 
*1949 20,267 
1950 22.000 


100 
123 
118 
118 
119 
120 


8.034 
9,362 
9,115 
8,415 
8,220 


9,800 
9,200 


Revised. 
? Preliminary 

Annual rate indicated by first six months 
Source Census Bureau, trade associations 
Domestic Commerce, Dept. of Commerce 


and 


parently dropped because of the need 
for plastics in things more vital. Tin 
will be out except for those cases 
where vital materials cannot be con- 
tained in aluminum. 


Aluminum 


There is no clear picture on alumi- 
num. 
it among the earliest scarce materials, 
but those close to the packaging pic- 
ture see no immediate threat unless 
electric power supply is curtailed. In 
view of the increase of primary alumi- 
num production from 206.3 thousand 
short tons in 1940 to a tremendous 
603.5 thousand short tons in 1949— 
and the even higher figure of 625 
indicated for 1950—an optimistic view 
would seem in order. With the bring- 
ing in of the Kaiser aluminum plant 
in California a year ago, primary 
producers increased from 2 to 3. 

The shortage of aluminum foil for 
packaging in the latter stages of the 
last war was caused primarily by the 
demand for huge quantities of foil 
ribbons to be thrown from our bombers 


News reports have mentioned 


literally to “foil” the German radar 
screens. With the changing strategies 
of warfare, it is doubtful if this device 
would work again. 

Reynolds Metals Co., one of the 
two biggest primary producers, has 
announced a voluntary pledge to give 
priority to all requirements for alumi- 
num products essential to military 
preparedness, requiring, the 
nouncement says, allocation of metal 
to customers for civilian use. 


an- 


Paper and boxboard 


Some responsible Washington 
quarters say flatly that there should 
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(Unit: thousands of tons) 


Corrugated 
and solid 
fibre 
Index mtainers 


Board Index 


100 
117 
113 
105 
102 
105 
122 
117 
122 


115 


6,450 
8.400 
7.969 
8.620 
5,963 
8,914 
9,504 
9,187 
9,369 
8.953 


100 3,114 
4,279 
586 
100 
173 
150 
568 
4.944 
5,079 
1408 
5,000 


130 
124 3 
134 } 
139 1, 
138 } 
147 
142 
145 
139 


journals and the Office of Domestic Commerce 


be no noticeable over-all shortage of 
paper and board through the first 
quarter of 1951, if at all. 
boxboard production hit a new peak 
of 17,867,000,000 sq. ft. in the sec- 
ond quarter of this year. 


Corrugated 


This was 
50% above the second quarter of 1944, 
a peak war year, in which 11,839,000,- 
000 sq. ft. was produced, including 
military requirements, 

However, the movement of rations 
and other supplies to Korea is going 
to take an unknown quantity of high- 
grade container board. The climatic 
requirements could scarcely be stiffer. 
Korean weather varies, according to 
season, from almost-tropical heat and 


BIGGER RATION C-4 is used behind the front lines. 


OF PAPER AND PAPERBOARD WITH SELECTED CONTAINERS, 


Index 


Compiled by 


1940-49 


Folding 


I 
boxes 


Set-up 


Index boxes Index 


YS LOO 
732 124 73 119 
110 163 
119 135 
124 122 
134 118 
145 85 
161 97 
156 

147 


LOO 


100 
137 
1] 


5 
> 
132 
4 


536 


] 
] 
J 
l 
13 l 
133 ] 
147 2 
159 2 
163 2 
142 2 


Office of 


General Products Division, 


dampness to bitter below-zero cold 
and This 
renewed demand for V-board. 
ever, it is known that the military 
agencies have tested VUS-board, a 


indicate a 
How- 


snow. would 


postwar development for commercial 
use, and have found it at least as 
good as V-3; they are counting on 
considerable use of this in the new 
war at a sizable saving on kraft. 
Consumption of paper boxes has 
roughly kept pace with expanding 
production. As shown by Table II, 
production of corrugated and solid 
fibre boxes in 1940 was at the rate 
of 3,114,000 tons; in 1949 at 4,408,- 
(This article continued on page 193) 


Except for new 


polystyrene spoon, it is essentially the same as C Ration of last war. 





Waxed-paper imprinter 


A LONG-STANDING MARKING PROBLEM IS SOLVED WITH DEVICE 


THAT HOT STAMPS DATE AND PRICE FROM A TRANSFER RIBBON 


7 paper has the peculiarity 
that it does not take kindly to 
imprinting or marking, as in code 
dating and price marking. Resistant 
as it is to almost any kind of penetra 
tion, the waxed surface sloughs off 
ordinary stamping ink and marking 
crayon with equal facility. Stickers 
will not stick. 

Today, at the big Jersey City, N. J., 
warehouse of the Great Atlantic & 
Pacific Tea Co., nine conventional 


wrapping machines are turning out 


160,000 waxed-papet wrapped pack 
ages of butter a day, each wrapper 
printed with a code date and retail 
price, legibly and indelibly—thanks 
to a newly developed attachment 
which imprints the information auto 
matically by a process like hot roll 
leaf stamping, using a_ specially 
coated and pigmented tape that 
operates like a typewriter ribbon 
Developed by a leading supplier of 
wrapping and heat-sealing machinery, 


the code-dating attachment promises 


PHOTOS COURTESY A & P, 


BUTTER OPERATION of the 
A & P plant at Jersey City, N. J., 
is straight line, from _print- 
making and wrapping machine 
in background through final 
wrap in waxed paper that is 
marked with date and price. 
The new imprinter is attached 
to side of waxed-paper machine. 


CLOSE-UP of the’ imprinter 
shows the specially coated cello- 
phane tape that feeds from small 
reel to the large one, indexing 
after each stamp by heated, in- 
terchangeable die as the ribbon 
passes over the waxed-paper web. 
Action and positioning are con- 
trolled by the same electric eye 
as the web is stopped for cutoff. 





to have wide application to waxed 
packages, both wraps and cartons, 
such as are used throughout the dairy, 
frozen-food and meat-product fields. 
Heat, pressure and the special trans- 
ferable, non-toxic coating on the mark 


ing tape are the secrets of the process. 


The compact attachment, which can 
be used on any standard intermittent 
feed wrapping machine, uses heated 
numbering dies and a 700-ft. roll of 
marking tape, which is so inexpensive 
that it can be used once—covering 
approximately a day’s run for a single 
machine at the A & P plant—and then 
discarded, 

The marking device is attached at 
the side of the wrapping machine 
between the roll of waxed paper and 
the draw rollers which carry the web 
into the machine. The imprint is 
made against the plate over which 
the web travels for electric-eye scan- 
ning, with a_ special resilient pad, 
made of tarboard, mounted on the 
plate under the web. The electric 
eye which stops the web momentarily 
for cut-off also actuates the imprint- 
ing mechanism. During the split 
second that the web is stopped, the 
heated die head comes forward and 
stamps the desired numerals, exactly 
in position. 

On the A & P wraps, the retail 
price at which the butter is to be sold 
is stamped in figures nearly a quartet 
of an inch high precisely in the 
center of a small “price” box, on the 
panel which will form one side of 
the finished package. Just above and 
at right angles to this, in slightly 
smaller type, code figures indicating 
the date on which this butter is to 
be placed on sale in the retail store 
are stamped. For example, in the code 
“6 A 5”, the “6” stands for June, the 
“A” for 1950 and the “5” indicates the 
fifth day of the month. 

An electrical element in the im- 
printing die keeps the type at ap- 
proximately 250 deg. F. The mark- 
ing ribbon is a cellophane tape coated 
with wax, lacquers and earth pigments. 
At 250 deg., when touched by the 
heated type, pressing momentarily 
against the waxed paper, the ribbon 
coating is 


released and _ transferred 


cleanly to the paper. The ribbon in- 
dexes automatically after each im- 
print, exactly like a typewriter ribbon, 
and is rewound on another larger 
spool, so that a fresh ribbon surface is 
presented for each imprint. 

The heat at the moment of imprint 
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also affects the wax coating on the 
paper, causing it to soften and absorb 
the pigment right down to the paper. 
Apparently the wax continues to flow 
slightly and covers the imprinted 
numerals, so that on cooling the num- 
ber is indelibly stamped on the wrap. 
The mark is not affected later by 
heat or rubbing, it is said. There is 
no smearing at the time of printing or 
afterward. 

The chase holding the imprint type 
is removable from the printing head 
by loosening a couple of cam locks. 
The number dies can be completely 
changed in two minutes, it is said 

An important advantage to the A & 
P in the new marking system is the 
close and positive control that it gives 
over mark-up. The wholesale price 
of butter frequently changes from day 
to day. Previously each store had 
to mark the price according to a daily 
list. This system was time consum 


Now each 
package is permanently marked at the 


ing and subject to error. 


plant with the price at which it is to 
be sold in relation to the price paid 
for that particular lot of butter at 
wholesale. 

The code-dating mark is, of course, 
merely to assure a “first in, first out” 
order of selling. 

Coincident with the new marking 


[e=) 


LB NET WT. 


oe 


installation, the A & P has revised 
the packaging of its Sunnyfield brand 
butter. 
wrap was 


Previously, a parchment over 
solid 1-lb 


print and a carton for the pound pack 


used on the 
age containing four lb. prints 
Now the quarter prints are individu 
ally wrapped in printed parchment 
and the four quarters then wrapped in 
flat stvle and heat sealed in 48-lb 
waxed paper, dispensing with the 
solid 1-lb. is similarly 


both 


carton. The 
wrapped in parchment and 
waxed paper. 


Both 
printed in Sunnyfield green and red 


outer wraps are colorfully 
and the imprinted marks are in deep 
blue. 

The same wrapping machines, with 
a speed of 60 packages per minute 
are used for the two types of pack 
ages. After wrapping, the butter is 
held in a cold room for hardening for 
from five to 24 hours before being 


delivered to the retail stores. 


attachment de 

veloped and marketed by Wrap-Ade Ma 
Belleville, N. J. Mark 

ing tape, Ralph W. Grauert Co., Neu 
York. Globe-Knapp wrapping machine 
The Globe Co., Chicago. Parchment and 
waxed papers, Paterson Parchment Paper 
Co., Bristol, Pa 
wrapper, Lynch Corp., 


CrebITs Imprinting 


chine Co., Inc., 


Morpac print maker and 
Toledo, Ohio 


SURRYEIELD CREAMERY BUTTER 
EHOUMNEO FROM PASTEURIZED CREAM 





\ eT 


e / > JIRNEWr 
Thunnyfield 


BUTTER 


NEW PACKAGES, showing price stamped in box and also code mark 


“6 A 5” or “6 5” meaning June 5, 1950. 


Dark blue numerals are indel- 


ibly stamped in waxed wrapper; are not affected by later heat or pressure. 
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famous blue folding box bearing 

three big white block letters spell 
ing “Lux”— the short, easy-to-pro 
nounce Latin word meaning “light” 
that has become practically a house- 
hold synonym for fine soap flakes—is 
celebrating its 50th anniversary this 








Fackagings Hall of Jame 





FLAKES 


year. It is known around the globe 
to the hundreds of millions who have 
made it the world’s No. 1 seller. 

In its half century of existence this 
simple product—first in its field—has 
witnessed a revolution in the launder 
ing and dish-washing habits of the 


SYMBOLIC of the package that largely helped to build it is the 
shape of the Lever Bros. Bldg. now rising on New York’s Park Avenue. 


world. It has pioneered a vast new 
industry in soap-flake manufacturing 
now running into hundreds of millions 
of dollars annually. The package 
was one of the most important factors 
in making this possible. 

The simple package format—far 
ahead of its competition when first 
important modifications were made be- 
tween 1915 and 1920—has been a 
pacemaker in poster-type package-de 
sign technique that has not only set 
the pattern in the soap industry, but 
has been in some degree followed by 
every modern package planned for sale 
in the self-service grocery store. None 
of today’s most experienced designers 
has been able to effect radical im- 
provement, so simple and so forceful 
is the basic design treatment of the 
Lux package. 

For these, if for no other reasons, 
Lux deserves a conspicuous place in 
Packaging’s Hall of Fame. But be 
yond that and in spite of the count- 
less soap flakes and the detergents 
now on the market, Lux maintains its 
place among the leaders of the fine 
fabric soap-flake business. 

This year, as Lux celebrates its 50th 
anniversary, Lever Brothers Co. is 
erecting what might be considered a 
monument to the Lux carton—a 22- 
story new Lever office building on 
New York’s Park Ave. in a modern 
rectangular form. 


Lux in England 

The first packages of Lux were in- 
troduced by Lever Bros. in England 
in 1900. Unlike many products of 
that era, Lux was never sold in bulk, 


but was put up from the very begin- 
ning in packages not so different from 
the present ones. 

William Hesketh Lever, later Vis- 
count Leverhulme of the Western 
Isles and the son of a well-to-do Lan- 
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cashire wholesale grocer, went into the 
soap business with his brother in 1885. 
The story of the vast industrial world 
empire they built in fats and _ oils, 
first as Lever Bros. and then as Uni- 
lever, is well known. 


Until Lever’s time, soap had been 


sold mostly in long factory bars, cut 
by the grocer to suit the consumer. 
Lever Bros. cut their soap into what 
were called in England “tablets,” or 
convenient consumer-use — lengths, 
wrapped each separately, called them 
“Sunlight” and advertised as nobody 
had advertised before. 

Within a period of two years they 
had made Sunlight the world’s big- 
gest-selling soap. 





Flaked soap had been made before 
the packaging of Lux, records show 
ing that some type of soap flake had 
been produced as early as 1863 by 
a Danish firm. Laundries and house- 
wives in many parts of the world had 


also used flaked soap, some of the 


cracker-barrel stores in this country 
having sold soap flakes in bulk from 
barrels prior to 1900. Many house- 
wives, too, grated their own soap. 






There are probably still many people 
today who can remember as children 
standing over a washtub on Sunday 
night cutting flakes off a bar of yel- 
low soap with a paring knive so Mom 
could work up a good suds on Monday 
morning. A story is told that at one 
period Lever actually supplied cus- 
tomers with graters for this purpose. 
Soap advertisements also at the turn 
of the century urged women not to 
rub bar soap on articles made wholly 
or partially of wool as “rubbing mats 
woolen fabrics.” 

It was only logical, then, that W. 
H. Lever would see the possibilities 
of mild soap in the form of flakes, 
conveniently packaged for the con- 
sumer merely to shake out of a box 
and use. 
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New! 
Long 


Thrifty for dishes. 





Faster! Sudsier! 
life for weisheddes 27 re. 


..kinder to atehats [3 


diamonds of Lux 
make faster, 
richer suds! 





LUX TODAY is a classic of simple, powerful, poster-style package 
design—one of the most effective shelf-display packages ever produced. 
In latest redesign (1948) the red outline was eliminated from the let- 
ters and the red and white border was removed from the package panels. 


The dishwashing and clotheswash- 
ing soaps (and the synthetic deter- 
gents) undoubtedly are direct out- 
growths of the Lux idea. And few 
packaging ideas have been a greater 
boom to homemakers than the con- 
venience and improved washing quali- 
ties of flaked, powdered or granulated 
soap, shaken from a box, ready for 
creating instant suds. 

Two extracts from a letter show 


that Lever was influenced by seeing 
some particularly fine soap millings 
and in 1899 he adapted machinery 
and worked out a technique for flak- 
ing to bring out the same year a 
packaged soap flake which he called 
Sunlight Flakes. 

The name Sunlight, however, was 
used scarcely a year, for company pro- 
motional material published in 1900 
described the product as “Lux—a new 
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1900 First 


tured 


1915 


First 


British package 
a typically 


in the U 


rococco 


fea- 
design. 


S.  intro- 


duced the famous Lux block letters. 


1917 


clutter 


191 8 Modern 





Stronger 


typify 


WY ide 
LAKES 


this early 


design 


lettering 


and less 


box design. 


begins to 


emerge at the end of World War I. 
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preparation for flannels, woolens, the 
toilet and the bath.” Lux was first 
made and packaged at Port Sunlight, 
Lever Bros. famous model industrial 
community for workers near Liver- 
pool. 

Just how the originators hit upon 
the happy selection of the three-letter 
word “Lux” is not known, although 
it is believed that it was suggested to 
W. H. Lever by W. P. Thompson, the 
Liverpool trademark and patent agent 
who in 1884 had previously given 
him the name Sunlight for soap. 

In a letter to his advertising direc- 
March, 1903, Lever 
“Our first name for Lux was, as you 
know, ‘Sunlight Flakes,’ under which 
name we were not very successful. I 
changed to ‘Lux’ and the first year 


tor in wrote: 


of the change we almost trebled our 
trade.” 

For a packaged product to be sold 
world-wide, the name Lux was just 
about ideal. 

Brevity of the word made it easy 
to display in practically any space. To 
anyone familiar with its Latin mean- 
ing it provided the suggestion of 
cleanliness. It was understandable 
in almost every language and had the 
advantage of sound association with 
luxury—most suitable for a quality 
product to be used for washing fine 
fabrics. 
easy in almost any tongue. It was one 
of the first of the important three-letter 
coined trade names conveying a sig- 
nificant meaning—now the model of all 
trade-name thinker-uppers and _ the 
father of a long line of three-letter 
words in the soap field—Fab, Vel, Duz, 


Its pronuijciation was also 
; 


etc. 
The Lux trademark was registered 
in this country in 1900, but the prod- 


1922 Cleaner face and “for wash- 


ing dishes” appeal is inaugurated. 


uct was not introduced on a large 
scale in the United States until 1906, 
the first packages being imported from 
England. American production was 
started in the Bros. 
Cambridge, Mass., the following year. 


Lever plant at 
For several years Lux “hid its light 
under a bushel” in the United States 
while the company plugged Lifebuoy, 
Welcome and Sunlight Soap in its 
American advertising. 

When new management took over 
the 
tremendous expansion just beginning 


about 1913, however, it foresaw 
in the fine fabrics and lingerie market 
and the possibilities of the quick-dis 
solving, rich-sudsing, mild Lux Flakes 
as the answer to the convenient and 
washing of made 


proper garments 


from such fabrics. Lever Bros. started 
an advertising campaign which was 
designed to explain to the housewife 
the special advantages of Lux Flakes 
and chose the J. Walter Thompson Co 
as the agent in 1915. 


Package simplification. 
The real story of package fame be 
gan with this campaign. By the end 


of the had 
grown 10 times. Success brought com- 


first three years, sales 
petitors on the scene (Ivory Flakes 
in 1918; Kirkman’s Chips in 1924), 
but Lux in its famous blue package 
was so securely established in the fine 
fabrics field that its position as Amet 
ica’s most widely known soap prod- 
for fine fabrics has been 


uct never 


challenged. It is in the select circle 
of packages with brand names that 
have become synonyms for the gen 
The 


sudsing her undies in the bathroom 


eric product. average woman, 
bowl before retiring, is apt to refer 


to the operation as “Luxing”—regard 


LUX 


For all 


} fine 
aunde 


ring 
washing dishes 


the 
suggests 


on side 


1932 Sketch 


adds interest, 


panel 


product use. 
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less of the soap-flake brand she hap 
pens to be using. 

The company claims that Lux 
Flakes are still the largest-selling fine- 
fabric soap product in the world-wide 
market and have been so since their 
introduction. 

One of J. Walter Thompson's first 
moves in 1916, of course, was to give 
new life to the package by putting the 
name in bold, square, white letters 
on a dark blue background. This 
display contrast continues to the pres 
ent time, with only subtle modifica 
tions. 

So very modern in its conception 
was this package that it remains one 
of the most effective packages for 
shelf display ever produced. ° 

No better example of subtle pack- 
age change to meet every changing 
merchandising trend could be found 
than the series of Lux packages from 
the beginning. 

The original 1900 package is re- 
produced here from an illustration in 
“The Port Sunlight Souvenir,” pub- 
lished in 1903. 
which was big even at this early day, 


Under the word Lux, 


the package carries a line drawing or 
wood-block cut harried 
housewife standing over a wash tub. 
Behind her is some kind of spritely 
gnome holding a_light—presumably 
bringing her the vision to wash with 
Lux. The promotional copy read “dis- 
solves quickly in hot water, producing 
a cleansing solution purifying and re- 
freshing, manufactured by Lever 
Bros., Ltd., Port Sunlight, England.” 
Not very much copy—but so tangled 
up with the “spirit” picture and mean- 
ingless rococco decoration that it lost 
Sides and back of 


showing a 


its effectiveness. 


*® See “Design's Critical Eye,”” Mopvern Pack- 
AGING, Aug., 1950, p. 74 


1939 ‘Gentle to hands’ backed 


up the new advertising approach. 


SEPTEMBER 1950 


1940 Opening device appears at 
the left-hand side of the box top. 


vet 

attoa 
brits 
R 


. 


PACKAGE PRODUCTION in a typical Lux Flakes plant, showing the 
cartons moving to and from the large, high-speed carton fillers in the 
rear and finally to the automatic casing machine shown in foreground. 


the package were taken up with in- 
formative copy which was printed in 
small type. The background color of 
the Lux carton was red. 

The J. Walter Thompson Co. took 
a broom and swept this package clean. 
The first American-designed package, 
dated 1915 in the historical sequence 
of photographs herewith, introduced 
the famous bold block letters “Lux,” 


For all fine 
laundering 


reverse white with red outline, much 
as they were to appear for the next 
30 years. The trade 
centered up and down between panels 
strips that stressed 
qualities and uses of the product in 


name was 
and lettering 


a most modern way: “For flannels, 
blankets, “For silks & fine 
fabrics”: shrink woolens”: 
Although the 


ete.”; 
“Won't 


“Pure essence of soap.” 


1945 Red bull’s-eye first appears 


with a 


thrift. message to the user. 





MODERN MERCHANDISING _ has 
turned to “deals” like this molded 
plastic make-up chest containing six 
bars of Lux toilet soap. One of the 
first inexpensive fine-milled toilet 
soaps, Lux bar is the only other 
Lever product carrying the Lux name 
and has been phenomenally successful. 


all-eap Gothic typography would be 
frowned on today, it was basically a 
modern, self-selling package. 

As the value of the trade name 
gained recognition, the package was 
redesigned in 1917 to make the name 
even bigger and to compress the inci- 
dental information into shorter and 
broader terms. This package also was 
the first to call the products simply 
“soap in flakes.” 

The next package, 1918, shows the 
complete break with the past—a pack- 
age so simplified and modern, with 
carefully studied arrangement of spac- 
ing emphasized by contrasting letter- 
ing that it was to continue with only 





DEMONSTRATOR CREWS were 
important to early acceptance 
of new flaked soap in America. 
This typical crew was photo- 
graphed in Pittsburgh in 1928. 
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EARLY MERCHANDISING in Eng- 
land is revealed in this counter 
carton for six penny packets of 
Lux Flakes, preserved by a British 
housewife since 1911. The design 
may be buckeye by today’s stand- 
ards, but Lever was far ahead of 
his time in merchandising ideas. 


minor changes in design up until the 
present time. 

The more recent changes have gen- 
erally been made to incorporate new 
advertising appeals. First, the pack- 
age copy stated, “for all fine laundering 
Later the 
message was changed to “For all fine 
laundering—for dishes, gentle to your 
hands.” 


and for washing dishes.” 


Opening device 

First appearance of the easy-open- 
ing device is revealed on a Lux pack- 
age in use in 1939. It had a central 
perforated opening noted by a small 
arrow over the U of the word Lux on 
the top panel (see photograph at bot- 
tom of page 107, extreme left). 

The history of this convenience 
feature is interesting. It was originally 
adopted as the result of a suggestion 
put into the Departmental Suggestion 
Bureau Box at Port Sunlight in 1930 
by Tom Owen, a foreman in the 
carton section of the printing depart- 
The record states: 
“A new cheap carton with a novel 
opening device was introduced. It 
was simple in character and did not 
involve any change of plant for pre- 
paring or packing the carton.” In 
this, the principle is the same as that 
of many opening devices on cartons 
today. 


ment, now retired. 


The Lux opening, however, has 
In 1940 
the opening device was changed to 
the are type on the side panel as being 


been modified several times. 


more convenient for the consumer in 
dispensing the flakes. 

"40s, with the 
growth of self-service merchandising, 


During the early 


the first big change since 1918 was 
The attention- 


getting red bull’s-eve was added in 


made in the package. 


1945 with selling copy, “thrifty 

see how much one box will do.” The 
copy about product uses was also 
strengthened—“Rich safe suds, long 
life for 
kinder to hands.” 


washables, fast for dishes, 
The opening device 
was moved to the right-hand corner 
and a white spot was provided on the 
top for price markings. 

The current package—adopted in 
1948—shows 
of the block letters by elimination of 


a further strengthening 


the boundary lines, plus new copy 
tying in with newer sales appeals. 
The bull’s-eye now calls attention to 
the word, “Flakes,” for the first time 

and emphasizes the new diamond 
shape of the flakes . 


diamonds of Lux make faster, richer 


. “these new 


suds.” 
Package production 

Production of the Lux package has 
progressed with the growth of the 
business. The first packaging was 
done by hand, with foot-press filling 
This hand 
operations were employed for the 


machines. meant that 
carton set-up with a hand gluing 
operation. 

The engineering department of 
Lever Bros. had developed a type of 
fully automatic packaging machine 
by 1918 and today the famous cartons 
are turned out at high speed on the 
most modern carton set-up, filling and 
closing machines. 

The company has conducted many 
studies on the problem of settling soap 
flakes, which leads to complaints of 
short fill. 

All of the Lux packages are filled 
by weight, but also to a specified 
filling level. 
these requirements are rejected. At 
one point a curl was introduced in the 
tiny diamond-shaped flakes, which ap- 
pears to hold down the settling to 
some degree. 


Any that do not meet 


Promotion 


From the very beginning in Eng- 


land, Lux has been given strong pro- 


motion. Originated by a man who 
did not stop at mere notices at a time 
when merely to print a notice was to 
attract attention, Lux had the good 
fortune to be backed by one of the 
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FIFTY YEARS AGO, when 
Lux was first introduced, the 
appeal was, as it is still, on 
easy washing of fine fabrics. 
This young lady, illustrated in 
an early Lux sales pamphlet, 
might have been the grand- 
mother of the modern miss whose 
hands are in our cover picture. 


world’s most aggressive advertising 
policies. 

Because he liked Americans and 
their commercial mindedness, W. H. 
Lever is reported to have quoted often 
the American jingle: 


If you whisper down a well 

About the goods you have to sell, 
You will not make as many dollars 
As the man who climbs a tree and 


hollers. 


The early advertising push was in 
women’s magazines and a consider- 
able portion was used in car-card 
advertising. It is impossible to give 
figures on the original budget, but it 
was so considerable that there were 
very few people who did not quickly 
become aware of the blue box with 
the three white letters. 

As radio came on the scene, the 
Lux Radio Theater grew to be one of 
the most consistently successful pro- 
grams on the air. Now 15 years old, 
it still has one of the top ratings. In- 
dependent sources report that Lever 
Bros, spent $1,348,679 for radio time 
in 1949 to advertise Lux soap and 
flakes; $1,008,050 in general maga- 
zines, farm papers and magazine sec- 
tions, and $1,005,216 in newspapers 
for the two related products. This 
fall will see the entry of Lux into 
television. 


SEPTEMBER 1950 


The Lux Washability Laboratory, in 
which hundreds of fabrics are con- 
stantly in washings with Lux Flakes, 
has also been an outstanding promo 
tional factor. 

As a result of tests at the laboratory 
and others made by Lever Bros. in 
cooperation with the U. S. Testing 
Laboratories, the company claims that 
today 15 times as many manufacturers 
of fine fabrics recommend Lux on 
their labels as any other soap. 

This clever promotional idea—which 
has probably contributed more than 
any other to put a box of Lux in the 
hands of every woman who ever 
owned a piece of dainty lingerie 
originated about 1913 when F. W. 
Countway had become general man 
ager of Lever Bros. in the United 
States. He foresaw the tremendous 
development of ready-to-wear items 


made of silks and the newer rayon 


fabrics then just appearing on the 
market at that time when expanding 
industrial economy was increasing in- 
comes so more people could buy gar- 
ments made of these fine fabrics. 
Lever Bros. was quick to go to the 
manufacturers with the Lux story of 
how to wash fine lingerie and delicate 
fabrics. 

The company still plugs hard at this 
promotion, always testing new fabrics 


on the market, and its technique in 
achieving results is the envy of the 
entire soap industry. It was a real 
pioneer in this respect. 

rhe company also was a pioneer in 
direct consumer service, for years 
maintaining crews of young women 
who went about the country instruct 
ing women how to wash articles in 
Lux Flakes and how to obtain the best 
results in washing with this fine soap 
product. 


Lux Flakes 


same two sizes—the regular-sized car- 


are sold today in the 


ton, 5 oz., and the large size, currently 
having a marked weight of 12'/: oz. 

introduced sometime prior to 1923 

Lux today ranks high in sales vol 
ume among Lever Bros. multitude of 
consumer products: Good Luck Mar 
garine, Spry, Vepsodent, Rinso, Swan 
Soap and many others well known to 
every American shopper. The story 
of its phenomenal success proves once 
again the value of a 
quality product in a memorable pack- 
age that people all over the world can 
recognize. 


inestimable 


Crepits (current packages): Cartons, 
Worcester Paper Box Corp., Medford, 
Mass. Cartoning equipment, Pneumatic 
Scale Corp., Ltd., Quincy, Mass. Design 
consultant, Raymond Loewy Associates, 
New York. 
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AROUND THE WORLD, in any language, ““Lux” means soap flakes. These 
designs for England, Holland and Greece are similar except for differences 


in language. 


Lux Flakes were introduced in England 50 years ago. 
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|, pene ink is helping prove the 
contention that colorful corru- 
gated boxes help sell merchandise. 
Currently being used in several tints, 
the ink is reported to add sparkling 
sales appeal to cartons and _ their 
printed advertising messages. 

One of the pioneer users of metallic 
ink was the Illinois Bronze Powder 
Co. of Chicago. The firm’s aluminum 
paint was not selling as well as it 
should have been, so steps had to be 
taken to stimulate consumer buying. 

To accomplish this, it was decided 
to design a shipping-display carton 
featuring an aluminum background. 
The aluminum tint, it was felt, would 
facilitate quick consumer recognition 
for radiator and other metallic uses 
of the paint and, at the same time, 
provide an attractive base color for 
descriptive copy. 

Illinois Bronze’s box supplier pro- 
duced the desired ink by combining 
aluminum powders with low-viscosity 
liquids, Not only did the new ink 
have the appearance of aluminum, but 
it could be economically printed on 
the box company’s high-speed aniline- 
rotogravure press. The press used 
was made to specification. Its aniline 
section laid the aluminum tint and 
its rotogravure séction added an over- 
all pattern in blue ink. 

This dual-purpose container re- 
ceived immediate dealer approval and 
sales increased from the outset. 

So successful was this first carton 
that it served as a pattern for the car- 
ton which Illinois Bronze is currently 
using to ship and display its line of 
pressurized paint—Spray-O-Namel. 

The Spray-O-Namel carton features 
a metallic green over-all tint with 
deep green overprint. It was designed 
to encourage display of the paint in 
housewares, hardware and paint stores. 

“We realized that in entering the 
housewares market with this new 
product we needed retail display,” 
says Robert S. Rothschild, Illinois 
Bronze’s assistant secretary. “Since 
Spray-O-Namel was costly to develop, 
we had to watch all expenses. We 
believe our present shipping and dis- 
play carton gives us an effective dis- 
play economically.” 

Equally convinced of the value of 
metallic ink as a color base for corru- 
gated cartons is the Admiral Corp., 
which now ships television sets in cor- 
rugated boxes with an all-gold back- 
ground and dark blue overprinting. 

The new box was especially de- 
signed to promote the Admiral name 
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BOTH SIDES of Quaker curtain-stretcher box work to sell product. As 
with many aluminum products, background of aluminum ink helps identify 


product. 


as a symbol of quality. The metallic 
gold and deep blue match the U. S. 
Navy’s traditional colors and are 
deemed particularly appropriate for a 
product carrying the high rank of 
“Admiral.” Two sides of the box are 
devoted to television messages. The 
other two sides promote Admiral’s 
other products—refrigerators, radio- 
phonographs and electric ranges. 
Wherever it goes, this corrugated 
carton serves as a silent salesman—a 
traveling billboard—for Admiral’s mer- 


Copy is sharply set off with overprinted red and blue inks. 


This was demonstrated re- 
cently when a television dealer dis- 
played the carton in his store’s win- 
dow. He set it on a turntable. As 
the carton revolved, its metallic gold 
finish reflected the sun’s rays and at- 


chandise. 


tracted a crowd of passers-by. 
Seymour Mintz, Admiral’s adver- 
tising director, believes that the box is 


of exceptionally high value in the na- 
tion-wide campaign to keep the name 
of Admiral before the buying public. 

The Quaker Stretcher Co. of Chi- 
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cago is another user of metallic-printed 
corrugated cartons. The company 
manufactures many types of curtain 
stretchers. Their new all-color box is 
said to be the first in the curtain trade. 

The Quaker box has a metallic-ink 
aluminum background on which red 


and blue inks are overprinted to high 


light advertising messages. The alu- 
minum background, of course, quickly 
identifies the aluminum — curtain 
stretchers. Commenting about the 
carton, a housewares buyer of Mandel 
Brothers department store in Chicago 
said: “It’s outstanding. It’s the first 
curtain-stretcher box in the trade that 
we have found appealing enough to 
use in floor display.” 

Similar reports have been received 
about metallic-ink boxes now being 
used by the Arrow Bag Co., Denver; 
Leef Bros., Minneapolis; and the Wes- 
sel Co., Chicago. 

According to research consultants 
of one of the firms which played a 
leading role in developing metallic 
ink, the ink has many desirable char- 
acteristics. An inorganic material, it 


is exceptionally durable. Used as an 
over-all tint on a corrugated box, 
metallic ink gives a coating that re- 
sists fading and moisture. Its strong 
bond to the surface protects against 
abrasion, chipping and pealing. 

From a sales viewpoint, a box which 
has a base coat of metallic ink provides 
exceptional readability, | compared 
with the tan of ordinary corrugated 

Consultants for one of the several 
suppliers of this type of carton re 
cently made a spot check on the aver 
age life of a metallic-printed carton. 
They report that the average shipping 
container goes through 28 different 
handlings and is viewed by 170 con- 
sumers during its lifetime. This, they 
conclude, makes all-color corrugated 
boxes one of the most effective and 
least expensive ways of advertising 
packaged products. 


Crepits: All cartons illustrated supplied 
by Stone Container Corp., Chicago; Ad- 
miral carton also supplied by Lanzit Cor 
rugated Box Co., Chicago.  Aniline- 
rotogravure press, Hudson-Sharp Ma 
chine Co., Green Bay, Wis 


GOLD AND BLUE, the Navy 
colors, give smart psychological 
support to the “Admiral” name 
and enhance the quality impres- 
sion. All-gold background has 
blue overprinting. Box sides pro- 
mote other Admiral products. 


ALUMINUM-PRINTED combination shipping and display carton provides the perfect setting for IIl- 


bronze aluminum paint, product of Hlinois Bronze Powder Co., Chicago. 


tion press that economically lays aluminum background by aniline and adds blue imprint by roto- 


It is printed on a combina- 


gravure. Background of metallic green, similarly handled, was adopted for same firm’s Spray-O-Namel. 
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To intrigue young celebrity collectors 


In a completely new packaging departure for the 
famous line of Royal Puddings and Royal Gelatin 
Desserts, Standard Brands, Inc., is now devoting the 
entire back of each package to an autographed pic- 
ture and short history of one of dozens of baseball 
and movie celebrities. The new promotion is de- 
signed to encourage boys and girls to collect their 
own private picture series. An incentive to would-be 
collectors is a premium offer revealed in copy on the 
package back that fans who start the Royal Star pic- 
ture collection can obtain a plastic, spiral-bound al- 
bum with a colorful cover, large enough to hold 16 
photographs, for 15 cents and three Royal Dessert 
CHOCOLATE =o package fronts. Each photograph is complete with 
¥ 72y”02 PUDDING | Sz, it little-known facts about the Roval Stars 


Crepits: Cartons for Royal Puddings, William W. Fitzhugh, 
Inc., Brooklyn. Cartons for Royal Gelatin Desserts, Guilford 
Folding Box Co., Baltimore, Md., and Swayze Folding Box Co., 
Inc., Canton, Pa 





for high-quality wines 


\ dignified label, entirely reflective of the premium- 
priced quality of its new “Ceremony” line of varietal- 
selection and puncheon-stock wines, has been adopted 
by the Wine Growers Guild, Lodi, Calif. These wines 
—the cream of the winery output—are produced and 
bottled for the most discriminating premium-wine 
buyers and connoisseurs. The lithographed label is 
printed on a rich, laid stock in a conservative color 
combination of red and black. The illustration is 
in a style reflective of steel engraving. The bottle 
is of green glass; cork and neck are covered with 
crimson, gold or white foil, depending upon the va- 
riety of wine contained. 


Crepits: Design, Guy Street, San Francisco. Labels, Schmidt 
Lithograph Co., San Francisco. Bottles, Owens-Illinois Glass 
Co., Toledo, Ohio. Foil neck bands, I. F. Schnier Co., San 
Francisco. 
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Ice-cream cartons with mouth-watering app -al 


The eye appeal of full-color illustrations with quick 
and positive brand and flavor identification feature 
the new standardized line of packages for use by all 
operating companies of National Dairy Products 
Corp. selling Sealtest ice cream. Developed after 
months of research into dealer facilities and consumer 
preferences, these newly designed Sealtest cartons 
are color-keyed to flavor. The familiar Sealtest trade- 
mark is carried on all six sides of the carton, together 
with flavor designation in type. Tempting color pic- 
tures appear on the four large sides. Both pint and 
half-gallon sizes fit well in merchandising display cab- 
inets and home refrigerators. The new package is 
the basis of an advertising and promotion campaign 
to increase the product’s potential as a profit builder. 


CreEDITS Design, Raymond Loewy Associates, New York 
Cartons, Marathon Corp., Menasha, Wis.; Bloomer Bros 
Newark, N. Y.; Sutherland Paper Co., Kalamazoo, Mich.; 
Container Corp. of America, Chicag: 


Six-sided window box spurs yarn sales 


Prominent counter space is likely to be given to this 
full-color-printed, acetate-laminated, hexagonal win- 
dow box for nylon yarn for knitting argyle socks, 
adopted by Emile Bernat & Sons Co., Jamaica Plains, 
Mass., manufacturer of knitting yarns. The yarn was 
previously rolled in a knitting-direction sheet and cel- 
lophane overwrapped. By using a long hexagonal 
box, it was possible for the company to retain the 
same yarn-winding procedure used with the old pack- 
age. The six sides of the box assure ample space 
for display copy and visibility of contents regardless 
of the manner in which the box is placed on the re- 
tail sales counter. Color photographs on the sides 
identify the socks that may be made with the yarn. 


Crepirs: Design, Michael Saphier Associates, New York. 
Box, Brooks & Porter, Inc., New York. Acetate lamination 
(Lamcote), Arvey Corp., New York. 
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VISIBILITY PACKAGE is reported responsible for sales increases of 63%. 


tion allows quick set-up without the use of glue. 


Tab-lock construc- 
The acetate window has good vapor transmis- 


sion and, with vents in bottom of carton, is credited with doubling the shelf life of the pastry. 


Pie in the window 


THE LOCK-TAB TRAY IS ADAPTED TO A SIMPLE WINDOW CARTON, 


WITH SOME SPECTACULAR RESULTS ON PIE-BAKERS’ SALES 


I Simple Simon today passed 
through Pottstown, Pa., on his way 
to the fair, he’d meet a pieman whose 
production is reckoned not in pennies 
but in millions. 

Down at Pottstown, in the Penn- 
sylvania Dutch country, the Mrs. 
Smith’s Pie Co. is turning out 6,980 
pies per hour, packing them in ace- 
tate-windowed folding cartons on a 
semi-automatic packaging line with 
the aid of seven girls and distributing 
them throughout Eastern Pennsyl- 
vania—a long way from the oven door. 
One of the reasons why this can be 
done successfully is the new rigid, 
“breathing” package which has, ac- 
cording to the company, doubled the 
shelf life of the pastry and added 


114 


sales-stimulating eye appeal as well. 


Pie sales have risen 63%, labor 
costs have been cut 50%, breakage 
has been reduced from 0.0053 to 
0.0034% and “stale” returns have de- 
clined to less than 1%-—a sizable im- 
provement over the average of 5'/2% 
for the formerly used bags which had 
to be picked up after two days on the 
dealer's shelves. The happy pie 
makers readily attribute these impres- 
sive gains to the new package. 

The hinged-lid, tuck-flap carton, 
made of 0.020 BMLN 
manila lined news), with its window 
of sparkling acetate film, is a further 
development of the now-familiar lock- 
tab tray, which has the advantage of 


being rapidly set up from flat blanks 


(bleached 


without glue by special machinery 
supplied through the carton maker 
The lock-tab construction of the box 
sides, in addition to eliminating the 
need for adhesives, has the special 
advantage in this case of providing 
helpful ventilation for the pies, which 
mold very quickly if tightly sealed. 

acetate film for the 


window also is instrumental in pre 


The use of 


serving the pies, since it is relatively 
permeable to water vapor. The pies 
are packed hot. With other window 
materials, moisture tends to collect 
and condense on the inside of the win 
dow, impairing visibility and increas- 
ing humidity within the package. 
The acetate film permits moisture to 
pass off and thus remains clear and 
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LOADING BLANKS into set-up machine which is timed to feed 
cartons intermittently to imprinting (lower left) and 


feeding devices. 
for front and top identity. 


unwrinkled, it is claimed, adding to 
the quality appearance of the pies. 

The Mrs. Smith’s Pie Co. is only 
one of a dozen or more pie bakers 
who have turned to this package, 
specially developed for their purpose. 
Others include: Blue Bird Baking Co., 
Dayton, Ohio, and Louisville, Ky.; 
Home Made Pie Co., Indianapolis, 
Ind.; Cleveland Pie Co., Cleveland, 
Ohio; Table Talk Pastry Co., Worces- 
ter, Mass.; Capital Bakers, 
Harrisburg, Pa.; Wagner Baking 
Corp., Brooklyn, N. Y.; Carolina 
Foods, Inc., Charlotte, N. C.; Modern 
Bakery, Pineville, Ky.; Fasano Pie 
Co., Chicago, Ill.; and Wiseman Pie 
Co., Rome, Ga. 


Inc., 


The new window packages cost 
more than previously used packaging 
materials. At the Smith company, 
for example, the older bag containers 
cost $4.48 per 1,000. For the same 
quantity of the new cartons, the cost 
is $6.87, but the additional cost, the 
company says, is far outweighed by 
the savings in labor, reduction of re- 
turns and increased sales due to a 
fresher product. 

The cartons are supplied to the cus- 
tomer in the form of flat blanks 
which are already printed, cut and 
windowed. The blanks are placed in 
the 1,000-capacity magazine of a car- 
ton set-up machine which is run by 
the same motor in time with the pie- 
packaging line. The rest of the line 
consists of the printer, paper-plate 
feeder, automatic carton-closing device 
and the connecting conveyor belt and 
was developed by the carton supplier. 
Top speed, using intermittent closing, 
is said to be 65 cartons per minute 


Flavor is stamped above and below hinge score 


Code date is applied at same time. 


plate- 
belt. 


and Mrs. Smith’s company 
operational rates of 61 to 63 cartons 


reports 
per minute. This speed is said to be 
most efficient, from the standpoint of 
labor economy, in conjunction with 
these printing and plate-feeding ma- 
chines. Greater speeds could be ob- 
tained by using continuous-motion 
closing, but this in turn would re- 
quire additional employees to handle 
the loading, take-away and inspection. 
After the carton is set up, a print- 
ing device applies the proper pie 
flavor and a date code to facilitate 
checking on distribution. The device 
consists of a back-up arm which comes 
behind the printing surface and a 
printing block which has a quick 
change flavor plate and the separate 
code plate. For users who prefer 
distinctive colors for each day as a 
coding method, the machine is easily 
adapted for roller and ink changes. 
The flavor plate prints in duplicate, 
one above the hinge score on the lid 
and the other below. This provides 
identification both front and top. 


FOR DELIVERY, 
cartons are packed 
12 to a folding tray. 
Photo 


plete line from car- 


shows com- 
ton set-up to im- 
printer, plate load- 
ing, pie loading and 
(center) to 
lid-closing 


special 
machine. 


LOADING PIES is a hand operation as open car- 
tons, with paper plates in place, pass on conveyor 
Rated speed of line, on intermittent feed, is 
65 cartons per minute, requiring only two packers. 


At the next operational stage, a 
paper pie plate is automatically fed 
into the empty carton. The cartons 
are then conveyed to the packers who 
drop in the pies two at a time. The 
loaded boxes are closed automatically 
and finally packed by hand into the 
shipping units, 12 to a folding paper 
board tray. 

Prior to the installation of the set 
up and accompanying packaging ma 
chinery and the adoption of the car 
ton package, Mrs. Smith’s Pie Co 
packed 7,380 pies per hour in bag 
containers Produc 
tion under the new system is slightly 


using 16. girls. 


less—amounting to 6,980 pies per hour 


but the number of employees has 
been reduced to seven, with savings 
in labor costs up to 50%. 


Crepits: Acetate film, Celanese 
of America, New York. Carton and spe- 
cial packaging machinery developed and 
supplied by Sutherland Paper Co., Kala 
Mich. Kliklok set-up machine 
leased by Sutherland Paper Co. from 
Kliklok Corp., Wilton, Conn 


Corp 
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—and sharing one of the 
higgest successes 
in recent packaging history! 


QO, these pages you see a list of the 
converters and machinery manufac- 
turers now profiting by the increasing 
demand for Pliofilm. It’s a list that’s 
constantly growing as acceptance of this 
transparent packaging film becomes 
more widespread. 


If your name isn’t already in this line- 
up. get all the facts now on this quality- 
protecting, sales-building material that 
affords superior moistureproof protec- 
tion. Write: Goodyear, Pliofilm Dept., 
Akron 16, Ohio. 


CONVERTERS 


The following converters are equipped to perform the 
services listed below: 
PRINTERS, LAMINATORS AND FABRICATORS 


Shellmar Products Corp. 
Mt. Vernon, Ohio 


Dobeckmun Company, The 
Box 6417, Cleveland, Ohio 
Standard Cap & Seal Corp. 


629 Grove St. 
Jersey City, N. J. 


Milprint, Inc. 
Milwaukee, Wis. 


Traver Corporation 
358-368 West Ontario St. 
Chicago, Ill. 


T. M. Royal & Company 
5800 North Seventh St. 
Philadelphia, Pa. 
U. S. Envelope Company 
Kellogg Container Division 
21 Cypress St. 
Springfield, Mass. 
PRINTERS AND LAMINATORS 
Nashua Gummed & Coated 
Paper Company 
Nashua, New Hampshire 
FABRICATORS 
American Bag & Paper Corp. 
Water & South Sts. 
Philadelphia, Pa. 


Central States Paper & 

Bag Company, Inc. 
5221 Natural Bridge 
St. Louis, Mo. 


RS! 
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Comet Envelope & Paper Company Pen-Mac-Nye Company MACHINERY MANUFACTURERS 
5 E. 17 St. 111 West Center St. 
New York, N. ¥. Akron, Ohio The following are prepared to supply original equipment, 
or to convert your present equipment to Pliofilm 
Sodorff & Biehl packaging: 
6569 Fourth Avenue 
Denton Corporation, The OVERWRAP MACHINES 
2124 Livingston St Seattle, Wash. 
; Allbright-Nell Co. Oliver Machinery Company 
Oakland, Cal. 
Unton Bon & Poser Car 5223 Southwestern Bivd. Grand Rapids 2, Michigan 
Kennedy Car Liners & eesti sa aa Chicago 9, Ill. 
Bag Co., Inc. Woolworth Bidg. 1 ste. C 
ayssen Mfg. Company 
Shelbyville, Indiana New York, N. Y. Sheyboygan, Wis. 


Crystal Tube Corp. 
538 South Wells St 
Chicago, Ill. 


Package Machinery Co 
East Longmeadow, Mass. 


FABRICATORS AND LAMINATORS Lynch Corporation ae Transparent-Wrap Machine Corp. 
Package-Machinery Division Henry St. & Route 17 
Western Products, Inc Toledo 1, Ohio Hasbrouck Heights, N. J 
Newark, Ohio 


BAGGING MACHINES 


LAMINATORS P. H. Diffenbaugh Co. Roto Bag Machine Corp. 
Floyd A. Holes Company Irvington Varnish & Insulator Co. 2903 Hall St. 310 East 22nd Street 


100 Northfield Rd. Irvington, N. J. Dallas, Texas New York, N. ¥. 


Bedford, Ohio Modern Containers, Inc. Shumann Equipment Co. 
3220 E. Olympic Bivd. 1200 E. Carson St. 


Standard Cap & Seal Corp. Los Angeles, Calif. Pittsburgh, Pa. 


General Fatt Division Simplex Packaging Machinery, inc. Stokes & Smith Co. 
68 35th Street 615 23rd Avenue 4900 Summerdale Ave. 
Brooklyn, N. ¥. Oakland, Calif. Philadelphia 24, Pa. 


Good things are bette: 


PACKAGING 
FILM 


3-way protection : against air, moisture, liquids 
1, a rubber hydroct 


ear Tire & Ru 
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RIDE RECORDER rigidly attached 


package records on a chart the severity and the 
transit. 


duration of shocks received during 


the STANDARD SHOCK TEST for packages heavier in weight than 100 


Safer shipment 


WESTINGHOUSE’S APPLICATION OF 


Ibs. is to load the package on a car on a specified incline and to 
let it roll by gravity a prescribed distance into a rigid abutment. 


SAFE TRANSIT PRE-TESTS HAS DROPPED 


DAMAGE RATE ON ELECTRIC RANGES FROM 18% TO 0.6% 


7 year about $25 million worth 
of home appliances and _ allied 
metal-finished products were damaged 
in shipment between factory and user. 
This meant $25 million worth of 
headaches, delays, disappointments, 
waste and, inevitably, a cost of appli- 
ances that is higher than necessary. 

About 1930, Ralph F. Bisbee, man- 
ager of quality control in the Appli- 
ance Division of Westinghouse Elec- 
tric Corp. at Mansfield, Ohio, pon- 
dered the staggering annual national 
loss and decided that something 
should be done about it. Rolling a 
package down a flight of stairs, drop- 
ping it to a hard floor or even making 
a round-trip test shipment, while help- 
ful, did not seem to Mr. Bisbee to be 
a scientific approach to the problem. 
He began some research to find out 
exactly what happens to a packaged 
product after it leaves the company 
shipping department. 


Shock-recording tests 


First, obviously, was to learn ex- 
actly what happens to packages in 
transit. To obtain this data several 
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test round-trip shipments were made 
of normally packaged products to 
which shock recorders were affixed. 
These are clock-driven devices that 
record on chart paper the time and 
severity of shocks. 

Shipments of various sizes and 
weights of appliances were made: 
electric ranges, roasters, refrigerators, 
etc. Shipments were made by all 
commercial forms of transportation: 
rail freight, express, truck, air. In 
some cases the packages with their 
“clocks”—as the recorders are some- 
times called by transportation workers 
who hear the relentless ticking—made 
their circuitous round trips unaccom- 
panied. In others an observer went 
with the shipment to gather informa- 
tion on the treatment accorded the 
package in addition to that provided 
by the vibration and shock recorders, 
such as the time and kind of physical 
handling accorded the shipment when 
moved from one vehicle to another. 

The findings were surprising. The 
shocks these packaged products re- 
ceived far exceeded what transporta- 
tion people believed normal. In al- 


most every case the package was sub 
jected at some point in transit to 
shocks of Zone 5 magnitude (above 
8g). Sometimes these occurred in rail 
shipments when the freight car was 
bumped hard, but usually the severest 
shocks were registered as the package 
was being handled, as to and from 
a truck or when unloaded from a 
plane. 

For example, shock-recorder tests 
showed that when a packaged product 
weighing 300 Ibs. is dropped on one 
end no more than 10 in.—a common 
occurrence in unloading from a car, 
truck or hand truck—the shocks are 
equivalent to those received in a 
freight car traveling at 11 m.p.h. at 
impact. 
that any impact above 6 m.p.h. is bad 
handling. 


And the railroads consider 


The data accumulated with these 
“ride” recorders resulted in the crea 
tion of two standard shock tests. For 
packages of between 100 and 1,000 
Ibs. an incline-plane shock stand _ is 
used. The packaged product on a 
car rides down this incline a prescribed 
distance and smacks into an abutment. 
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The relationship of the shocks thus 
received to those actually incurred in 
normal transit is known. The second 
shock test, for lighter packages, is the 
simple one of dropping them from a 
bottom-opening platform a prescribed 
height above a solid floor. 

So much for shock. Then came the 
war. The enormous experience gained 
in building all sorts of war materials, 
shipping them to all parts of the world 
and using them under war conditions 
taught another thing—the damaging 
effect of vibration. The ability of a 
package to withstand shock is not the 
whole story. If shock is preceded by 
prolonged vibration the package is 
more likely to be damaged. Parts are 
loosened or weakened by vibration, 
thus allowing a blow to cause injury. 
This has led, since the war, to vibra- 
tion studies in all sorts of transit. 

As a result, two newer tests have 
been devised by which the shippabil- 
ity of a packaged product is deter- 
mined. One is vibration; the other 
shock. These tests are now nationally 
accepted standards and have resulted 
in the formation of a National Safe 
Transit Committee, participated in by 
shippers, transportation companies and 
package users. This group is working 
to increase acceptance of the stand- 
ard preshipment test pyocedures, to 
improve packaging techniques and to 
reduce hazards in transit. 


The Westinghouse method 


At Westinghouse the lessons of Mr. 
Bisbee’s research are applied in sev- 
eral ways. A new appliance at the 
time of its original design—even while 
in the planning stage—is examined 
from the standpoint of shippability. 
When prototypes of the new appli- 
ance are available, the packaging ex- 
perts go to work. The appliance and 
its package are studied as a unit from 
all angles. Sometimes shippability is 
improved by changing or strengthen- 
ing the container; sometimes by alter- 
ing the product itself. 

In the case of one electric-range 
design, certain braces costing $1 were 
removed from the range itself while 
the container was strengthened at a 
cost of 50 cents. Thus there was a 
net saving of 50 cents at the same 
time that damage losses on this range 
were significantly reduced. 

In the case of a new design of the 
automatic washing machine the pre- 
shipment tests indicated that a high 
percentage would be received at their 
destination with the motor out of po- 
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sition far enough so that they would 
be inoperative. A re-examination of 
the design showed that this was due 
to a-mounting-bolt construction that 
would not always hold the motor in 
place after vibration and handling 
shocks. This was changed and sub 
sequent field reports indicated negligi 
ble shipping damage resulted from 
this cause. 

A similar situation developed with 
a new design of a rigid-mount auto- 
matic washing machine. Shipping 
difficulty was predicted by the pre- 
shipment tests because of a structural 
weakness due to welding and support 
bolts. After a change was made, 
large-scale shipment began with no 
significant reports of damage in tran- 
sit. 

Such episodes have been numerous 
The object always is to secure a prod 
uct and its container at the least 
weight, least package cost and with 
the least prospect of damage in ship- 
ment. 


The results 

The results! The worst product 
from a shipment standpoint in the 
appliance field is one that includes 
both porcelain and glass. At West- 
inghouse this product is the electric 
cooking range. 

In 1930 the ranges damaged to vari 
ous degrees in shipment ran to 18%. 
After the lessons of the shock-test 
data were placed in practice, the ship- 
ping damage dropped to 1%. That 
was in 1941. This represented a 
whopping big improvement _ that 
should satisfy anyone. But not Mr. 
Bisbee and his crew. Since the war, 
and with the results of both the vi- 
bration and shock tests, Westinghouse 
range damage due to shipping causes 
is down to 0.6%. 

The national average for some 
manufacturers who are not yet par- 
ticipating in this program still runs 
around 12%. By applying the Safe 
Transit Committee tests to Westing 
house electric ranges a direct saving 
of almost $21,000 was effected—in 
addition to the reduction in incon- 
veniences and improvement in cus- 
tomer good will. 

In short, a scientific approach is 
being taken to reduce the annual toll 
of damage to products in shipment— 
a movement destined to benefit every- 
one from designer to eventual user. 


Crepit: Vibration tester, L. A. B. Corp 
Summit, N. J. 


SHAKE TABLE gives product 
a vibration test known to be 
correlated in frequency and am- 
plitude with those experienced 
under normal transit conditions. 


} 
| 


LABEL CERTIFIES that this 
package has had the standard 
preshipment shock and vibration 
tests prescribed by National 
Safe Transit Committee. Should 
damage occur, it would be evi- 
dence of excessive rough treat- 
ment being encountered by the 
package somewhere en route. 
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HAGYARD'S 


Hagyard & Hagyard, makers of veterinary prepara- 
| tions since 1875, are now nationally distributing their 
products for the treatment of horse ailments in new con- 
tainers, uniform for the 27 different formulas. The real- 
istic label design photographically pictures grazing horses, 
with the trade name prominent in the center. Both 


amber and flint glass is used. Bottles (Shelfline) and 
plastic closure (Lustreseal), Owens-Illinois Glass Co., 
Toledo. Labels, Samuels Products, Inc., Cincinnati. 


¢) Four-leaf clover designs molded on the shoulder and 
& base give distinction to this private-mold, decanter- 
type, quart-sized bottle for Lucky Leaf brand vinegar 
packed by Knouse Foods Cooperative, Inc. The decanter 
has re-use value as a water carafe, flower vase or lamp 
base. Bottle and closure, Armstrong Cork Co., Lancaster, 
Pa. Label, Stecher-Traung Lithograph Corp., Rochester, 
N. Y., and Inland Lithograph Co., Chicago. 


& A lamination of printed foil, paper and tissue used 
3 as the wrap for Sunny Tennessee Brand Frozen Straw- 
berries, product of Southern Freezing & Preserving Co., 
is said to provide a high degree of protection and sta- 
bility. The “strike-through” sealing characteristic of the 
package is accomplished by a thin layer of wax between 
the parchment and the tissue. The heat-sealing mechanism 
customarily used for frozen-food packaging causes the 
wax to “strike through” the tissue and completely seal 
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the package. Full-color reproduction is obtained by a 
special printing process featuring a photographic vignette 
of the berries and a drawing of a field of berries. Package, 
Shellmar Products Corp., Mt. Vernon, Ohio, using their 
Colodense printing process. Foil, Aluminum Co. of 
America, Pittsburgh, and Cochran Foil Co., Louisville, Ky. 


This velvet-lined styrene plastic display box for the 
{ Curvex watch line of The Gruen Watch Co. drama- 
tizes the wrist-curved feature of the watch itself. Special 
construction makes the watch-holder pop up to correct 
eye level when the box is opened. Plastic container, Braun- 
Crystal Mfg. Co., Inc., Middle Village, Long Island, N. Y., 
using Monsanto and Dow styrene. 


™ Since the introduction of these newly designed labels 


eo) for canned goods packed by Dennison’s Foods, a 
noticeable increase in sales has been reported by retail 
grocers. The new full-color-printed label is modern in 
composition and has both shelf and appetite appeal. Back 
of the label is used to promote other products in the line, 
with the legend, “Next Discover Dennison’s”—followed 
by a description of another Dennison product. Labels, 
Lehmann Printing & Lithographing Co., San Francisco. 


@ Pond’s “Angel Face” foundation-and-powder make-up 
is now being marketed in a smart new plastic mirror 


case, complete with velour puff. For one dollar—only 
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11 cents more than the standard igel Face package— 
the consumer gets this handy package that is ideal for 
carrying in handbags. The white polystyrene case carries 
the Pond’s Dreamflower design, roll-leaf stamped in 
gold. It is fitted with a nylon hinge for greater durability 
and a special-type front hinge gives better grip. A 
gold-colored foil carton printed in white completes the 
package. Design consultant, Lester Beall, New York. 
Case, Norton Laboratories, Inc., Lockport, N. Y. Carton, 
Lord Baltimore Press, Baltimore, Md. 







™ Helene Pessl’s widely known “Little Lady” trademark 


for her line of children’s cosmetics is now reproduced 
in three dimensions as the form for a private-mold poly- 
ethylene squeeze-bottle holding 8 oz. of cologne. The 
doll-shaped_ bottle painted to look exactly like th 
“Litthe Lady” trademark used on all the company’s labels. 
The doll has appeal as an unbreakable toy. The doll’s 
hat may be removed and used as a charm to attach on charm 
bracelets, necklaces, ete Polyethylene bottle, Elmer E. 
Mills Corp., Chicago. 

An example of unusual multicolor printing on poly- 
x ethylene is show the illustration of this bag for 
Sunblest Seeds. The bright, eye-catching colors create a 
visibility package that is designed to win customer pref- 
erence over cloth or paper bags generally used for seed 
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packaging. Bags separately tagged with identifying 
rds, permitting use of the same design for the entire 


line of seeds. Bags, Milprint, Inc., Milwaukee, Wis. 


roduced by Mrs. Schlorer’s, Inc., Ph 

delphia, is a stock mold with broad base for stability, 
ridged and lightly stippled. Bottle 1 closure, Anchor 
Label, Muirson 


The botile selected for Mrs. Schlorer’s French Dress- 
oe} sing, recently i 


Hocking Glass Corp., Lancaster, Ohio. 
Label Co., Inc., Meridan, Conn. 


Gourielli is among the new users of the recently 
10 developed twist-tube container for its Active Ozone 
Shave Cream. The container, holding 3 oz. of shaving 
cream, is comprised of a polyethylene bag inside a paper- 
board cylinder. Cream is squeezed out by means of a 
torque mechanism at the base of the container. (See 
Modern Packaging, Feb., 1950, p. 86.) » cylinder 
is attractively decorated with an embossed paper label hav- 
ing raised silver lettering. Container (Rotube), General 
Cap & Container Corp., New York. Embossed label, 
Chaspec Mfg. Co., Greenwich, Conn. Label paper, Hamp- 
den Glazed Paper & Card Co., Holyoke, Mass. 


| Bottle, label and closure combine to presen? an 


effective container for Pfeiffer’s Chef Salad Dress- 
ing. The bulb neck of the bottle and the constriction 
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below the bulb tend to have a churning effect said to 
permit thorough mixture of the dressing. Bottle, Brock- 
way Glass Co., Inc., Brockway, Pa. Label, Markhardt-Alex- 
ander, Buffalo, N. Y. Closure, Penn Cork & Closures, Inc.. 
Brooklyn. “Cel-O-Seal” cellulose band, E. I. du Pont de 
Nemours & Co., Inc., Wilmington, Del. 


») Quick-frozen barbecued chickens are marketed by 
1? Dorset Foods, Ltd., in paperboard trays that slide 
into display sleeves, attractively designed with a reproduc- 
tion of a barbecued chicken on a skewer. The chickens 
are packed and sealed in a protective polyethylene bag. 
“Tripl-Tite” tray, Standard Folding Trays Corp., Brooklyn. 
Polyethylene bags, Packaging Plastics, Inc., New York. 


Chili Sauce with this novel “*Twin-troductory” carry- 


home special-offer package. Its merchandising impact is 


13 Recipe Foods, Inc., introduces its new Bennett's 
r 


evident from the high sales figures reported by the com- 
pany. The key, cut from paperboard waste, secures the 
top flaps of the carton and keeps the bottles from sliding 
out even when the package is inverted. Carton, Container 
Corp. of America, Chicago. Jars, Owens-Illinois Glass 
Co., Toledo, Ohio. Closures, White Cap Co., Chicago. 
Labels, Philipp Lithograph Co., Milwaukee. 


A miniature plastic harp creates an appropriate 
{4 package setting for a perfume called Heavenly Tune. 
The perfume, in a plastic-capped glass vial, is slipped 
through the hollow top of the gold-colored plastic harp 
and fits into an opening at the base. It is tied with 
gold metallic ribbon. The sky-blue carton depicts winged 
angels floating on clouds. Carton, Brooks & Porter, Inc.. 
New York. Harp, Arnold Brilhart, Ltd., Mineola, Long 
Island, N. Y., using Celanese acetate. Vial, Kimble Glass 
Div., Owens-Illinois Glass Co., Toledo. 


1) Success of the Sherlock Baking Co. in merchandising 
4] its Mrs. Sherlock’s Hollywood loaf in a foil wrapper 
led to the company’s adoption of foil for its White Gold 
premium white bread. Sales figures indicated that house- 
wives are willing to pay a premium for these eye-appealing 
wrapped loaves. The five-color-printed wrap with its gold 
background carries out the White Gold theme, complete 
with treasure chests and pirate scenes. Wrap, Milprint, 
Inc., Milwaukee, Wis., using Cochran Foil Co. foil. 
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Push-button box maker 


HIGH-PRODUCTION MACHINE ADOPTED BY WESTERN ELECTRIC MEETS NEED 


FOR SHIPPING CARTONS MADE TO SIZE ON THE SPOT FOR SPECIAL REQUIREMENTS 


ys every plant handling a large vol- 
ume of odd-lot shipments the ship- 
ping man’s dream for years has been 
a machine that would, at the push of 
a button, turn out a tailor-made ship- 
ping carton of the right style, size and 
shape for the order at hand—doing 
away with the necessity of carrying 
a vast inventory of boxes of assorted 
sizes and the alternative evil of over- 
packing, wasting quantities of packing 
material and adding useless cube and 
tare to shipping costs. 

The principle of such a machine 
was illustrated by a working model in 
MopveRN PACKAGING in May, 1945.° 
After five years of development work, 
the first production model was demon- 
strated to visitors to the AMA Pack- 
aging Exposition in Chicago last April. 
Now the machine is reported success- 
fully meeting its trial by fire in actual 
use in the shipping center of Western 
Electric’s big Kearny, N. J., manufac- 
turing plant. 

A more rigid test, by a company 
noted for the high standards of its 
shipping packaging, could scarcely be 
imagined. 

Western Electric supplies the myr- 
iad items of electrical and electronic 
equipment required by telephone com- 
panies throughout the country—every- 
thing from hand sets to switchboard 
units containing miles of wire and mil- 
lions of parts. In addition to the 
steady run of original installment 
equipment, the Kearny plant supplies 
parts for virtually any piece of tele- 
phone equipment ever manufactured. 
Each day brings thousands of orders 
for parts; a bad storm in any part of 
the country will have the shipping de- 
partment working overtime on emer- 
gency orders. Most of this is delicate, 
equipment that requires 
sturdy, shockproof packaging. 

Altogether, the Kearny plant manu 
factures approximately 32,000 differ- 
ent items and uses 7,000 package de- 
signs to ship various combinations of 
these products. The sizes of these 


precision 


containers range from 2 by 2 by 4 in. 
up to 147 by 19/2 by 79°/: in. 


*® See “Cartons to Size,” May, 1945, p. 110 


The machine by no means elimi- 
nates the need for certain standard 
sizes of boxes designed to contain 
specific single items or frequently used 
What it does 
do is provide the means for producing 


combinations of items, 


economically small-lot quantities of 
containers. 


Formerly orders for these containers 


facturing lots and placed on carton 
manufacturers or, when the quantities 
required were too small to justify this 
procedure, they were made in the 
company’s box shop on hand-operated 
cutting, slotting and scoring equip- 
ment. Now the operator of the new 
box-making machine merely pushes 


buttons to obtain the style and dimen 


were increased to economical manu- sions of the carton to be produced 


OPERATOR simply sets the slitter and scoring rolls according to 
the box dimensions called for. Four sliding scales set the width and 
length panel and the cut-off dimension. The machine is ready to run 
when the operator pushes the control buttons back from “adjust” to “run.” 


ONLY MANUAL OPERATION is the feeding of corrugated sheet stock. 
The board passes under and actuates a roller arm limit switch, attached 
to guide, allowing the feed and creasing rolls to rotate at high speed. 





CUT AND SCORED BLANK emerging from machine. 


Conveyor takes 


finished blanks off, drops them on a pile or on a skid, ready to be folded 
and taped or stitched. Western Electric uses two hand tapers at take-off. 


FULL VIEW of machine. 
ments are made at left. 


Blanks are fed at right; dimensional adjust- 
“Breaking-in” speed has been 300 to 400 boxes 


per hour, but the manufacturer rates machine at 600 with one operator. 


from a stock sheet of corrugated and 
in a matter of seconds has a com- 
pletely slotted and scored blank, 
ready to be taped, set up and packed. 
The machine can be adjusted to thou- 
sands of different sizes and in five 
minutes will deliver a run of 50 box 
blanks of a given size—including the 
time to set and reset the controls. 
Although the Western Electric 
operators have found that they can 
set up the machine for any dimen- 
sional change in 55 seconds (half the 
time estimated by the manufacturer), 
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actually the machine is seldom used 
to produce a single carton at a time. 
Rather it is used to maintain a smaller 
and more economical inventory of a 
far greater range of box sizes and 
styles, keeping just ahead of require- 
ments in the special-order shipping 
section. The run on any one box may 
range from 1 to 1,000. Average pro- 
duction so far, in the “breaking-in” 
stage, has been 300 to 400 boxes an 
hour. The manufacturer rates the 
machine at 600 an hour with a single 
operator. 


Not attempting to cover their full 
range of shipping-case requirements, 
Western Electric nevertheless will use 
the machine for approximately 325 
different box sizes, which will be in 
creased as time goes on, thus bracket- 
ing most of their difficult-to-fit ship 
Ninety per cent of this pro 
duction will be of the regular slotted 
carton (RSC) type, with the remain 
ing 10% 


ments. 


divided among a dozen 
other styles and 10 or more types of 
details of which the machine is capa 
ble. All this is obtained from nine 
different-sized sheets of corrugated of 
different grades. Estimated produc- 
tion of the machine is over a million 
cartons a year, 

The production model is a far cry 
from the original inventor’s model. 

The original machine was intended 
to produce a single, special type of 
one-piece folding box in a limited size 
range, using sheet stock no larger than 
38 by 48 in. 

Now the machine will handle stock 
sheets 65 in. in width and of any 
length convenient to handle and will 
slot and score a blank up to 36 in. by 
108 in. 
of board from B-flute, non-test, up 
to double-wall, 350-lb.-test (or 500 
to 600-lb.-test with a special slitting 
blade). 


conventional shipping cases of almost 


The stock may be any grade 


The machine will turn out 


any style. The basic container, of 
course, is the regular slotted carton, 
which may have either a taped joint 
or a stitch-flap joint and on which flap 
styles may be varied with any type of 
overlap up to a full lap. 

But the machine also will produce 
such styles as the half-slotted con- 
tainer, the two-piece telescope box, 
the double-cover box, the two-piece 
folder, the five-panel folder, double 
and triple slide boxes and single- and 
double-lined slide boxes. 

It will turn out a variety of liners 
and partition pieces, including one- 
piece, star-shaped and octagonal liners, 
and full-height, shoulder-height and 
extension partitions. It will cut blanks 
for regular and reverse radio pads and 
flanged trays. All these styles of 
boxes, partitions and liners have been 
produced Western 
Electric. 


successfully at 


The production machine is electri- 


cally controlled and hydraulically oper- 
ated. 


It performs the necessary oper 
ations of slitting, slotting, creasing and 
cutting off automatically. 

The range of sizes produced on the 
Western Electric machine is from 7 
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by 4 by 1 in. up to 36 by 18 by 18 in., 
with accuracy to */» in. on each di- 
mension. Depth can go up to 33 in., 
but 18 in. is maximum for the width; 
also the sum of the width and the 
depth cannot exceed 36 in. For 


larger sizes, the machine can readily 


make a two-piece box. 

On the original machine, box size 
was determined by sliding adjust 
ments according to the outside dimen 
sions of articles to be packed. 

Now size settings are made accord- 
ing to the inside dimensions of the de 
sired box and controls are moved elec- 
trically when the operator pushes but 
tons. 

Here’s how the machine works at 
Western Elec ric: 

The operator's schedule may call 
for 50 boxes of a certain size and 
style, the inside dimensions of which 
are stated. At the front of the ma 
chine the operator pushes a button 
marked “Adjust,” which is a safety 
control inactivating the machine dur- 
ing the setting. Electrical controls 
move the slitter and scoring rolls ac- 
cording to the box depth and flap 
width dimensions called for. Four 
sliding scales set the width and length 
panel dimensions and the cut-off di- 
mension. 

The machine is then ready to run 
and the operator pushes his control 
buttons back from “Adjust” to “Run.” 

The only manual operation is the 
feeding of the corrugated sheet stock. 
The operator holds the stock firmly 
against a stock edge guide on the in- 
feed table. The board passes under 
and actuates a roller arm limit switch, 
attached to the edge guide, which al- 
lows the feed and creasing rolls to 
rotate at high speed, thereby control- 
ling the passage of the board through 
the machine, both as to speed and ac- 
curacy. 

When the leading edge of the board 
hits and depresses the first limit switch 
tripper on the width and length scale 
rails, it throws the feed rolls into low 
speed for the 1’/:-in. space just ahead 
of the second tripper. The depressing 
of this second tripper stops the feed 
rolls completely and also actuates the 
slotter knife beam for the body scores 
and slots, sending the knives down to 
cut the first two slots and score the 
board, which operation forms the flaps 
of the eventual box. 

When the knives reach the bottom 
of the stroke, an electric timing device 
is actuated, retrieving the slotter 
knives from the board and restarting 


high-speed operation of feed and 
creasing rolls. 

This operation is repeated for the 
second and third slots. 

The last two scale trippers cause 
the cut-off knife to operate instead 
After the cut-off, the 
machine again operates at high speed, 
for by this time the next box blank is 
ready to pass into the feed rolls. How- 


of the slotters. 


ever, if this additional board is not 
fed into the machine and under the 
roller arm limit switch on either the 
feed or take-off side, the machine will 
stop. 

In regular use at Western Electric, 
the machine runs constantly on one 
shift. A conveyor belt takes the fin- 
ished blanks off the machine and drops 
them on a pile or on a skid, ready to 
be folded and taped or stitched. Two 
hand tapers work at the take-off end 
of the Western Electric machine, tap- 
Then the finished 
boxes, folded flat just as they would 
be if received from a box plant, are 


ing the joints. 


moved to the packing departments 
either by conveyor or on skids. Boxes 
intended for immediate use could be 
set up at this point and moved on con- 
veyors directly to the packers. 

The machine can be set up to make 
pre-cut blanks by setting the lower 
selector switch on “Cut.” With that 
setting only the last two scale fingers 
and the cut-off mechanism are opet 
ative. If the selector switch is set on 
“Slit,” none of the scale fingers oper 
ates and the full length of board can 
be slit to any desired width within the 
limits of 6 to 36 in. 

For cutting and slitting, the machine 
will take a stock sheet up to 65 in. in 
width and of course more than one 
box frequently is obtained from a 
single stock sheet. 

At present, boxes are rubber 
stamped by hand with the Western 
Electric name and trademark at the 
taping table, but future plans call for 
an automatic imprinting attachment at 
the take-off end of the machine that 
will take care of this detail. 

In three months’ use of the machine, 
Western Electric packaging officials 
report “substantial” savings in box 
costs, plus all of the savings incident 
to reduction of inventory, box-storage 
area, handling, etc. With the machine 
priced at $12,250 (f.0.b. Buffalo), it 
is estimated, roughly, that anyone 
using over $35,000 worth of cartons a 
year, in any considerable size range, 
can amortize the original cost in two 
years. 


So far as direct carton costs are con 


cerned, the machine manufactures 
does not claim any savings if quan 
tities of identical cartons above 1,700 
That is considered the 
At that quantity 


and above, possible savings could be 


are required. 
break-even point. 


reckoned only on the basis of reduced 
storage and inventory costs made pos 
sible by hand-to-mouth, in-plant box 
manufacture. 

At first glance it might seem that 
widespread adoption of the machin 
by big box users would be a blow to 
the container manufacturers. But 
when the above factors are taken into 
consideration it will be seen that the 
machine has a relatively limited field. 

Definitely, it is not intended for the 
steady, volume users of a few standard 
sizes of containers, which represent 
the great bulk of shipping-container 
production. Furthermore—although 
an over-all or random preprinted pat 
tern on the corrugated stock is pos- 
sible—it does not at present allow for 
the colorful, positioned printing which 
is increasingly considered necessary on 
shipping cartons that carry consumer! 
products. However, the manufacturer 
of the machine expects to have availa- 
ble soon equipment necessary to im- 
print the cartons in the user’s plant. 

Container manufacturers are inter- 
ested in the possibility of widening 
their business by using the machine 
themselves. Cost analyses indicate 
that the average box plant, by use of 
this machine, can profitably turn out 

This article continued on page 185) 


VARIETY OF SIZES made on 
machine at the Western Electric 
Co. plant ranges from 7 by 4 by 
1 in. to 36 by 18 by 18 in. meet- 
ing requirements for 261 differ- 
ent sizes of shipping cartons. 
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COMPARISON of old and new Columbia 100-lb. nail con- 


tainers. Fibre drum weighs half as much as keg, is stronger, 


safer and results in cutting 


Western subsidiary of a leading 

steel company is pioneering the 
use of a new type of metal-end fibre 
drum for nails, replacing the wooden 
keg in what, it says, may be the fore- 
runner of an industry-wide change- 
over, with impressive savings in weight 
and space. 

The Columbia Steel Co., Torrance, 
Calif., a subsidiary of United States 
Steel, has installed a new patented 
lidding machine which can seal 45 
containers a minute and has switched 
almost entirely to the fibre drums. 
The parent company and various other 


DRUMS ARE FILLED same as 
the kegs—from a shaker trough, 
four ata time. Holding belts and 
funnels facilitate drum __ filling. 
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packaging 


labor in half. 


steel companies engaged in nail manu- 
facture are reported to be eyeing this 
Western trial with interest. 

At least four factors are cited as 
advantages of the fibre drum over the 
conventional wooden keg in the nail- 
packaging operation: (1) it cuts pack- 
aging costs approximately 50% by 
reduction of hand labor; (2) it saves 
approximately 50% in container ship- 
ping weight; (3) it takes less ware- 
house space; (4) it is easier and safer 
to handle—doesn’t break open when 
dropped, has no dangerous splinters 
or jutting nails. The drum carries 


CHECK WEIGHING assures an exact 100- 
Ib. content for each drum. Note roller 
conveyors, designed to minimize lifting. 
Weigher drops the metal lid in place. 


ibre drum 


the same 100-lb. weight of nails which 
had formerly been packaged in the 
wooden keg. 

The steel top of the drum being 
used by Columbia has corrugations 
around the rim, formed in the crimp 
ing process, which prevent slipping 
when the containers are stacked in 
palletizing and warehousing. The spe 
cial lidding machine crimps the cold- 
rolled steel lid securely to the fibre 
wall of the container, The bottom is 
similarly attached. 

The container board is seven-ply, 
made from 0.016-in. Fourdrinier kraft 
wound on a mandrel from 17’/2-in.- 
wide, 2,000-lb. stock rolls and lami- 
nated with cold sodium silicate ad- 
hesive. 

The top and bottom edges of the 
side wall are rolled back about */« in., 
making double-thickness rims for firm 
attachment of both the metal base and 
the lid. 

As used by Columbia Steel, the fibre 
drum is 17 in. high, 11*/s in. inside 
diameter and weighs 3 lbs., 6 oz. net. 
Three types of wooden kegs previously 
used for the same 100-lb. content of 
nails had roughly the same over-all 
dimensions, but weighed from 5°/. to 
6°/. Ibs. each. 

In a typical production-line pack- 
aging operation at Columbia, with the 
new set-up, the fibre drums are filled 


LIDDING MACHINE was specially de- 
veloped. The drums move into this 
machine from the foreground and out 
on the conveyor to right background. 
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for nails 


U. S. STEEL CORP. SUBSIDIARY FINDS IMPRESSIVE SAVINGS 


AND CONVENIENCE IN NEWLY DEVELOPED, STOUT, METAL-END CONTAINER 


from the usual shaker troughs and 
weighed on conventional scales. As 
each drum moves on a roller con- 
veyor into the lidding machine it 
trips an air control and is automatically 
elevated into eight rotary crimping 
jaws, the steel lid having previously 
been dropped into place by the weight 
checker. 

While the lid is being crimped on, 
the operator uses a rubber stamp to 
print the nail size and type on the 
wall of the drum, This identification 
of contents on the side wall is an- 
other advantage of the fibre drum. 
Wooden kegs carried the identification 
imprint only on the lid—an unhandy 
location from the standpoint for ware- 
house spotting. 

Once the lid is sealed on, the ele- 
vator automatically lowers, at the same 
time triggering an air-powered ram 
which pushes the drum out of the ma- 
chine onto the discharge conveyor. 
The entire operation takes little more 
than a second and the single operator 
is required to do no lifting or hauling 
of containers. 

In the with 
wooden kegs, three men were required 
to handle the keg from the filling 
shakers and scales, nail on the lid 
and reinforce the staves of the kegs 
with wire. 

The pot-bellied wooden kegs did 


previous operation 





ELEVATOR LIFTS drum automati- 


cally into crimping jaws. While 
lid is being crimped, operator 
rubber stamps nail data on side. 


not lend themselves well to palletiz- 
ing. With the fibre 
drums, two additional containers can 


straight-sided 


be loaded on each 36-by-60-in. pallet, 
and yet—because each container 
weighs about 3 lbs. less than before 
the net saving per pallet is in excess 
of 70 Ibs. 

According to Columbia 
even the strongest wooden kegs when 
loaded with 100 Ibs. of nails were 
susceptible to bursting when dropped 
a relatively short distance. Damage 


officials, 


loss in shipment and warehousing was 
fairly high. The fibre drums, they 
say, having a 3,200-p.s.i. compressive 
dynamic load factor, can stand a much 
higher drop without damage. The 
drum may tend to become deformed 
and the lids bent under severe impact 
shock, but even though the container 
is beaten almost square, it has been 
found that the contents will reach 
their destination without loss. 

Wooden nail kegs have not been 
impervious to penetration by the nails 
they contained. Nail points have been 
known to work their way through 
between staves and around the chimes, 
creating a serious handling hazard. 
Columbia has found, however, that 
the tough, seven-ply-kraft drum board 
is practically punctureproof. 

The principal disadvantage encount- 
ered so far with the fibre drum is 
actually a _ processing problem. 
Coated nails customarily have been 
packed into wooden kegs while still 
wet and would dry within a week. 
In the sealed fibre drum, however, it 
has been found that nails with the 
same coatings require almost a month 
to dry. However, it is expected that 
this problem can be overcome by 
modifying the coating formula to 
speed up the drying rate. Recent 
tests with faster-drying coatings indi- 
cate that the average drying time in 
the drums may be cut down to a 
practical 11 days. 


Crepits: Drums, Pacific Steelfiber 
Drums, Inc., Alhambra, Calif. Four- 
drinier kraft paper, Brown Paper Co., 
Monroe, La. Sodium silicate cold ad- 
hesive, Philadelphia Quartz Co., Phila- 
delphia. 
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SAFE HANDLING is assured with 
smooth-walled container having 
no splinters, wires or projecting 
nails that might catch the hands. 


PALLETIZING is safer and more 
economical. Here 27 drums are 
loaded on each of the pallets. 




















PARK s LILFORD = 
(ers you the finest of each x ty Hae 


Park & Tilford’s new four-bottle 
holder is aimed at educating con- 
sumers to the fact that there are four 
major types of American whiskey, 
each with a character of its own, 
and to identify the Park & Tilford 
brand representative of each. The 
paperboard display is distributed to 
liquor stores for either window, counter 
or table use. Display, Polygraphic 
Co. of America, New York. 


With the introduction of these handy 
three-for-25-cent packs for Habanello 
Commodore cigars, S. Frieder & Sons Co. 
selected a similarly designed counter dis- 


distinctively printed in royal blue and 

gold bronze, and varnished. The compact 

display, which holds 20 units, takes up 

a minimum of space on cigar counters. 

Display and individual cartons, Lord 
Press, Baltimore, Md. 
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This full-color-lithographed giant paper- 
board replica of a can of Gulf Brewing 
Co.’s Pale Dry Grand Prize beer makes 
a complete self-service beer department. 
Nearly 3 ft. high and 18 in. in diameter, 
it has a shelf 8 in. below the rim hold- 
ing 24 cans of beer. Two paperboard 
disks that hold the floor stand in posi- 
tion eliminate the need for customary 
interior supports. Display, Einson-Free- 
man Co., Inc., Long Island City, N. Y. 


CORY 


ELECTAIC 
KNIFE SHARPENER 


Amerias Maer Ketches Appliey! 


Sharpens every knife 
Tinie SS 


The introduction of this self-demon- 
strating display for Cory 
electric knife sharpeners is based 
on the theory that once a customer 
has actually tried the sharpener, a 
sale is certain. Customers are in- 
vited to bring in dull knives. An 
arrow on the paperboard display 
points to the sharpener, stating 
“Try it yourself.” Display, Edi- 
son Folding Carton Co., Chicago. 


counter 


DISPLAY 


This three-dimensional, 15-color-printed paperboard display for American 
Floor Surfacing Machine Co.’s floor finishes is built in the form of 


the corner of a room, reproducing a wood floor. 


It tells the customer 


that the dealer offers a complete line of supplies for treating any type 
of floor—wood, asphalt tile, terrazzo, rubber tile, linoleum, cork or 


concrete. 


may be picked up for inspection. 


Actual cans supplied with the display—empty for light weight— 
Display, Fred DuGar Co., Cleveland. 
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Six jars of “B-Free,” the new deodorant product in stick form recently 
brought out by Dermetics, Inc., are effectively displayed in this paper- 
board display carton. Lithographed in shades of pink and green, the 
unit has a divided base, each section of which is die cut to hold three 
jars. A floral motif is combined with ribbon b s in the desig Back 
piece calls attention to the new stick form of the product and informs 
the customer that the product is for both men and women. Prominence 
is given in a patch on the back piece to the $1 price of the deodorant. 
Design, Martial & Scull, New York. Display, United Lithographing Corp., 
New York. Jar, Carr-Lowrey Glass Co., Baltimore, Md. Cap, Armstrong 
Cork Co., Lancaster, Pa. Label, The Foxon Co., Providence, R. 1. 


GALLERY 





A five-color counter display introduces Iodent 
Co.'s new Lykette liquid deodorant cream with 
sponge-rubber applicator fixed in the bottle 
neck (see insert). A transparent molded-poly- 
ethylene screw-cap seals the container, yet 
permits complete visibility of applicator. The. 
square bottle is ACL lettered front and 
back. Display, Great Lakes Box Co., Cleve- 
land. Bottle, Owens-Illinois Glass Co., Toledo. 
Closure, Anchor Hocking Glass Co., Lan- 
caster, Ohio. Sponge-rubber insert, DuPont. 


Illustrated are six of a series of 17 full-color-lithographed paperboard cut- 
outs distributed by the National Paint, Varnish & Lacquer Mfrs. Assn. to 
paint dealers. The figures, each used with actual cans of paint, depict in 
a light vein some familiar phase of home painting or repair by the house- 
holder. They have particular dealer appeal because they may be used to pro- 
mote whatever brand is being pushed at the time, as well as to help move slow- 


selling lines. 


Display, Einson-Freeman Co., Inc., Long Island City, N. Y. 


A combination shipping-display carton 
made of corrugated board and color 
printed with eye-catching metallic inks 
(see p. 110) brings “Service” kitchen 
towels, converted from flour bags, to a 
prominent place on the retail counter. 
The display container, easily set up by 
eutting along three edges, has an over- 
all background of light blue, with metallic 
inks giving it a silver cast. Line drawings 
and copy are in contrasting colors. Dis- 
play, Stone Container Corp., Chicago. 
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Directive selling 


HOW TO SUIT THE PACKAGE TO THE PURCHASER IS DEMONSTRATED 


BY MARY DODGE’S DIVERSE CONTAINERS FOR POPCORN CONFECTIONS 


THE PRACTICAL 


WAXED PAPER TUBS of stock 
design with printed lids provide 
low-cost package for Confetti 
Crunch bought just for the eating. 


CONVENTIONAL round and ree- 
tangular set-up boxes are practi- 
eal and effective at moderate 
cost. The corn-crib design motif 
is the Mary Dodge trademark used 
these 


extensively on packages. 
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_ is a success story—a story of 
a woman, a small popcorn shop 
and a lot of ideas. 

Several years ago a family by the 
name of Dodge moved to Studio City, 
Calif. There Mrs. Dodge set up a 
small popcorn shop for her eldest son. 
Harry, Jr., however, soon decided on 
bigger things and departed, leaving 
Mrs. Dodge to take over. She began 
to experiment with candied popcorn 
and finally perfected a method for 
covering the popcorn with chocolate. 
The process was patented and “Choc- 
co-pops” were introduced to the candy 
trade. Mary Dodge was in business. 

Her first mailing list was taken 
from license numbers of “nice-looking” 
cars. From there she began using 
mail-order booklets which, coupled 
with word-of-mouth advertising of 
satisfied customers, started the busi 
ness rolling. Today Mary Dodge pop- 
corn candies are also sold in a few 
big stores as well as some small shops 
in the United States and orders are 
shipped to foreign lands. The little 
popcorn shop has turned into a five 
figure business. 

One of her unusual packaging ideas, 
which she has put to work with 
great success, is the idea of putting 
up the same product in a wide variety 
of containers—ranging from simple, 
stock, waxed-paper tubs to ceramic 
dishes—to appeal to a wide range of 
consumer desires. The customer who 
purchases her popcorn confections— 
Choc-co-pops and Confetti Crunch— 
for her own consumption is happy 
with the low-cost paper container; 
those who want something different 
for a gift or for re-use of the con- 
tainer are glad to pay the extra cost. 

By tailoring the container to fit the 
demand, a single item is made ap- 
pealing to two distinct classifications 
of buyers—the one who buys candy 
for candy’s sake and the other who 
buys a container with candy _inci- 
dentally in it. 

The first is satisfied with a plain, 


inexpensive tub container or the con- 
ventional folding or telescope boxes; 
these customers are interested pri 
marily in the product. The other and 
harder-to-reach group is looking for 
the unusual—something a little more 
than just candy. It is to satisfy this 
group who are seeking gifts that 


Mary 
unique range of packages. 


Dodge has developed het 

For the latter group, she has chosen 
the containers for her products for 
their attractiveness and re-use value. 
One, taken from the Mary Dodge 
original trademark, is a wooden model 
of a corn crib and measures 8 by 4 
by 4 in. It has a re-use value as a 
cigarette box or as a general utility 
box. Another idea is a pyrex baking 
dish, overwrapped with cellophane 
The holder 
has convenient handles and is white 
It is hand decorated 
with a green, silver or gold leaf design 


and set in a metal holder. 
baked enamel. 


and may be used as a casserole and 
serving dish. Another novel container 
is a gaily decorated metal popcorn 
popper with sliding top. This is also 
white enameled and decorated with 
red rose decals on the top and sides of 
the popper. It may be used as a 
unique server for popcorn, rolls or 
snacks when empty. 

One of the outstanding packages 
in the higher-priced brackets is an 
aluminum bowl set. The confection 
is attractively packed in the bowls, 
overwrapped with cellophane and tied 
with contrasting ribbons. The set 
includes a large salad or serving bowl 
measuring12 in. in diameter and 4 in. 
high, and four individual bowls 6 in. 
in diameter. The bowls are white 
enameled with the hand-decorated 
leaf design in gold, silver or green. 
They are sold as a set or may be 
purchased individually. 

Among the more moderately priced 
containers, a set-up box of transparent 
plastic sheeting is used which allows 
the multicolored and flavored popcorn 
candies to be fully visible to the 
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THE BEAUTIFUL 


REAL CORN POPPER, white enamel with red rose 
decal, is smart hostess gift with re-use appeal. 


PLASTIC BOXES are relatively inexpensive and 
have plenty of gift appeal when they are carefully 


packed and tied with colorful ribbon bows. 


‘KORN KRIB’ is hand made of wood and _ reproduces 
the company trademark. The roof of the crib forms the 
box lid. Contents are neatly 


cellophane overwrapped. 


These boxes, available in 
1’/s-lb. and 11-oz. sizes, are tied with 
gaily colored ribbons and make an 
inexpensive and eye-catching package. 

During the war Mary Dodge solved 
the problem of the vanishing tin can 
by adopting stock, waxed-paper tubs 
and they served the purpose so well 


customer. that she is still using them. 


SEPTEMBER 1950 


The con- 
tainer comes in two sizes—a large tub 
with a capacity of nearly 2 lbs. and a 
smaller one holding a little less than 
a pound of the popcorn candy. This 
container satisfies the customers’ de- 
mand for an inexpensive, throw-away 
package while affording adequate 


SET OF BOWLS of tastefully decorated aluminum 


is filled with confections, tied with cellophane. 


CERAMIC DISH presents Choc-co-pops in a luxury 
setting and is popular for re-use as a dresser tray. 
The dish has a_ ceramic handle. 


cover rose 


product protection during shipment, 

These few examples demonstrate 
the flexibility of packaging for direc- 
tive selling. Further possibilities for 
packaging Mary Dodge confections 
are limited only by questions of eye 
appeal and re-use value. By using 
a variety of containers, Mrs. Dodge 
is able to satisfy the gift-seeking clien- 
tele and the regular candy trade alike. 


Crepits: Waxed tubs (Lily-Tulip Cup 
Corp.'s Nestrite), Hollywood Paper Co., 
Los Angeles, and Dixon Supply Co., Inc., 
Los Angeles. Paper boxes, Gates Paper 
Co., Ltd., Los Angeles. Wooden “Korn 
Krib,” hand made by Hurfey Hadlock, 
Studio City, Calif. Metal holder with 
pyrex and Florence 
Thomas, Pasadena, Calif. Transparent 
plastic boxes, Weaver Packaging, Glen- 
dale, Calif. Cellophane, Milprint, Inc., 
Milwaukee, Wis. Ceramic dishes, Robert- 
son of Hollywood, Hollywood, Calif. 
Popcorn serving popper, Betty Lamb, 
Beverly Hills, Calif. Labels, inserts 
mailing pieces, etc., Jackson of Holly- 
wood, Hollywood, Calif. 


aluminum bowls, 


131 








en eee aa 


12th Packaging Institute Korum 


RECORD ATTENDANCE EXPECTED AT HOTEL COMMODORE, OCT. 23-25 


FOR ENLIGHTENMENT ON PACKAGING PROBLEMS ENTAILED BY 


THE SNOWBALLING NATIONAL MOBILIZATION EFFORT 


ith the growing crisis in the 


United Nations Security Coun 
cil, the build up of defense forces, 
strikes, shortages and price rises of 
packaging materials, the 12th Annual 
Forum of the Packaging Institute at 
the Hotel Commodore, New York City, 
Oct. 23-25, promises to be one of the 
best and most well attended of all the 
conventions of the Packaging Institute, 
according to E. H. Balkema, Colgate- 
Palmolive-Peet Co., program commit- 
tee chairman. “It is forseeable,” said 
Mr. Balkema, “that by October many 
problems of magnitudes greater than 
today’s will face all companies who are 
packaging either consumer goods, in- 
dustrial goods or military supplies. 
While no official pronouncements have 
been forthcoming up to the moment 
of writing, it requires no especially 
vivid imagination to believe that the 
Armed Forces will continue to build 
up to larger and larger size even when 
the ‘cease fire’ order is issued in Korea. 
National security demands that our 
military establishment be kept large 
and ready for prompt use. 

‘For this reason the program com- 
mittee has no hesitation in developing 
a program for the forthcoming Forum 
that will endeavor to be enlightening 
to members on the packaging problems 
entailed by a snowballing national 
mobilization effort. 

“Shortages are however not entirely 
attributable to the Korean situation 
and its consequences. The shortages 
brought about by strikes, such as the 
one in soda-ash producers, are factors 
of almost equal consequence in for- 
ward planning. Smaller glass users 
have been facing an unhappy supply 
future and some of them have already 
reported inability to obtain containers 
of this type. 

“For these reasons the program of 
the 12th Annual Forum is planned to 
bring together a number of competent 
observers to present the outlook for 
packaging supplies as of Oct. 23, 1950. 
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But, regardless of the military demands 
and domestic problems imposed by 
strikes, life must go on and goods must 
continue to be packaged. 

“Our program will devote more than 
half of its available time to the ad- 
vances in packaging science and tech- 
nology. 

“Charles L, Barr, Institute presi- 
dent, will reveal for the first time 
fundamental figures regarding pack- 
aging developed by the studies con- 
ducted by the Packaging Institute. 
Those who have had access to these 
figures regard them as almost unbeliev- 
able, but their very numbers and con- 
stancy reveal a hitherto unrecognized 
fact: Packaging is a bigger job for 
most companies than production of 
the goods to be packaged. Yet pack- 
aging is often unrecognized and often 
not adequately controlled and coordi- 
nated. 

“The foregoing fact leads naturally 
to a discussion of the need for better 
management of the Packaging Func- 
tion—a subject to be discussed by an 
outstanding student of the problem.” 

In view of the increasing shortages 
and price rises, plus the accelerating 
military demands, the Monday after- 
noon (Oct. 23) session is of outstand- 
ing importance. Coming immediately 
after the luncheon address by Roy 
Segur, in charge of containers and 
packaging for the National Security 
Resources Board, it will be devoted to 
an examination of the current situa- 
tion as it then exists. 

Lee R. Forker of Quaker State Oil 
Co, has long been known in the Na- 
tional Assn. of Purchasing Agents for 
the accuracy of his forecasts of availa- 
ble supplies of packaging materials. 
With the assistance of a panel, the 
whole packaging outlook will be evalu- 
ated. 

Even more important for those who 
are primary contractors with the 
Government will be the remainder of 
the Monday program, for here the 


Department of Defense procurement 
officials and the industrial suppliers 
are to be given an opportunity to ask 
questions of each other. The Govern 
ment has been asked to have present 
the proper officials to present the 
Government’s views and answer in 
dustry’s questions. It bids fair to be 
an animated debate. 


Petroleum products session 


Something new for the Packaging 
Institute is a full day’s session devoted 
Products 
This is not only of interest to all petro- 
leum products people, but equally 


important to chemical manufacturers 


to Petroleum Packaging. 


and all producers of liquid products in 
cans or users of shipping containers, 
for the same principles apply regard- 
less of the origin of the product. 

Packaging Printing and the Repro 
duction of Art Work on packages re- 
ceives attention by a panel of special- 
ists headed by Mr. Balkema. By coin- 
cidence, the organizing meeting of the 
Package Printing Committee to de- 
velop procedures for evaluating the 
printing of cartons and labels comes 
on the following day. 

Technical sessions are to cover a 
wide variety of subjects important to 
packagers and will include papers on 
matters that are the result of exten- 
sive research projects, such as: How 
To Measure Odor Transfer Through 
Films, A Quick Way To Ascertain 
Moisture Equillibrium Figures, A New 
Way To Measure Pore Size in Pack- 
aging Materials, and Testing For Im- 
pact Fatigue. 


Production sessions 


On Production Day, John A. War- 
ren of American Home Products Co. 
heads a panel of four production men 
who not only have put high speed 
packaging lines into operation, but 
have solved difficult problems in doing 
it. This is the day for all production 
(This article continued on page 196) 
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F. N. Burt Company Inc., Manufacturers of Small 
Set-up Boxes, Folding Cartons, Transparent Containers 
. | 500-540 Seneca Street, Buffalo 4, New York 
« Offices in Principal Cities Or Write Direct 
Canadian Division: Dominion Paper Box Co., Ltd. 
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STAY FRESH" 


NEW PACKAGE 
MAKES SALES ~/ 


The new Puritan marshmallow package, consisting of four quarter-pound units 


individually wrapped, has given the Shotwell Manufacturing Company a 


ee Saree 


“freshness” theme in merchandising that is greatly increasing sales. Here again 
“PACKAGE” had the machines to do the complete job . . . The cartons are 


economically made at high speed on our Palmer Carton Former 
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.. They are 
individually wrapped on our well-known Model FA ... And are bundled in 
groups of four on our FA-2 machine. 


vd Big advantage of this type of package is that it insures perfect enjoyment of 
=) the marshmallows because the individually wrapped packages keep them fresh 
The cartons are made on our f 
Palmer Carton Former until all used up. 

This same idea is also being applied to crackers, and here, too, “PACKAGE” 
has supplied the most advanced of wrapping equipment. Our Model FA, with 
the new automatic cracker feeder, designed especially for wrapping crackers, 
not only counts out the correct number for a quarter-pound unit, but rejects any 
broken crackers. Its new flexible folding and sealing mechanism prevents break- 
age in the wrapping process, making large savings for biscuit manufacturers. 


“PACKAGE” has the experience and the machines to meet modern packaging 
The cartons are wrapped individ- needs! 

ually on our Model FA and 

bundled in groups of 4 on our 

Model FA-2 machine. 
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QM container problems 








A TIMELY REPORT ON MILITARY-PACKAGING QUESTIONS ON WHICH 


HELP FROM INDUSTRY TECHNICIANS IS NOW URGENTLY NEEDED 


The report which follows is par- 
ticularly timely in view of the emer- 
gency packaging program which now 
confronts us. Taken from the minutes 
of the Third Annual Meeting of the 
Associates, Food & Container Insti- 
tute, held at Louisville, Ky., April 
25-26, it discloses in interesting de- 
tail some of the unsolved problems in 
the development of improved pack- 
ages for the Armed Forces. Trans- 
formed by the Korean war from rou- 
tine research and development activ- 
ity to matters of great urgency, these 
problems deserve the attention and 
cooperation of every technical man in 
the packaging field. 

The report on flexible containers is 
by Leo E. Croy, chairman, Flexible 
Containers Subcommittee; the report 
on rigid containers, by Robert A. Rin- 
schler, Institute coordinator, Rigid 
Container Subcommittee. 


Flexible containers 


T° June, 1949, the chairman of the 
Subcommittee on Flexible Con- 
tainers met with representatives of the 
Container Laboratories, Quartermaster 
Food and Container Institute, to dis- 
cuss the development of new testing 
procedures and/or modifications of 
existing testing procedures for deter- 
mining the suitability of containers for 
shipment, storage and handling at tem- 
peratures as low as minus 80 deg. F. 

As a result of this meeting a com- 
mittee consisting of seven industry 
representatives of the various fields 
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connected with flexible packaging was 
established, with an eighth member 
representing the Quartermaster Food 
and Container Institute. The com- 
mittee personnel is as follows: 

Paperboard industry: F. D. Leng, 
Container Corp. of America, Chicago, 
chairman. 

Paper industry: Dr. Linton Simerl, 
Marathon Corp., Menasha, Wis. 

Cellophane industry: Dr. Nelson 
Allen, Cellophane Division, E. I. du 
Pont de Nemours & Co., Wilmington, 
Del. 

Plioflm and other transparent-ma- 
terials industry: Dr. William Aiken, 
Goodyear Tire & Rubber Co., Akron, 
Ohio. 


1. COLD ROOM con- 
ditions under which.’ 
packages are tested at 
Quartermaster Food & 
Container Institute at 
minus 40 deg. F. 
Needed are facilities 
and instruments for 
testing at 80 deg. below. 


Metal foil industry: T. M. Hill, 
Aluminum Co. of America, Pitts- 
burgh, Pa. 

Adhesive industry: S. F. Thune, 
National Starch Products, Chicago. 

Petroleum: F. H. MacLaren, Stand. 
ard Oil Co., Whiting, Ind. 

Secretary of the committee is Frank 
Rubinate of the Quartermaster Food 
and Container Institute. 

This committee was not finally es- 
tablished until August, 1949, and met 


at the Quartermaster Food and Con- 


tainer Institute for the first time in 
October, at which meeting a course 
of action was outlined. 

As a result of the meeting, tests 
were conducted on packaging ma- 
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FIG. 5 VARIOUS LINER BOARDS AND PAPERS 
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terials, using a Scott tensile tester to 
determine tensile strength and elonga 
tion, and the Beach puncture tester to 
determine resistance to impact. The 
materials were tested and compared 
at various temperatures from room 
temperature down to minus 40 deg. 
F. Tensile and elongation were 
limited to minus 20 deg. F. because of 
failure of the Scott tensile tester to 
operate below this temperature. 

The photograph shown as Fig. | 
was taken in the Quartermaster Food 
and Container Institute Cold Cham- 
ber, which can be operated at minus 
10 deg. F., to show the conditions 
under which the tests were run. This 
temperature can be maintained for 
only a few days at a time. Shown is 
the 3'/:-ft. revolving drum which was 
built at the Quartermaster Food and 
Container Institute. It is a half-scale 
reproduction of the standard 7-ft. re- 
volving drum used for rough-handling 
tests of shipping containers. Con- 
struction of the drum was completed 
too late for use prior to this report. 
You will note that the technician is 
dressed in typical Arctic clothing 
which is necessary for such low tem 
peratures. 

The effect of adding plasticizers to 
a homogeneous, non-fibrous material 
is shown in Fig. 2. Material “C” 
shown in color is compared with the 
same basic material shown in white 
treated to withstand low temperatures 
and used for the packaging of frozen 
foods. 

(On all of the charts shown here- 
with, the figure on the bar shows test 
value; the tensile report is on a 1-mil 
basis for purposes of comparison. 
Figures for elongation and impact re- 
sistance are actual values. Since some 
values are small, the scale has been 
enlarged for purposes of comparison. ) 

The chart in Fig, 2 indicates that 
the tensile strength of plasticized ma- 
terial is lower than the plain, but the 
elongation is higher, and that the plas- 
ticizer has negligible effect on the 
impact resistance except at plus 70 
deg. F. 

The effect of laminating on a homo- 
geneous, non-fibrous material is shown 
in Fig. 3. Material “C” (shown in 
color and same as shown in color in 
Fig. 2) is compared with a lamina- 
tion consisting of two sheets of the 
same material (shown in white). 

Again the tensile of the laminated 
sheet is lower than the single sheet 
except at plus 70 deg. F. and minus 
10 deg. F., but the elongation is 











6. CRUSHING AND SAGGING 
of commercial-type packs of 
toilet this 
photo of stock in GM warehouse. 


tissue is shown in 


greater. Laminating also improves the 
The effect of coat- 


ing a homogeneous, non fibrous ma- 


impact resistance. 


terial on kraft paper is shown in Fig. 
4, which material “A” 
with the same ma- 


compares 
(shown in color) 
terial when applied as a coating on 
kraft paper (shown in white). The 
kraft paper adds greatly to the tensile 
strength of the combination “A” and 
indicates that elongation properties are 
lost when material is coated on kraft 
The elongation of material 


Fig. 


paper. 
“A” is beyond limit of machine. 
5 shows tests on various liner boards 
and paper, comparing three types of 
container board shown in color, white 
and black and indicating slight differ- 


8. INDUSTRY PACK of paper 
napkins also shows sagging and 
buckling in warehouse stacks. 





FIG. 7 


STUDY CONDUCTED BY THE OMF @ Ci 
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ences in the values of tensile or elonga- 
tion properties. 

The problem on which I have just 
reported is the most important prob- 
lem coming under flexible packaging. 
This problem instructs us to work in 
temperatures of minus 80 deg. F., and 
the present facilities at the Quarter- 
master Food and Container Institute 
at Chicago are not sufficient to carry 
on research investigations at such low 
While 
has been made as the result of the di- 
rection and recommendations of the 
the work 


temperatures. some progress 


committee and because of 
done by the Quartermaster Food and 
Container Institute, it is my opinion 
that this important problem cannot be 


and 


ments of the necessary cold-room type 


advanced until facilities instru- 


are made available. 
Adhesives 

The Quartermaster Food and Con- 
Institute has working 
closely with more than 12 manufac- 


turers of adhesives and converters of 
packaging material to find an adhe- 


tainer been 


sive suitable for laminating packaging 
materials and sealing containers for 
sub-zero 


use at temperatures. To 


date, no adhesive has been found 
which is satisfactory even as low as 
minus 40 deg. F. 

One compound to be used as a 


preservative for kitchen and bakery 
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utensils has been submitted by indus- 
try, but was found unsuitable for use 
because it was too heavy and too 
tacky. The company which submitted 
the sample has agreed to work with 
the Institute on this problem.  In- 
formation has been received that the 
Ordnance Department has a material 
which may be satisfactory, but this 
material is awaiting approval of the 
Office of the Surgeon General from 
the standpoint of toxicity. To date, 
insufficient information has been sup- 
plied to enable the Institute to evalu- 
ate this preservative. 

A program for testing commercial 
5- and 10-lb. paper packets of sugar 


10. SPOT-SOLDERED can. 
Arrows indicate soldered spots. 


12. SNAP-ON cap type of clo- 
sure, shown complete with can. 
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packed in five-ply multiwall paper 
balers for overseas shipment is under 
way with the Paper Shipping Sack 
Mfrs. Assn. The testing program will 
begin when the association has com- 
pleted arrangements for supplying 
materials to be tested and for the 
packing of the sugar by a commercial 
packer. 

A series of tests on six types of bags 
for overseas shipment of 94 lbs. of 
High Early Type cement has just 
been completed. The data are being 
analyzed and the report is being pre- 
pared at the present time. The De- 
partment of the Navy and the Paper 
Shipping Sack Mfrs. Assn. cooperated 


11. INDENTING of the plug 


to the friction ring is shown. 


13. EXPLODED VIEW of the 
snap-on cap assembly, can body. 


in conducting this series of tests with 
the Quartermaster Food and Container 
Institute. 

Case liners 

The following problems, being simi- 
lar, have been combined into one 
group for convenience: 

Waterproof case liner for clothing 

Sealed waterproof case liner for 
leather products 

Sealed waterproof case liner for 
naphthalene flakes 

Sealed waterproof case liner for 
soap 

To expedite solution of these prob- 
lems, a committee composed of repre- 
sentatives of four manufacturers of 
waterproof papers was established in 
December, 1949. This committee is 
as follows: 

Dr. M. L. Downs, Thilmany Pulp 
& Paper Co., Kaukauna, Wis. 

Robert H. Wood, Simplex Paper 
Corp., Adrian, Mich. 

F. F. Newkirk, The Sisalkraft Co., 
American Reenforced Paper Co., 
Attleboro, Mass. 

B. K, Clifford, Union Bag & Paper 
Corp., Hudson Falls, N. Y. 

In January, 1950, the committee 
held its first meeting at the Institute. 
The problems were analyzed and the 
committee voted to submit a report to 
the technical committee of the Water- 
proof Paper Mfrs. Assn. with a recom- 
mendation that the report be circu- 
lated to the membership of the asso- 
ciation. Several matters are to be 
discussed with the technical commit- 
tee of the Waterproof Paper Mfrs. 
Assn. 

A 50-lb. sample of naphthalene flakes 
has been furnished to the research 
laboratories of one company for test- 
ing their own material as a possible 
solution to this problem. 


Paper products 


A survey of the stock of containers 
for napkins, sanitary tissues, paper 
towels and toilet tissue in Quarter- 
master depots has revealed that the 
commercial pack of 100 rolls in a 
fibreboard carton will not withstand 
stacking or palletization for any length 
of time. These items are of necessity 
procured on a _ military-requirement 
basis for a fiscal year and stocked in 
various general depots for subsequent 
issue to using destinations. 

Fig. 6 shows tissue stacked in a 
depot. Note the crushing and sagging 
of containers. Fig. 7 shows the vari- 
ous types of pack considered. Pack 
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“A” is the one used by industry during 
the war and one which was very sat- 
istactory for handling, shipping and 
storage by the Quartermaster Corps. 
Contrast this with the present indus 
try pack shown on the right (Pack 
“D”). The excess space which has 
developed in the pack after storage 
and handling has been filled in with 
strips of corrugated fibreboard at the 
bottom and the left of the illustration. 
This pack is completely unsuited to 
shipping, storage and handling by the 
Quartermaster Corps. 

Packs “B” and “C” were developed 
by the Quartermaster Food and Con 
tainer Institute and along with Pack 
“A” were proposed to the Tissue Assn. 
for use on Quartermaster Corps con 
tracts. The association has refused to 
accept any variation from the stand- 
ard pack (Pack “D” on the chart) for 
various reasons, among which was 
the fact that the Armed Services pur- 
chases at the present time are at most 
3% of total consumption. Toilet tis 
sue purchased in 1949 (by the 
Quartermaster Corps) aggregated 
60,000 tons, which is being packed 
in containers unsuitable for use. 
Packs “A” or “B” would be desirable. 

Arrangements have been made to 
secure from one supplier toilet tissue 


packed 64 count. When this mer- 


chandise arrives at the general depots, 
periodic surveys will be made to deter- 
mine if this package (Pack “C”) will 
withstand handling, storage and sub- 
sequent shipment to using destina- 
tions. 


The Tissue Assn. has expressed a 
willingness to discuss this problem 
further. It is recommended that the 
Associates, Quartermaster Food and 


Container Institute, arrange for a 


17 and 18. 
types of fibreboard containers. 
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with the Tissue Assn. to 


determine if a pack which will more 


meeting 
closely resemble Pack “A” can be ob 
tained for peacetime use. 

Paper napkins received from con 
tractors in commercially packed corru 
gated containers are presenting a 
problem in handling and storage in 
Quartermaster Depots. The napkins 
are not tightly wrapped or packed, so 
that bending 


g, sagging and crushing of 
the container occur during shipment 
and subsequent storage of the con 
tainers, 

Fig. 8 is a picture of napkins stored 
in a depot. Note sagging and buck 
ling of containers. Three corrugated 
containers which were designed by the 
Quartermaster Food and Container 
Institute and packed with compressed 
napkins. are shown in Fig. 9, which 


indicates a savings in weight and 
cube in comparison with the pack cur 
rently supplied by industry. This will 
be referred back to the napkin indus- 
try In an attempt to secure a suitable 
pack which can be supplied by the 
manufacturers. 


In a great many instances, espe- 
cially in overseas shipment, the mul- 
tiple-friction-plug closures on standard 
multiple-friction-plug cans become dis- 
engaged in transit, spewing the con 
tents throughout the exterior shipping 
container and adjacent cargo. To 
eliminate this deficiency it is impera 
tive to develop a more positive closure 
which will perform in the same man- 
ner as a round, open-top, hermetically 
sealed can. 

At present, multiple-friction-plug 


cans of l-gal. capacity for overseas 


14. 
fitted 
Cleft 


15. 


16. 


JAM 


and = scored-top 


CANS 


with tear-tab 


which are 
opening 
opening. 


OPENING a tear-tab can. 


OPENING 


a scored can. 


GLASS-PACKED PRODUCTS, such as vinegar and stabilized cream, have been packed in these 


Insufficient protection against bottle breakage and seepage is provided. 





19. SINGLE FIBREBOARD 


container in a nailed wood crate. 


20. DUPLEX FIBREBOARD 


container in a nailed wood box. 


shipment are being spot soldered to 
the friction ring at three points equi- 
distant from each other on the periph- 
ery of the plug. Fig. 10 illustrates 
this spot soldering. This method is 
not completely satisfactory for han- 
dling and shipping because plugs, in 
numerous cases, still become disen- 
gaged in transit. To overcome this 


deficiency, industry has submitted to 
the Institute a standard multiple-fric- 


tion-plug can which, after seating of 
plug, has been indented at six equi- 
distant points around the inside periph- 
ery of the plug closure. 

Fig. 11 illustrates indenting of plug 
to friction ring. This method is still 
in the development stage, but the 
closure has been so good that the plug 
cannot be disengaged without damag- 
ing or distorting the can. . Work is 
continuing to determine the balanced 
medium for indenting of plug to ring. 

Another type of can which has 
come to the attention of the Institute 
consists of a body with a protruding 
shoulder, sealed by a snap-on, cap 
type closure which is then fitted with 
a retaining ring-type cover. This clo- 
sure is a patented item and is currently 
used in packaging paints and related 
products. Fig. 12 illustrates the com- 
plete can. Fig. 13 illustrates the 
body, the cap closure and the sealing 
ring. This type of can and closure 
must be impact tested to determine 
its ability to withstand rough han- 
dling in storage and transit. Further- 
more, since it is a patented feature, 
complete investigation concerning 
patent rights and license must be made 
prior to authorization. 

As the referenced types of closures 
have not proved to be entirely satis- 
factory for overseas shipment, the In- 


stitute is highly interested in the im 
provement of the current standard 
multiple-friction-plug can and its clo 
sure. 


Can opening 

Fig. 14 illustrates the tear-tab and 
the scored top type of can for jam. 
Fig. 15 illustrates the tear-tab can 
with the tab broken. You will note 
that a sharp instrument must be used 
to open the can. The tear-tab can 
is constructed of a one-piece drawn 
body. The tear-tab can has a com 
pound-lined lid held in place by an 
aluminum tear strip. The utility in 
the field has not been entirely satis 
factory due to a high percentage of 
failure of the tear tabs. Furthermore, 
only one company can produce this 
particular can at the present time. 

Fig. 16 indicates the scored-top can 
being opened by a sharp instrument 
The scored-top can has a one-piece 
drawn body, is compound lined and 
has a double-seamed top, with a scored 
line for opening with a sharp instru 
ment. This container can be opened 
with the folding can opener furnished 
in the C-Ration pack. Its utility in 
the field again is not entirely satis 
factory. 

Both types of cans are acceptable 
under the current specification. The 
problem of an improved type of jam 
container, which will give improved 
utility in the field through an easier 
opening, has been referred to the Can 
Mfrs. Institute. Only two companies 
have contacted the Container Labo- 
ratories and expressed a willingness 
to cooperate and resolve the problem. 
One has expressed an interest, but to 
date no information or samples illus- 
(This article continued on page 181) 


21. FIBREBOARD with inner liner and 22. CELLULOSE WADDING sleeves 23. PROMISING METHOD 
cell spacers, wrapper with waterproof bar- for each individual bottle and com- is cellulose-wadding pocket, 
rier material and overpacked in wood box. plete 2-in. lining for the wooden box. top sealed, in fibreboard case. 
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Squeeze-bottle tests 


THE RELATION OF WALL THICKNESS TO PERMEABILITY RATES 


OF POLYETHYLENE BOTTLES. By A. R. Nielsen® and J. H. Parliman 








 igewee a 3,000,000-bottle annual 
production in the early postwar 
years, the plastic-bottle industry has 
expanded to 50,000,000 per year and 
expansion plans indicate a doubling 
of the production figure. 
Figures such as these indicate a con- 
siderable number of 


present 


plastic-bottle 
users and a far greater number of 
concerns interested enough to test 
their products in the bottles. By far, 
most of the plastic bottles are made 
from polyethylene—the familiar 
“squeeze bottle.” 

The authors’ company, one of the 
manufacturers of plastic bottles, tests 
all products which customers package 
in their bottles and most of the prod- 
ucts which customers contemplate 
packaging. This testing is not a sub- 
stitute for the customer’s own labora- 
tory testing, but rather, a direct cus- 
tomer service. Furthermore, some 
control can then be exercised over the 
possible unwise use of the bottles. In 
line with the great emphasis on poly- 
ethylene, most testing is carried out 
using polyethylene bottles, but cellu- 
lose acetate, polystyrene and other 
plastic materials are also employed. 

Loss of weight due to permeation 
of product through the walls of the 
bottle is usually one of the first 
things considered in plastic-bottle 
packaging. It happens that most cos- 
metics and a good percentage of in- 
dustrial products have water and/or 
alcohol as principal ingredients. Both 
water and the alcohols have low per- 
meation rates for polyethylene. A 
typical product percentage net weight 
loss per year for water-base liquids 
in polyethylene bottles is 0.5%. For 
alcohol products the figure is less than 
2.5%. However, almost any product 
has at times been considered for pack- 
aging in polyethylene bottles and some 
of these have such high transmission 
rates as to give a very short shelf life. 
Luckily this type of product is en- 
countered comparatively infrequently. 
cK Research & Development Dept., Plax Corp., 


Hartford, Conn. 
+ Technical Service, Plax Corp. 
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Examples would be certain cleaning 
fluids, cigarette-lighter fluids and some 
Thus, test- 
ing of all products is a necessity. 
Past work (1) (2)°° on polyethyl 
ene permeability served as a basis for 
the establishment of routine polyethyl 
ene-bottle package tests. In addition, 


kerosene-base insecticides. 


other testing of a fundamental nature 
has been carried out. In this article, 
data are presented on only two of 
the many variables involved—bottle 
wall thickness and the percentage of 
liquid and vapor phases. 

For thicknesses up to 10 mils, the 
permeation of polyethylene varies 
quite closely as the inverse of the 
thickness. However, few data are 
available on thicknesses equivalent to 
typical bottle walls, which are usually 
over 20 mils. Therefore, 4-0z. blow- 
molded polyethylene bottles having 
average wall thicknesses from 9 to 
66 mils were tested. 

For liquids permeating polyethylene 
at very high rates it has been shown 
(3) that the liquid phase is trans- 
mitted two to four times as fast as 
the vapor phase. Little information 


©® Numbers in parentheses identify “Refer- 
ences” appended. 


was available, however, for the more 
frequently encountered slowly per 
meating liquids; so bottles containing 
four different levels of liquids were 
tested—full, */« full, */2 full and */. full. 

For these tests, three common 
ethy] 
Corresponding 


liquids were selected—water, 
acetate and toluene. 
permeability rates for these materials 
are 0.17, 16 and 320 gms./day/100 
sq. in./0.001 in. thickness at room 
temperature using a thin-wall bag test 

1) (2). Water would be considered 
as having a low permeation rate for 
polyethylene, ethyl acetate a high rate 
and toluene a very high rate. Nor- 
mally a value of 2.0 or under is used as 
a rule-of-thumb maximum rate for esti 
mating whether a given liquid can be 
successfully packaged in polyethylene 
bottles. All three liquids are easily 
obtainable and do not present insta- 
bility or impurity problems, and they 
represent a good percentage of the 
total range of polyethylene perme 
ability rates. 
Method of testing 

Four-ounce Boston round, 24-mm. 


#400 finish polyethylene blow-molded 
bottles were chosen for testing. When 


TESTS were made with 4-0z. Boston round blow-molded polyethylene bot- 
tles divided into four weight groups filled full, 34 full, 4% full and %4 full. 
Standard heat-sealed polyethylene bags of 20-sq.-in. surface area, in 
two different wall thicknesses, were also prepared for the tests described. 


- 
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empty, they fell into four weight 
groups—4, 8-10, 18 and 24 gm., 
weighed to + 0.05 gm. The bottle 
weights for each test group did not 
vary more than + 0.10 gm. and in 
some instances the variation was less. 
These weights correspond to about 9 
mils, 19-22 mils, 48 mils and 66 mils 
average wall thickness. The bottles 
in each weight group were then filled 
*/, full, */2 full, */« full and full. A 
full bottle is defined as one in which 
the fluid level is at the shoulder of 
the bottle. The liquid levels of the 
partially filled bottles were based on 
the weight of the fluid contained in 
the full bottle. 

Bakelite caps with 0.050-in. homo- 
geneous polyethylene liners were used 
to seal the bottles except in the case 
of the 4-gm. group. Here, because 
of the thinness of the neck, cork stop- 
pers were used, paraffin sealed. 

The ethyl] acetate and toluene-filled 
test bottles were weighed to +0.05 
gm. and the water-filled bottles to 
+0.005 gm. (+0.001 gm. for heav- 
iest-weight bottles) over periods vary- 
ing from three to 193 experimental 
days. The average wall thickness is 
the average of eight micrometer read- 
ings around the cirmumference of a 
bottle wall about */: the distance be- 
tween the shoulder and bottom. All 
tests which were made were con- 
ducted at room temperature. 

For the bag tests (1) (2) the stand- 
ard Plax polyethylene bag was used 
with a surface area of 20 sq. in. and 
an average wall thickness of 1.4 to 
1.6 mils. The full bag was filled as 
full as possible (about 98% liquid), 
permitting a liquid-tight heat seal. 
Partially filled bags were based on this 
weight. 

The permeability rates were then 
obtained from the slopes of the curves 
plotted for weight loss versus time. 


Experimental data 


Figs. 1, 2 and 3 are curves for 
weight loss versus time for water, 
ethyl acetate and toluene, respectively. 
In the case of ethyl acetate, 14 curves 
could be plotted for the different liq- 
uid levels and bottle weights. Only 
the full and */-full ethyl acetate 
bottles in the heaviest group were 
plotted. However, for water the dif- 
ferences in weight losses were not 
significant and curves could not be 
plotted for different liquid levels ex- 
cept in the case of the lightest-weight 
bottles. Even for these bottles, weight 
losses were so nearly the same for 
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the */: and */.-full bottles that only 
one curve was used. 

For toluene only three different 
weight groups were tested and, of 
these, curves are shown for only the 
lightest (10-gm. weight) and the 
heaviest (24-gm. weight) bottles. The 
18-gm. bottle curves overlapped the 
other two sets of curves so as to con- 
fuse the data. 

Straight-line curves were obtained 
for all the water bottles. There were 
no appreciable differences between the 
percentage liquid and vapor phases 
at the beginning and end of the water 
test. The 18-gm. water bottles lost 
only about 0.17 gm. in 193 days— 
about 0.29% net weight loss per year. 

While straight lines were obtained 
for the heaviest ethyl acetate bottles, 
there was the beginning of a decrease 
in the rate of transmission for the 18- 
gm., */«-filled bottle and a very definite 
reduction of rate for the 10-gm., */:- 
filled bottle. In the case of the 4-gm. 
bottles, this decrease in rate was noted 
for the */s-full as well as for the */«- 
full bottle. Where the liquid per- 
meates rapidly, the rate of loss finally 
starts to diminish as the liquid level 
drops. 

For toluene this reduction of slope 
in the curves was noticeable for all 
10- and 18-gm. bottles except the full 
10-gm. bottle, even though the dura- 
tion of the 10-gm. bottle test was only 
three days. In this instance the per- 
meation rate was so very high as to 
appreciably affect the ratio of liquid 
and vapor phases in a matter of only 
a few days. 

Using Figs. 1, 2 and 3, weight 
losses per day per bottle were calcu- 
lated using only the straight portions 
of the curves. Table I gives a sum- 
mary of this weight-loss data for the 
three fluids tested at the four liquid 


Average 
Average wall 
wt. of thick- Length 
bottle of test 
in grams mils in days 


Test 
liquid 


ness in 


Water 4.34 
8.65 
18.81 
24.82 
4.34 
9.95 
18.90 
24.80 
10.01 
18.76 
24.88 
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Ethyl acetate 


Toluene 
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0.0069 
0.0033 
0.00088 
0.0004 
0.80 
0.29 
0.15 
0.11 


FIG. 3 
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levels in each weight group. Also 
included is the average weight of the 
bottles, wall thicknesses and lengths 
of the various tests. From these data 
it will be seen that for water there 
was no appreciable difference in the 
loss in weights between full and par- 
tially full bottles except for the very 
thin wall, 4-gm. bottles. For 8-gm. 
bottles, only a difference between the 
full and the */.-full bottles could be 
noted. 

However, for ethyl acetate both 
Fig. 2 and Table I indicate that the 
differences between the loss in weight 
from the various level bottles are easily 
detectable except for the heaviest 
bottles. 

Fig. 3 and Table I indicate great 
differences in the transmission rates 
of toluene-containing bottles having 


TABLE I 


- —Loss in wt./day/bottle———— 


Full */, full 


0.0066 
0.0025 
0.00087 
0.0004 
0.74 
0.27 
0.14 


*/, full 


0.0063 
0.0026 
0.00089 
0.0004 
0.69 
0.25 
0.13 
0.10 


"Ie full 
0.0065 
0.0029 
0.00089 
0.0004 
0.73 
0.26 
0.14 


9.0 
4.1 
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different liquid levels. A full 10-gm. 
bottle lost nearly twice the weight of 
toluene as a */.-full bottle. 

In order to determine more accu- 
rately the effect of the liquid-vapor 
phase variable on the polyethylene 
permeability rate, thin-wall polyethyl- 
ene bags were used to determine the 
permeability rates to water and ethyl 
acetate for various percentages of liq- 
uid phases. Bags were tested as pre- 
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viously described filled 25% to 98% 
with liquid. Fig. 4 gives curves for 
permeability rate, P, versus percent- 
age liquid phase using this bag test. 
Extrapolation was used to obtain poly- 
ethylene permeability rates for 100% 
liquid and 100% vapor phases. The 
ratio of the permeability rates for 
100% liquid to 100% vapor was 2.36 
for ethyl acetate. The ratio was 1.21 
for water. This agrees with the data 
as discussed for the bottle tests. There 
is appreciably faster transmission from 
the liquid phase compared to the 
vapor phase for ethyl acetate, but only 
a small difference for water. 

Myers and Phillips’ (3) liquid-phase 
transmission rates were approximately 
two to four times as great as the 
vapor-phase rates, using xylene, high 
octane gasoline, carbon tetrachloride 
and trichloroethylene as test liquids. 


ric. 5 BOTTLE WALL THICKNESS 
AND BOTTLE WT. VS. LOSS IN 
WT/DAY/BOTTLE FULL BOTTLE 








ETHYL ACETATE 




















Polyethylene permeability rates for 
these four liquids are high, with P 
equal to 260 for xylene, 440 for gaso- 
line and 600 for carbon tetrachloride 
reported (1) (thin-wall bag test). 
Using the same test, toluene has a 
permeability rate of 320. On the 
other hand, water has a rate of only 
0.17 and ethyl acetate 16. Myers 
and Phillips did not report comparison 
of transmission rates for liquid and 
vapor phases for liquids having rates 
as low as water, or even ethyl acetate 
which is transmitted 100 times as fast 
as water. 

It is apparent that while rapidly 
permeating liquids are greatly affected 
by the liquid-vapor phase variable in 
polyethylene containers, there is very 
little effect for slow transmitters, such 
as water. Thus, when testing com- 
mercial liquids in polyethylene bottles 
to determine the percentage loss in 
weight during long-time shelf storage, 
the exact liquid level is not critical 
so long as the bottle is approximately 
full. The liquid level would only be 
important for fast transmitters which 
could not be packaged successfully 
in the bottles anyway. 

It is assumed that the difference in 
transmission rates between the liquid 
and vapor phases is due to a faster 
solution of the permeating liquid in 
the polyethylene from the liquid 
phase, than from the vapor phase. 
Where there is a high solubility of the 
material in polyethylene, as in the 
case of toluene, it dissolves faster in 
the liquid phase than in the vapor 
phase. 

Fig. 5 gives plots of the average 
bottle wall thickness and bottle weight 
versus the loss in weight per day per 
bottle for water, ethyl acetate and 
toluene. Curves were plotted for full 
bottles only. An ideal curve was 
plotted for each of the liquids. This 
“ideal” curve was considered to be 
the slope which would be obtained if 
the loss in weight per day were in- 
versely proportional to the wall thick- 
ness or weight of the bottle. 

Ideal and _ experimental 
agreed in only one instance. This was 
in the case of the ethyl acetate wall- 
thickness curve. In all other cases the 
loss was less than would be expected 
from the ideal curve, indicating 
greater than expected efficiency for 
heavy-wall bottles. 

For all three liquids, slopes for the 
bottle weights indicated less than ideal 
losses. This can partially be ex- 
plained by the varying proportion of 


curves 


the material contained in the side 
walls. The nature of the blow-mold 
ing process for polyethylene bottles 
is such that in a 4-oz. Boston round 
bottle of this type a slightly greater 
percentage of material is blown into 
the side walls as the weight of the 
bottle is increased. 

For instance, a 4-gm. bottle has 
approximately 58% of its total weight 
in the side walls while a 66-mil bottle 
would have almost 66% in the side 
walls. Therefore, as the weight of the 
bottle is increased, less and less mate- 
rial is needed to give each additional 
mil thickness in the side wall. Over 
three-quarters of the total surface area 
is in the side walls. Again, these 
data are in agreement with the work 
of Myers and Phillips. They found 
for trichloroethylene a similar increase 
in efficiency with increased wall thick- 


ness. 


Further work 


Data presented in this article defi- 


nitely indicate greater effect of % 


liquid phase on _ faster-permeating 


liquids. However, the number of ma- 


terials tested was only three and 
several other typical liquids should be 
tested to indicate this point conclu- 
sively. Methyl alcohol, with a per- 
meability rate about 10 times that of 
water, and turpentine, with a rate al- 
most four times that of ethyl acetate, 
are possibilities. 

Further and more refined work on 
the effect of thickness on polyethylene 
permeability rates for 20 mils and up- 
wards is indicated. This work is of 
a rather practical nature because of 
test containers used. Less variables 
would be involved using heavy sheet- 
ing in test cups. Also considerably 
and accurate 
would be 


heavier 
gauge 
Straight lines were used in Fig. 5 be- 


gauges more 


control possible. 
cause of the small number of points. 
However, there is at least an indica- 
tion from the points on the water 
curves of even less transmission for 
thicknesses above 66 mils than was 
shown by the curves as drawn. 


References 

1. Parliman, J. H., “Polyethylene Per- 
meability,” MoperN Packacinc, July, 
1948, p. 198. 

2. Parliman, J. H., “Polyethylene Per- 
meability—II,” MopERN PACKAGING, 
March, 1949, p. 119. 

3. Myers, C. S. and Phillips, F. R., 
“Permeability of Polyethylene Films and 
Sheeting to Volatile Liquids,” abstract of 
Report DL-32, Bakelite Corp. 














Tuere’s SOMETHING about Kodapak Sheet that seems 
to cast a spell over merchandise—and people. Its gleam- 
ing transparency adds sparkle and “‘life,” makes cus- 
tomers want to buy. At the same time, it acts as a 
barrier against fingering. As a result, goods packaged 
in Kodapak Sheet sell faster, stay fresh longer. 

Kodapak Sheet comes in two basic forms: Kodapak I 
Sheet, cellulose acetate, in gauges up to 0.060”; Koda- 
pak II Sheet, cellulose acetate butyrate, in gauges up 
to 0.002”. Both are made to the same high standards, 
under the same conditions as Kodak photographic film 
base. 

To learn more about the fabrication possibilities and 


practical uses of Kodapak Sheet, consult your nearest 
representative, or write Rochester. And the extensive 
facilities of the Kodapak Demonstration Laboratory 
are always available, by appointment. 


Cellulose Products Division 


Eastman Kodak Company, Rochester 4, N. Y. 


Sales offices: New York, Chicago. 
District Sales Representatives: Cleveland, Dallas, Philadelphia, Providence. 
Pacific Coast Distributor: Wilson & Geo. Meyer & Co., San Francisco, 
Los Angeles, Portland, Seattle. 
Canadian Distributor: Paper Sales, Ltd., Toronto, Montreal. 


FOR THE DISPLAY YOU WANT...THE PROTECTION YOU NEED... 


Kodapak Sheet 


“Kodapok” is o trade-mark 











uestions 


nswers) 


This consultation service on packaging subjects is at your com- 
mand. Simply address your questions to Technical Editor, Modern 
Packaging, 122 East 42nd St., New York 17, N. Y. Your name or 
other identification will not appear with any published answer. 


Packaging one-time-use powder 


QUESTION: We are trying to pack- 
age a very perishable, coarse-grained 
powder in an airtight container which 
would dissolve instantaneously in 
water at 160 deg. F. The container 
must be non-absorbent and must hold 
a quantity equal to about two level 
teaspoonfuls. The product is to be 
used in the making of a hot drink. 
We have considered sealing the pow- 
der in gelatin film which would dis- 
solve instantaneously in hot water, or 
in cellophane bags using a combina- 
tion of a filter paper and cellophane. 
We would appreciate your sugges- 
tions or ideas for a container. 


ANSWER: It is not clear as to the 
exact protection which your product 
requires. If it is highly hygroscopic, 
the packaging can be accomplished 
without airtightness. If it is suscepti- 
ble to oxidation, then it may be neces- 
sary to use glass jars, metal cans or 
heat-sealed foil. Sealing the powder 
in a gelatin capsule or film would not 
protect against moisture gain and so 
the gelatin capsule should be placed 
in a metal can or glass jar for moisture- 
proofness or airtightness. If the prod- 
uct is to be steeped, then it could be 
packaged in a heat-sealing filter paper 
such as is used for tea bags and these 
units placed in moistureproof cello- 
phane envelopes if only moistureproof- 
ness is required, or in metal cans or 
glass jars if airtightness is a factor. It 
will be necessary for you first to de- 
termine how your product is to be 
used and some of its characteristics 
before you can intelligently contact 
either a custom-packaging company 
or a manufacturer of packages or 
packaging materials. 


Plastics as water-vapor barriers 


QUESTION: We are interested in 
information concerning the ability of 
plastics to resist the penetration of 
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water vapor. We are attempting to 
preserve certain dried biological prod- 
ucts for long periods under storage 
slightly above the freezing point. 
However, we have had difficulty with 
moisture entering through our rubber 
closures and even this small amount 
of moisture affects the potency of our 
product. Can we use a plastic in place 
of rubber and still obtain sealing to 
the glass finish? Can we cover the 
entire bottle with a plastic which can 
easily be removed? 


ANSWER: All organic materials 
have some permeability to water vapor 
and the amount transmitted will de- 
pend upon the particular material, its 
thickness, temperature and time of 
storage and the vapor-pressure dif- 
ferentials between the interior and ex- 
terior of the container. Apparently, 
your product is extremely sensitive 
to moisture pick up, since the total 
amount of water which would pene- 
trate a rubber closure at the tempera- 
tures you indicate would be very small 
even over an extended period of time. 
Rubber is not as effective a moisture 
barrier as some of the plastics, but it 
is doubtful if the plastics would prove 
as effective as closures, since they 
might not satisfy the mechanical and 
certain other of your particular re- 
quirements. 

The best way to improve the func- 
tion of your present closure and to re- 
duce leakage between the rubber and 
the glass would be to use a secondary 
metal cap os closure. The proper 
form of such a cap would reduce the 
integrity of the seal of the rubber 
against the glass. 

You should also consider the use 
of a small amount of desiccating mate- 
rial which would be held in the neck 
of your bottle or attached to the 
closure. The use of a desiccating 
agent would adsorb the small amount 
of moisture which is entering through 
your present closure and would insure 


that no moisture could reach your 
product. 

There would be no advantage in 
attempting to dip the completed pack- 
age in a plastic composition. This 
procedure would be involved and ex- 
pensive and would not materially af- 
fect the moisture penetration. Such 
plastic coatings over bottles are very 
useful in preventing serious effects 
from the breakage of bottles contain- 
ing dangerous materials, but this re- 
sult would not be necessary in your 
particular case. 


Laminating film to paperboard 


QUESTION: We are interested in in- 
formation on the techniques of lami- 
nating thin-gauge acetate film to 
paperboard, Do you have published 
articles giving this detail, or can you 
indicate a source of such information? 
We require a product of this type be- 
cause of the gloss and scuff resistance 
it imparts to the paperboard. 


ANSWER: At various times articles 
have appeared giving general infor 
mation on lamination processes of this 
type. However, it will be necessary 
for you to apply this information to 
your specific equipment, paperboard 
and acetate film, as well as to the end 
use. There are many adhesives that 
will adhere acetate both to paper and 
to paperboard. The choice of ad- 
hesive depends on whether the ace 
tate is printed or plain, upon the 
finish of the product and how the 
laminated combination is to be fab- 
ricated. It is also important to know 
if the laminated structure will be sub- 
ject to unusual temperature extremes, 
to oils or fats, or to any other unusual 
circumstances which might tend to 
affect its stability or adhesion. There 
are also a great many techniques for 
applying the adhesive. The one you 
use will depend upon the limitations 
of your machinery. 
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NEW ICE CREAM PACKAGE COMBINATION’ 
features 


SUNDAE TOPPINGS 


in 
laminated 





x Ua hy 


tA Pint O° Sundaes” (special ice cream carton and syrup topping 
packed in saran-pliofilm laminated pouch) manufactured and distrib ited 
by Nu-Pak Products, Inc. 340 West Huron Street, Chicago 10, Ill. 


CE CREAM manufacturers are in- 

creasing their sales by giving their 
customers a convenient ice cream com- 
bination package complete with deli- 
cious sundae toppings packaged in a 
transparent, moisture-proof saran- 
Pliofilm* laminated pouch. The pliable 
saran-pliofilm laminated pouch with- 
stands the sub-zero temperatures under 
which ice cream is stored. 
This is just one more packaging appli- 
cation for saran film where the manu- 
facturer has taken advantage of its 
superior packaging qualities of imper- 
meability . . . transparency . . . tough- 
ness and pliability. Currently, saran 
film is being widely used for packaging 
liver sausage, natural cheese, olives, 
dried fruit and many other foodstuffs. 
Perhaps you can increase your sales by 
packaging with saran film. Write Dow 
today and let us put you in touch with 
a saran film converter. 


Please 


Name 


City. 


Street__ 


x 


‘.. POUCH 


. 


* 
? 


Available—saran film comes in rolls of 
different widths. Bags or laminated 
pouches and printed rolls are available 
from converters. 

Low moisture and gas transmission —pre- 
vents flavor migration of sundae topping 
to ice cream packaged in container. 
Saran film imparts no flavor or odor—to 
sundae topping even over extended 
periods of storage. 


High bursting strength—keeps sundae 


cut out—send in today! 


The Dow Chemical Company 

Plastics Division, Dept. TOF-52 

Midland, Michigan 

send me detailed information about 
soran film packaging for 


—— . Title__ 


Company _ snes 


State. 





*Pliofilm, T. M.—The Goodyear Tire & Rubber Company 


Plastics Division—Packaging Section 


Shi cs cb Sonim iancine timid atiaete aes iasS okra 


* 


‘AGS 


topping vouch intact during shipping 
and handling, thereby assuring tempting 
freshness and purity until used. 


Sealing properties—saran film can be 
heat-sealed by certain continuous belt 
type sealers and electronic sealing equip- 
ment. If laminates or paper cappers are 
used, many of the conventional type 
sealers can be used. 


Dow technical service—can give answers 
to your specific plastics packaging needs. 


see " : oe} ‘ Ps Pe f ; 


TOF-52 + THE DOW CHEMICAL COMPANY + MIDLAND, MICHIGAN 


New York + Boston + Philadelphia + Washington Atlanta © Cleveland » Detroit « Chicage + St. Louis « Houston « San Francisco » Les Angeles © Seattle « Dew Chemical of Canada, Limited, Torente, Canada 
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SIBILEPY 
encourages shopping 


says Glenn R. Grife 


Executive Vice President 
Red Owl Stores, Incorporated 
Hopkins, Minnesota 





“All our grocery departments 
nowadays bear evidence to 
increased sales when the visi- 
bility force is employed. No 
exception is our canned foods 
line which includes specific 
items packed in glass, to the 
extent of their availability. 
Visibility encourages shopping 
which otherwise would not 
occur.” 


Products that might be passed up are stopping 
customers and catching sales through visual 
wraps. 
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The only visual package for processed” Yoods is 


f 
GLASS 


Now you can materially increase your sales 
per outlet by packing your fruits and vege- 
tables in glass and tin. 





Basic research in the American Stores of 
Philadelphia proves that glass containers— 
along with tin—increase TOTAL SALES. 

Dealers welcome this new combination be- 
cause it boosts their total sales without using 
extra shelf space and without increasing 
their total stocks except as necessary to 
provide for increased sales. Put glass to work 
for you. It adds a sparkle that catches cus- 
tomers’ eyes, encourages impulse purchases, 
increases TOTAL SALES. 


*Heat sterilized in container 


Qas CONTAINERS SELL FOOD BY SIGHT 


OWENS-ILLINOIS GLASS COMPANY + TOLEDO I, OHIO + BRANCHES IN PRINCIPAL CITIES 


PTE 
Tin containers plus glass containers make reg- _—Visibility has long been at work for dozens of 


ular shelf displays more attractive...increase products in glass. People are reminded when 
total sales of a product. they SEE. And when reminded, they BUY. 
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SHEET PLASTIC CYLINDER FABRICATORS 
for transparent packages and visual displays have just been 
made available by the Taber Instrument Corp., 119 Goundry 
St., North Tonawanda, N. Y. Called the Taber Model 138, 
the machine features a cylinder automatically sized to exact 
diameter before the lap point is sealed, which is said to elimi- 
nate variation in diameter 
due to looseness of wrap 
of the sheet around a solid 
mandrel commonly used. 
A 2-in. precision adjust- 
ment in diameter is ac- 
complished by turning a 
single hand knob operat- 
ing a fine thread screw 
on top of the machine. 
A set of five mandrels is 
available for producing 
cylinders from 2*/2 to 8'/s 
in. in diameter and up to 10 in. in length. The machine, oper- 
ated by foot treadle, is equipped with a wick-type solvent ap- 
plicatér. The Model 138 cylinder fabricator is a companion 
machine to the company’s Model 135 cylinder beader. 


LARGE-SIZED POLYETHYLENE BOTTLES 

for shipment of quantities of corrosive chemicals in excess of 
one gallon, have been developed by Tom Lawson Associates, 
8 W. 40th St., New York 18. The bottles are formed of two 
‘/s-in. walls which are molded to shape and heat sealed 
for a full-round light-weight container said to be capable of 
withstanding internal pressures of at least 200 psi. Special 
molds can be designed for runs of as low as 5,000 pieces. 


A NEW DISPOSABLE CLOSURE 

for liquid-food jars designed to increase eye appeal and afford 

added convenience for the consumer features an adaptation of 

the Dripcut stainless steel cut-off slide. This efficient Dripcut 
disposable closure is designed to 
increase sales at little cost to 
production of food package 
goods. The functional nature 
of the new closure is said to 
have wide consumer appeal, 
since it saves time and adds 
to kitchen efficiency. The clo- 
sures fit all standard 48 and 53 
mm. jars and are available in 
three colors: yellow, red and 
green. Complete details are 
available from the manufacturer, 
Dispensers, Inc., 6235 S. Man- 
hatten Place, Los Angeles. 


AUTOMATIC IMPRINTERS FOR ICE-CREAM CARTONS 
are being offered by the Wrap-Ade Machine Co., 83 Valley St., 
Belleville, N. J. This new Wrap-Ade Flavor Printer is de- 
signed to imprint flavors on 1-pt. ice-cream containers so that 
the manufacturer does not have to carry high inventories. The 
unit operates at a speed of 60 per minute and one operator can 
handle the filling of the magazine and take off the printed car- 
tons. The hot-leaf stamping method is used, which is said to 
produce imprints of any color which cannot be smeared and 
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which appear as part of the original print job Change from 
ene flavor to another is said to take only about 1 minute. The 


machine is said to be inexpensive in cost and maintenance. 


A NEW FATIGUE TESTER 

for*testing loaded paperboard, fibreboard and wooden ship 
ping cartons and boxes, manufactured by L. O. Koven & Bro., 
Inc., Jersey City, N. J., establishes test procedures that are 
said to indicate (1) the ability of a container to withstand 
various shocks and impact stresses simulating those which may 
be expected in handling and 

shipping, (2) the ability of 

packing and carton designs to 

protect the contents when sub- 

jected to such shocks and 

stresses and (3) comparison of 

different designs of containers 

of the same size and carrying 

the same load. The tester is 

built in two models. The 

Model A is capable of handling 

containers up to 20 by 20 by 20 

in. in size and not exceeding 

250 Ibs. in gross weight. 

Model B_ handles containers 

having a length of over 20 in. 

and up to about 72 in., weighing up to 1,000 lbs. gross. One 
of the Model A machines is now in use by the Minnesota Min- 
ing & Mfg. Co. in St. Paul, Minn., for testing tapes 


A NEW FOOT-OPERATED PORTABLE NAILER 


has been developed which is said to drive through light. metal, 
prestwood and both hard and soft woods five times faster than 
ordinary nailing. The nailer, developed by the Heller Co., 
2131-A Superior Ave., Cleveland 14, Ohio, drives and counter- 
sinks spear-pointed Heller lock nails */. to « in. in length 


ROTARY GLUE BAG-SEALING MACHINES 


for non-heat-sealing materials have been introduced by Amsco 
Packaging Machinery, Inc., Long Island City, N. Y. This 
completely automatic high-speed rotary glue-sealing machine 
is said to be capable of exceptional high speed production. 
Bags are fed into the machine by a filling-machine operator or 


from a synchronized conveyor belt. The bag is carried 
through a special folding device, either single or double fold, 
and an adjustable glue applicator. A heating chamber, con- 
trolled by an adjustable dial-type thermostat, tacks the ad- 
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Cut atoning (Costs 


BY INCREASING OPERATOR OUTPUT 
480% TO 1500% 


with the NEW JONES ""“CMV”’ cartoner 


QUICKLY ADJUSTABLE to 
pre-calibrated settings for 
Even at speeds well below capacity, the new JONES ALL CARTON SIZES 
“CMV” Cartoner makes astonishing savings, on one- 
piece or multiple loads, on long or short runs. 


85% to 90% of the usual time and effort of hand loading 
are eliminated by this “CMV” machine. 


To meet competition — to increase profits — investigate 
this new and thoroughly tested development of the 
largest manufacturer of auto- 

matic cartoning machines in 

the world 


Feeds and opens cartons—all sizes 
within range indicated. 


'Q Tucks bottom flaps—reverse, straight or aire 


plane type cartons. 


Carries cartons vertically, in smooth and _ constant 
motion, past 1 to 3 operators for easy manual loading. 


@ Closes and tucks top flaps. Specifications 


Available 


ee Re. 8 Box 2055 
CINCINNATI, OHIO 





— ONE RELIABLE SOURCE 
FOR ALL CYLINDER REQUIREMENTS 


When you need cylinders — plate, rotogravure, 

rubber covered or pluin steel — Pamarco engineering 
and production experience in all phases of printing and 
packaging systems can g highest possibi 
performance, long service and lower costs. The next time 
you need cylinders, call Pamarco — you'll like the way 





your order is handled! 


NO-FLEX 
GUARANTEED 


Unconditionally 
Guaranteed for Severe Service 


CYLINDERS 


or bette’ assure perfect impressions on every run. 


~ ANILINE 


New No-flex cylinders can't flex or whip — 


Exclusive Pamarco tube construction re- 
duces weight — has proven stronger than 
solid steel by actual tests. All cylinders 
— finished to exact specifications and 

lly inspected before shipment. For faster 


printing: service, lower costs and better printing, 


call Pamarco. 


Pamarco supplies accurate core or base 


ROTOGRAVURE cylinders especially designed for use in 


rotogravure process reproduction work. All 


CYLINDERS Pamarco Rotogravure Cylinders provide 


RUBBER 
COVERED 
ROLLERS 


PAPER MACHINERY & RESEARCH e INC 


long service in continuous production and 
can be engineered to special needs. 


Pamarco cores for rubber covered rollers 
have a reputation for quality based on fine 
performance in countless applications in a 
diversified list of industries. Whatever your 
operation — count on Pamarco dependabil- 
ity, increased efficiency 


Pamarco plain steel rolls for every purpose 
are precision ground and finished to closest 
tolerances, as specified. Any size or shape 
can be produced quickly to meet your in- 
stallation schedule. Send blueprints for 
prompt estimates without obligation. 


RE ° ROSELLE, NEW JERSEY 


QESINA 


CAPPERS 


A model for every purpose... 
A speed for every need! 


STANDARD 
single Head 


CAPACITY 
UP TO 60 
PER MINUTE 


HIGH SPEED 
straight 

line 

screw capper 


FLEXIBLE 
FAST 


FULLY 
AUTOMATIC ™ 


AUTOMATIC CAPPER 


Not an ordinary 
cap tightener 
but a real 

Semi Automatic 
Screw Capper 


Requires no 
Operator 


wens 
QE SI NA ®: AUTOMATIC MACHINERY 
COMPANY, ‘INCORPORATED 


COURT & CREAMER ST BROO Ww YORK 
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hesive on the bag, which then passes to a long belt com- 
pression section where the adhesive is set under pressure. The 
machine, available in bench and floor models, is adjustable for 
practically any size bags by a simple crank mechanism. 


FLEXIBLE, LIGHT-WEIGHT PROTECTIVE WRAPPINGS 


for bulky, irregularly-shaped products are being manufactured 
by the G. B. Lewis Co., Watertown, Wis. 
made of the same wire-and-wood woven construction as the 


The material is 


company’s shipping boxes and is said to be particularly effec- 
tive in preparing heavy castings, gears, pulleys and similar 

difficult items with adequate 
It can 
also be used for enclosing the 


protection for shipment 


sides of crates when a semi- 
enclosed sheath is advisable. 
The wrapping is available in 
any specified width from 5 to 
37 in. in rolls of 300-ft. lengths. 
The company says that the 
light-weight 





protective wrap 
saves on shipping and labor 
costs and is adaptable for a 
wide range of products. 


FILAMENT-TAPE DISPENSERS 


accommodating tape widths from */: to 1 in. and up to 72 
yds. in length have been introduced by Minnesota Mining & 
Mfg. Co., 900 Fauquier St., St. Paul, Minn. Called a “Scotch” 
brand filament-tape hand dispenser, the new all-metal unit is 
designed for use with the company’s “Scotch” tapes and other 
hard-to-cut tapes. A thumb-operated trigger actuates the ra- 
zor-sharp cutting edge. Dulled blades are changed as easily 
as safety-razor blades, it is said, and five replacement blades 
are included with each dispenser. Both dispensers and tapes 
are available from paper jobbers nationally 


NEW LABEL GUMMERS 


said to apply adhesive at a carefully controlled uniform tem- 
perature to ungummed labels have been announced by the 
King Sales & Engineering Co., 210 First St., San Francisco 
This new 9-in. King label gummer (Model F9-HTR) was 
designed to cover jobs where maximum adhering tenacity is 
required and for adhesives which require heat at the time of 
application to the label sur- 

face. The glue pot is sur- 

rounded by a water jacket 

in which the water is 

heated to any desired de- 

gree, from room tempera- 

ture to boiling point, 

through an _ adjustable, 

thermostatically controlled 

heating element. The manufacturer claims this method is the 
most satisfactory in heating adhesives, as the water jacket ap- 
plies a uniform heat to all areas of the glue pot and prevents 
hot spots which would burn or break down the adhesive. 


ADHESIVE FOR BAG-TOP LABELING 


designed to fill the need for a fast-setting, hot-strength adhesive 
that will not squeeze out between the jaws or rollers of bag-top 
labeling machines is being offered by the Nashua Gummed & 
Coated Paper Co., Nashua, N. H. This new thermo-adhesive 
grade is known as Imac BT and is available on 60-lb. Krome- 
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making a quality product — 
is bu . 


siness 


Gore 
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savage 
L. BAZZINI CO. wwe. 


High Speed 
Automatic 
Glue Sealing 
Machine. 


use AMSCO 
PACKAGING EQUIPMENT 


No ball game or circus is complete 
without a bag of peanuts and the 
possibilities are they are Bazzini’s . . . 
one of America’s largest packagers of 
peanuts in the shell. Bags by the tens 
of thousands are sold every week and 
each is securely glue-sealed on an 
AMSCO High Speed Automatic Glue 
Sealing Machine. snags Egy 


Rotary Heat Sealer 


Hi-Speed Rotary 
Heat Sealer 


If your product is packaged in Cello- 
phane, Pliofilm, Polyethylene, Diafane, 
Maralux, Foil or Paper . . . you can do 
a better sealing job at lower cost with 
an AMSCO. If the material is heat 
sealable .. . if it can be glued... 
AMSCO can supply the machine to 
meet your requirements. 


AMSCO manufactures high speed 
automatic rotary bag sealing machines, 
conveyors, foot-operated bag sealing 
machines and hand sealers. 

Write Dept. MP-9 for complete information 


$CcO 
PACKAGING MACHINERY, INC. 


31-31 48th Avenue « Long Island City 1, N. Y. 
Specialists In Diversified Packaging Equipment 


Hand Sealer 
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will announce in 


the near future 


TWO NEW 
AUTOMATIC 
TUBE FILLING 
MACHINES 


one to take the place of the 
famous Colton No. 17 which for 
so long has been the world’s 


most popular tube filler. 


The second new machine will 
deliver more production and will 
have wider application over a 


greater range of tube sizes. 


Pre-announcement inquiries 
regarding the latest developments 
in tube filling equipment are 
invited from those interested in 


earliest deliveries. 





Equipment and Materials 


kote, 60-Ib. C1S White Litho and 65-lb. Kromekote cover stock 
(65 lb.—20 by 26-500). Properties claimed for the new ad- 
hesive are: quick set over a wide temperature range, no 
squeeze-out of adhesive between jaws or rollers on bag-sealing 
machines, competitive cost, immediate adherence to a wide 
variety of films and other bag-making materials, viscous and 
tacky at the high temperatures required to seal multiwall bags, 
excellent printing qualities and good storage and handling 
characteristics. A bulletin showing development test results and 
explaining the qualities and uses of the new adhesive grade is 
available on request to the company. 


A NEW OPTICAL PRODUCTION TOOL 


for more accurate control of gravure printing and plate-making 
processes, the AO gravure microscope, has been developed by 
the Instrument Div., American Optical Co., Buffalo, N.Y. Com- 
bining a microscope optical system with special measuring de- 
vices, the instrument is 
said to be able to meas- 
ure the depth and width 
of gravure plate cells 
with an accuracy of plus 
or minus one micron. 
This information provides 
a guide to ink consistency 
needed for best results 
and may also be used as 
a control during etching 
operations. The _light- 
weight instrument _ is 
adaptable to gravure rolls 
and flat plates either on 
or off the presses. With 
rolls smaller than 4 in., 
an accessory stand is available. The instrument is equipped 
with plastic inserts to prevent damage to the plates, a built-in 
vertical illuminator and a magnifier for micrometer readings. 


A NEW WRAPPING MACHINE FOR BAKERIES 


which is said to incorporate new engineering principles and 
new, light-weight materials is designed to wrap at speeds up 
to 65 quality packages per minute. Known as the Super-Stand- 
ard wrapper, the machine is produced by American Machine & 
Foundry Co., 485 Fifth Ave., New York. New features include: 
planetary four-point geneva, with sealed gear case and ball and 


Arthur Cc 0 LT 0 N Company 


DIV. SNYDER TOOL & ENGINEERING COMPANY 
3416 E. LAFAYETTE ¢ DETROIT 7, MICHIGAN 


Offices in Principal Cities 
OTHER COLTON EQUIPMENT 


New Rotary Tablet Presses © Punches and Dies 
New Granulators and Mixers 
New Drying Ovens © New Coating Stands 
Capsulating Equipment © Triturate Machines 
New Powdered Metal and Preform Presses 

Tablet Counters © Pill Making Equipment 
Suppository Molding Equipment 
WRITE FOR LITERATURE 


roller bearings used throughout; light-weight anti-friction infeed, 
with precision roller bearings, extended pitch chain and heat- 
treated Duraluminum pushers; swinging tuckers, actuated by 
a double-harmonic cam for smooth movement and heated to 
prevent accumulation of wax; “micradjust” paper drive, with 
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BALANCE 








| 
Is The) | Key To 
Outstanding \ | Performance 


Low Cost 
Heat Seal 
Tensile Strength 
Blocking Resistance 


MOORE and MUNGER Specifications mean PERFECTION 
IN PETROLEUM “@ for every packaging need. 


pe New York C 


Moore & Munger—33 Rector Street 
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a variable speed adjustment, to prevent loaf crushing by pro- 
viding the correct amount of paper for any sized loaf; accurate 
temperature setting provided by four thermostats for the four 
basic heating zones; “feather-weight” back tension, incorporating 
an adjustable aluminum back pusher. 


PRINTING GUMMED TAPE AS IT IS USED 

is accomplished by the new Ad-O-Matic machine developed 
| by Travers & Co., Inc., 665 Atlantic Ave., Boston, Mass. The 
unit, which fits any ordinary tape shooter, is easily attached by 
removing just two screws from 

the shooter and placing the 

Ad-O-Matic in position. It be- 

}comes an integral part of the 

| shooter by replacing the screws. 

1A message 8 in. in length 

| that is said not to smear or blot 

jand is waterproof can be 

printed on tape 1 to 4 in. wide 

in one of six colors: red, green, 

blue, purple, brown or black 


1 NE W id Copy changes may be made 

in a few seconds, the ympany states. Advantages cl: od 
A req y l ea to for the machine ei eae aiathaie ak dudiedtiin + 
make your package stand out 


By arrangement with Switzer Brothers, Inc. 


buying and stocking large quantities of printed tape. 


A NEW TYPE OF BAND SEALER 

for sealing homogeneous films, known as the Sav-Way Triplex 
Sara Sealer, is guaranteed by its manufacturer—Sav-Way Sara 
Seal, Inc., 30 Emery St., Detroit, Mich.—to seal any material 
that is heat sealable: Pliofilm, polyethylene, foils, vinyl, etc 
The Triplex has three sets of spring-loaded (fully adjustable as 
to opening or gap) heating shoes, whereas the standard ma- 
chine has only one set. The multiple set of heating shoes per- 
mits better sealing of gusseted bags and the adjustment of each 
section. The Triplex machine is said to do a good practi- 
cal job of sealing at 60 to 65 ft. per minute. The Triplex ma- 
chine is only sold with water-cooled shoes, as heat cannot be 
removed fast enough with an air-cooled shoe. It comes 
equipped with 110 volts, 60 cycle, AC motor. There are six 
150-watt cartridge heaters in the heating shoes. 


- 
> 
| 
- 
. 
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Write for color samples and source GLASS-REINFORCED PAPER 
of supply for DAY-GLO Flocked paper. known as “Glas-Kraft,” a non-deteriorating, waterproof, glass- 


reinforced packaging material, is now available in unlimited 

Please direct all inquiries concerning quantities for general use, it has been announced by Glas-Kraft, 
DAY-GLO FLOCK to Inc., Lonsdale, R. I. Glas-Kraft is light weight, smooth, pliable, 

hard to puncture and is said to be almost impossible to tear 

All-directional reinforcement comes from continuous glass fibres 

swirled between two plies of fine-specification kraft and bonded 

under heat and pressure in a special waterproof all-weather 

laminant. It is available in three standard grades in rolls or 

sheets up to 96 in. in width. 


LMNOCOGS: TWO NEW WAXES 


which appear to have characteristics which make them in- 


teresting in reformulating wax blends to eliminate or re- 
duce resin additives have been introduced by Commerce Oil 
i Corp., 445 Park Ave., New York. The waxes, designated as 


Micris 1000 and 3717, are said to be fully refined, have unusual 
toughness and can be blended to produce coatings of improved 


PION é ER PRODUCERS OF | properties. They are said to be of interest to manufacturers of 
SURFACE-COATING FLOCKS : waxed papers and other wax users for packaging who may be 


faced with resin shortages if Government controls are imposed. 
110 Moshassuck St. Pawtucket R. Samples and technical data are available from the company. 
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OUTSTANDING FOR RESULTS AND ECONOMY 


PAPER COATINGS ............. 


(water vapor transfer) 


Good Crease Resistance 
Good Anchorage to Various 
Paper Stocks 


Good Heat Seal 


NATUR AL RUBBER ined taaeteines 
PLIOLITE 


jae get better moisture-resistant of its kind on the market today. 
paper coatings with Goodyear’s 
Pliolite NR— because it’s made from 


the highest grade of low-protein- 


In addition to moistureproofing 
papers, Pliolite NR is being used 
successfully in a wide range of in- 
dustrial applications. For assistance 
treated with reagents to form the __ in its application to your problem— 
only cyclized rubber-resin product full details—samples, write: ne SRD Caley ia ary nearer a 


content natural crepe rubber, 


GOODYEAR, CHEMICAL DIVISION 
AKRON 16, OHIO 


Pliolite NR starts with the finest grade of 
pure rubber crepe, shipped from the planta- 
tions in bales like those shown here. 


‘9 
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“- 4 : = 








SEAL IN 
FRESHNESS 


with 


Pliolite NR coated papers—ceither glassine or kraft— 
have the bigh gloss and firm, hard feel that bring 
added sales appeal to your product. In addition, you 
get all these advantages when you coat with 


Pliolite NR: 


Excellent Water Vapor Transfer Resistance —Pliolite 
NR has excellent resistance to passage of water vapor, 
compared with other well-known coatings. 


Good Crease Resistance — multiple creasing of Pliolite 
NR coated stocks does not affect WVTR as drastically 
as it does other coatings. 


Good Anchorage to Various Paper Stocks—coatings 
will not strip, and when heat-sealed are more than 
strong enough so that paper will tear before seal fails. 


Good Heat Seals—quickly made with a hot iron in the 
range of 275° to 300°F. Degree of heat seal depends 
on attaining this temperature range. 


Uncoated glassine permits 100% evaporation of water after 
214 months. Pliolite NR coated glassine retained 85% of water. 


GOooDy 


UNCOATED STOCK 


High Gloss, Freedom from Blocking, Good “Slip” add 


to appearance and handling characteristics. 


Single Solvent—makes for simple manufacture, ease 
of solvent recovery, ready regulation of viscosity of 
Pliolite NR coatings. 


Simple Formulation—needs no extensive modifica- 
tion to attain most-desired characteristics in paper 
coatings. 

Economical—low density makes possible coatings of 
same thickness as other materials, using fewer pounds 
of coating per ream. 

Excellent Stability —Pliolite NR coatings have main- 
tained good WVTR and good heat seals over long 
periods, 

Check over these advantages. Compare them with the 
present coating material you're using. You'll see why 
packagers everywhere have switched to Pliolite NR. 


Standard Packaging Machinery heat seals Pliolite NR 
coated glassine in making popcorn bags. 


ys | | : 


USE PROVED 


Products 


EAR 


COATED WITH PLIOLITE NR 





wraps any flat shape 





Fully Automatic 


. . » Saves on materials 


Almost without effort, the amaz- 
ing Wrap-King turns out 60 to 
125 packages per minute... each 
perfectly wrapped in heat sealing 
cellophane, foil or waxed paper. 
Candy patties, square cookies, 
typewriter ribbons and friction 
tape are but a few of the items 
currently being packaged on 
: Wrap-Kings. 
The Wrap-King 


. . minimum labor costs 


handles fragile products without 
injuring them . . . Changeover 
from package to package takes 
under 10 minutes ... Attach- 
ments to control cut-off of pre- 
printed wraps and to attach 
labels are available. 


Write for descriptive brochure 


Contact your nearest Wrap-King 
representative for full details. 


WRAP-KING corp. 


Perfect Packaging 
West Springfield, Massachusetts 


Less than 4‘ high 
Floorspace— 

20” x 34”plus 
conveyor overhang 


NEW YORK CITY 
|. J. White Corp. 
70 W. Houston St. 
Algonquin 4-0180 


DECATUR, GA. 
Lanham Machinery Co. 
908 West College Ave. 
Dearborn 8516 


CHICAGO, ILL. 
Diederichs & Griffin Co. 
4753 Broadway 
Longbeach 1-3300 


TEKWOOD?’ HELPS 
) LOWER SHIPPING COSTS 


po are you can benefit 
from the unusual versatility 
of this light, strong material 


Tekwood is a wood-and-paper “sandwich” that can save money for 
you... three ways. 


First, its cost is surprisingly low. You start out saving money on 
material. Second, Tekwood is unusually easy to work. Fast unit 
production means you save on labor costs. Third, Tekwood pack- 
ages are light, but tremendously strong. You continue to save on 
shipping costs. 

And Tekwood is equally adaptable for small, decorative pack- 
ages as well as for large shipping containers. For such packages, 
Tekwood may be obtained in special colors. Pick out any color you 
wish ... and, on orders for 50,000 sq. ft. or more, we will match it! 


Prices on request. : 
Republic Aviation Corporation 
used Tekwood for strong, inex- 
pensive containers to protect 
and ship various airplane parts. 


UNITED STATES PLYWOOD CORPORATION 


55 West 44th Street, New York 18, N. Y. 
Manufacturers of Tekwood and Weldwood Plywood 


Tekwood is a patented product—U. S. Pat. No. 1997344 


Surely you'll want complete details on this modern packaging 
material. Write today for Tekwood data. We'll get it into the 
mail fast. 
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Warren E. Hill has been appointed vice president and general 
manager of the Shellmar Div. of Shellmar Products Corp., Mt 
Vernon, Ohio. Mr. Hill will be in charge of sales and produc- 
tion activities of package-material conversion 
plants at Mt. Vernon and Zanesville, Ohio, 
and South Gate, Calif., as well as of sales 
offices in 17 cities throughout the country. 
Mr. Hill is a native of Massachusetts and 
was graduated from Massachusetts Institute of 
Technology in 1924, In 1930, he became as- 
sociated with the Pro-Phy-Lac-Tic Brush Co. 
and was elected vice president in 1936. He 
resigned from this company as the vice presi- 
dent, administrative coordinator and general 
manager of the Plastics Div. in 1949. 
He has been active in civic and trade affairs. He has been 


W. E. Hill 


secretary, treasurer and director of The Society of the Plastics 
Industry, as well as first vice president of the American Brush 
Mfrs. Assn. 

Mr. Hill will replace Ben Verson, acting general manager 
of the Shellmar Div., who will resume his duties as treasurer 
of the company. 


Plans for the construction of a second Los Angeles plant at the 
American Can Co. for the manufacture of food cans have been 
announced. It is expected that construction will be started in 
the very near future and that it will be in full operation by 
the middle of 1951. Pending completion of the new plant, 


American Can has leased the Terminal Island warehouse of 
the National Metal & Steel Corp., which will serve as a ware- 
housing and distribution point for cans for harbor-area fish 
canners. The new plant, to be located on a 35*/s-acre site 
in the Wilmington district of the city, will supply container 
requirements of fish canners on Terminal Island, as well as 
citrus and other food packers in the Southern California area 


Albert W. Stompe, general sales manager of Marathon Corp., 
Menasha, Wis., has resigned to join the Diamond Match Co., 
New York, as executive in charge of sales. 


Mrs. A. Heribert, formerly of A. Heribert Co., announces the 
formation of Poly Perm Printing, Inc., for printing glass and 
plastics, including polyethylene bottles, closures, etc. Officers 
of the new company are: Mrs. A. Heribert, president; L. Hen- 
neberger, vice president; E. A. Geiger, treasurer; M. R. Geiger, 
secretary. Address of the firm is 64 W. 23rd St., New York. 


Bradley Dewey, Jr., has been appointed 
manager of the Cryovae Division of the 
Dewey & Almy Chemical Co., Cambridge, 
Mass. Dr. Dewey will head up the sales, 
manufacturing and research activities of the 
division, which manufactures Cry-O-Rap 
bags and tubing. He succeeds John A. Lunn, 
who recently joined the Kendall Co. 


The Visking Corp. announces the following 
changes in production and sales supervision 
of the plastics division in Terre Haute, Ind.: 
E. B. Cahn, general manager; J. Bernard, 
sales manager; H. Harris, general sales supervisor. L. E. 
Houck, former general manager, has been appointed assistant 
general manager of Visking’s cellulose casing division, Chicago. 


B. Dewey, Jr. 
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E. C. Vierling has been appointed Midwest 
district manager for Howard Plastics, Council 
Bluffs, Iowa, with offices at 35 E. Wacker Dr., 
Chicago. Mr. Vierling will serve the northern 
portions of Indiana and Illinois and in upper 
Michigan for the firm’s polyethylene products 


A new modern plant in Chicago is scheduled 

for opening this fall by Sherman Paper Prod- 

ucts Corp., Newton Upper Falls, Mass. It 

will be equipped with a battery of corrugators 

to turn out volume production on A, B and C 

Vierling fluted material. Packing, packaging and dis- 

play materials in corrugated form, also lami- 

nated, die-cut and fluted items, will be available. The plant, 

to be located at 2245 W. Pershing Rd., will be under the 
management of Arthur L. Lytle. 


Edward B. Conway has been elected a director of National 
Starch Products, Inc., New York, makers of adhesives 


John D. Morgan, former sales manager of the Dixie Wax Paper 
Co., Memphis, Tenn., has been appointed to the executive 
staff of the Shuman Equipment Co., Pittsburgh, Pa., makers 
of packaging machinery 
and packaging converters 


Dick Warren has recently 
joined Milprint, Inc., Mil- 
waukee, Wis., as manager of 
the firm’s Special Films Di- 
vision. Mr. Warren was for- 
merly with Goodyear and 
the Flex-Vac Div., Standard 
Cap & Seal Corp. Milprint 
has also announced the ap- 


D. Warren D. Delahunt 


pointment of Dave Delahunt as manager of its Produce Division 


The United Board & Carton Corp. has appointed Edwin W. 
Kaler as general sales manager. Mr. Kaler’s headquarters will 
be in Syracuse, location of the company’s general offices. 

United Board & Carton Corp. also announces it will install 
three transformers at its Thomson, N. Y., paperboard plant 
in order to purchase supplemental electric power, which will 
increase the plant’s capacity for production of quality board 
by more than 20%, it is estimated. The installation is ex- 
pected to be completed in October. 


Edgar B. Flint was recently elected president of the Howard 
Flint Ink Co., Detroit. Robert H. Flint, who is also president 
of the firm’s wholly owned subsidiary, the Flint Chemical Co., 
is now vice president. Howard Flint, who founded the ink- 
making firm in 1920, has been elected board chairman. 


J. H. Robertson has been appointed comptroller of Arkell 
& Smiths, bag manufacturers, Canajoharie, N. Y. 


Jiffy Mfg. Co., Hillside, N. J., has appointed two new distribu- 
tors. Schwarz Paper Co., 1400 S. Canal St., Chicago, will 
represent the company in the Chicago area and The Herbert 
A. Post Co., 548 W. 48th St., New York, will distribute the 
firm’s protective packing materials in the New York area. 


Thomas M. Royal & Co., Philadelphia, have announced the 
permanent closing of their Olney (Philadelphia) plant “for 
economic reasons,” but emphasize that the company will con- 
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this corrugated prepak* 


Protects...merchandises the product 
... displays well...adds color... 
prompts impulse purchases...stimulates 
take-with sales ...saves rewrapping 
time, labor and materials... conserves 
selling space... serves as storage 

box. Goods are sold from floor sample, 
delivered from stock to simplify 
transaction, minimize handling. To win 
dealer enthusiasm and consumer 
approval, give YOUR products 
package action. Consult Hinde & Dauch, 


Executive Offices, 5005 Decatur St., Yours for the asking—CLOSE-UPS OF SUCCESSFUL corru- 
Ss d k Ohi GATED BOXES—a pictorial collection of case-histories on 

andausky, 10. Profitable merchandising with H & D corrugated boxes. 
*Reg. U.S. Pat. Off. Write for it! 


FACTORIES AND SALES OFFICES IN: Baltimore * Buffalo * Chicago * Cleveland * Detroit * Gloucester, N. J. * Hoboken, N. J. * Kansas City, Kan. © Lenoir, N.C. * Richmond, Vo. * Sondusky, Obie 
. Lovis * Watertown, Moss. SALES OFFICES IN: Akron * Battle Creek * Cincinnati * Columbus * Denver * Erie, Po. * Fairfield, Conn. * Findlay, Ohio * Greensboro, N.C. * Indionapolis * Miom 

Minneapolis * Olean, N.Y. * Omaho * Philadelphia * Pittsburgh * Reading, Po. * Roan Va. * Rochester * Toledo * Worcester, Moss. IN CANADA, HINDE & DAUCH PAPER CO. OF CANADA, 
foronto * Montreal * Chatham * Calgary * Holifax *Hamilton * Kitchener * London * Quebec * Regine * St. John, N. B. * St. John’s, Newfoundiond * Vancouver * Winnipeg 
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Single Services at Lowest Cost 


UNIT SERVICE PACKETS 


for all free-flowing solids 


Use these convenient modern single 
service packages and you’ll sell more of 
your product. Experience proves that 
consumers like the easy way Unit Serv- 
ice Packets give them clean, measured 
portions of sugar, salt, medicines, hand 
cleaners . . . in fact, there are Unit 
Service Packets for all powder or 
granular products. Costs are amazingly 
inexpensive ! 
Many Styles . . . Write 
Ask for sample Unit Service Packets. . . 
there’s one that’s right for your product 

. or we'll design a special model to do 
the job. 


Handy! Sanitary! Ideal 





s 
for market testing, sam- 
pling, special promotions 


OMPANY 


Chelsea, Massachusetts 


yi) 4 


EL 


ANILOX 
PRESSES 
2, 3, 4 COLOR 


88 Gerrish Aver - 


GIVES UTMosT PRODUCTION 
HANDLES VARIETY OF STOCK 


SKILLFULLY DESIGNED 


ea 
CARRIES THE LOAD 
= SATISFIED US 
MANFASSET MACHINE CO. 


MINEOLA, N. Y. e Garden City 7-7560 


Plants and People 


tinue in business, concentrating production in their bag-making 
and roll-printing plant in Beaumont, Tex. 
of the 55-year-old Philadelphia plant received notices recently 
on completion of their two-week vacation, being advised that 
the plant had operated at a loss for the last three years. Nego- 
tiations with the United Paper Workers (CIO) for a new 
contract had been in progress. 


Che 500 employees 


Charles E. Eggerss has been elected vice president of the newly 
created Fibre Drum Div., Continental Can Co., Inc., New 
York. Mr. Eggerss was formerly the general sales manager of 
the Paper Converting Division. 

Two appointments have been announced by the newly estab- 
lished Paper Container Div. of Continental. E. R. Van Meter, 
former sales manager of the Paper Container Section, has been 


named general manager and Harry A. Kirk, former regional 


Left to right: 
C. E. Eggerss, 
E. R. Van Meter, 

H. A. Kirk. 


sales manager in charge of paper-container sales in the Pacific 
Div., has been appointed sales manager. Mr. Van Meter will 
be responsible for manufacture and sale of paper cans, cups 
and food containers, with headquarters in Newark, N. J. 

Frank I. Gill has been appointed manager of sales, central 
division, for Continental. Wilson B. Larkin has been promoted 
to general-line sales manager of the division, while Norbert 
M. Potts has been named Chicago district sales manager. 


Duncan C. Menzies, former director of John- 
son & Johnson, has been appointed to the 
newly created post of executive vice president 
and general manager of Ball Bros. Co., Inc., 
Muncie, Ind., glass-container manufacturers. 
Mr. Menzies will be in charge of all manufac- 
turing and sales activities for both the parent 
company and its subsidiaries. Mr. Menzies 
D. C. Menzies also becomes a member of the board. 
National Folding Box Co., Inc., New Haven, Conn., recently 
celebrated the unveiling of its new fluorescent neon sign. The 
giant display replaces the original sign which was erected 25 
years ago to honor National’s box users. 


Lane-Pallas Associates, Inc., 30 Central Park South, New 
York 19, recently organized group of packaging consultants, 
is now handling package design and production problems. 


Roto Bag Machinery Corp., New York, has appointed Pack- 
aging Equipment Sales Co., 887 Broadview Ave., 
as its exclusive representative in Eastern Canada. 


in Toronto, 


Donald R. Earl and Richard W. Lindquist have rejoined the 
New York office of American Coating Mills, Div. 
Illinois Glass Co., as sales representatives. 


of Owens- 


Seventy members of the aluminum foil sales division of Reyn- 
olds Metals Co., are transferring from Richmond, Va., to the 
plant’s headquarters in Louisville, Ky., as part of the re- 
organization of the general sales division. Clarence Manning, 
vice president and member of the board of directors, is head 
of the foil group. J. C. Bjorkholm, in charge of foil adver- 
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tising, is also accompanying the group. Foil sales headquarters 
will be located at 2500 S. Third St., Louisvill 


Lima-Hamilton Corp., New York, has announced the resigna- 
tion of Roland H. Johnson, sales manager for the Hamilton- 
Kruse line of can-making 
machinery. Mr, Johnson has 
joined the Standard-Knapp 
Division of Hartford-Empire 
Co., Portland, Conn., manu- 
facturer of pac kaging equip- 
ment. R. T. Adams, who 
has been sales representative 
for Lima-Hamilton in Chi- 
cago, succeeds Mr. Johnson 


Adams R. H. Johnson 
The Federal Tool Corp., 


3600 W. Pratt Blvd., Chi- 

cago, announces its recent purchase of the housewares and 
novelty-item molds of the Amos Plastics Co., Edinburg, Ind 
Federal Tool Corp. will continue to manufacture these same 
items formerly made by Amos 


Carl T. Collingham of The Collingham Co. has recently ac- 
quired the controlling interest of Stevenson Paper Co., Inc., 
60 E, 42nd St., New York, mill representative for tissue, 
waxed paper and glassine. Mr. Collingham will operate both 
companies from this address, and will continue as Metro- 
politan New York representative for United Mfg. Co., Spring- 
field, Mass., makers of cover papers. 


Willard R. Barrett, formerly vice president and general mana- 
ger of the Hoosier Cardinal Corp., has been named sales mana- 
ger, Plastics Division, General Electric Co., Pittsfield, Mass. 


The recent merger of the Heat Seal-It Co. of Philadelphia, 
manufacturers of heat-sealing equipment, and the Globe Prod- 
ucts Mfg. Co. of Los Angeles, producers of machine tools and 
specialties, has been announced. The new firm, known as 
Globe Products--Heat Seal Corp., will main- 
tain plants and offices in both cities. H. L. 
Reitzes, former head of the Heat Seal-It Co. 
and vice president of the new firm, will be in 
charge of sales and promotion. 
Under the new arrangement, the current 
Heat Seal-It line of equipment will continue 
in production. Additional facilities now avail- 
able at the Los Angeles plant will increase 
production potential by at least 300%, it is 
H. L. Reitzes said, and will result in improved delivery. 
The Eastern plant and offices of Heat Seal-It 
will be permanently maintained at 4316 Lancaster Ave., Phil- 
adelphia. Servicing of Western accounts will be handled from 
the plant, 3380 Robertson Blvd., Los Angeles 


F. B. Havens, former technical field service representative, 
Pigment Dept., Caleo Chemical Div., American Cyanamid Co., 
was appointed Pacific Coast regional manager of the Pigment 
Dept., with headquarters in San Francisco. 


Tom Lawson Associates, 8 W. 40th St., New York, have opened 
a new agency specializing in point-of-purchase displays. 


Some 1,200 persons attended the recent open house at Alvey 
Conveyor Mfg. Co.’s new million-dollar plant in St. Louis. 


Rae oi Rl aT 
J. Ralph Dixon, secretary and treasurer of Tygart Valley Glass 


Co., Washington, Pa., for 15 years, died suddenly on July 3 
Mr. Dixon joined the Tygart Valley Glass Co. in 1916. 
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PACKAGING PERFECTION 


PETERS MACHINES ARE 
ECONOMICAL 
SPEEDY 
ACCURATE 


Why be burdened with high packaging 
costs? Discover now the modern and efficient 
method of packaging your products. 


For high speed carton packaging, Peters 
offers its “Senior” line of packaging ma- 
chinery, illustrated below. 


Besides the “Senior” models, Peters has 
available for those with lower production 
requirements, a “Junior” line of very versatile 
packaging machines. 


Send us samples of the various cartons you 
are now using. We will gladly send specific 
recommendations. 


This PETERS SENIOR CAR- 
TON FORMING & LINING 
MACHINE EQUIPPED WITH 
AUTOMATIC CARTON & 
LINER FEEDING DEVICE sets 
up 60 or more cartons per 
minute, depending upon size 
of carton used. Machine is 
automatic. After cartons 
are set up, they drop onto 
a@ conveyor where they are 
carried to be filled. 


This PETERS D& W TYPE 
SENIOR CARTON FOLD- 
ING & CLOSING 
MACHINE closes 60 or 
more cartons per minute, 
depending upon size of 
carton used. Fully auto- 
matic, no operator re- 
quired. The packages 
enter the machine on 
conveyor belt as open, 
filled cartons and leave 
the machine completely 
closed, ready to be 
packed for shipment or 
to be conveyed into a 


wrapping machine. 


»>ENER 


PETERS MACHINERY .COMPANY 


RAVENSWOOD AVE., CHICAGO 4 
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Eliminates flying dust! 


Fills fast! 


P I Vac Filler 
Model 185* 


for free flowing and non-free 


flowing powders 


based on the efficient controlled 


vacuum filling method 


fills bottles, jars, canisters, cans, 


& plastic containers 


does not lump or cake powder 
during filling 

positive control valve prevents 
dribbling 


large nozzle openings for rapid 


fills 


cleans completely in a few min- 


utes... changes over fast 
vacuum line needs no cleaning 


ever 


fully self-contained . . . just plug 


in for operation 


caster (portable) or permanent 
mounting 


Send for full details now 


* Pat. Pending 


50 Church Street 
Montclair, New Jersey 





| foreign countries. 


| oh am Gohbham Sebdohaeekegetosel 


Wallace E. Coughlin, president of Pack- 
aging Machinery Mfrs. Institute, an- 
nounces the appointment of an Industry 


| Mobilization Planning Committee. The 
| Steering Committee will be headed by 

| George A. Mohlman, chairman of the 
| board of Package Machinery Co., East 


Longmeadow, Mass., and George W. von 
Hofe, president of New Jersey Machine 


| Corp., Hoboken, N.J. Plans for industry 


mobilization will be presented to the 
18th annual meeting of the Institute to 
be held Sept. 23-26 at the Homestead, 
Hot Springs, Va. 

The Institute also announces the es- 
tablishment of a Packaging Machinery 
Information Service at its offices at 342 
Madison Ave., New York 

According to the first report issued 
by the Export Committee, approximately 
50% of the member companies of the 
Institute export their equipment outside 
the United States and Canada. The 
committee, which was established to 
give export assistance to PMMI members 
is headed by John M. Chalfant, export 
manager of Package Machinery Co., 
East Longmeadow, Mass. 


A “Military Packaging Review” will be 
held in conjunction with the Fifth Annual 
Industrial Packaging & Materials Handl- 
ing Exposition in place of the previously 
announced “Government Packaging Re- 
view,” according to R. F. Weber, board 
chairman of SIPMHE. The program 
change is mainly a result of the serious- 
ness of the world situation. In order to 
accommodate the expected increase in 


| attendance, the review will be held in 


Convention Hall, Philadelphia, at 2 p.m. 
on Tuesday, Oct. 10. 


The second Plant Maintenance Show and 
Conference will be held next year in the 
Auditorium, Cleveland, Ohio, Jan. 15-18, 
according to Clapp & Poliak, Inc., the 
exposition management. Present indi- 
cations are that it will be two to three 


| times the size of the initial show held 
| early this year, which drew industrial 


executives from 35 states and many 
Already 120 com- 
panies have leased booth space, which 
exceeds by 61% the total area used for 
the first show. The conference will be 
under the chairmanship of L. C. Morrow, 
consulting editor, Factory Management 
¢& Maintenance. Advance registration 
cards and hotel information may be ob- 
tained from Clapp & Poliak, Inc., 341 


Madison Ave., New York 17. 


The Manufacturing Chemists’ Assn., Inc., 
and the Plastic Materials Mfrs. Assn., 
Inc., have voted unanimously to con- 
solidate and operate in the future under 
the name of Manufacturing Chemists’ 
Assn., Inc. Dr. D. S. Frederick, former 
president of P.M.M.A., announced that 
plans are now being developed for all 
chemical manufacturers interested in plas- 
tic materials to cooperate as an integral 
group within the newly formed associa- 
tion. 

The committees for directing the activ 
ities concerned specifically with plastic 


What's doing 


. 11-23—National 
Arts Exposition, 
Amphitheatre, Chi- 


Graphic 
Interna- 
tional 
cago. 
16-21—National Wholesale 
Druggists’ Assn., annual 
meeting, | Waldorf-Astoria, 
New York. 

21-23—U.S. Wholesale Gro- 
cers Assn., fall 
Greenbrier, White Sulphur 
Springs, W. Va. 
21-23—American Meat In- 
stitute, annual meeting, Pal- 
mer House, Chicago. 
23-26—Packaging Machin- 
ery Mfrs. Institute, 18th 
annual convention, Home- 


meeting, 


stead, Hot Springs, Va. 
25-27—Assn. of National Ad- 
vertisers, annual meeting, 
Drake Hotel, Chicago. 
10-12—Society of Industrial 





Packaging & Materials 
Handling Engineers, fifth 
annual exposition, Conven- 
tion Hall, Philadelphia. 
15-19—National Assn. of 
Retail Druggists, annual 
meeting, Municipal Audi- 
torium, Long Beach, Calif. 
18-20—The Society of the 
Plastics Industry, annual na- 
tional conference, New 
Ocean House, Swampscott, 
Mass. 

23-25—Packaging Institute, 
12th Annual Forum, Hotel 
Commodore, New York. 
23-25—Federal Wholesale 
Druggists’ Assn., annual 
meeting, Greenbrier. White 
Sulphur Springs, W. Va. 
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Must you keep a precious product 
dry? There are Kimble’s right-sealing 
Opticlear vials with the positive “in- 
out” moisture-proof stopper. 


Or do you need handsome vials 


with a screw top, a dropper, or ap- 
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Some of the many ready-made vials always available from Kimble. 


Choose your vial- Kimble has it- 


plicator? Long ones? Short ones? 
Narrow or wide ones? 
Kimble has them all ready for you 
in many sizes. 


And every one of these vials gleams 


with quality, with a definite air of 


Kimble 


glass is clear, even, and sparkling. 


ethical distinction. Because 

Wouldn't you like to see for your- 
self? Let us know the sizes and types 
you're interested in—we'll gladly send 


you samples. 


Specify Kimble for Assurance of Container Quality 


KIMBLE GLASS TOLEDO 1, OHIO 


Division of Owens-Illinvis Glass Company 








| Xe} am Goh bbs 
Information 


ntinued 


materials have been appointed by 
William M. Rand of Monsanto Chemical 
Co., chairman of the board of M.C.A. 
F. H. Carman, former secretary and gen- 
eral manager of P.M.M.A., has joined 
the Washington staff of M.C.A. and will 
continue active in the plastic program. 


Charles F. Hubbs & Co., distributors and 
convertors of wrapping and display pa- 
pers, have released its catalog of display 
materials for the coming fall and Christ- 
mas seasons. The catalogue and the 
current wholesale price lists are avail- 
able from the company, 389 Lafayette 


St., New York 3. 


Paper Affiliates Dept., Nalco, Inc., has 

published a resumé of its experience and 

manufacturing facilities relative to the 

potentialities which it has to offer which 

would be useful to the mobilization effort. 

It is especially directed to those in re- 

T e search, development and _ procurement. 
HILCO protective Copies are caida on fae to the 


papers cut packaging company, 203 E. 18th St., New York 3 
ese 
costs by providing wrap- Bulletin No. 5003 describes the new 


pings in MORE versatile Model 140 standard abrasion testing 


set recently introduced by the Taber 
combinations ik vi Instrument Corp. The set includes 
a variety of wheels, brushes, holders, etc. 
There's practically no limit to the Copies of the bulletin may be had on 
inclusiveness and wide scope of request to the company, 119 Goundry 


functional, protective wrappings that St., North Tonawanda, N.Y 


are yours with THILCO papers. Besides 
a full range of standard types, our 
paper engineers can furnish you with 
custom-made wrappings singly or in 
laminated combinations to meet even 
the most unusual packaging requirement. 
With THILCO — you get all these 
from one single source .. . a decided 
advantage because it saves you time The Champion Paper and Fibre Co., 
and money, handling and freight, and Hamilton, Ohio, has added a line of 
provides better service all-around. colored papers to its regular cast-coated 
Consult with us on your needs. Kromekote. The new line, called Krome- 
There’s no obligation, of course. kote Colorcast, has an entirely different 


Employees of the U. S. Forest Products 
Laboratory, on the event of its 40th 
anniversary, have published a_ factual, 
non-technical booklet entitled, “Toward 
Wiser Use of Wood.” Request copies 
from the Employees’ Assn., Forest Prod- 
ucts Laboratory, Madison, Wis 


coating and features high-gloss finish, 
smooth surface, freedom trom mottle, 
lightfastness and rub-resistance. It comes 


Volume 23 Index of MoperN Pack- 
AGING is available. Subscribers 
mav obtain the index, covering the 
period from September, 1949, to 
September, 1950, free of charge 
by writing to the Editorial Depart- 


THILMANY PULP & PAPER COMPANY. KAUKAUNA - WISCONSIN ment, Mopern Packacine, 122 E. 


i ee 42nd St., New York 17. 


MODERN PACKAGING 





Peter Piper Picks a 
Jar of Pickled Peppers— 


the jar with 
Gemtone 
Inks on the 
label. Be- 
cause with 
Gemtone 
Inks colors 
sparkle, highlights are bright 
and halftone dots print sharp, 
clear. Most people are like 
Peter—they naturally reach 
out and grab for Gemtone’s 
sparkle. Brilliant Gemtone 
Inks stand out and sing a prod- 
uct’s praises. Smart package 
printers know that Gemtone 
Inks produce quality work with 
a premium finish—dry fast with- 
out heat on sheet-fed presses. 
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VEED ODOR-FREE 
FOOD WRAPS? JOIN 
THE ¥V APOSET SET 


Need inks that are odor-free, 
set instantly, have excellent 
rub resistance and heat-sealing 
qualities? More package print- 
ers than ever are getting these 
advantages with Vaposet inks. 

Odor-free inks are an advan- 
tage in all package printing, 
but for food packages they are 
a’must. Vaposet inks are com- 
pletely free from objectionable 
odors, assure consumer accept- 
ance of packaged foods. 

Vaposet inks set instantly in 
moisture. With them you can 
even print on warm, moist 
corrugated board. No waiting 
for board or inks to dry. Vaposet 
inks permit stock fabrication 
immediately after printing 
in one continuous operation. 

And here's why nearly every 
major breadwrapper printer in 
the country is now using Vaposet 
inks: the stock can be put 
through waxing machines two 
hours after printing, heat seal- 
ing qualities are excellent. 


Vaposet inks set in moisture, 
too, and they dry instantly. 

You'll find that Vaposet inks 
print clean—and the improved 
rub-resistance helps packages 
stay clean, after fabrication, 
filling and handling all along 
the line. In food-package print- 
ing—bet on Vaposet. 


Tk 


PACKAGE 


IPI, A ‘ tone Vaposet 


ks of Interche ‘ tion 


IP] YELLOW SPECIFIED WORLD AROUND 
FOR EBERHARD FABER PENCIL PACKAGES 


Ink color control for pencils? 
Sure. When you look for Eber- 
hard Faber pencils in the corner 
store or in a Turkish bazaar, 
how do you recognize the pack- 
age? By the yellow, of course. 
It's IPI Yellow, 9YR 8.0/13, 
specified the world around. 

Here’s what F. W. Strickler, 
Merchandise Manager for the 
Eberhard Faber Pencil Co. 
wrote us in an unsolicited let- 
ter: ‘“‘Our standard Yellow, 
used in our packaging and 
known the world over, almost 
as an Eberhard Faber trade- 
mark, now utilizes your inks 
on all printing jobs.” 

With over 100 years experi- 
ence in designing and printing 
countless packages, Eberhard 
Faber appreciates the impor- 
tance of color control for pack- 
age uniformity — especially 
when packages are printed by 


several processes. And it is 
doubly important when the 
package color is a major factor 
in consumer recognition. 

IPI inks and IPI color serv- 
ice contribute to color uniform- 
ity on thousands of leading 
packages. Some of these are 
brand families printed in the 
same color by 4 different proc- 
esses on various surfaces. Yet 
colors are kept uniform within 
narrow limits. 

With the Recording Spectro- 
photometer, IPI plots perma- 
nent curves that can't fade or 
look different under different 
lights. Then we set up practical 
standards with visual limits 
that printers can easily follow. 
Colors printed any time can be 
checked with these standards. 

Ask your IPI representative 
today about color control serv- 
ice for packagers. 


Free Booklet on Color 
for Package Printing 


Color prob- 
lems in pack- 
age printing 
are easy to 
solve if you 
know the an- 
swers in ad- 
vance. That's why IPI pre- 
pared the booklet “Color for 
Package Printing’. It has 14 
color sketches, including the full 
hue circuit. Color control and 
measurement are fully ex- 
plained. And it also tells about 
new inks and processes, how to 
printing inks to meet 
specifications. Copies are free. 
Ask your IPI salesman or write 
us at 67 West 44th St., N. Y.18 


select 


IDRESS INQUIRIES DEPT. A 


100G% PIGMENTED ANILOX 
FOR OPACITY WHERE ITs 
NEEDED ON CELLOPHANE 


Anilox inks for 
Anilox presses work well on 
highly plasticized grades of 
cellophane and other trans- 
parent materials, including 
polyethylene. Anilox inks have 
the color strength needed to 
produce opaque results 
they’re 100% pigmented. 
Lightfastness is tops. 

Anilox inks, used with the 
famous IPI Anilox system of 
ink distribution, print sharp 
and uniform, look sharp on the 
package — need noslip sheeting. 
Anilox inks offer wide color 
choice for practically all types 
of stock. 

Want a copy of what printers 
say is the best report on aniline 
printing? ‘Aniline Printing” is 
free from IPI, 67 W. 44th St., 


aniline and 


New York 18. 


COLOR PICKER POPULAR 
WITH PACKAGING PEOPLE 


Printers, users, designers of 
packages everywhere are en- 
thusiastic about IPI’s new 
Color Picker for Packages. 
Handy cards and accent circles 
give clear idea how colors on 
finished package will look. Com- 
plete instructions coordinate 
colors with each other and with 
the IPI Color Guide for Box- 
board. Both these valuable 
tools are free from IPI. 


COLOR PICKER 











PACKAGE FILL 
MILLGRAMS 
GRAMS OUNCES 


With this Model A PAK KING 
filler you meter the above 
volumes accurately and at high 
speed. Spices, coffees, teas, 
grated cheese, cocoas, drugs, 
powders, insecticides and chemi- 
cals. In semi or full automatic 
dust free designs up to 120 per 
minute or more. Loose, settling 
or ram pressure fill. Tandem 
fillers for high speed or extra 
settling features as required for 
powdered sugar cartons. 


Ask for catalog No. 48 or Bulletin 
No. 481 and 482. 


WEIGH RIGHT AUTOMATIC SCALE COMPANY 


JOLIET + SLLINOES « YU. SLA. 


For paper board impregnation 
FOR DIP COATINGS 
EMULSIFIED WAXES 
COATING WAXES 

@ 
Meet Army and Navy Specifications 
WAXES FOR FUNGUS PROOFING 
Our laboratory will welcome your problems 


& 
Zophar Mills, Inc. has been known 


for its dependable service and uni- 
formity of product since 1846. 


ZOPHAR MILLS, Inc. 


Established 1846 
106-26th Street © Brooklyn 32, New York 
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AUTOMATIC 
OPERATION 




















Sullivan 
Automatic Sealer heat 
seals and labels Cello 
phane, Pliofilm, poly 
ethylene, and other 
sealable films all in one 
automatic operation at 
the rate of 48 bags per 


minute! 








Label automatically comes into posi- 
tion, folding bar neatly folds bag top. 
Thermostatically-controlled heat-seal- 
ing jaws seal bag and label in one 
automatic operation... economically, 
permanently, efficiently! At the same 
time, it either embosses a date-code, 


a trade-mark, or punches a neat hole! 





Manvally-operated, newest- 
design model for smaller 
operations, also seals all 
heat-sealable films and foils 
up to 20 bags per minute 
Pressure at jaws is ten times 
that exerted by foot, thus 
relieving operator fatigue 











HAVE A SEALING PROBLEM? 


We manufacture a complete line of heat-sealing equipment for 
large and small operations . . . for every purpose! A Sullivan 
Heat-Sealing Engineer can solve your sealing problem . . . write 





for detailed literature and prices. 


Sylvan: 


HEAT SEALING EQUIPMENT CO. 


135-41 N. 22nd STREET 
PHILADELPHIA 3, PA. 


MODERN PACKAGING 





| ey am Goh bbs 
Information 


eve | 


in seven brilliant colors. Regular print- 
ng inks can be used, although best re 
sults are obtained with gloss and cello- 
phane-type inks; metallic inks may also be 
us¢ d The she et can be hot die embosse d 
ind non-warping glues are suggested 
The coated paper is especially suited for 
box wrapping and can be handled on 
re gular box-making equipme nt At pre S- 
ent, Colorcast is only available in 26- and 
30-in. rolls containing three reams of 


500 sheets 


Industrial Truck Div., Clark Equipment 
Co., announces that three new 16 mm 
sound films showing handling of bever 
iges, paper rolls and groceries are avail 
ible upon loan to interested companies 
“Bottling Without Bottlenecks,” “Han 
dling Rolls With The Bartel Device, 
Handling Groceries The ‘Certified’ Way.” 
Requests for use of the films should 
be addressed to the company s Industrial 


rruck Div., Battle Creek, Mich 


Nelson T. Hampson, treasurer of | the 
Lowe Paper Co., Ridge field, N J . has 
been elected vice preside nt of the New 
York City Control of the Controllers In- 
stitute. Ralph B. Knott, vice president 
in charge of finance for Fibreboard Prod 
ucts, Inc., San Francisco has been 
elected treasurer of the San Francisco 
Control. Claiborne H. Johnson, con- 
troller of Fleming & Sons, Inc., was re- 
elected secretary-treasurer of Dallas Con- 
trol and C. M. Blumenschein, controller 
of the Container Corp. of America, has 
been renamed a director of the Chicago 
Controllers Institute. 


Office of Technical Services of the U.S. 
Department of Commerce has announced 
two bibliographies of industrial interest 
1 bibliography on container coatings 
Order PB 100 864, $1.25) and “Biblio- 
graphy on the Solubility of Argon, Car- 
bon Dioxide, Helium and Nitrogen in 
Organic Liquids” (Order PB 100 583, 
$.20 Orders for the bibliographies 
should be addressed to OTS, Washington 
25, D. C., and checks or money orders 
should be payable to the Treasurer of the 
United States 


Of interest to users of corrugated car- 
tons is a new <¢ italog folder now being 
offered by Bostitch, Inc. This informa- 
tive brochure, designated Ptg. 229B, de- 
scribes and_ illustrates Bostitch wire- 
stitching and stapling machines now avail 
able Free copies of this folder may 
be obtained by writing Bostitch, Inc., 
771 Mechanic St., Westerly, R. I. 
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Corn Products Refining Co. 
Economics Laboratory, Inc. 
National Biscuit Company 
Calgon, Inc. 

International Salt Co., Inc. 


Why? Because SEAL-SPOUTS add functional 
value to packages, making them— 


Easy to open 
Easy to pour 
Easy to reclose 
Easy to store 


We invite your inquiry without obligation. 
*T.M. Reg. U.S. Pat. Off. 


SEAL-SPOUT CORPORATION 


363 Jelliff Ave., Newark 8, N. J. 





Eliminate Oil Vapors 
from Discharged Air 


The new Kraiss! Class 23 pumps com- 
pletely eliminate undesirable oil vapors 
from discharged air. In many operations, 
this means a tremendous saving to you— 
in time, materials and industrial health. 
Pumps are dry lubricated—displacement 
blades take up their own wear. Positive, 
fan-cooling for continuous high per- 
formance. Available with double ex- 
tended shaft for group installations from 
single power source. Performance data: 
1750 RPM, but not limited to this speed. 
Capacities from 5 cfm—20 cfm, for 
single units; larger capacities by group 
drive 


Kraiss! Class 23 pumps are specifically 
designed for all packaging and printing 
machinery; and similar applications 
where air pressure or suction, without 
discharge oil, is preferable. 


@ Suction feed or pick-up of paper, 
cardboard, tin, etc. 

@ Container - filling: 
tubes, etc. 


bags, bottles, 


Automatic handling on conveyor 
systems 


Packing in shipping crates and cases 
Printing presses and vacuum 
printing frames 

Vacuum canning machines 

Vacuum holding chucks 

Ideal for handling food products, 
beverages, pharmaceutical prepara- 
tions—where rigid sanitation stand- 
ards are mandatory. 


FREE 


Write today for our new Bulletin A-1399 
on Class 23 Air Pumps. 


Fweceeeess eee 


' Kroiss! Co. Hackensack, N. J. 
Please send your bulletin A-1399 














CULT 
WIM KRAISSL co. 


309 Williams Ave., Hackensack, N 


J 





U.S. Patents Digest 


Edited by H. A. Levey 


This digest includes each month the more important patents of interest to those who 


are concerned with packaging materials. 


Copies of patents are az atlable from the 


U.S. Patent Office, Washington, at 25 cents each in currency, money order or certi- 


fied check; 


Method and Apparatus for 
og Bags, S. G. Yount, Los Angeles, 
alif. U 2,511,031, June 13. A method 
if forming pleated tubes for paper bags 
of large size from two continuous rolls 
§ paper substantially equal in width 
comprising: continuously advancing a 
strip of paper from one roll, continuously 
infolding a longitudinally extending sec 
tion of uniform width adjacent one edge 
of strip. 


Forming 


Means for Guiding Objects Through 
Dispensing Machines, L. C. Case (to 
Case Co. a corporation of Nevada). 
U. S. 2,511,099, June 13. A dispensing 
device for cylindrical objects comprising : 
a casing having right and left side walls 
and a discharge opening, a shaft rota- 
table within the casing, spiders on shaft 
shaped to guide object to said opening 


Hopper Closure for Filling Machine 
with External Bag Clamps, Which Lifts 
and Spreads Bags Upon Being Opened, 
L. H. Bowes (to Morton Salt Co., Chi- 
cago, Ill.) U. S. 2,511,241, June 13. 
Bag-filling apparatus, including a pair 
of internal clamping members for inser- 
tion interiorly of mouth portion of bag. 


Handle for Bottle-Carrying Containers, 
E. L. Arneson (to Morris Paper Mills, 
Chicago, Ill.). U. S. 2,511,317, June 13 
A handle for a bottle carrier or like 
container comprising a length of flexible 
stock shaped to provide a longitudinally 
extending gripping portion and a pair of 
generally coplanar legs offset downwardly 
from gripping portion, each leg terminat- 
ing in a -shaped upwardly 
bight engageable with carrier. 


opening 


Multiple Filling and Sealing meri, 
F. Brodsky, New York, N. Y. U 

2,511,324, June 13. In a sealing aes 
for a plurality of containers with open 
tops and arranged in a row in a spaced 
apart manner, a chain of sealing disks 
above the top and at one side of said row 
of containers arranged in a similar row 
and spaced apart in a similar manner; 
supports having a_ recessed portion 
through which disks may drop over the 
tops of the respective containers, means to 
press said disks on said containers. 


Tube-Feeding Machine, N. D. Abbey, 
Toledo, Ohio. U. S. 2,511,450, June 13. 
In a machine of this class employing a 
stationary tube-severing device, tube- 
clamping means, mechanism for recur- 
rently advancing a predetermined length 
of tubing to said tube-severing device, 
including a carriage mounted for hori- 
zontal reciprocable movement toward 
and away from tube-severing device. 


New-Type Drum Package, E. S. Sch- 
neider (to Rohm & az Phila- 
delphia, Pa.). ; ‘June 13. 
A container a for shipment of 
large bodies of liquid comprising a body 


; postage stamps are not accepted 


of fibreboard or lik 

urrounding 

‘of, a rigid bottom 1 

f body, a bag of flexible 
rial impervious to and capable « 
ing liquid, 


said bag bein f substa 

dimensions 

body and arranged therew 

Self- Locking re A. A. Abrams, 

fo S. 2,511,523, June 13 

a toldable a "lacheiee pairs of 

opposed side walls, a_ top 
able across the opening defined 

; walls and means f releasably 

interlocking top wall to one of side walls 

and comprising a tongue extending dow! 

wardly trom top wall to overlie 

terior of side wall and hi 

laterally projecting side 

tab, all foldable rearwardly 


1 same 


tanding 


Ventilated Shipping Container, H 
Simms (to 1e Patent & Licer 
Corp., New York, N. Y.). U.S. 2 
550, June 13. A chick be x of fo 
sheet material comprising a body 

a rectangular bottom, side and end 
flexibly connected, end walls having 
near each end adjacent the upper 
thereof, side walls having inte 

ner flaps at each end thereof 


Label-Picking Mechanism, R 
Jr. (to Glenmore Distilleries 
Louisville, Ky.). U.S. 2,511,566, 
label-picker mechanism for hand] 
large and a small label simultane 
comprising a main pair and an auxi 
pair of conjointly movable _picl 
mounted on a common shaft, means 
escillating shaft and a single means 
moving the companion members of 
pair to effect substantial contact and 
ration of the juxtaposed vertical faces of 
one pair of pickers in advance of the other 
pair during oscillating movements there 


Article-Holding Insert for Containers, 
S. H. Davis, L. F. Middlesworth and 
A. L. Milstein (to S. H. Davis Paper 
30x Ci Toledo, Ohio) U. S. 2,511,- 
569, June 13. A container liner formed 
of stiff material and comprising a bottom 
and a buffer section at each of opposite 
edges thereof, one buffer section 

an inner wall facing the other 

clined outwardly from the bottom 


Tobacco Can, J. Henchert (to Continen- 
tal Can Co., Inc., New York, N. Y 
U. S. 2,511,634, June 13. A tobacco can 
comprising a body having flat sides and 
rounded edges, body wall at upper end 
being slit at spaced intervals and the 
portion between the slits being bent out 
wardly, thence downwardly and thence 
rolled outwardly and upwardly to pro- 
vide a pintle carrying hinge 


Multiple-Trip Container, D. G. Williams 


(to Trojan Powder Co., Allentown, Pa 
S. 2,511,958, June 20. In a multiple 
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FORTHE BEST 
IN BAG MACHINES ANILINE PRINTER 


WRITE . 

FOR THE FOLDER THAT LISTS 15 REA- 
SONS WHY ITPAYS ANY CONVERTER TO 
USE THE MATADOR BAG MACHINE. 





H. H. HEINRICH INC. 


200 VARICK ST. NEW YORK 14 








POLYETHYLENE 


PACKAGING FILM 
wiptHs 3” to 54” 


MADE ONLY BY EXTRUDERS, INC. 
ON THE WEST COAST 





STANDARD WIDTHS AND GAUGES 
FOR IMMEDIATE SHIPMENT 


widths 3” to 54” 
gauges 1¥% to 8 mils 
shapes layfiat tubing 
gusseted tubing 
fiat film (single ply) 
Available on special order in colors, 
(opaque or transparent) and in special 
widths and gauges. 
Also, vinyl, acrylonitrile vinyl and S- 
polymer films. 


«LAA Write for price list today! 


NB extrupens, wc. 


0506-15 Higuera Street, Culver City, Calif. 








for packaging 


ball bearings 
cakes 

candy 
chemicals 
clothing 

cookies 
cosmetics 

dairy products 
fertilizers 

fresh foods 
frozen foods 
meats 

metal parts 
peat moss 
pharmaceuticals 
poultry 
powdered foods 
putty 
silverware 
sporting equipment 
vegetables 
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PAMARCO 


SATILE 


T VER 
MOS ever BUILT 


press EVE 
FOR ROLL-TO-ROLL 


ny IN-LINE 
1\ONS 


PAMARCO 
INLINE PRESS 
INSTALLATION 


INSTALLAT 


Here's the practical, 

economical solution to 

production of labels, 

packaging, special wraps 

and promotional devices. 

New Pamarco Printer 

produces professional quality aniline printing and is 
so simple to operate, your regular plant personnel is 
all that is required. Recommended for roll to roll 
printing or “in-line” operations in existing set-ups. 


Hairline register controls assure finest quality printing 
at high press speeds. Special automatic unwinds and 
rewinds minimize operator attention. Pamarco Evenflo 
Engraved Inking Rolls are included in the metered 
ink fountain, and No-Flex Plate Rolls insure perfect 
impressions in every run. Many extra attachments — 
sheeters, perforators and slitters — can be included as 
required. Full data and specifications sent promptly 


STANDARD FEATURES 
* HANDLES STOCK TO 15” WIDE * 1 TO 4 COLORS SIMULTAN- 
EOUSLY * DEMOUNTABLE RUBBER PRINTING PLATES * EVENFLO 
METERED INK FOUNTAIN * HAIRLINE REGISTER * QUICK THROW- 
OFF OF ALL CYLINDERS + LATERAL AND CIRCUMFERENTIAL 
ADJUSTMENTS 


OPTIONAL EQUIPMENT 
* UNWINDS AND REWINDS + SHEETERS * PERFORATORS 
* SLITTERS * SPECIAL ENGINEERING FOR 
PRESENT LINE SET-UPS ne 
TEL ppe 
Drint your wra i 
p FOOD PACKERS! ‘Conrad your supply 
r own plant 


when 
own W 
producing your 
be 


NUFACTURERS AN 


ages 1m you 


MA 
and pack 


ing 
{ wrapP a 
o Pamarco 


your 

included in 

mical for laree : 

» operate As 
write 


or 


needed j 
jons anc 

No specié 
the facts 


operat 
small runs iN 
Pamarco for 2 


STANDARD 


AUTO PRINTER 


For quality 

printing of 

tape, paper and 
cellophane. Prints stock up 
to 6" width and perforates to 
match repeat of print job. 
Automatic dual unwind and 
rewind allows machine to 
run while operator puts on 
unprinted rolls and removes 
printed ones. Features vari- 
able speed motor, No-Fiex 
Plate Rolls and Evenflo 


All PAMARCO Presses 
Fully Guaranteed 
Complete specifications on request. 


Metered Ink Fountain. 
ANILINE PRINTING PRESSES 
EVENFLO ENGRAVED ROLLERS 
PAPER. CONVERTING MACHINERY 


PAMARGO sire comarme 


PAPER MACHINERY & RESEARCH © INC 


1014 OAK STREET ° ROSELLE, NEW JERSEY 





increase sales at very little cost to your production. 

D> , Housewives will eagerly reach for the jar capped by a 
¢ = dripeut disposable closure. This functional top with the stainless 

, steel cut-off slide is designed for all liquid foods. 

Comes in three colors; red, yellow, and green. 


Fits standard 48 and 53 mm jars. 


write or wire 
for complete information 
and free samples 


‘ispensers, nc 6235 s. manhattan place + los angeles, california 





Automatic AMPFIL-AMPSEAL 


Model TC-2 


: 
: 
4 
+ 
a 
' 
‘ 
s 
: 
5 
3 
> 
i 
} 
: 
i 
a 
a 
: 





ewninescipn micas 











@ This versatile combination machine fills and seals ampuls automatically, 
requires only one attendant, is simple to adjust and—has a production of 
2,500 ampuls per hour with a uniform fill and a positive seal. Its unique design From the basic DIMENS! 
and compact construction enable the machine to process ampuls ranging from idea to ONAL 
1 ce to 10 cc—with a changeover time of less than 10 minutes. This machine the finished DISPLAYS 
may also be equipped to fill and seal ampuls ranging up to 20 cc. Displa 
Write for details on the Automatic AMPFIL- ated 
AMPSEAL and our other Ampul washing, filling 
and sealing equipment. 


POPPER & SONS, INC. gp 


; v ¥ 
Established 1922 4h 

rle\tum 

300 Fourth Ave. New York 10, N.Y. Xe “< yy: RIVER RAISIN PAPER CO. 

Cable Address: TANTALUM PE DISPLAY DIVISION MONROE, MICH 
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trip container tor exp! ySives, a rectangu 
lar receptacle having a bottom, two sides 
and two ends, with a rabbeted portion 
forming a recess extending entirely around 
the outer periphery of the top thereof and 
having holes extending through the rab 
beted portion on opposite sides 

receptacle, a cover for the receptacle 
comprising a top portion to rest upon the 
receptacle and extending beyond the rab 
beted portion flush with the major part 
of the receptacle to form with the rab 
beted portion a groove, a bottom portion 
hitting tour inner surfaces otf receptacle 


Packaging Machine for Candy, Cookies 
and the Like, 0. Sandberg (to Lynch 
Package Machinery Corp., Toledo, Ohio) 
U. S. 2,512,074, June 20. In a packaging 
machine, the combination of a moving con 
veyor having a plurality of open-ended, 
U-shaped, article-receiving pockets, a 
source of supply of ——— relatively 
rigid strip mate rial and a feed mechanism 
for feeding strip material to pockets in 
orm of predetermined folded lengths. 


Can- and Drum-Filling Machine, G 
Dawson (to Paragon Oil Co., Inc., Brook 
lyn, N. ¥.3. 4 2,512,199, June 20 
A can- and drum- filling machine consist 
ing of a tubular standard and means for 
rotating the same, a platform embracing 
and moving with standard, a plurality of 
metering valves carried by the platform, 
a manifold provided by the standard and 
communicating with the metering valves, 
manifold being adapted for communication 
with the fluid supply, and a flexible conduit 
leading from metering valve, each con- 
duit having a discharge means. 


Method of Forming Collapsible Con- 
tainers, W. A. Ringler (to The Gardner 
3oard & Carton Co., a corporation of 
Ohio). U. S. 2,512,382, June 20. The 
method of setting up a carton from a 
flat blank having a bottom panel, side-wall 
panels hinged thereto, pairs of gusset 
reece connecting the side-wall panels 
and lock flaps hinged to the top edges of 
side-wall panels and gusset panels. 


Container for Solid and Liquid Food 
Products, W. A. Ringler (to The Gard- 
ner Board & Carton Co., a corporation of 
Ohio). U. S. 2,512,383, June 20. A 
boxboard container capable of being 
sealed by means of thermoplastic adhe- 
sive and having a plurality of enclosing 
walls in articulation with each other, ex- 
tensions on these walls also in articulation 
with each other, said extensions being 
scored to provide a fin portion. 


Easy-Packing Container, J. R. Belsinger 
(to Belsinger, Inc., Atlanta, Ga.). U 

S. 2,512,539, June 20. A shipping con- 
tainer comprising a body including upper 
and lower open-ended box-like sections 
having their free edges disposed in hori- 
zontal abutted relation when the container 
is closed, the combined inside depth of the 
sections of the closed container being at 
least 40 in. and the inside depth of the 
lower section being not to exceed the 
normal reach of a packer. 


Device for Applying Tape to Contiguous 
Faces of Rectangular Objects, G. Long, 
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at 
Wagner 
Electric, 


the Gottscho  MARKOCODER 


makes carton imprinting a 
synchronized in-line operation 


Wagner Electric uses the MARKOCODER 
to save time and improve package marking. 
Automatically this production-line printing 
machine takes loaded cartons from a car- 
toner . . . prints clean, sharp, in-register 
impressions on their end panels . . . discharges 
them to the packing station. Also, the 
MARKOCODER adjusts easily to handle 
packages of different sizes . . . permits quick 
changeover to new copy. 


Models for almost any type of package. 


WRITE FOR ADOLPH GOTTSCHO, INC. 


DATA SHEET 10.0 MACHINES TO MARK WHATEVER YOU: MAKE 
* 6 TERMINAL RD., HILLSIDE 5, N. J. 


Attractive New Sell-on-Sight Design 


POLYETHYLENE JARS 


12 oz. and 2 oz. capacity 


Modern, lightweight, unbreakable 
Natural polyethylene always in stock; colors available on order 
Ideal sales maker for creams, cosmetics, ointments, salves, fitted traveling cases, etc 
Appealing assortment of urea and brass closures available. 

1% oz. capacity 58-400 screw cap finish 

2 oz. capacity 63-400 screw cap finish 
SEND FOR SAMPLES AND PRICES 

Inquiries Invited 


iJ. RABINOWITZ & SONS 


2 Hanson Place Brooklyn 17, N. Y. 





EXCITING 
FRUIT GIFTS 


from 


Mission Pak 


OF CALIFORNIA 


4 Shows 45 Wonderful 
Suggestions 
for Remembering those 
You Want to Remember You 


This beautifully illustrated book is 
used by many of America’s leading 
corporations to solve gift problems. 
YOU will find in it luxurious, impres- 
sive fruit gifts for important customers 
and prospects; gifts for employees; 
and “budget” gifts for more general 
giving. Each is excitingly colorful— 
dramatic, delicious, appreciated—and 
REMEMBERED. Mission Paks are 
taken home for enjoyment by the 
entire family. It’s eayy to give a Mis- 
sion Pak—no shopping, no wrapping, 
no mailing. Simply order from the 
natural-color catalog and the gift is 
delivered by Mission Pak. Safe deliv- 
ery and satisfaction guaranteed. 


Typical of hundreds of letters 
from business givers: 


“We wish to advise that our customers 
indicate the Mission Pak boxes we had 
ordered sent to them for Christmas were 
“Out of this World’ They all bave had 
the highest praise for them. Thought you 
would appreciate having this favorable 


report? ae P.O., South Bend, Indiana 


%) | YOURS FREE- 
we! X\ MAIL TODAY 


(Please attach to your business letterhead) 


Send me full-color catalog of Gifts that 
are Remembered—by Mission Pak of 
California. No charge 


Name. 








Address. 





City. Zone. State. 
MAIL TO: Mission Pak, 142 £. 33rd St. 
los Angeles 11, Calffornia 
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U.S. Patents 


(to General Mills, Inc., 
Delaware). U. S. 2,5 
A taping device comprising means for 
propelling an object to be taped along 
a given path, an arm normally extending 
into path and pivotally and _ yieldably 
mounted at the side of path, the arm 
carrying two rollers near its outer end 


a corporation of 
12,579, June 20 


Container, J. G. Bell (to Morris Paper 
Mills, Chicago, IIL) U. S. 2,512,602, 
June 27. A container having a top, bot 
tom and lateral walls, lateral walls com 
prising a continuous strip of material 
having the upper edge rolled outwardly 
and downwardly and the lower edge rolled 
inwardly and upwardly, said strip being 
of such a length that when wrapped upon 
itself an inner and outer wall is formed. 


Container-Treating Machine, S. S. Ja 
cobs (to American Can Co., New York, 
N. Y.) J. S. 2,512,651, June 27. Ina 
treating machine for simultaneously ap- 
plying different coating materials to in 
terior and exterior surfaces of a con 
tainer having an opening in a wall thereof, 
a carrier for advancing containers along 
a path of travel, a drain nozzle movably 
mounted on carrier and insertable within 
the container opening and rotable spray 
nozzle movable within drain nozzle for 
insertion into container for spraying 
coating material on interior of container 
Shipping Case, P. Baar and A. J. Boeve, 
Sr., Holland, Mich UG. 3S. 2512819, 
June 27. An open-topped box comprising 
a pair of vertically disposed spaced paral 
lel side walls, a pair of vertically disposed 
end walls extending between side walls 
and secured thereto and having a horizon 
tally disposed cover supported by side 
walls and end walls. 


Glue Control for Bag-Sealing Machines, 
H. Anderson (to General Mills, Inc., a 
corporation of Delaware). U. S. 2,512,- 
884, June 27. A glue-feeding control for 
a bag-closing and -sealing machine com 
prising a glue-applying device, a valve- 
controlled air supply connected to glue 
applying device to cause the flow of glue 
with air pressure 


Cellular Carton, W. H. Allen (to United 
Board & Carton Corp., New York, N 
Y.). U.S. 2,512,991, June 27. A cellular 
carton comprising a continuous bottom 
and lower central partition-forming por 
tion comprising a pair of lower-partition 
sections disposed face to face and hinged 
together at their upper edges, one of 
lower-partition sections having an _at- 
tachment extension thereon cut out of the 
other of said lower-partition sections at 
point of hinging. 


Collapsible Box, W. J. Buerger (to The 
Dayton Folding Box Co. Harrison, 
Ohio). U. S. 2,513,079, June 27. A box 
blank for forming a collapsible carton 
comprising: a unitary blank having de- 
lineated thereon a pair of side walls and 
a pair of end walls alternately arranged 
and adapted to form a rectangular sleeve 
in folded and attached condition. 


Vacuum Head for Filling Containers 
with Powders, C. F. Carter, Danville, 


ua ! 
‘eT them ? 


ra 
Colles? Sorel 


We wish we could make startling claims 


like these for Empire cans, but inborn 


honesty restrains us 


The real facts about Empire lithographed 
cans are these: Empire cans are well con 


structed and very moderately priced 
Empire creates appealing designs to give 
your products a material sales advantage 
And these designs are lithographed in 


brilliant colors. Deliveries by 


Empire are as prompt 


clear, 
and dependable 
as tax notices! 

which 


These are not wild claims 


cannot test yourself . . 


you 
. you can check 
their validity by asking Empire to submit 
an estimate the next time you need fine 
lithographed cans. 


Ww 


gagits f 


220 Ashford St. 
Brooklyn 7, N. Y. 
APplegate 7-4701 
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tne Non-Shock Caser ‘a 


socecccocooocoeooocoe Nggocesoooscooosoooooonooooooooosooooeees / . eoccccce 


* automatically cases cans bie, , a3 
¢ over 1200 cases per hour 

* no damage to cans 

* saves floor space 


OTHER FMC CAN EQUIPMENT 
2 
, i ah = fis 
One operator can easily pack = 2 
1200, 24-can cases on the remarkable } ae 
FMC Non-Shock Caser. Operator sim- # ~} Jed! FOC BVLER-LABELER a 
ply places empty carton over loading chute 
and releases hand lever. Caser does the rest 
automatically. Cans travel upright, no twisting, 0% 
rolling or damaging impact. High speed and gentle “< 
handling combine to make the FMC Non-Shock Caser an 
exceptional production line time-saver, while eliminating 
product and can handling losses, and the necessity of elevators. 
FAC UNIVERSAL 
BWeESeesSeSeSeeSeSSSeeeeSeeseeeeeeeeeeeeeeeeeeeeeeeeeeeeee CAN WASHER : 
FAC UNDERWEIGHT 
CAN DETECTOR 


FOOD MACHINERY AND CHEMICAL 
CORPORATION 


Canning Machinery Divisions 
General Sales Offices: 
EASTERN: HOOPESTON, ILLINOIS WESTERN: SAN JOSE 6 CALIFORNIA 


Write for full information 
or contact your nearest 
FMC representative 


SALES 
voseuue GLAMOR 
: FOR YOUR 
LARGER 
PACKAGES 


the equipment that 
is most efficient. The complete 


HEAT SEAL-IT line includes everything 
from a hand sealing iron to a fully 
automatic bag sealer, including 
bag making machines and 
exclusive special-purpose 

models. All equipment is 

fully guaranteed and 

backed by nearly 20 

years of heat sealing 


HEAT SEAL-IT & 


DIVISION: GLOBE PRODUCTS —HEAT SEAL CORP 
PHILADELPHIA LOS ANGELES 


3372 Robertson Blvd., Los Angeles 34. 
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Shipping cartons need no longer be the dull 
sisters of the packaging parade. Through the 
magic of Pacific's carton wraps they'll take on 
a sales glamor that pays off in multiple-unit 
sales. The secret lies in Pacific's ability to de- 
liver high-quality, full-color display printing 
in continuous rolls! ...a great advantage 
in keeping box-making costs low, sales ap- 
peal high. Investigate Pacific's continuous roll 
gravure — on paper, plain or tinted foils. 
Call the sales office nearest you today. 























Show grade, in- 
gredients, quantity 
by labeling PLAIN 
bags with... 


BAG HEADERS AND BAG 
SADDLES HEAT SEALED TO CELLOPHANE, 
GLASSINE, SARANi, ACETATE, PLIOFILM+, ETC. 


WRITE FOR LIST OF 
CONVERTERS AND 
RAW MATERIAL SOURCES 


PYROXYLIN PRODUCTS, INC. 


PAOLI, PENNA. CHICAGO 32 WICHITA, KANSAS 








U.S. Patents 
Digest 


Ill, U. S. 2,513,143, June 27. A filling 
head for vacuum-type machines adapte 
to fill containers with powdered solids 
which comprises means for attaching head 
to a hopper, a body having a central 
opening for passing powder from hop 
per into container when latter is 
filling position 


Container Vacuumizing and Closing 
Machine, H. B. Peterson and R. E. Ren 

ard (to American Can Co.. New York 
N. Y.). U. S. 2,513,357, July 4. Ina 
machine for vacuumizing and sealir n 
tainers, the combinat ion of a aioe 
pcan ll container sealing head with said 
chamber, support within chamber for 
holding container and superimposed cove 

in sealing position in head and an actuating 
stem in head for holding cover on con 
tainer and ejecting sealed container from 
head 


Vegetable- Packing a wet \\ 
Dodge, Salinas, Calif. U. 2,513,457, 

July 4. Means for supporting a wrapper 
sheet in position about an article therei 
with ends of wrapper extending upwardly 
and a plurality of radially positioned jaws 
adapted to be moved toward and away 
from each other to force together wrapper 
ends 


Sealed Receptacle, -y Lombard, hea 
ington, D. ( U. S. 2,513,575, July 4 
A receptacle comprising front m back 
portions of sheet material defining 

pocket, commodity contained in pocket 
a tab defined by a fold on front portior 
extending outwardly thereof and having 
a free end; free ends of tab may be 


pulled apart for opening sealed pocket 


Tube and Bottle Cap, H. K. Jenkins 
Andover, Mass. U. S. 2,513,489, July 
4. Ina bottle, an enlargement formed on 
neck of bottle adjacent to mouth, enlarge 
ment being at an oblique angle with 
respect to neck of bottle and having an 
unobstructed passageway disposed i 
straight line axially therethrough to mout! 
of bottle. 


Taping Means for Carton Folders, Kk 
R. Hundley (to Old Dominion Box Co 
Lynchburg, Va.). U. S. 2,513,647, July 
4. Ina machine for folding ‘edge s of box 
blanks over upon themselves toward 
each other, to where side edges of blank 
after folding are in close proximity to 
each other, and disposed on top of main 
body portion of blank, said machine 
having pressure-applying means for ap 
plying pressure to proximate edges 
folded portions of blank and tape-feeding 
means driven by the machine for feedit 
adhesive tape and applying it over proxi 
mate edges of folded blank 


Adjustable Container, ( lurbyfill 
Marshall, Tex. U. S. 3513,693 July 

A shipping box comprising a body it 
cluding bottom, side lane secured to 
the bottom, slidably and medially over 
lapping end sections joined to ends of 
side members, each oe and its joined 
end sections being movable from a pos 

wherein sides are substantially vertical 
to a position wherein sides are inclined 
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BROWN 
PACKETS 


bring your costs into 
e Uniform ope® 
oe aioa Ye line for miniature 
packaging 


tures of your 
full sizee 
ackages 
. Economical to Serving as 50 year old packet- 
buy and to fill ing specialists to food, drug, 
cosmetic, soap, and sanitary 
chemical leaders such as: 
Nestle’s, General Foods, Bor- 
den‘s—United Drug Company, 
Tussy, Sutton—Wrisley, Cuticura, 
Colgate-Palmolive-Peet and 
American Chemical Paint. 


e Expertly 
rinted 
° Precision cut 


Brown Bag Heat Sealed Pack- 
ets Carry Every One of These 
Qualities 


Packet Quotation 
Today 


Send for complete descriptive 
literature on Brown Bag Packet 
Filling Machinery. 


BAG FILLING MACHINE CO., Inc. 
Fitchburg, Massachusetts 
Manufacturers of Open End En- 
velopes, Packets and Packaging 

Machinery 

REP. Burnard C. York Packaging 
Machinery, 5807 West North 
Avenue, Chicago 39, Illinois 
WEST COAST REPS., Peter D. Bowley G Assoc., 210 Mississippi St., 
San Francisco, Calif 





SYVTRON 
PARTS FEEDERS 





Provide 

Automatic 
Oriented Position 
Single Line Feeding 


Send us samples of your small parts 
our Engineering Dept will make tests 
and submit r and q 


Write to - 


SYNTRON CO. 


250 Lexington Ave. Homer City, Pa. 
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AT THE MOMENT 


when your product | ~ ibe 


CEO ee 


reaches the consumer iy 


e The contents of your bottle or package are the 
result of long experience and a major investment in time 


research, labor and equipment. You know they're good! 


Yet your customer—the ultimate consumer—can see 
few, if any, of the qualities offered. His or her 
appraisal is based primarily on your firm’s reputation 
and your product’s external appearance—its label, 
package or shipping case. How do they look? What have 
you done to safeguard their appearance? A messy 
label, a faulty carton or a broken shipping case can give 


the wrong impression—even prevent a repeat sale 


Good label design, good packaging and shipping 
materials, and good adhesives help to safeguard your 
total investment. The least costly are the adhesives 

so low in cost, yet so important in their service, that 
you can't possibly afford any but the best. Don't be 
penny-wise on this score. 


For each particular application in your operation, there 
is one particular adhesives formula that will serve 

vou best. That is the belief on which Arabol operates 
With 65 years of pioneering experience, 

more than 10,000 adhesives formulas have been 


developed in our five laboratories 


We invite the opportunity to submit samples for 
you to test in your own plant—under your particular 
working conditions—for your specific requirements 
That is the one kind of testing that assures you 


of satisfactory results 


Your inquiry to Dept. 22 will bring a prompt response 


tHe ARABOL manuractrurine co. 
Executive Offices: 110 East 42nd St., New York 17, N.Y 


cHicaGco LOS ANGELES 
SAN FRANCISCO ATLANTA 
PHILADELPHIA 


BOSTON $s? souls 
PORTLAND ORF 
LONDON, ENGLAND 


iesives Tis. 


ARABOL / 
65 YEARS OF PIONEERING 





PRODUCT 
PROTECTION 
You cau 


Packaging 


MEANS GOOD SALES! 


vee through see ‘ * BAsco’s experience in plastic packaging is avail- 


able to you for increasing your products saleability 
through packaging. 


* Here’s just one example of how a BAsco package 
of strong, lightweight, low cost, polyethylene pro- 
vides tran: parent, eye-catching appeal and complete 
protection of contents at point of sale. Important 
too, the package is reusable —as a further customer 
attraction. 


¢ For better sales let BAsco help you develop a 
better package. Send a sample of your product for 


It’s Modern, Low-cost complete packaging recommendations. 


Associated Bag & Apron Co. 
L U $ TE RO! D sige goats hated tien 10, Illinois 


You can “kill two birds with one 
stone” in packaging, too, by us- 
ing Lusteroid vials and tubes. 
These modern, low-cost 
plastic containers do double duty 
for your product. They not only 
PROTECT it, but they also 
DISPLAY it through crystal- 
clear walls. 
It doesn’t take long to see through the advant- 
ages of combining merchandising with protec- 


tion in Lusteroid. 


Consider, too, the savings in Lusteroid’s light tHe NEW IMPROVED 
weight, print-ability, and lower labeling, handling Rathbun & Sad 
and shipping costs. You'll like Lusteroid’s un- 
limited choice of colors—clear or opaque. EXT E | S 0 N D E L [ V E RY 
Sizes range from 14” to 1144” in diameter— 
lengths to 6”. Specials, too. Cork, slip-on PROVEN PROFIT PRODUCER 
SAVES Time and Labor — earns EXTRA PROFITS. 
Smooth operation further assured by new exclusive 
features. Hundreds of plants throughout the coun- 


try are enthusiastic users of 


Rathbun & Gnd EXTENSION DELIVERIES. 


or screw-cap closures. 


Write for samples and new low prices. 


Write today for fuil particulars. 


semen TTS nee: 
BD “Reposition ©@ SEE OUR EXHIBIT 








THE RATHBUN & BIRD COMPANY, INC. 


Lusteroid Container Company, inc. r T Wu ERS +» FOUNI 
DEPT MP 379 WEST BROADWAY NEW YORK 12 N 


10 West Parker Avenue, Maplewood, New Jersey 
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.U.S. Patents 
Digest 


outwardly, frame members comprising a 
U-shaped rod secured to upper edges of 
each side and its joined sections 
Carton, W. J. Tyrseck (to Robertson 
Paper Box Co., Inc., Montville, Cont 
U S. 2,513,902, July 4 A collapsible 
hockproof box, rectangular in cross se 
tion, formed from a folded single blank 
compris ing a series of 10 successive panels 

itegrally connected along pare allel fold 
lines to form inner and outer sleeves, ou 
sleeve comprising five panels y- Ra 
one end with first panel glued to the out 
side face of fifth panel, inner sleeve com 
prising five panels adjacent other end 
tenth panel glued to pear face of sixtl 
vanel 


Frame with Hold-Down Clips and Re- 
lease Pins for Placing Elastic Bands 
Around Container Covers, H. A. Doo 
little, East Haven, Conn. U. S. 2,514,038 
July 4. <A device for affixing covers to 
boxes comprising: a rectangular frame 

a spring-lip attached to each side of frame 
and extending upwardly and inwardly ir 

side thereof and a spring pin mounted at 
each corner of frame and adapted to be de 

pressed below upper surface of frame an 

adapted to hold a rubber band 


Waterproof Flexible Folding Container, 
K. R. Karlson (to Reynolds Metals Co 
Richmond, Va.). U. S. 2,514,073, July 
4 A rectangular container constructed 
from a unitary unnotched sheet of flexible 
material, said unitary sheet being cut ob 
long in form and having two primary 
i ding lines running crosswise and in ob 
lique direction from one to the other of 
its long edges and intersecting each other 
near the center. 


Receptacle Closure, J. B. Eisen (to Ferd 

inand Gutmann & Co., sheer ody N. Y.) 
U S. 2,514,124, July 4. A closure for 
receptacles, the contents of which are 
subject to the evolution of pressure during 
storage, said closure being of the type 
comprising a cap having a relatively 
thicker cushion liner of slightly compres 
sible material and a relatively thinner 
flexible facing liner substantially imper 
vious to the receptacle contents 


Wrapping and Twisting Machine, H 
Rumsey, Jr., Rochester, u..5 
2,514,293, July 4. An apparatus for twist 
ing protruding ends of a wrapper or casing 
of an article, the combination of an endless 
belt for engaging and rotating the articles 


Cushioned Packing Box, S. Scurich, Jr., 
Watsonville, Calif. U.S. 2,514,295, July 
4. A packing box comprising an elongated 
integral rectangular sheet of bendable 
material of substantial thickness having 
transverse score lines extending entirely 
across said sheet dividing it into a plurality 
of panels, opposite end panels of the sheet 
each being infolded and overlying the next 
adjoining panel, relatively overlying panels 
of each end of the sheet being bent sub 
stantially perpendicular to the panel there 
between, whereby there is provided a bot 
tom panel and perpendicular opposed side 
wall panels, which latter have double 
thickness of panel material 
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... for LIFE of 
CONTAINER and PRODUCT 


eight-page booklet in color, tell- 
ing about the Upressit Cap .. . the seal winning 
customer approval the country over 
This book describes the ease and safety of sealing 
with Upressit Caps . . . explains how you can elimi- 
nate customer kickbacks from leakage evapora- 
tion... staleness . . . flatness. 


Highly illustrated, the book has a comprehensive 
chart of cap sizes with photographs of caps, over- 
seals, and closing and crimping equipment. 


Write today for your copy of “Seals of Approva 
l PRESSIT PRODUCTS CORPORATION 
420 Lexington Avenue, New York 17, N. Y 
Name 
litle 
Company 


Street 


c PRESS. 1 


UPRESSIT Ears ts CORPORATION 


42 LEXINGTON 
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CUSTOM 
LAMINATING 
AND 
COATING 


Films, Foils, 
Fabrics, and 
Papers for 

all purposes 
Plus 

these Standard 
Products 


FUNCTIONAL: 


Heat Sealing Foils 
Heat Sealing Tapes 


Barrier Materials, 
Greaseproof 


Barrier Materials, 
Moisture vapor proof 


Jar Cap Liner 
Electrical Insulation 


Laminated Foil and 
Board 


Locker Paper 


DECORATIVE: 
Foil Paper, colored 
and embossed 


Acetate to paper 
in colors 


Leatherette 


THE 
FLOYD A. HOLES CO. 


1080 Northfield Road 
BEDFORD, OHIO 





Acetate, flowers 


(Article continued from page 97) 
less than one-half of Christmas sales. 
Retail buyers, however, spurred by the 
remarkable success of Violets in the 
Snow at Christmas, bought one to 
three times as many of the Blue Hya- 
cinths packaged garments. 

Blue Hyacinths was planned as a 
double-purpose promotion, seeking, 
first, to win a good share of Mother's 
Day lingerie sales and, second, to carry 
through the rest of the spring season 
for trousseau, shower and other gifts. 
For that reason a specific Mother's 
Day motif was omitted from the box- 
cover design and the delicate hyacinth- 
and-butterfly theme selected as having 
a general springtime appeal. The 


DUMMY BOX was sent out 
in advance to store buyers to 
announce new Blue Hyacinths. 


stores welcomed this opportunity to 
stock fresh, attractively packaged, 
easy-to inventory merchandise in 
quantities to care for all spring needs. 

Whereas only one store in a city 
was offered Violets in the Snow, as 
many as six stores in some cities par 
ticipated in the Blue Hyacinths pro- 
motion. No attempt was made to re- 
strict distribution because of the more 
general and longer-lasting nature of 
the dual-purpose promotion. 

The two promotions together have 
established that both men and women 
shoppers recognize the “extra” of re- 
use value in a non-commercialized 
container of this type. All of the 
stores participating are reported to 
be happy with the way this packaging 
idea has worked out and to be looking 
forward to an equally exciting idea 
from Carter’s for Christmas. 


Creprts: Acetate box top, Shaw-Rand- 
all Co., Inc., Pawtucket, R. I1., using 
“Lumarith” acetate by Celanese Corp 
of America, New York. 


Whatever 
Your Materials 


Coating 
Printing 


WALDRON 


CONVERTING 
_MACHINES| 
'Saturating Embossing 
‘Laminating | Greaseproofing 

and similar operations 


Year after year the records reveal the 
important part played by Waldron 
Converting Machines in the outstanding 
packaging achievements. New prob- 
lems—real problems—in processing 
particular materials have been success- 
fully met and solved by Waldron engi- 
neers. These include new develop- 
ments in decorative coating, moisture 
vapor barriers, greaseproofing, vinyl 
film printing, to mention but a few. 
The industry has learned to rely upon 
Waldron Machines to give added 
beauty, durability and utility to pack- 
aging materials with accompanying 
savings in operating and production 
costs. 

Yeu can benefit from the long, specialized ex- 
perience of our research and engineering staffs 


along with the facilities of our complete testing 
laboratory. 


JOHN WALDRON 
CORPORATION 
NEW BRUNSWICK, N. J. 
Building Machines Since 1827 
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The SEALTITE 
SYNCHROMATIC 




















Produces a BETTER PACKAGE 


from a Standard Paper 
Bag at Big Savings 


Write for Complete Information 


LONSCLIDATED PALKALIMG MALHINERY LORP 


BUFFALO 13 N.Y. 








nc TiMe 


ASTER BAGGER | 


The Anderson Bagger, Model 134, 
is designed to handle bagged 
products at a fast rate with a 
minimum of effort. Simple ad- 
justments for height and tilting 


forward or backward enables the ; 4 4. CA ME © 
operator to set the machine at " Z ‘ 
the most advantageous position. a ARE 

He can fill the bag and place it in H DIE & L. f B E L c ©, 
the carton in one operation. 


The stainless steel bag trough, ca- CREATORS OF FINE LABELS 


pacity 200 bags, may be loaded TAGS AND PACKAGES 
from front or back. Simple ad- 


justments for bag sizes. 154 WEST I4T STREET 
Blower, equipped with air filter, EW YORK, V1 
opens bag and keeps it free from rs . ORegon 5-0228 
foreign matter. VE CA 


Send Today 


ANDERSON BROS. MFG. CO. 


ROCKFORD, ILLINOIS 
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ELECTRIC EY! 


BIG IN PERFORMANCE... 


Attractive wrapping of packaged products . . . whatever 


your choice of material . . . is easy and effective when 


you use Hayssen Wrapping Machinery. 


FULLY AUTOMATIC .. . it replaces costly hand 


wrapping. 


Exact registration of six-sided, printed designs is 
regulated by the Hayssen Electric Eye. ~The Hayssen 
is backed by 40 years of wrapping machine experience 

. and keeps the unit-cost of wrapping at a low level. 


Write for full information and free technical help. 
Ask for circular “MP” and name of representative. 


HAYSSEN MFG. COMPANY + SHEBOYGAN, WIS. 


| 


IT PAYS TO WRAP 
THE HAYSSEN WAY 
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Don’t Turn Your Back 
on a GOOD IDEA! 


You'll find Plenty of ‘EM at 
the 5th Annual Industrial Packaging 
and Materials Handling Exposition 


October 10-11-12 
CONVENTION HALL 
Philadelphia 


Profit via Cost Reduction—Economy. See 
“What's New” in Product Protection—Han- 

dling Methods — in Production — Receiving 

— Shipping — Warehousing — Distribution 

and Transportation. 

am 
Write for (Lad With a "SHORT COURSE” 
Information . * by Community College 
to: + A Temple University 


Society of Industrial Packaging and Materials Handling Engineers 
20 West Jockson Blvd Chicago 4, til 








MOLDED CLOSURES 
by Terkelsen 





STOCK CUSTOM 








Stock sizes 10 m/m We specialize 
t058 m/min phenolics in private mold 
or striking urea colors designs 





Terkelsen mMAacnine COMPANY 
324 A STREET, BOSTON 10, MASS. 
Jesselson Sales Co., Inc. J. Rabinowitz & Sons, Inc. 
347 Fifth Ave., New York 15 2 Hanson Place, Brooklyn 17 
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QM problems 


(Article continued from page 140) 
trating their design or development 
have been supplied to the Container 
Laboratories. 

The problem of furnishing the 
Quartermaster Corps with cans for 
prepared mustard and salad dressing 
has been submitted to the Can Mfrs. 
Institute for study and recommenda 
tions. To date no conclusions or rec 


ommendations have been received. 


Rough handling, cyclic exposure 

The development of test procedures 
for rough handling and cyclic exposure 
has been referred to industry. Con 
tacts have been made with the Davi 
son Chemical Co., Shellmar Products 
Corp., Reynolds Metals Co. and other 
producers and manufacturers of water 
vaporproof, flexible barrier materials. 

It is to be noted that specification 
JAN-P-131 covers the test require 
ments for rough handling and cyclic 
exposure for performance standards 
of the barrier material. Specification 
JAN-P-116 covers the rough-handling 
and cyclic-exposure test for completed 
packs, including the 131 barrier ma 
terials and exterior shipping con- 
tainers. Since the two tests in the 
differ in 
methods of rough handling as well as 
temperatures and relative humidities, 
it is proposed to establish a rough- 
handling and _ cyclic-exposure _ test 
which will be comparable and usable 
in both specifications. 

Certain 


respective specifications 


chemicals and 
high-strength vinegar, as well as stabi- 
lized cream, must of necessity be 
packed in glass bottles. Containers 
must be designed to eliminate or mini- 
mize as much as possible (a) break- 
age of glass bottles and (b) seepage 
to other cargo if glass bottles are 
broken. 


corrosive 


Figs. 17 and 18 show examples of 
types of packs which have been used 
or are currently being used by the 
Quartermaster Corps. These packs 
consist of a fibreboard container pro- 
vided with inner liner and individual 
cell spacers in accordance with the 
requirements of Consolidated Freight 
Classification rules. This type of pack 
is employed for standard commercial 
shipments within the zone of the in- 
terior, but insufficient protection to 
bottles within the container leads to 
breakage. 

Fig. 19 shows a pack consisting of a 
fibreboard container provided with 
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iN GLUTTON FOR WORK.. 


CY 


Chicago Wheel & Manufacturing Co. 
makes abrasive cut-off wheels for in- 
dustry —lots of them and top quality. 


From now on they will be still better, 


FOUR to ONE ODDS you |! find crackers crisper 
in the new “4 in 1” pack. Yes, with four sep- 
arately wrapped units you open but one at a 
time—leaving the rest protected. Bakers adopt- 
ing this new pack should see and test the pa- 


pers Rhinelander makes for this purpose. 


Glassine 

and Greaseproof 
the functional 
papers that 

do so many 
tough jobs 
well. 


IN THE LAND 


his Up: 


for each wheel will be heat-sealed 
snugly in its own air-tight, moisture- 
factory-fresh” until 


proof package 


used — another Rhinelander “First.” 


it is a tribute to Rhinelander quality that de 
spite devaluated currencies and a world doi 
lar shortage our papers are in demand in s 
many foreign countries. Our export sales are 
about three times as large as those of other 


leading U.S. glassine mills combined. 


ex 
oe ae 

Qe, Nene 
pa? 


RHINELANDER, WISCONSIN 


181 





YNIVERSAL PRINTING 
p EVERY PACKAGING 
gor 


WOLVERINE HYDRO-PRINTER 


(automatic hydraulic aniline printing press) 


widths from 
at 26 122" 
two to twelve 


colors 


foil - film - board . paper - plastic - cellophane 


The outstanding printing results, simplified operation, match- 
less versatility and rigid, compact construction of the Wolverine 


and their performance within the packaging industry. 


It’s quiet and vibrationless in operation, running with amazing 
smoothness, even at extremely high speeds. What’s more, it’s 
so designed that absolute color register is maintained while the 
unit is running. 


@ hydraulic, instant on and off impression control 

@ free wheeling, constant rotating ink rollers 

@ instantaneous running register control 

@ one single impression drive gear (no backlash 

@ rigid, solid and compact 5-inch frame construction 

@ single push-button for complete control 
If profits are your motive, you definitely need to know more 
about the high-speed, quality printing the Wolverine Hydro- 


Printer will produce. [I Ilustrated, detailed literature is available 
. write for it today. 


PAPER CONVERTING MACHINERY CORPORATION 


19210 Stansbury Street, Detroit 35, Michigan 


full-height, slotted partitions separat 
ing each bottle. The fibreboard con 
tainer is overpacked in a nailed wood 
crate to afford greater resistance to 
shock and impact. Failure still occurs, 
due to insufficient cushioning between 
bottles. 

Fig. 20 shows a pack consisting of 


two fibreboard containers provided 


| with full-height, slotted partitions 


separating each bottle, with the two 
fibreboard cartons overpacked in a 
nailed wood box. Failure still occurs 
due to insufficient cushioning between 
bottles, even though an intermediate 
pack was designed to contain half of 
the standard pack. The standard pack 
is 24 pints to a container; two in 
termediate containers were used, each 
containing 12 pints. Insufficient pro 
tection is given to the bottles. The 
contents seep and contaminate other 
cargo. 

Fig. 21 shows a pack consisting of 
a fibreboard container provided with 
inner liner and individual cell spacers. 
The container is wrapped with water 
proof barrier material and overpacked 
in a wooden shipping container. The 
wooden shipping container is approxi 
mately 4 in. larger than the fibreboard 
container in each direction. This 
space is filled with excelsior pads or 
other equivalent cushioning material 
providing a 2-in. cushion to all faces 
of the fibreboard container. This 
pack provides less breakage, but at 
high cost and excessive cube. 

Fig. 22 shows each bottle slipped 
into a sleeve fabricated from cellulose 
wadding cushioning material. The 
wooden shipping container is lined 
with a minimum of 2 in. of the same 
cushioning material. This pack also 
provides less breakage and seepage 
but is expensive and space consuming. 

As the result of coordinated effort 
of the Glass Mfrs. Institute and the 
Quartermaster Food and Container 
Institute we are now in progress of 
designing a container to determine if 
referenced deficiencies can be elimi 
nated or lessened percentagewise. 

Fig. 23 shows the development of 
a new method of pack. Each bottle 
is slipped into a prefabricated cellu 
lose-wadding pocket sleeve of */s-in. 
thickness, The sleeve is folded over 
the top of the bottle and sealed. Each 


individually cushioned bottle is placed 


in its compartment formed by indi 
vidual cell spacers. The container and 
inner packing are fabricated of water- 
resistant material. This particular de- 
velopment is an attempt to decrease 
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FOR BETTER PACKAGING! 
PARTITIONS 


THAT PROTECT AND 
SAFEGUARD YOUR PRODUCTS 


IMMEDIATE ATTENTION 
Given to Requests for Estimates 


‘ 5 Berea 
Prompt Deliveries (f 3 ill Reasonable Prices 
Guaranteed {ff i Assured 


WRITE, PHONE, WIRE for QUOTATIONS on YOUR REQUIREMENTS 


19-21 HEYWARD STREET 
BROOKLYN 11, N.Y. 
Telephone: TRiangle 5-4033 

















CONTROLLED EMBOSSING 


The two-roll calender type embosser here shown 
emphasizes rigidity, correct alignment and even 
pressures, so essential to perfect embossing. 
Get the facts—full particulars on light distinc- 
tive features that make this embosser some- 
thing quite unusual. 

WRITE, WIRE OR PHONE 


@ DILTS MACHINE WORKS 


DIVISION OF THE BLACK-CLAWSON COMPANY, 
HAMILTON, OHIO 


FULTON, NEW YORK 
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“It paid for 
itself—Quickly” 


THE NEW 


CLINTON 
COOLER - STACKER 


“We wouldn’t know how to get along 
writes Wachusett Potato Chip 
Co., Fitchburg, Mass., of their Clinton 


Pry 


without it, 


Cooler-Stacker shown above working at- 
tached to a Simplex Bag Making Machine. 


“It paid for itself quickly,’’ they write, 
“from the savings it has effected for us. 
Bring anyone you like to see our Clinton 
Cooler-Stacker in operation and the ma- 
chine will sell itself to them.”’ 

The Clinton Cooler-Stacker may be used with 
any bag making machine that has front chute 
delivery. It cools each bag perfectly, presents it 
for inspection by the operator, and stacks the 
bags for removal. It will handle single or double 
cellophane, glassine duplex, acetate plastic coated, 
Pliofilm, vinyl film, or polyethylene bags from 


2 in. to 22 in. long. 


Write today for full information. 


CLINTON 
PACKAGING MACHINES 


Park Street Extension 
CLINTON, MASSACHUSETTS 








AUTOMATIC PACKAGING 
AT LOW COST... 


The Bartelt Packaging Machine is the cost saving, stream 
lined way to package your product for maximum economy 


and plus sales! 


POWDER © MULTIPLE PARTS * HARDWARE « LIQUIDS 


Whether your product is liquid, powder, solid, multiple items, 
or requires packaging under nitrogen gas, the Bartelt Machine 
will handle your needs. 


HEAT SEALING FILMS © FOILS « PAPERS ‘ 

The Base machine makes a pouch-style bag, opens it for filling, Z FOUNTAIN Z 
1 ’ . Makes the bag from a roll of paper, > TOPPING 2B « 

seals it, and discharges a complete package. Design allows him, or foil A 

for selection of the best filling equipment available for your 


product, with special feeders for unusual items. Bags may be Fills the bag by count, by volume, by 
made from heat sealing papers, foils, cellophane, lamina- auger, or by special feeders 
tions, etc. A special model is available for polyethylene. Send 


us your packaging problems for analysis and recommendation. 3 Finishes up to 36,000 packages per 
. : eight hour shift 


BARTELT ENGINEERING COMPANY + ROCKFORD, ILLINOIS 





SINCE 1883 


3 
PACHA ous 
Arlo 
DECOy ess 


cost © 


“Flowers by Cardinal" 


Just inquire about 


It costs very little to join the parade of merchandise- 
wise packagers who rely on delicate-looking, colorful 


“Flowers by Cardinal” to bring customers a-running. 


These exquisite little blooms are custom made in any 
quantity—color, size and number of blossoms in a spray 


to your specifications. Service is fast. 


Samples and prices on request 





C A R D | N A | \ are identified instantly 


FLOWER AND Pek See 
NOVELTY CO. 


61 East 8th Street New York, N. Y. F. M. NTS WE L L & CO. 


79-95 Pennsylvania Ave., Elmira, N. Y. 
GRomercy 3-2686 
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the over-all cube and still provide ade 
quate protection between _ bottles. 
The pads illustrated in Fig. 17 (stand 
ard commercial pack) are approxi 
mately 1.3 cu. ft. The pack illustrated 
in Fig. 21 (fibreboard container over 
packed in nailed wood container with 
2-in. cushioning material over all 
faces) is approximately 2.6 cu. ft. 

Che proposed method will decrease 
weight and establish a cube some 
where between the low and _ high 
levels. The pack, if found adequate 
after thorough testing, will be the 
guide post for future developments of 
glass-container packs for use by the 
Armed Forces. 

Upon comparing the different types 
of containers illustrated, it is found 
that a container which will overcome 
the following deficiencies has not yet 
been developed: 

(a) Maximum product protection 

(b) Elimination of seepage if bot 
tles are broken 

(c) Lower cost of container in re- 
lationship to cost of product 

(d) Reduction in weight and cube 

The Quartermaster Food and Con- 
tainer Institute proposes that industry 
assist in the development of containers 
to overcome these deficiencies. 


Push-button— 


(Article continued from page 125) 
special orders in lots from 500, 250, 
100 or less. Such small orders were 
previously turned away as unprofit 
able. Thus a new field of unknown 
depth, made up of small and special 
uses, can be penetrated. 

Actually, an order from a container 
company was among the first dozen 
received after the machine was an- 
nounced last April. 

Wherever the machine may be used, 
an undiminished market for board 
stock still exists. At least one con- 
tainer manufacturer has stated that it 
would make no difference in his profit 
sheet whether he supplies his cus- 
tomers with finished boxes or with 
sheet stock. 

With the nation facing a possible 
shortage of container board under the 
new military program, the machine 
may contribute importantly to eco- 
nomical use of existing supplies. 


Crepits: “Rite-Size” box machine de- 
veloped and supplied by Jacob Industries 
Sales Corp., New York; built by Farrel- 
Birmingham Co., Inc., Buffalo, N. Y. 
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THE MERGER OF THE 


HEAT SEAL-IT CO. 


WITH THE 


GLOBE PRODUCTS MFG. CO. 


to form the 


GLOBE PRODUCTS - HEAT SEAL CORP. 


To meet the increasing demands of a rapidly expanding 
market for our line of more efficient heat sealing equip- 
ment, the Heat Seal-It Company takes pleasure in 
announcing the formation of Globe Products — Heat 
Seal Corporation. The entire Heat Seal-It line, from a 
hand iron to heavy duty automatic equipment and bag 
making machines, will be continued in keeping with 
the high standards established in 1932 when the Heat 
Seal-It Company introduced the first heat sealing ma- 
chine ever manufactured. Through this merger, facilities 
for the production of this equipment and several new 
developments soon to be announced will be more than 
tripled. To provide maximum service for Eastern users 
of Heat Seal-It machines, the Philadelphia plant and 
offices located at 4316 Lancaster Avenue will continue 
in operation. H. L. Reitzes, Vice President in charge of 
sales, and former head of the Heat Seal-lt Company, 
will divide his time between the two plants. All inquiries 
regarding routine or special heat sealing problems will 
receive immediate attention without obligation. 


HEAT SEAL-IT MACHINES 


DIVISION OF 


NEW YORK CITY 
50 Church St. 


PHILADELPHIA 


Gen. Offices: 3380 ROBERTSON BLVD., LOS ANGELES 34 





4316 Lancaster Ave. 
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[ magine. a 


3000 
CORRUGATED 
CARTONS 


IN 
UNLIMITED 
SIZES 


made by 
One 
Unskalled 
Operator 
m a 
Single 
Day 


...size changes 
take less 
than a minute 


* Pat. No. 2,353,419 
Additional Patents Applied For 


186 


Using the Rite-Size Box Machine,® one unskilled operator working 
alone easily produces three thousand corrugated cartons of various 
sizes a day! 


EASY TO USE 


He inserts flat corrugated board at one end of the machine and it 
comes out blanked to size, slit and scored .. . all automatically. A 
simple taping operation and the box is ready for use 


FAST CHANGEOVER 


The Rite-Size Box Machine sets up for various sizes (in 1/;¢” incre- 
ments) so fast you'll find it difficult to believe. Over 7000 different 
size cartons can be made and any one of them can be set up in under 
sixty seconds. 


INVENTORY SAVINGS 


Because the Rite-Size Box Machine makes boxes as they are needed, 
only inventories of flat corrugated board need be kept on hand. The 
resulting savings in space, money and handling are enormous 


OUTPERFORMS EXPECTATIONS 


In actual plant installations, the Rite-Size Box Macnine has proven 
more satisfactory than the claims which were originally made for it. 
Users praise its economy, versatility and the unique convenience of 
having almost any size corrugated carton at a moment's notice. 


IT SET. THEM ON THEIR EARS 


The overall economy and fantastically fast set up time of 
the Rite-Size Box Machine were the talk of the AMA Pack- 
aging Exposition. You too will be amazed by this versatile 
new machine. Write today. Ask us to arrange a demon- 
stration at your convenience. Department C, Jacob In- 
dustries Sales Corporation, Chrysler Building, New York 
17, New York. 





box machine )-"~ 
Flexibility with Economy 
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Brochure on chemical and shock resistan’ 
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Bulletin 


PRINTING INKS. inks tog ther "with ent of 
fication epme d ink und Got Color 
(9-733) 


CELLOPHANE FOR RETAIL STORE PRE- 
PACKAGING. et yee ives hints as to 
the correct correct type of cello 
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fruits and vegetables in the prepackaging 
field. Sylvania Division, erican Viscose 
Corp. (9-734) 


MOISTURE SET INKS. Reprint of an 
article giving concise yet comprehensive 
story of modern moisture set inks and their 
Friern importance in the packaging field. 

ay Gap tceapen Ink 1 Div., a ~ 


CELLOPHANE. Details are given on oe 
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for sealing it. 
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prsted cations. bey oo 
British Cellophane I Limited tot page 


MISCELLANEOUS 


CYLINDER CALCULATOR. Handy pocket 
calculator gives cylinder circumferences and 
related s for cial roto- 
gravure. American Type Founders. 
(9-737) 
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MARKING PROBLEMS. Informative 
brochure traces the de of this 


INKING ROLLS. Details on Evenflo ink 
Sean aren edvantage, and 
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Rutwenieeindeaed Paper M ee end and 
Research (9-741) 
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DISPLAY PACKAGING. Catalog of four- 
color advertisements showing various 
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SreCLFYT SHErrifey.... 











To cut your 


distribution costs 


You save freight, conserve warehouse space, re- 
duce handling time—by packaging your prod- 
ucts in tubes made by Sheffield. Sheffield Pro- 
cess tubes are light, compact, easy-to-handle . . . 
all qualities that cut your distribution costs 
right down the line! 


Consider, also, that Sheffield alone offers you 
all these three services: 


1. Supply of matching tube cartons as well 
as tubes. 


2. Filling of your bulk products in tubes, tins, 
or jars. 


3. Shipment of your product to market. 


For higher net profits resulting from fast com- 
plete service and tubes of uniform high quality, 
try Sheffield next time you order. Write us for 
Tube Catalog. Or send us samples of your prod- 
uct that we may find exactly the right tube 
for it. No obligation, of course. 


All types of tin, tin-coated, aluminum, lead, and Sheffalloy tubes. 


Also one-shot tubes for single use applications. 


THE SHEFFIELD TUBE CORPORATION 


HOME OFFICES - 
K SHEFFIELD VP CHARLE 
AVE CHICAGO 16 


EXPORT: 500 FIFTH AVE. N.Y. CABLE 
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NEW LONDON, CONN. 


SHEFFIELC 


S ANGELE 


DENTIFRICE NEW YORK 








Want te do a bella | 
AWUME Periling (06/7 


Get this 5 toes 
valuable, informative 
publication 


FREE! tp 


THE MOSSTYPER 
is full of helpful, up-to 
the-minute information about 
all phases of printing with rubber plates. Issued 
regularly—sent free to anyone with an interest in paper 
converting and package printing. Send card or letter 
asking us to add your name to THE MOSSTYPER 
mailing list. No obligation, of course 


33 Flatbush Ave., Brooklyn 17, N. Y. 
Maker of MOSSTYPES® . . . the pre-madeready RUBBER PRINTING PLATES 











CARTOHR 6 @ 
TUCKER 


eomax 


FAST! 
EFFICIENT! 
VERSATILE! 
SAVES MONEY! 


Have you a small or medium-size packaging 
operation? The Neomax Carton Tucker can 
put your cartoning on a profitable basis. It 
reduces costly manual handling to a minimum. 
With it, one operator can end tuck and close 
as many cartons as three formerly did. 


Suitable for anything that’s packaged in tuck 
end cartons. Production: 25-35 cartons per 
minute. Fast changeovers. Compact. Port- 
abie. Low cost. 


designed and built 
by ENGINEERING DIV., 
Get details today. Write. 


William B. Sanford, Inc. 


601 W. 26th ST., NEW YORK 1, N. Y. 


BRISTOL-MYERS CO. 





West’s Show opens 


a third annual Western Packag 
ing & Materials Handling Exposi 
tion and Conference opened in San 
Francisco's Civic Auditorium on Aug 
16 and by the close on Aug. 18 had 
apparently registered its third yearly 
success, reflecting the great interest 
in packaging development in the area 
west of the Rocky Mountains. 

According to the count of badges 
issued, attendance during the three 
days of the Exposition totaled 5,100. 

Uncertainty about the war and de 
fense situation and its possible effect 
on packaging was evident among ex 
hibitors and visitors, and—partly be 
cause of this and partly because of the 
failure of some of the Eastern sup 
pliers to participate this year—the 
number of exhibitors and the exhibit 
area were both noticeably smaller than 
in the two previous years. However, 
exhibitors were obviously pleased 
with the size and caliber of the at 
tendance. It was an eager, buying 
crowd, well representative of the large 
package-consuming industries up and 
down the Pacific Coast. 

As in the National Show at Chicago 
last spring, emphasis on polyethylene 
packaging and on new equipment for 
handling polyethylene and other soft 
films was one of the highlights of the 
Exposition. Interest was high also in 
aluminum foil, improved shipping 
packaging and _ materials-handling 
equipment. 

Conference sessions morning and 
afternoon of the first two days pre 
sented a well-rounded program of un 
usually well-prepared papers. Among 
the highlights were talks by John 
Delmonte, Glendale packaging consul 
tant, on the outlook for packaging 
films; by Fred Levy, president of 
Blum’s Confectionery, San Francisco 
on the type of colorful and unusual 
gift packaging practiced by his firm, 
and E. N, Burnett, chief engineer of 
the Western Division of Gerber Prod- 
ucts Co., on the divisible shipping 
case pioneered by his company. 

A complete report on the confer 
ence sessions will appear in the Octo 
ber issue. 

Sentiment at the show seemed to 
be strongly in favor of a plan to hold 
the Western event every two years 
hereafter, going to Los Angeles in 
1952 and back to San Francisco in 
1954, and alternating between the 
two cities thereafter. No official an- 
nouncement on this had been made 
by press time, however. 
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<farm> tquio Fiuune wacunes | OTDEVIN 


Sack (Satchel-Bottom) 
PAPER BAG MACHINES 


Simple design for low cost maintenance! 
Precision engineered for high efficiency! 


Model GR met 
Model 3A-4 
GRAVITY : aay ge roll-cut ma- 


chine producing 


FILLERS : : 2 4 \ oder . panne satchel - bottom 
sacks in one operation. 


5 to 12 Spouts oe ee eee ee 


Machines or 


printed bags 
when equipped with a POTDEVIN multi- 
color aniline press 
For all types of foamy and still * Quickly adjustable for various 
liquids. © size and shape containers Can be equipped with patented double 
. 4 differential compensator and electric eye 
Spouts have no packing, eliminat f 
ing danger of contamination * Furnished with distribution for converting pre-printed wea Csiek 
M 1 d ab header Ol INK PRESS changeover for wide range of sizes for making 
inimum = overflow a i single or multi-wall poultry, charcoal, potato 
solutely drip-proof * Production from 50 to 80 frac and flour sacks as well as shopping bags 
—. preg Pn Ree | — Consult our engineers on any problem. No 
* Fills all containers from fractional water Other sizes proportion obligation. Literature on request. 
ounce to 2 gallons ately 


5 wee POTDEVIN MACHINE CO. 


ys 4 1244 38th Street, Brooklyn 18, N. Y. 
MULTI-WALL TUBER 


* No pump—no motor—minimum 
number of moving parts 








MFM company, inc. 


8 vi rept k en , ; Designers and manufacturers since 1893 of equipment 
rooklyn » New Tor : : for Bag Making, Printing, Coating, Gluingand Labeling 


aa POTDEVIN 
Flat and Square (Tucked) 

Any Size Container | PAPER BAG MACHINES 
—from smallest to five pounds — accurately with- 


in ! 16 to 346 ounce. 


WHiz~ PACKER 


SPECIALLY DESIGNED 
FOR DRY PRODUCTS 


Model 2-102A high speed flat and 
Send dry product sample square multi-color printing bap machine 


and package for complete = POTDEVIN Flat and Square machines 
: 4 $ make grocery, notion, millinery, shipping 
details and price. { 


container and large specialty bags. Each 

machine is adjustable to make a large 

range of sizes. POTDEVIN Aniline 

AY at Printing aromas can be arooey connected 

: “ to most POTDEVIN Bag Machines to 

Bench Model Whiz-Packer tt aC ‘i produce multi-color bags. Attachments 
Floor Model Also Available > SS SS ht 








available for pre-printed papers, multi 
wall, hole-punching, etc. Over 200 mod 
ern, high speed bag machine models for 
profitable operation 

Consult our engineers on any problem 

No obligation. Literature on request 
Visit our Booth $217 at a Aris Ex 
position in Chicago, Sept. 11-13 


Oi. 36 
am 44/1 POTDEVIN MACHINE Co. 
" ~ » 


338-01 Cortlandt St., Belleville 9, N. J 


1244 38th Street, Brooklyn 18, N.Y. 
EXCLUSIVE DISTRIBUTORS STERN STATES ; ‘ 

















Designers and manufacturers since 1893 of equipment 
for Bag Making, Printing, Coating, Gluing and Labeling 
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Manufacturers’ literature 


When the Manufacturers’ Litera 
ture page of MODERN PACKAG 
ING was introduced 15 months 
ago, we were frankly over 
whelmed by the number of re 
quests received. As a result, we 
were insufficiently prepared to 
process the enormous volume of 
mail as rapidly as we would 
have liked. This has now been 
corrected. A new system has 


NOW! FOLDED PAPERS COLLATED | ¥23°"8° ene 


handling your requests and is in 
5 1 


FASTER THAN EVER BEFORE De oo saad yon 


return post card you fill out is 
received, it is processed in a 

In proper sequence, this unique automatic unit (which was minimum of time and your name 
sa ae : ‘ ; ; : and address is quic kly forwarded 
designed primarily for the greeting card industry) collates as many 

. . . ’ to the company concerned 

as twelve items of similar size into a single bundle. The bundle A recent survey indicates that 
is jogged square and presented to a cellophane wrapping machine this department is used regularly 


aa . by a large majority of MODERN 
or a cartoning machine. ; 
PACKAGING readers To those 


Speed: 6,000 collated bundles every hour. Size range: 3” X 3” eilin hata nk Gok telah aves 


to 7" X 7". Moderately priced. Send for details now. tage of this service, a cordial in 


vitation is hereby extended to 
J, 2, do so. The feature appears in 
he John ° Herrmann G. this issue on pp. 187-188. 


I 
25 Stewart Street Floral Park, New York 











CRCO-NEW WAY 


Continuous Label Feed 


Labeling Machine 


Heavy-Duty High-Speed for 
All Cylindrical Containers 


Introducing the new Heavy-Duty, High-Speed Model E Labeler Feeding Into Model A Caser 
Labeling Machine with a high-level discharge, thus 


permitting a direct gravity feed into some models of | 

sasers. It often eliminates the need for an elevator. ed 

Precision-built—lower operating costs. Has ca- £ a th 

pacity of 300 or more containers per minute. Con- — i, NS; 0. l/h er 
tinuous Label Feed available on all models. SING “ 


aeemeprntcs COMPANY @F PENNSYLVANIA 


Write for complete details, ee HANOVER. PENNS YLVAN._A 
specifications and prices. 
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Searching for the 


perfect solution to 
your Packaging 
Paper Problem? 


Look at the 


MATTHIAS LINE 


The very paper for which 
you are searching may 


be right in our stock. 


Over 1,000 Packaging 
Papers to choose from. 


MATTHIAS 


PAPER CORPORATION 
167 W. BERKS STREET 
PHILADELPHIA 22, PA. 


Are you receiving the Matthias 
NEWS Paper? 
It's packed with 
facts and fancy 
paper samples. 
Drop us a line, 
on your letter- 
head, and you'll 
be placed on our 
list at once. 
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War and packaging 


Article continued from page 101) 
000 tons and in the first half of 1950 
it an annual rate of about 5,000,000 
ons, just above the 1947 peak 
Production of folding boxes so far 
indicated for 1950 is 2,100,000 tons 
50% above 1940, but 
below the 1947 peak of 2,257,000 
tons Output of 


somewhat 


set-up boxes has 
gyrated up and down since 1940, as 
shown in Table II. Set-up produc 
tion in 1950 is indicated as 601,000 
tons—the same as 1949—but figures for 
the peak year of 1942 indicate that 
the industry has a capacity of at 
least 997.000 tons Thus, if the 
board is available, there is a com 
fortable reserve capacity in the set-up 
box industry to absorb any enforced 
switches from plastic and metal. 

Department of Commerce figures 
for total paper and paperboard pro 
duction show 14,500,000 short tons 
in prewar 1940, 20,300,000 short tons 
in 1949 and, at the time the new 
war started, a new peak annual rate 
of 23,000,000 tons. 

The outbreak of fighting in Korea, 
however, seems to have stimulated 
efforts 
According to figures of the American 


the paper mills to greater 


Paper & Pulp Assn., paper output for 
the week ended July 29 was at 
106.8% of rated capacity, as against 
102.5% in the preceding week and 
only 84% a year ago. Paperboard 
production figures for the same periods 
were 96%, 95% and 80%, respectively, 
and unbleached kraft figures 96.7%, 
95.4% and 66.5%. 


Plastics 

The biggest single new factor in 
the packaging field since World War 
II is polyethylene. That plastic is 
also one of the hottest new items in 
the category of military requirements 

not only for packaging (where it has 
the unique ability to withstand a 
temperature range from minus 50 to 
150 deg. F., 
also in huge quantities for electronic 
applications. 


now so essential), but 


Booming civilian demand for poly 
ethylene bottles and polyethylene film 
had created a shortage of resin even 
before the new military program was 
launched. Prospects for rapid expan- 
sion of resin facilities, beyond what 
Many 


of the polyethylene applications in ci- 


is already under way, are dim. 


vilian packaging, such as the popular 
squeeze bottles, would in wartime cer 


“PROFIT SEALERS” 
FOR Amy HEAT 
SEALING MATERIAL 


The New and improved 


“STOR-PAK” 


with Adjustable 
Thermostat 


$6.95 


“CLAMCO” 
tor sealing 
ready-made 


bags 
$7.95 


"*PRE-PAK-AID” 
With Formica 
topped Port- 

able work 
table 


$32.95 


“CRIMPMASTER” (bench type) 
with 


FOOT 
CONTROL 


cellophane Other models f see 
types of filn Available also er 
Write for details 


jaws up to 24 inches 


ALL PRICES F. O. B. CLEVELAND 
ALL MODELS FOR 115 VOLTS A.C. 


CLEVELAND LATHE 
& MACHINE COMPANY 


673 Broadway 
Cleveland 15, Ohio 


799 Broadway 
New York 3, N. Y. 
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tainly be placed in the luxury class. 
Therefore, the polyethylene boom in 
packaging seems certain to be nipped- 
temporarily, at least—within the next 
few months. 

One large supplier says, however, 
that he expects to meet all orders for 
both squeeze bottles and film for some 
time to come. The two producers of 
the basic polyethylene resin paint a 
somewhat darker picture. 

Word from Washington is that 
Ordnance and Signal Corps applica- 
tions have first call on polyethylene 
and already an order for “several hun- 
dred thousand miles” of combat com- 
munication wire, coated with 14 lbs. 
of polyethylene per mile, have been 
placed. That alone will put quite 
a hole in the visible supply of poly- 
ethylene resin. 

The present supply of polyethylene 
resin is estimated at 5,000,000 Ibs. a 
month. Du Pont is currently step- 
ping up production and may soon add 
materially to this figure. Bakelite has 
started a new plant that should come 
in by mid-1951 or sooner. All this 
was figured merely to meet peacetime 
demand, and military requirements 
obviously will add to the load. 

It is certain that the packaging 
branches of all three Services will 


put up quite a fight for a share of 
polyethylene, for they consider it the 
key material for arctic packaging. In 
the last war the basic barrier material 
for Method-II packaging was a buty- 
rate coating on lead foil, laminated 
with asphalt to kraft or scrim, This 
had many drawbacks. 
and stiff and tended to crack at low 
temperatures, It was difficult to seal. 


It was heavy 


It is due to be replaced by a much 
lighter and more widely useful lamina 
tion of aluminum foil, polyethylene 
(either film or a coating) and scrim 
or kraft backing. 

The Medical Corps used quantities 
of plastic bottles in field kits in the last 
war, even though they were then only 
in pilot-stage production. Now that 
volume blow-molding production fa- 
cilities exist, the Services likely will 
be a big priority customer. 

The prospects for molded and sheet 
plastics depend largely upon the sup- 
ply of chemical ingredients, some of 
which may quickly become scarce. 
Molded plastics are used in packaging 
chiefly in the form of closures and the 
phenolic materials generally employed 
in utilitarian closures are less subject 
to scarcity than acetate and polysty- 
rene. 

The styrene which goes into the 


1.C.1. Polythene film... 


cuts packaging costs 


Loose liners of ‘Alkathene’ (polythene) film—chemically resistant and mois- 
ture proof—make it possible to use conventional drums, kegs and fibre- 
board containers for carrying hygroscopic powders, corrosive liquids and 
pastes. Packaging costs are cut, as cheaper and lighter weight containers 
which need not be returnable, can be used, with consequent 
saving in transport and re-use charges. 


* Alkathene’ is the registered trade mark of polythene manufactured by 1.C.1 


IMPERIAL CHEMICAL 


polystyrene may be very short if the 
synthetic rubber plants begin to start 
up again. 


Cellophane and other films 


As for the general picture on pack 
aging films, here’s what R. L. Van 
Boskirk has to say in the current issue 
of Modern Plastics: 

“Industry authorities claim that in 
the normal course of events there 
would have been a demand for 
500,000,000 Ibs. of cellophane, ace- 
tate film, polyethylene, Pliofilm and 
saran thin films within the forseeable 
future. Today a reported production 
of 240,000,000 Ibs. of cellophane is 
insufficient to supply demand for that 
product alone. Acetate film produc 
tion under 0.003 gauge was nearly 
8,000,000 Ibs. in 1949—has been run- 
ning well above that rate in 1950 
(about 3,700,000 Ibs. in the first four 
months). Polyethylene film produc- 
tion was near 12,000,000 Ibs. in 1949, 
but figures for 1950 in that and other 
films named above are not published. 
But one thing is sure—demand for thin 
film, primarily for packaging, is far 
above supply and will probably re- 
main that way for some time to come.” 

Acetate and Pliofilm were widely 
used in military barrier materials in 


INDUSTRIES LIMITED 


PLASTICS DIVISION, WELWYN GARDEN CITY. HERTS. ENGLAND 
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the last war. It is not known to what 
extent they may now be replaced by 
polyethylene and other newer ma 
terials. 

Although cellophane has little direct 
military use, its production is apt to be 
hampered in wartime by shortages 
However, barring that, 
and if the big new Olin Industries 


of glycerine. 


plant now under way at Pisgah Forest, 
N. C., is completed and permitted to 
run next year as planned, there may 
be some relief the end of next year. 


Timber and glass 


Our situation in timber supplies 
should be studied if only because it 
was more dangerous than most people 
realized in the last war. According to 
one authority, 50% of our timber 
harvest was going into packaging 
(either as box lumber or pulpwood) 
on V-J Day and if the war had con- 
tinued another year there wouldn't 
have been enough timber to keep our 
Armed Forces going. This was due 
not so much to the lack of timber re 
a shortsighted draft 
policy which took too much manpower 
out of the forests. Box lumber, in 


sources as to 


addition, was limited by a shortage 


of kiln capacity. The Department of 


Defense estimates forseeable require- | 


ments of lumber, between now and 
June 30, 1951, will not 
1,500,000,000 board feet. 
Glass is the bright hope of those 
packagers who may be forced out of 
metals and plastics. Apparently am- 
ple production capacity exists and 


exceed 


glass uses practically no strategic ma- 
terials—although of course glass con- 
tainers do need metal or plastics for 
The only material bottle- 
necks in glass production during the 
last war were, toward the end of the 
conflict, shortages of soda ash and 
scarcity of refractory brick, needed 
for periodic relining of the furnaces. 
There is now a temporary shortage of 
soda ash, due to a strike. 
Glass-container facilities 
enormously expanded during and after 
the war that it appeared for a time 
that they had outstripped demand. 
From a production of just over 50 


closures. 


million gross in 1939, the industry | 
rose to 105 million gross in 1945 and | 


to 115 million gross in 1946 and 1947. 
However, packaging consumed well 
under 100 million gross in both 1948 


and 1949, and although the 1950 rate 


so far is higher, there is still a comfort- 
able margin to work on. Present ca- 
pacity is estimated at 140 million gross. 
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FRY BAG SEALER 


makes 


sift-proof seals 
in heavy weight 


paper bags 


Why struggle along with anti- 
quated methods, when the Fry 
Model CSG automatically makes 
a double-folded sift-proof heat 
seal in the top of any heavy 
weight paper bag. The first fold 
is securely heat sealed; the sec- 
ond is glued for extra safety. 

Perfect for granular or fine prod- 
ucts such as 


chemicals 


George H. FRY Company 


foods, 


insecticides and the like. 

Bags handled include polyethy- 
lene and pliofilm lined, and 
those with thermoplastic top 
sealing bands. Simple adjust- 
ments for bags of various 
heights. 

When writing, please submit a 
sample of your bag and your 
product. 


167 Front Street, New York 7, N.Y. 





were so | 





See What They're Packing in 


HOWARD-SEAL 


Controlled Polyethylene 


PLASTIC BAGS 


Cake 


—and scores of other per- 
ishable items! 

Just think what it could do 
for YOUR product! 


@ Moisture-Proof 
@ Fracture-Proof 


@ Unaffected by 
temperature changes 


Don't confuse Howard-Seal 
with any other film. Howard- 
Seal is controlled as to uni- 
formity of thickness, size, and 
sealability. 


Sold by leading paper distributors 


HOWARD PLASTICS 


CANADA: Transparent Paper Products, Ltd., Montreal, Quebec 


WRITE for tree Samples, full information, 





Photo of Cake packaged in 
HOWARD-SEAL Plastic Bag 


and low prices. 


Dept. D-9, Council Bluffs, lowa 
Kansas City 8 Mo. 














12th Packaging Institute Forum 


(Article continued from page 132) 
men and packing-room foreman who 
want to do a better job of line pack- 
aging. Panel members have been 
selected from four fields of packaging: 
glass lines, can lines, carton lines and 
squeeze-bottle lines. 


Technical committee meetings 

Anyone registered at the Forum 
may attend Technical Committee 
meetings as a visitor—provided there 
is room to get in. 

Two of these meetings will be of 
particularly wide interest. The Drug 
and Pharmaceutical Committee holds 
its annual seminar, expected to draw 
about 300 persons from this field. 

The Printing Committee will hold 
its organization meeting, adopt an 
agenda, choose its own chairman and 
discuss its plans for the coming year. 
From advance indications there will 
be at least 50 persons present for the 
organization meeting. Written invi- 
tations have been sent to all in the 
Packaging Institute who are likely to 
be interested. 
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\ glance at the printed program 
will tell what other meetings are 
scheduled and the final printed pro- 
gram available at the Forum will tell 
where they will be located. 


Registration and reservations 

All who attend the Forum of the 
Packaging Institute are requested to 
register in advance by writing to the 
Packaging Institute, 342 Madison Ave. 
New York 17, N. Y., for the proper 
forms to save time at the registration 
desk on the day of arrival. 

Advance registration also enables 
the Institute to provide meeting rooms 
ot adequate seating capacity. 

The Hotel Commodore has blocked 
off 250 rooms for use of visitors at 
tending the Forum of the Packaging 
Institute and members are urged to 
make their hotel reservations on the 
form they can obtain from the Pack 
aging Institute. If, however, a mem 
ber prefers to make his own reserva 
tion, he should tell the hotel it is for 
the Packaging Institute. 

“Packaging in Difficult 


These 


Times” will be the theme of the meet 
ing. The board of directors meets 
Sunday, Oct. 22, at 1:00 p.m. The 


three-day program follows: 


Monday Morning, Oct. 23 


9:00 a.m. 
tion by officers and former directors. 
General Session, Charles L. Barr pre- 
siding, 

10:30 a.m. Opening Address — 
Charles L. Barr, President of Packag- 
ing Institute, Opportunities and Obli- 
gations 

11:40 a.m. 
to elect directors 

11:50 a.m. Address Packaging 


Management Needs Recognition. 


Registration and recep- 


Short business session 


12:30 p.m. Luncheon—Containers 
in a Semi-War Economy, Roy F. 
Segur, In Charge of Containers and 
Packaging Planning, National Security 
Resources Board, Washington, D. C. 


Monday Afternoon, Oct. 23 


2:30 p.m. Symposium— Packaging 


| Leer Sew le 


FOR CAKES - COO 


Te 
. # i 
EH | 
2 


r... 


FLAVOR AND FRESHNESS IN... 
MOISTURE OR DRYNESS OUT! 


This modern mechanical wizard wraps with “Oven 


Freshness” and without breakage at amazing new speeds... 


drastically lower costs! Uses materials of all types such 


as cellophane, glassine, foils, etc., and delivers in continuous 


feed up to 120 units fully glued or heat sealed — 


regardless of shape. Only one operator and one helper 


required. Reduce down-time and eliminate old-fashioned 


packaging bottlenecks now with the Campbell Wrapper. 
Write for illustrated brochure and complete details. 


BEVELED SIDES 


Wraps products of all types and shapes 


‘a 
wae ta 
ee ae 


KIES - CRACKERS - DONUTS 


v 


Standard models — designed 
for individual needs with 
Straight, L, or Hopper feed. 


. 


HUDSON-SHARP MACHINE CO. - 
‘ Meruafucheurs 


FLAT 


GREEN BAY, WIS. New York Office: 


55 West 42nd St. 
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Problems in the Near Future, H. T. 
Holbrook, presiding, 

1. Outlook for Packaging Supplies 
Lee R. Forker, Quaker State Oil Co 
and panel. 

2. Methods of Procurement Used 
by Department of Defense. Speaker 
to be announced. 

3. Government Procurement Poli 
cies—Industry’s View. Speaker to be 
iunnounced. 

5:30 p.m. Meeting of board of 
directors to elect officers. 


Tuesday Morning, Or t. 24 . . . ALL MADE ON EFFICIENT, 
Two Concurrent Sessions LOW-COST ROTO BAG MACHINES 


4 2 2 ey - 7s ) > e ° . > 
):30 a.m. Reproduction and Pack Wherever bags are being made of light gauge materials, Roto 
ige Printing, E. H. Balkema, Colgat« Bag Machines are setting new, higher standards for low-cost 
Palmolive-Peet Co., presiding. production, dependable operation. 
1. Development of Package Spe : : 
: : : Quality—Check the consistent Speed—Check the high rates 
cifications and Performance Tests - d 
Ed E.R 1 } £S superiority of Roto-made bag at which the Roto produces 
< 7 ‘ » ve > » ( -~mac Dags 
sdgar E. Rumple, in charge of Speci | ; c bag better bags. The figures will 
one 
fications and Control of Packaging Comparison favors the Roto convince you 
Quality, Merck & Co., Inc, ; ; 
Siete and Culteder Making Cost—Compare the low initial cost, low upkeey 
Jack Lomax, Reilly Electrotype Co. and minimum waste You'll choose the Roto! 
3. Ink Making—George Welp, In Send for details, prices, specifications 
ternational Printing Ink Division, In 


terchemical Corp. — ROTO BAG MACHINE corp. 


4. Making and Printing of Paper 304 E. 22nd St. New York 10, N.Y 
and Board Stock—Walter Sooy, Vice Maes! 


President, Gardner Board & Carton 
Co 
5. Control of Packaging Quality 
Edgar E. Rumple, Merck & Co., Inc. 
9:30a.m. Petroleum Products 
Packaging. (All day session.) R. Aniline plate cylinders 
Chester Reed, Texas Co., presiding. 
1. Mechanical Handling and 


\ 
Warehousing of Small Packages — F. 
M. Landon, Sun Oil Co. a Light weight gravure cylinders ce 
2. Economics of Stenciling, Label- 











ing and Marking. (a) Labels—X. R. 


\ 
Smith, Atlantic Refining Co. (b) 
Decalcomanias Edward Thomas, Sp Heating rolters = 
Shell Chemical Co. (c) Stencils — 

Speaker to be named. \ 


3. Statistical Control of Filling— 
A. R. Dismukes, Gulf Oil Corp. a: Chilling rollers neal 
(Session continued in afternoon.) 


‘\ 
Tuesday Afternoon, Oct. 24. ee Roller storage racks ae 
(Two Concurrent Sessions) 
\ 


2:00 p.m. Petroleum Products 
Packaging. R. Chester Reed, presid- 


Gears 1/44 C.P. and 10P. 


ing. 
4. Export Shipping Cases for Pe- 
troleum Products—Paul Paulsen, Wm. 


Bagg eed for the National Albert Weiss & CO. tit wa a 


Military Establishment by the Petrol- 
eum Industry — Speaker to be 
nounced. 

2:00 p.m. Technical Session, 
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Kenneth R. Marvin, Eastman Kodak 
Co., presiding. 

1. Performance of Shipping Con 
tainers. 

2. Electronics in Packaging. 

3. Scuff Resistance. 

4. Testing for Impact Fatigue 
Robert de §. Couch, General Foods 
Corp. 

6:00 p.m. 

7:00 p.m. 
be announced. 


Reception and Cocktails. 
Banquet — Speaker to 


Wednesday Morning, Oct. 25. 


(Two Concurrent Sessions) 


9:30 a.m. Technical Session. Dr. 
L. E. Simerl, Marathon Corp., presid- 
ing. 

1. Rapid Graphical Method of 
Measuring Moisture Equilibria - 
Arthur H. Landrock, Massachusetts 
Institute of Technology. 

2. Method of Measuring Organic 
Vapor (Odors) Permeability Through 
Packaging Films — T. J. Muldoon, 
General Foods Corp. 

8. New Method of Measuring 
Pore Size in Packaging Materials — 
J. N. Sivertson, Johnson & Johnson. 

9:30a.m. Production Session. 
Seminar on High Speed Packaging - 


John A. Warren, Engineering Depart- 
ment, American Home Products Co., 
presiding. (This session is primarily 
for production men and packing room 
employees. ) Speakers to be 
nounced. 1. Glass Lines. 2, Carton 
3. Squeeze Bottle Lines. 4. 


an- 


Lines. 
Tin Can Lines. 
12:30 p.m. All tech- 
nical committees and guests. Speakers 
C. L. Barr, President of Packaging 
Institute, and R. de S. Couch, retir- 
ing General Chairman of Technical 


Luncheon. 


Committees. Introduction of 


General Chairman. 


new 


Wednesday Afternoon, Oct. 25 
Committee Seminar and Meetings 


Drug and Pharmaceuti- 
cal Committee. H. Earl Nack, Sharp 
& Dohme, Chairman. 

1. Screw-Cap Problems — Carl B. 
Burnside, Eli Lilly Co 

2. Important Factors of Glass 
Breakage—Speaker to be announced. 

3. Inspection of Incoming Packag- 
Fred Bither, Upjohn 


2:15 p.m. 


ing Supplies — 
Co. 

4. Export Packaging — Dr. John 
C. Bird and R. J. Hennesy, Lederle 


Laboratories. 





5. Shelf Packs—Arthur R. Schettel, 
E. R. Squibb & Sons. 

6. Package Style Designed to Fa 
cilitate Resale on Prescription in Orig 
inal Containers—Dr. David Ashkenaz, 
Wyeth, Inc. 

7. Unusual Foreign Packages—H. 
Earl Nack, Sharp & Dohme. 


Organization meeting of the Pack 
age Printing Committee, will be held 
also Wednesday afternoon with Char- 
les O. Kendall, E. R. Squibb & Sons, 
acting as temporary chairman. This 
is the first full meeting of this commit 
tee. Anyone is welcome provided the 
Packaging Institute receives advance 
notice so that ample space is available. 
Twenty-two reservations have been re 
corded to Aug. 15. The committee is 
to choose a permanent chairman, 
adopt a statement of policy and define 
its mission and objectives, plan the 
next meeting and set up task groups. 

Other Technical Committee meet- 
ings include those on Paper, Films 
and Foils, Glass Containers, Shipping 
Containers, Parenteral Closures, Food, 
Petroleum, Packaging Management, 
Glossary, Yield Chart, Package Dimen- 
sion, Packaging Education, Advisory 
Service, Package Users’ Guide. 


FOR LOW COST=—HIGH CAPACITY 
Product Packaging Use 


GLOBE-KNAPP 


The new Globe-Knapp wrapping machine 
produces a smart, taut wrap, at high speed 


efficiency for any square or rectangular pack- 


ogine requiring individu- 
ally wrapped units at 
LOW cost. Machines are 
streamlined in design, 
easy to operate, simple 
to maintain. Cut your 
overhead and get better 
sales results with a Globe- 
Knapp to fit your needs. 


PACKAGING MACHINES 


Just Wrap—Knapp-Wrap 


Model JS—fully automa- 
tic—wraps 60 to 70 pack- 


i “4 ages per minute—to be 

used with cellophane, wax 
paper or heat-sealing foil—produces 
an outstanding SALES impression 
with an attractive, smooth wrap ex- 
actly to your specifications. Investi- 
gate the Globe-Knapp system today. 


Model EZA—fully 

adjustable —semi- 

automatic—wraps 
up to 20 packages per minute 
—simple and compact in de- 
sign, with 5 minute change- 
over to different size wrap. 


THE GLOBE COMPANY 


4000 $O. PRINCETON AVENUE + CHICAGO 9, ILLINOIS 
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Everything but the squeal 


Article continued from page 95) 
its protective properties are enhanced 
by the presence of an attached inner 
liner of transparent film or opaque 
greaseproof paper. Properties of the 
liner are varied to meet product re- 
quirements. The double-waxed paper- 
board surface of the carton is solid 
white, providing an ideal printing 
surtace 

Packaging time with this unit pack- 
age is said to be approximately half 
that sequired for multiple-unit con- 
tainers, resulting in reduced labor 
cost and increased production. Prod- 
uct to be packed is centered on the 
window panel of the blank (see illus- 
trations) after which the end panels 
are folded, covering the meat with the 
liner. Then bottom panels are folded 
over. Final operation entails locking 
the carton with the positive lock, 
which is easily engaged. This type of 
carton is made in individual designs 
to packer specifications and is also 
available in stock-printed designs for 
hamburger, ground beef and other 
meat products. 


fo Y wally 
re 4 2 
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Packers are showing increased inter 
est in equipment which will simplify 
their packaging activities and help to 
control packaging-material inventories. 
An example of this trend is found at 
Stark, Wetzel & Co., Inc., Indianapo- 
lis, which is now producing its own 
packages for pure pork sausage from 
printed roll stock. The attractive 
1-lb. package so formed is of double- 
wall, gusseted construction and affords 
excellent product protection. Print- 
ing is in black and red on a bright 
yellow background. 
cellophane package are heat sealed 


Seams of the 
throughout with */:-in. overlaps. Reg- 
istration is provided by electric-eye 
control and the bag-making unit forms 
the packages automatically, stacking 
them in the receiving container ready 
to be filled with product. 

The virtual revolution in liver- 
sausage packaging in recent years 
shows that packers are becoming in- 
creasingly conscious of the need for 
improved packages which will meet 
consumer requirements and lend them- 
selves to more effective selling. 


Prior to the war, this popular type 
of product was usually stuffed in hog 
bungs, which made a perfectly satis 
factory casing but had the disadvan 
tage of being opaque. Following the 
war, transparent casings enjoyed wide 
adoption because of their ability to 
eliminate shrinkage and slime forma 
tion and the fact that they made possi 
ble lower casing costs and smaller in 
ventories. Most recently; a 10-0z. con 
sumer-sized saran casing for liver saus 
age, introduced by Oscar Mayer & Co 
has been adopted by others. 

The Oscar Mayer _ liver-sausage 
pac kage hit the market in the spring of 
1949. It was developed by this 
meat packing firm in conjunction with 
the supplier of the basic film material. 
The Mayer organization developed 
its own equipment to form the re- 
quired casing sheet material and as- 
sisted in arriving at the proper for 
mulations for this particular packaging 
job. The Oscar Mayer unit package 
for liver sausage made an immediate 


hit, with the result that saran casings 


Tiyjl illen 


TAFFEL BROS., INC. 
95 MADISON AVE., N.Y. C. 


New designs and new presses to meet Rotary Die and Slitter Unit with 
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every production problem. 3-6 and 12 
inch wide with up to 24 inch maxi- 
| mum repeats. One to three colors on 
one or two sides of traveling web 
Punching—Shitting and Sheeting Units 
can be incorporated. 
Illustrated is 2 color printer having 
14” lateral and 360° color register 


Inside and /or Outside Dual Rewinds 
Many combinations are available 
custom built to your needs 
Specialists in Fabricating 
of Paper Products 
Frostad Casincering Co. 
3037 S. Wentworth Ave. 
Milwaukee 7, Wisconsin, U. S. A. 
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CLASSIFIED ADVERTISEMENTS 


Modern Packaging reserves the right to accept, reject or censor classified copy. 
EMPLOYMENT * BUSINESS OPPORTUNITIES * EQUIPMENT (used or resale only) 





MACHINERY FOR SALE 


1 MODEL A3901-24 CECO Adjustable Carton 
Glue Sealing Machine. Adjusts to depth of 
24 inches. Has Automatic Carton Transfer 
Mechanism to permit filled but unsealed 
cartons to come to mach fr: ong as- 
sembly belt. Includes Morot A 
—60 Cycle—3 Phase. N 1947 used very 
little. Price $3950. Am ran Tissue Mills, 
Holyoke, Mass. 





FOR SALE: 1—Standard Sane 4429 
self-adjusting Gluer-Sealer imum 
519” high, 7'4” wide, maximum 10” 
high, 13" wide, 25’ Compression Unit. 
Priced at less than half new cost. 2— 
Stokes and Smith Auger Gl Powder 
Fillers. I—Knapp Wraparound 3B 
Labeller. Only a partial list. Send 
us your inquiries. Consolidated Prod- 
ucts Co., inc., 16-20 Park Row, New 

ork 7, New York. Phone: BArclay 
7-0600. 











os IPMENT FOR SALE: World Semi- 

te tic, odel S, pu ased new from 
| Seta Machinery in May 1950 and used 
only 30 days. Equipped with portable truck 
arrangement. Also 35)4” belt conveyor, 30 
feet 6” long, 5 h.p. motor and controls. Can 
ship tig ge Radiator Specialty Com- 
pear. 1700 Dowd Road, Charlotte, N. C€., 
‘elephone 3-3131. 





FOR IMMEDIATE DELIVERY—Pony 
M, L, MX and MLX_Labelrites. 
Knapp E. adj. to 1 gal. Wraparound 
Labeler, for Jars with ears. Also Burt 
Labelers. Filler 1, 2, 4 and 8 Head 
S.S. Fillers. Stokes & Smith Gl and 
G4 Auger Powder Fillers. Triangle 
Model SHA Auto. Net Weigher and 
arton Sealer. Triangle sae, G2c 
- . 


Horix ’ 

Ceco Auto. Carton C Saekese Machine. 

Standard Knapp No. 492 Carton — r. 

Pneumatic Scale Auto. Tite-Wr 

So yee FA and F A20, Scandia v adel 
SCF Auto. Cellophane Wrappers. This 

is only a partial list. Tell Us Your Re- 

quirements. Union Standard Equip- 

ment Company, 318-322 Lafayette 

Street, New York 12, N. Y. 











FOR SALE—Two Economic Machinery Com- 
my labellers, 120 © minute capacity, 
odels HSX and HS th in operating con- 

dition. For further details contact The 

Calvert Distilling Co., Box 208, Baltimore 3, 

Maryland. 


SITUATIONS WANTED 


FOLDING PAPER Box Specialist with crea- 
tive ability, now in ckaging industry, de- 
sires position as gc will representative for 
paper box manufacturer. das ability to 
specify technical needs for special require- 
ments. Can specify to reduce ec: pm wastage 
on packaging and cartoning machines to in- 
crease machine production and efficiency by 
correct carton design. Box 998, Modern 
Packaging. 


LAMINATION, EXTRUSION, 
duction and de velopment. 
technical director in both 
chemical fields. Textiles, papers, 
> metals industrial and de 


rgan 

‘an ‘he available 

for two days per week on permanent basis. 
Reply Box 999, Modern Packaging. 


» Deve lopment 
milar cap 

Midwest. 

>i ive background in 

purchasing and package development em- 

se ring Cosmetics, Drugs and Packaged Con- 

sumer Goods for domestic and foreign mark- 

ets. Capable administrator, with thorough 

knowledge of sources. Salary open—Presently 

associated with New York co Prefers 
change. Box 104, Modern Packaging. 


HELP WANTED 





SALES REPRESENTATIVES—Manu- 
facturer of well-known specialty clo- 
sure for cans and glass offers attractive 
proposition to men now calling on the 
packaging trade. Leads 

from national advertising. " 

available include Kansas y 

St. Louis, Missouri, and Minneapolis 
and St. Paul, Minnesota. Box 997, 
Modern Packaging. 











DESIGNER of Automatic Packaging Ma- 
ch . Preferably of over-wrapping type. 
Frank Bilek, The Globe Company, 1000 So. 
Princeton Ave., Chicago 9, Illinois. 


WANTED: Ambitious Salesman experienced 
in folding cartons. Excellent opportunity to 
to Sales Manager. Midwest Location. 
perience and Persona! History in reply. 

. Modern Packaging. 


MISCELLANEOUS 


WANTED: Plastic scrap and rejects in any 
form. Cellulose Acetate, Butyrate, Poly- 
styrene, Vinyl Polyethylene, etc. We pay top 
prices for r, colored and printed scrap in 
any quantity. Box 781, Modern Packaging. 





UP TO 50’ roll sheeting & slitting, 
Up to 42’ roll laminating of 
board, fabrics, and plast 

e 


tan, pink, brown, aqua, light 

and emerald green. Can be 
aheeneil and laminated to your speci- 
Write or wire for samples and 

»s Unlimited, Dept. 
Street, New York 1, 


i 
Wi 7-415. 











MANUFACTURERS REPRESENTATIVES— 
Wanted by Eastern firm to sell mewly de- 
veloped bench type, foot operated, elec- 
tronically controlled, Thermal Impulse heat 
sealers for Polyethylene and other films. 
All territories open except N. N. J. & 

. giving all details of territory 
« red, other line nd pertinent data about 
yourself. Box 106, ethan Packaging. 


FOR SALE: Approximately 5 ton Cellophane 
450 MSAC Red 84G and 450 MSAT 84 2 
various widths to 16 inches. Give your best 
price. Box 103, Modern Packaging. 





SALESMAN WANTED to represent 
firm laminating and coating paper, 
foil, films, ete., to cover New York 
Metropolitan area and adjacent terri- 
tory. Experience in this field desirable 
but not necessary. Salary basis. 
Complete resume including salary de- 
sired in first letter, please. Box 100, 
Modern Packaging. 











WE WILL BUY! .. . any of your excess 
bottles and bottlecaps—regardless of 
Glass Container & 
Cap Outlet Company, Inc., 876 Broad- 


way, New York 3. Phone OR 7-2420. 


size or quantities. 











WANTED: DISTRIBUTORS to sell new line 
of pressure sensitive Tape Dispensers. This 
industry is expanding very rapidly. Box 105, 
Modern Packaging. 





WANTED: CHEMIST with Masters 
Degree ‘or Researc Department. 
Large middle west company, requires 
a man with complete knowledge of 
plastic films, papers, resin adhesives 
and coatings. This man will direct 
the developing of combinations of 
materials for packaging. Require 
man with knowledge of Government 
specifications covering various pack- 
aging materials for overseas shipping, 
and moisture barrier materials. Please 
furnish resume of experience and 
qualifications. Salary open, will be 
commensurate with ability. Box 102, 
Modern Packaging. 














CELLULOSE FILM for Sale in sheets only 
300 MST and 450 PT. Prompt deliveries. 
Also kraft in counter rools up to 36 inch MF 
No. 2 and car liner stock. Forest Products 
(Canada) C Lorp. me Hospital Street, Suite 110, 
Montreal 1, Pele pphone, Marquette 


WANTED—EQUIPMENT: Used “Capem”™ 
Capper S-1-F Model, Resina Automatic 
Single Head Capper, or " ‘ap Single Head 
Automatic Capper. Must be in good me- 
chanical condition. Write fully, giving price, 
ete. Also any packaging equipment suitable 
to handle “F” style cans. ‘rite Box 101, 
Modern Packaging. 


FOR SALE—immediate delivery—substantial 

quantities 18 inch, 20 inch, 22'4 inch 120 FF 

Pliofilm packed in original containers. Box 
. Modern Packaging. 





Up to 60 words..........$7.50 





Up to 60 words (boxed). . $15.00 


All classified advertisements payable in advance of publication 


Up to 120 words ........$15.00 
Up to 120 words (boxed). $30.00 


For further information address Classified Advertising Department, Modern Packaging, 122 E. 42nd St., N. Y. 17,.N. Y. 


Up to 180 words........ $22.50 
Up to 180 words (boxed). $45.00 
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are now available to other 


packers 
from several saran licensees. Some of 
these casings are sold in the form of 
seamless tubes and they, like the 
Oscar Mayer package, are tied at one 
stuff 
ing equipment and tied at the open 
One the 
casing in the form of a seamed pack 


end, then stuffed on standard 


end. manufacturer offers 
age with one end already sealed, 
making but one tie necessary 

Saran made possible a transparent 
casing through which the product 
could readily be seen by the prospec- 
tive buyer. In addition, this material 
guards the stuffed product against 
oxidation and loss of moisture, which 
means that the retailer need have no 
fear of product spoilage or shrinkage. 
The handy 10-oz. size provided a con 
venient “pick-me-up” package which 
won immediate favor when sold di 
rectly from self-service cabinets. 

The Mayer 


package has used 


Oscar liver-sausage 
a printed wrap- 
around label since it first appeared on 
the market. When the product was 
introduced, a folded parchment insert 
slipped beneath the label illustrated 
how the package was to be sliced and 
the cut-off end or “heel” pressed back 


Some 
packers, instead of using a printed 
label, 


which are directly imprinted. 


m place to seal the package 


have adopted saran casings 

From the packer standpoint, an es 
sential feature of the saran casing is 
the fact that it permits the sausage to 
be cooked after the stuffing operation, 
the 


casing shrinks tightly 


directly in casing. During this 
process, the 
around the product, producing an at- 
tractive package. It is interesting to 
note that the saran casing is now also 
being adopted for various types of 
sandwich spreads by several packers, 
providing a profitable market outlet 
for end portions of high-grade meat 
products which are “orphaned” when 
luncheon meats are sliced for in-plant 
packaging. 

It is clear from this survey that the 
meat industry in recent years has 
turned increasingly to better, more 
convenient packaging in the continu- 
ing competition for the 
food dollar. Thanks to improved 


packaging materials and equipment, 


consumer's 


future developments may be expected 
at an accelerated tempo. 


Figs. 1-4—Packages and 
equipment, Flex-Vac Division, Standard 


Crepirs 
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Marathon C¢ rp., 
Moldart” equip 
Allbright-Nell 
Plioflm  frankfurter 
Shellmar Products Corp., Mt. Ver 
non, Ohio. Fig. 9—Saran, Dow Chemical 
Co., Midland, Mich. Fig. 10—Pliofilm 
Goodyear Tire & Rubber Co. Akron 
Ohio; labels, Avery Adhesive Label Corp., 
Calif Figs. 12-13—Cry-O 
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Mass Fig. 14—Bag 
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15—“Cel-O-Fold” carton, Interstate Fold 
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Cap « Seal 
6—“Pick Pak 
Menasha, Wis. Fig. 7— 


distributed by 


Cor 
pac kage § 


ment 
Co., Chicago; 


u rap 


Monrovia 
Cam 
bridge, Central 


Louis 


American Coating 


ADDENDUM—The Chicago Carton Co., 
hallenge the claim of Turner & 
Pease, Inc Seattle, to be first 
to introduce a half-pound butter package. 
(See “Half-Pound Butter,” July, 1950, p 
132.) William C. Smith, packaging en- 
gineer for Chicago Carton, points out that 


rises to 


ing the 


his company produced not only a half- 
pound carton, but also a quarter-pound 
carton, for Beatrice Creamery Co. 15 years 
however, dis- 


ago. These packages were 


continued during the war 





OVER 50 YEARS OF 
EXPERIENCE 


COMPLETELY AUTO- 
MATIC EQUIPMENT 
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QM procurement eae Nj EW | Co ercccccccccccococoscosseele 
m Ye an 5 


Quartermaster procurement agen- 
cies are making every effort to make 
wide dissemination of information re- 
garding Army purchases of supplies 
and contract awards, Brigadier Gen 
eral Everett Busch, Commanding 
General of the Chicago Quartermaster 


FLAVOR 
PRINTER 


Depot, said today. “Suppliers of non 
perishable foods and general sup 
plies for the Armed Forces, as well as 
manufacturers of components, ingredi 
ents and packing and packaging ma- 
terials are urged to have their names 
added to the appropriate mailing lists 
to receive Invitations fos Bids if they 


THE FIRST PRACTICAL MACHINE FOR EFFECTIVELY 
IMPRINTING ON WAXED CARTONS! 


Now Ice Cream Manufacturers need not carry expensive in- 
ventories of cartons printed in many different flavors. This 
new WRAP-ADE Machine efficiently and quickly imprints 
flavors—in any color—on one pint ice cream containers so 
that they look like part of the original print job. 

Check These Exclusive Wrap-Ade Features 


|. Imprints cannot smear because the hot leaf stamping method is used. 2. Speed: 
60 cartons per minute. 3. One operator fills the magazine and takes off the printed 
cartons. 4. Flavors can be changed in only one minute. 5. Inexpensive in original 
cost and in maintenance and operation. 
WRITE TODAY for samples of imprinted cartons and 
turther information. 


MACHINE CO., INC. 

83 VALLEY STREET, BELLEVILLE 9, NEW JERSEY 
tract awards to commercial agencies PHONE—BELLEVILLE 2-6150-1 

upon request.” COCCOOOOOOOOOOOOOOOOOSOSOOOSOOOOOOOOOOOOOSOOOOEEEESEES 


have not already done so.” 

The bidders’ mailing lists are open 
to all responsible suppliers without 
exception and Invitations for Bids are 
mailed to interested suppliers when- 
ever a procurement is to be made. 
“It is in the national interest,” said 
General Busch, “that the bidding be 
as competitive as possible and on as 





wide a scale as possible. 

“The Chicago Quatermaster Depot, 
1819 West Pershing Road, will be glad 
to provide complete information re- 
garding Invitations for Bids and con- 


In addition, the Quartermaster 
Corps makes bidders’ information = 
available through the 42 field offices [ wa | 
of the U. S. Dept. of Commerce co- 7 q 
operating with 2,200 Chambers of te es 
Commerce, Boards of Trade, trade a 


associations and State Employment 


Agencies. A weekly synopsis of all High Sheen 
Invitations for Bids and of awards eo ee 

made by the Department of Defense Printing on Polyethylene & Glass 
is provided to these groups and to 
other Government agencies. 

General Busch stated that some item printed by Poly Perm and 
suppliers were under the impression an item printed by ordinary 
that once their names have been methods with ordinary inks 
placed on the bidders’ mailing lists to : 
receive Invitations for Bids they re- 
mained there permanently. However, — : 
this is not the case. If a supplier fails ; and durability of Poly Perm 
to respond to three consecutive Invi- ' printing. You'll sell yourself! 
tations for Bids, it is assumed that he Poly Perm colors are bright 
is no longer interested and his name 
is automatically deleted from the list. 
Separate mailing lists are maintained : : ; 
for non-bidding companies interested oil proof and alcohol resistant, ion 
in supplying component materials to and will not smear, smudge, Attentt . 
successful bidders. These non-bid- crack or peel. printels: 
ding suppliers receive single informa- ‘ 
tion copies of Invitations for Bids. In Send for Full Details Poly Perm wili pre-treat 
general, no deletions from these sepa- your polyethylene items 
rate lists are made, since a response POLY PERM PRINTING, INC. for easier, superios print- 


to these invitations is not expected. 64-74 West 23rd Street New York 10, N.Y. ing. Request details 


Make a comparison between an 


and you won’t have to be 
sold on the superior appearance 


and long lasting. They are 
guaranteed scotch tape proof, 
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N ew Convenience +Added Protection 


> with INASEAL 


Here’s an old time favorite in easy-to-use form ... sugar and cinnamon in a 

handy shaker designed especially for table use. Notice the Crown Closures on 
these jars. They’re perforated. Yet the product is dependably protected against 

moisture, tampering, and sampling. 





: Sa the secret is INASEAL 


. an inner seal of special material that is 
fixed in place automatically to form an air- 
tight covering over the mouth of the jar. 


Your Crown Representative will be glad to 
show you examples of INASEAL in use, and 
discuss the application of the INASEAL liner 
to your product. If you prefer, write direct to 
the Company’s headquarters in Baltimore. 
Complete information will be sent promptly. 
Crown Cork & Seal Company, Baltimore 3, 
Md. World’s Largest Makers of Metal Closures. 





. °o ; 
* ah desig® $a 
- ‘anamon * 


4d 1 - om 
ar ane ning 
n Sugar regi Y. 
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MG wer, your package goes out into the world of 


sales competition, it must stand on its own merit... 


that is when good printing is essential. An attractive 
design, well printed, bespeaks the quality of your 
product and that is why we put so much emphasis on 
all the components of printing . . . selection of dra- 
matic type, top quality art work, printing plates, inks, 
and of course the finest of printing equipment. The 
same pride of workmanship that makes Michigan 
Carton boxboard unsurpassed, goes into Michigan 
Carton printing. 


Michigar CARTON CO. 


BATTLE CREEK, MICHIGAN 











SHELLENE is doing an outstanding 
packaging job on these products 


frozen foods * potatoes 
apples * onions * pretzels 
potato chips * peanuts 
glacé fruit * ice cream 
marshmallow cream 

hard candies * bath salts 
soap * dentures 

dental impression powders 
carbon black * peat moss 
bleaching powders 
powdered whey ° art clay 
marbles * machine parts 
rubber and fabric toys 
lingerie * gloves 

pillows * dust covers 
heavy textiles 

beach shoes * nylon yarn 
nuts, bolts and fasteners 
friction bearings * gaskets 


the newest 


Packaging 


It’s Shellmar’s Polyethylene Film 


For candy, food, and hardware . . . for 
chemicals, toys, and lingerie . . . for these 
and a thousand other products, there's no 
better packaging material than Shellmar's 
Shellene (polyethylene film). This tough, 
flexible packaging material is chemically 
inert, waterproof and moisture-vapor re- 
sistant. It is free of taste, odor, and toxicity 
and it retains all of its characteristic prop- 
erties under extremes of both high and low 
temperatures. Shellene provides product 
visibility and can be attractively printed. 
Packages of Shellene keep the fresh, clean 
appearance that stimulates impulse buying, 
even when they've been roughly handled. 


Many types of equipment can easily be 





hard-to-package 


products 


converted to high-speed, automatic Shellene 
bag making and wrapping . for volu- 


metric, auger, or liquid feeds. 


ASK FOR SAMPLES AND PRICES 


Better still, let a Shellmar salesman call to 
discuss the 


development of a Shellene 


package for your product. 


PRODUCTS CORPORATION 
General Offic Mt. Vernon, Ohi« 


SALES OFFICES IN PRINCIPAL CITIES 





